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Sparks 


State of the nation’s economy: 
Up 

EmpLtoyMENT— Number working 
in industrial and commercial fields 
increased 636,000 between mid-Feb- 
ruary and mid-March to 42,323,000. 
Rise was partly due to ending of 
coal strike. 


Sree.—Production last week set 
a record for second successive 
week. Operations were scheduled 
at 100.8 percent of capacity, up 
38 point from previous week. 

Cost or Living—March level 
turned up after a four-month de- 
cline. In mid-March, Bureau of 
Labor Statistics’ index stood at 167 
(1935-39 equals 100). This was 3 
percent above preceding month. 


Gasotine Taxes—Federal receipts 
totaled $133,985,732 in 1950’s first 
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quarter, an increase of 23.2 per-|N. 


cent over like 1949 period. 


Meat—Production of 284,000,000 
pounds in week ended Apr. 22 
was 2 percent’ above previous 
week. 


Lire INsurance—Sales in March 
totaled $2,413,000,000, 3 percent 
more than in February—and a new 
record. 


Hovuses—More home construc- 
tion was started in March than 
in any month in U. 8. history. 
Builders began 110,000 units, 6 
percent above d 
October, 1949, 
above March, 1949. 


Bank Earnincs—WNet operating 
earnings of the nation’s 4,981 na- 
tional banks last year totaled $756,- 
000,000, an increase of $40,000,000 
over 1948. 


+ . * 


Down 


Auto OvutTput— Week's total of 
141,439 vehicles in U. S. plants is 
slightly below previous week’s 144,- 
229, but well ahead of the 131,- 
721 in the same week a year ago. 


Rerau. Sates— Dollar volume in 
week ended Apr. 22 ranged to 4 
percent under like 1949 week in 
various sections of the country. 


Perroteum — Yield of principal 
refined products declined slightly 
in week ended Apr. 15. 


Furnirure—March dollar volume 
of new orders decreased 18 percent 
from previous month. 


DeparTMENT Stores—Sales in week 
ended Apr. 15 were 19 percent be- 
low year ago. 


LeaTHER—Reductions in produc- 
tion of hides and skins in first 
quarter of 1950, compared with 
year ago, ranged from $ percent 
for cattle to 11 percent for sheep 
and lamb. 


CONFECTIONERY, CHOCOLATE — Feb- 
ruary sales were 5 percent below 
January and 6 percent under Feb- 
ruary, 1949. 


. -115,658 


454,992 1,495,773 1,798,147 


s ° 
(Truck table on Page 48) 


New Peace Hopes Augur 
Early Chrysler Output 


HRYSLER’S strike pendulum 
was again swinging in the di- 
rection of an early settlement at 
presstime Thursday following 20 
straight hours of bargaining. 
Barring another last-minute snag, 
most observers saw the way clear- 
ing to signature and ratification of 
a pension contract that would halt 
the 13-week-old strike. 

Mediators agreed that progress 
was being made towards resolu- 
tion of the non-economic contract 
issues that had previously clogged 
up the negotiations. Settlement 
hopes had blown hot and cold in 
the last few weeks. 

Company and union negotiators 
resumed conferences at 2 p.m. 
Thursday amid an atmosphere 


Automotive News 


Gets Safety Award 


OR “exceptional service to safe- 

ty,” Automotive News last week 
was awarded the National Safety 
Council’s 1949 Public Interest 
Award. 

The only publication honored in 
its field, Automotive News was one 
of 18 trade journals, nine general 
magazines, 10 advertisers, 31 daily 
newspapers, 10 weekly newspapers, 
two radio networks, six television 

(Continued on Page 47, Col. 1) 


more optimistic than any dince 


Easter. 
. * * 


PpocssisiLaTy that Chrysler pro- 
duction might be resumed this 
week focused the industry’s atten- 
tion on the continuing pension and 
contract discussions between Gen- 
eral Motors and the UAW-CIO. 
Seeking to stay comfortably 
ahead of the May 29 expiration 
date, GM executives are under- 
stood to be whipping into shape 


Chrysler 
Strike Cost 
JAN. 25 - APR. 29 
(68 working days) 


To 10,574 dealers and 
factory — 455,000 c 
and trucks worth 

To 6,500 suppliers— 
Purchases worth 


$910,600,000 
. 272,000,000 

78,918,080 
workers—Wages worth... 27,000,000 
$1,287,918,080 


the corporation’s first offer of 
the current negotiations. 

Chrysler implied last week that 

the union had been prolonging the 

strike deadlock in anticipation of 

the GM proposal. 

* * * 

HE statement of Louis G. Sea- 

ton, GM labor relations director, 

is expected to disclose just how 

receptive the corporation is to the 

(Continued on Page 46, Col. 1) 
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Production Due 


To Smash All Records 
With 700,000 Vehicles 


Independents Join GM, Ford in Boosting Schedules; 
Week’s Total Steady at 141,439 Units; 
April Turnout Is 556,721 


By Bernie Thomas 
Associate Editor 
Tas production curve in the auto 
industry still pointed upward 
this week, showing no sign of sag- 
ging. 

In fact, old production records 
appear likely to fall all over the 
place this month. Prospects are 
that May schedules in U. S. plants 
will yield more than 700,000 vehi- 
cles—which would be an alltime 
high for any month in auto 
history. 

A total of 642,500 of these units— 
524,300 cars and 118,200 trucks—are 
expected from plants other than 
those of Chrysler Corp. 

How many more than _ 700,000 
vehicles will be built in May de- 
pends, of course, on just when 
Chrysler plants return to work. 

. * on 
LA" week U. S. plants rounded 
out a _ generally satisfactory 
effort by producing 115,658 cars and 
25,781 trucks for a total of 141,439 
units, according to AUTOMOTIVE 
News’ estimates. 

The past week’s volume was down 
slightly from that of the week be- 
fore, due to the fact that Ford 
and General Motors plants oper- 
ated overtime on a lesser scale. 

U. S. output during the week 
ended Apr. 22, according to re- 
vised tabulations, included 1138,- 


K-F Setting Up 
4 New Divisions 


In Sales Overhaul 


ILLOW RUN, Mich. — Kaiser- 

Frazer set up four new nation- 
al sales divisions last week in a 
sales reorganization program which 
has been proceeding quietly since 
early this year. 

Lee D. Schwartz has been 
named head of the Central divi- 
sion; Clarke A. Silcott, Western; 
Frank J. Brosnan, Eastern, and 
Dean B, Wartchow, Midwestern. 
Many in the industry have failed 
to realize the extent of the K-F 

sales reorganization, since it has 
been made on a piecemeal basis. 


* *” ” 

POWEvEn, it has revamped .the 

sales department from top to 
bottom and is designed, observers 
say, to put real impact behind 
K-F’s drive with its new models. 

Prime goal is the rebuilding on 

(Continued on Page 46, Col. 3) 


Toledo Is Battleground for Crucial Labor Test 


By Mac Gordon 
Associate Editor 
LEDO.—The Battle of the 
Maumee is shaping up as one 
of the most crucial in the turbulent 
history of American labor. 

In what may be a turning point 
for the UAW-CIO, this industrial 
city of 300,000 population is in the 
throes of a double-barreled assault 
challenging the most divine of Wal- 
ter Reuther’s long-range objectives. 

Consensus here is that if Pres- 
ident Reuther’s UAW wins this 
Battle of the he'll be 
on his way to industrywide bar- 


gaining, national seniority, blan- 
ket contracts and what have you. 

Industry observers’ elsewhere, 
preoccupied for nearly a year with 
Big Three pension conflicts, have 
either overlooked the Toledo situa- 
tion or minimized its import. 

+ ” * 


But THE impact of a Reuther 
victory or defeat here may have 


in This Issue 


Registrations ....... 
Used-Car Auctions a 
Production by Makes ...... 


much more of a far-reaching effect 
than any of the contracts nego- 
tiated this season at Ford, Chrys- 
ler or General Motors. 

The two prongs of the Maumee 
Battle have followed a parallel 
course Over the past winter. The 
immediate issues in both are not 
the same, but the price of success 
or failure are similar. 

Principal issue in the first of 
the twin clashes is the union’s 
demand for an area-wide pension 
and health insurance fund cover- 


ing all the 125 automotive plants 
in and near Lucas county. 

This would mean that pension 
and insurance contributions by all 
UAW plants hereabouts would be 
pitched into a common fund, joint- 
ly administered by company rep- 
resentatives and the union’s Toledo 
Local 12. 

This would mean area-wide sen- 
iority and area-wide bargaining 
over the pension fund, at least. It 
would usher in, as Toledo business 
men see it, Reuther’s longed-for 
epoch of blanket and master con- 

(Continued on Page 45, Col. 1) 


$23 cars and 25,906 trucks—a 
total of 144,229 vehicles, 

Taking some of the slack out of 
slight declines at GM and Ford 
last week was increased schedul- 
ing at Hudson, Nash and Stude- 
baker. 


* ” 7 
os efforts finally resulted in 
U. S. plants ending up April 
with a grand total of 556,721 ve- 
hicles — 454,992 cars and 101,729 
trucks, 
(Continued on Page 48, Col, 1) 


Selectivity Noted 
As U.C. Prices 


Continue Rise 


A SELECTIVE trend is beginning 
+ to appear in Automotive News’ 
compilations of used-car prices, de- 
spite the fact that the overall av- 
erage price of used vehicles has 
climbed $11 in the past three weeks. 

The overall average price this 
week stands at $1,021, which is 
$1 over the preceding week’s 
level, and $11 higher than the 
average on Apr. 10, 

All year-models have not in- 
creased in price over the past three 
weeks, however. The average price 
of 1946 vehicles has remained static 
over that period at $829, while '42s 
have dropped $14 in value to an 
average of $414, 


T= only substantial price gains 
in the past three weeks were 
achieved by 1950, 1947 and 1941 
models, which went up $34, $22 and 
$17, respectively. 

Modest increases of $5 and $10 
in the average prices of ’49 and 
’48 models, respectively, complete 
the pattern of used-car prices in 
the past 21 days. 

A comparison of used-car prices 
this week with those of three 

(Continued on Page 45, Col. 4) 


Top Cars 
New-car registrations for 48 

states in January and February, 

plus 14 states in March: 

1950 Pos. Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Olds. . 
Mercury 
Dodge 
Stude. 


1949 Pos. 
91,040— 2 
127,928— 1 
65,041— 8 
59,637— 4 
34,511— 7 
35,431— 6 


Frazer 
158 Ang.-Pref. 1,187—21 
Total All Makes 
907,653 
For further details see page 
20, today’s issue. 
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Washington Dealers Also Ask Excise Tax Cut... 


Call for Territorial Safeguard 


SPOKANE.—Restoration of ter- 
ritorial security clauses in factory- 
dealer contracts and a cut in fed- 
eral automotive excise taxes were 
urged by the Washington State 
Automobile Dealers Assn. at its an- 
nual convention here last week. 

Declaring that the orderly dis- 
tribution of cars is imperiled by 
chaotic competition, cross-selling 
and bootlegging brought about by 
open territory contracts, the asso- 
ciation called for an “adequate ter- 
ritorial protection clause” in its 
franchise agreements, 

The dealers also pointed out 


Proposal to Sell 
Oltman Plant 


Is in Error 


DETROIT. — Confusion resulted 
last week from a report by trustees 
of the Oltman Mfg. Co. that the 
firm’s truck body manufacturing 
plant would be offered for sale. 

Representatives of the owner, 
creditors and the court made it 
clear that: 

1, Oltman Mfg. Co. is a going 
concern, with unfilled orders on the 
books and business in sight, 

2, There are no immediate plans 
for sale of the plant. 

3. Federal court has adjourned 
until May 8 the trustee’s petition 
for an order fixing the time within 
which proposed plans for reorgan- 
ization should be submitted. 

Frank H. Boos, attorney for the 
trustee, explained the previous er- 
roneous report by saying that it 
was the trustee’s desire in offer- 
ing the plant to develop as much 
interest as possible with the idea 
of having several plans or reor- 
ganization ideas to submit to the 
court. 

M. V. Wells, chairman of the 
creditors committee, pointed out 
that under Chapter 10 of the Fed- 
eral Bankruptcy Act, the trustees 
were hasty, as this act plainly pro- 
vides for continued operation of 
the plant and the conservation of 
all resources until some acceptable 
plan of reorganizing the business 
has been provided, 

Lawrence I. Levi, attorney for 
Oltman Mfg. Co. and Les Oltman, 
states that the court has not even 
fixed a time for submission by 
interested creditors or stockholders 
to the trustee of proposed plans 
of reorganization, 

No audit of the company’s affairs 
has as yet been filed with the court, 
nor have any appraisals of the 
company’s assets been filed, 

He also points out that Chapter 
10 “was specifically designed to 
throw the protective arm of the 
court around corporations which 
were in financial difficulties, but 
which it was felt in good faith 
could be reorganized.” 


Cowles Elected Trustee 


Of Ford Foundation 


DETROIT. — Publisher John 
Cowles, of Minneapolis, has been 
elected a trustee of Ford Founda- 
tion, according to President Henry 
Ford II. 

Cowles is president of Minneap- 
olis Star and Tribune Co.; chair- 
man of Des Moines Register and 
Tribune Co. and chairman of 
Cowles Magazines, Inc., publisher 
of Look, Quick and Flair. 


ah en AUTO SHOW OPENS—The exhibition officially 


when Mayor William Wolfarth cut the 
mayor 
Director Ray Chamberlain. 


, left to right, are: Jack Zeder, Hostess Laura O'Banion, C. 


that car excise taxes discriminate 
against small income groups. 

This unnecessary burden is being 
borne by them after the emergency 

that brought the taxes on has end- 
ed, the association said in a reso- 
lution sent to Washington state 
congressmen. 

The representatives were urged 
to at least reduce auto excises in 
proportion to cuts made on luxury 
items, 

New officers were elected and 
introduced at the closing ban- 
quet. They are: Ed S. Mayes 

(Dodge), Centralia, president; 
Les Kauffman (Buick), Spokane, 
first vice-president; Joe Gandy 
(Ford), Seattle, second vice-pres- 
ident; Leon Titus (Ford), Ta- 
coma, secretary-treasurer; Henry 
Backstrom (Ford), Arlington, 
third vice-president, and Fred K. 
Eells, Seattle, manager, 

Lee Moran (Lincoln-Mercury), 
Seattle, served as moderator of the 
dealer clinic. Talks were presented 
by S. L. Kerr (Ford), Bremerton; 
Ralph Norbom (Buick), Seattle; 
Backstrom, and Ted Crosby (Chrys- 
ler-Plymouth), Spokane. 

Kerr developed the thought that 
these are times in which dealers 
must maintain a sense of balance 
to think their way through the 
difficult period ahead. 

He suggested that dealers com- 
pare their operations and opera- 
tion figures of today against 
those of normal postwar years, 
so that they may analyze trends, 
get the tipoff on expenses out of 


Court Rejects 


Emich Petition 


CHICAGO. — The United States 
Court of Appeals refused last week 
to reconsider its reversal of a $1,- 
236,000 judgment against General 
Motors and General Motors Accep- 
tance Corp. 

The court of appeals had sent 
the case of Fred Emich, former 
Chevrolet dealer, back to district 
court for rehearing on the grounds 
that major errors had been made 
by the lower court. Emich had 
contended he lost his franchises 
because of refusal to finance 
through GMAC. 


line and find indications of new 
sources of income. 

Norbom stressed the idea of re- 
garding the used-car tradein as a 
medium of exchange worth no 
more than what the dealer can re- 
sell it for, less reconditioning and 
selling costs and a reasonable profit 
amount. Proper reconditioning, he 
said, is important to getting the 
ear sold quickly and profitably. 

Over 200 members heard U. S. 
Sen. Harry P. Cain of Washington 
speak at the opening sessions, fol- 
lowing a welcoming address by 
Mayor Arthur Meehan. 

John W, Stokes answered income 
and estate tax problems, and Wal- 
ter Kiplinger explained the work- 
ings of NADA, The topic question, 
“Is a Factory-Dealer Licensing Law 
Helpful?”, was answered by Louis 
Milan, executive vice-president of 
the Wisconsin Automotive Trades 
Assn. 


Tacoma was proposed as the con- 
vention city for 1951. 


Lower Rail Rates 
Begin on Steel, 
Studied on Cars 


WASHINGTON.—Seeking to be- 
come more competitive with truck- 
ing, eastern railroads are pressing 
for rate reductions on many major 
items, including car haulaways. 


Going into effect today (May 1) 
is a 25 percent cutback in rail rates 
on certain steel and iron products. 

Today is also the ICC deadline 
for initial briefs on a New York 
Central petition for rate reductions 
on car shipments from Detroit to 
New England states and New 
York, Pennsylvania and New Jer- 
sey. Reply briefs in this case are 
due May 16 and oral arguments, 
May 22. 

The iron and steel products cov- 
ered are those which are suscept- 
ible to heavy loading and on which 
truck competition is stiffest. 

Haulers had suggested that truck 
and rail rates on the affected ar- 
ticles be brought into line through 
a proposed 20 percent increase on 
truck rates and a 10 percent re- 
duction on rail rates. 


Motor carriers contended that 
the 25 percent rate slice for the 
rails would unbalance the competi- 
tive relationship between rail and 
truck rates. 





NATIONAL SAFETY COUNCIL 
20 NORTH WACKER ORivE 
CHICAGO 6, Litnors 


Mr. Pete Wemhoff 
Réitor 

Automotive News 

2666 Penobscot Building 
Detroit, Michigan 


Dear Mr, Wemhoff: 


April 21, 1950 


It is @ genuine pleasure for me to infora 
you that your organisation has been voted the National 
Safety Council's Public Interest Award for 1949, 


We are very proud to confer this public 
recognition for exceptional service to safety. and are 


extremely grateful to you. 


There is no doubt your efforts 


have helped prevent many accidents and saved lives. 


I am enclosing a copy of our news release 
announcing the awards given to public information media. 
I think you may be interested in knowing who won the award. 
which is strictly non-competitive. 


Beartiest congratalations-- and our sincere 
hope you will continue to support safety so aggressively 
and continuously that our judges may have the pleasure of 
considering you for the 1950 award. 


“Be Caretui 


AUTOMOTIVE NEWS HONORED—The National Safety Council last week awarded 


Sincerely, 


NA 


Wed H. Dearborn 
President 


The Lite You Save May Be Your Own” 


its 


1949 Public Interest Award to Automotive News for “exceptional service to safety.'' The 
award was based on Automotive News’ series of articles and editorials directed at auto 
dealer participation in the traffic-safety movement. Automotive News was the only publica- 
tion in its field so honored. (See story on page |). 


Studebaker Drives Arrive 


Dealer Sampling of New-Transmission Models 
Is Nearly Completed 


SOUTH BEND.—The job of sam- 
pling all Studebaker dealers with 
the company’s new automatic 
transmission is expected to be com- 
pleted early this month. Many 
dealers have already received cars 
equipped with the drive. 

Offered as optional equipment, 
the automatic unit will retail for 
$201.25 including federal tax. It 
will be available at first on Land 
Cruiser and Commander models. 

From the motorist’s point of view, 
the transmission is described as 
“simplicity itself.” Driving ranges 
—P (parking), N (neutral), D (di- 
rect), L (low), R (reverse)—are 


Red Labor Bars U. S. Educators 


Epiror’s Nore: That America 
still retains liberties worth pro- 
tecting is exemplified, we think, 
in a report by Eldon Robbins, 
advertising manager of the John 
Bean Mfg. Co., who is on a tour 
of Burope with Michigan State 
College’s “Flying Classroom.” This 
project is sponsored by automo- 
tive and supplier firms among 
others. (An earlier report by Rob- 
bins is in the Letterbox on page 
4.) Here is Robbins’ report from 
Milan: 

The Flying Classroom had a re- 
vealing taste of communistic tactics 
when a planned visit to one of 
Milan’s largest factories was can- 
celled after Communist-dominated 


ot under way last atontes (Apr. 
inner Key auditorium. With the 
P. Holland and Show 


ribbon at 


labor elements threatened a city- 
wide strike if the Americans were 
permitted to visit the plants. 
Industrial tours are part of the 
“course of study” for the 65 Ameri- 
cans who are taking part in the 
1l-nation study of Europe and, un- 
til now, entry into factories has 
been more or less of a routine pro- 
cedure, But the only thing “rou- 
tine” about this experience was the 
Communist pattern to confuse and 
obstruct better understanding be- 
tween Europeans and Americans. 


Permission to visit the Inno- 
centi Co., one of the largest in 
Milan, was requested from the 
factory management, and all in- 
dications were for a favorable 
response to the request until the 
matter was presented to the la- 
bor representatives. Their reply, 
as reported by a U. S. State De- 
partment Official who had assist- 
ed in making the arrangements, 
was not only an outright refusal 
but also a threat to call a strike 
in any plant the Americans might 
attempt to visit and to enforce 
this strike with shutdowns of 
other plants, if necessary. Rather 
than create an incident, the re- 
quest for the visit was with- 
drawn. 

Approximately one-half of the 
industrial workers of Italy are 
members of organized labor unions, 
informed American observers of the 
Italian scene explain, and organ- 
ized labor is largely dominated by 
Communist elements. In some of 
the northern industrial areas, it is 
estimated that more than 75 per- 


cent of the members of organized 
labor groups are communistic. 
As the Flying Classroom ap- 
proaches the Iron Curtain, evi- 
dences of Communist activities be- 
come increasingly apparent. In 
Rome, for example, crude signs 
scrawled on buildings and on walls 
along the highways denounce Amer- 
ican aid for European recovery 
and warn the Italian people against 
American “dollar imperialism.” One 
sign on a fountain in the heart 
of Rome greeted a group from the 
Flying Classroom as they emerged 
(See RED, Page 47, Col. 1) 


TO UP ARIZONA BUSINESS—John L. Mc- 
Atee, Phoenix (Ariz.) Ford dealer, looks on 
as Gov. Dan E. Garvey of Arizona signs the 
third in a series of industrial tax revision 
bills designed to make the state more attrac- 
tive to new manufacturers. McAtee is presi- 
dent of the Phoenix chamber of commerce, 
which is spearheading a campaign for light, 
diversified industrialization in the state. 


selected manually through the use 
of a lever on the steering column. 
The lever will normally be left in 
D position for all forward driving. 
Low range is available for engine- 
braking on steep downgrades and 
high starting accelerations. 

The transmission is said to pro- 
vide a positive mechanical drive in 
high gear, thus preventing slip- 
page and the consequent loss in 
economy, according to Studebaker. 

Other advantages of the drive 
include a no-creep device, a hill- 
holding feature, a lockout to pre- 
vent the accidental engagement 
of reverse gear and parking lock 
while the car is moving forward, 
and downhill engine-braking said 
to be comparable to that obtained 
in second gear in a conventional 
transmission. 

Annoying car creep is overcome 
through the use of a valve which 
retains enough pressure on the rear 

(Continued on Page 47, Col. 4) 


British Weigh 
Shows in Midwest 
And on Coast 


NEW YORK.—Cheered by multi- 
million-dollar sales and attendance 
of 109,712 at the New York show, 
exporting British makers are con- 
sidering staging similar exposi- 
tions in the Midwest and on the 
West Coast. 

Sir William Welsh, North Amer- 
ican agent for the Society of Motor 
Manufacturers and ‘Traders of 
Great Britain, said the final deci- 
sions on holding shows in other 
cities would be made in a few 
weeks. 

Announcing attendance and gen- 
eral sales figures, Sir William re- 
ported many dealers from all over 
the U. S. attended the show and 
“many took on British franchises.” 

Sir William Rootes, head of 
Rootes Group, acclaimed the show 
for boosting attendance at all Brit- 
ish-product dealerships in this 
country. He reported a newly-arisen 
scarcity in British used cars. 


Reich Vehicle Output Up 

WASHINGTON.—Last year 103,- 
997 cars, 54,732 trucks, 82,844 motor- 
cycles, and 63,525 bicycles were 
manufactured in western Germany, 
according to a Commerce depart- 
ment report. 
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By John 0. Munn 


(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 


NE dealer, who will remain 

anonymous, suggests that the 
factories are missing the boat. Like 
Nero, they are fiddling while Rome 
burns. He says that open territory 
is rapidly undermining the integ- 
rity of the retail automobile busi- 
ness. 

This thing, he says, could not 
exist except with factory acquies- 
cence. It is the old fight for volume 
which is feeding cars into the hands 
of used-car dealers, lots, gyps and 
“volume dealers.” 

This is strangling the goose 
that has laid the golden egg, he 
declares, adding that the fac- 
tories had better wake up. The 
“percentage of price class” is a 
shot in the arm much less impor- 
tant than the maintenance of the 
dignity and prestige of the busi- 
ness of selling automobiles at 
retail. 

A lot of other dealers I have 
talked to agree that this statement 
is not an exaggeration, and that 
it is extremely fundamental. 

+ * * 


‘Fair Trade’ Cars? 

EALERS ask me why factories 

are so sensitive to the Federal 
Trade Commission and the U. S. 
Justice department on the proposi- 
tion of territory protection, and do 
not evince any concern at all over 
these two government agencies 
when it comes to shipping unwant- 
ed merchandise, or forcing dealers 
into commitments that are not to 
the interest of the dealer or the 
public. 

Most bootleg cars are the result 
of dealers being overloaded. Deal- 
ers ask if factories are concerned 
over the violation of some federal 
law by granting protected terri- 
tory, why don’t they take advan- 
tage of federal and state laws and 
“fair trade” their products? 

Many manufacturers in other 
lines “fair trade” to protect their 
retailers, as well as to protect 


Mason to Speak 
At N. D. Parley 
In September 


BISMARCK, N. D.—George W. 
Mason, president and chairman of 
Nash-Kelvinator, will be the fea- 

tured speaker at 

the 1950 conven- 

tion of the Auto- 

mobile Dealers 

Assn. North 

Dakota, set for 

Sept. 25-26 here. 

Mason, who is 

from North Da- 

kota, is also pres- 

ident of the Auto- 

x mobile Manufac- 
W. Mason turers Assn. 

Another speaker 

will be John W. Stokes, of New 
York, dealer tax consultant. 


Index 


Advertising News 

Auto Market Page 

Car, Truck Registrations 
Coming Events 

Court Decisions 


of 


G, 


New-Car Prices 
Dealer Doings 

Dealer Forum 
Editorial 

Financial 

Highways & Safety 
Legislative News 
Letterbox 
Merchandising Memos 
Ned Jordan 
Obituaries 

Personnel (Factory) 
Production by Makes 
Used-Car Prices, Averages 
Washington Column 





their own prestige in the field. 
If automobiles were “fair traded,” 
there would be no profit in boot- 
legging, it is contended. 

A great many dealers are also 
concerned about the power of labor 
to close down factories. Chrysler 
line dealers aren’t the only ones 
concerned. All small businessmen 


are, 


o > 


Little Guy Hurt 
ICK MacMEEKIN, manager of 
the Philadelphia Automobile 
Trade Assn., expresses what deal- 
ers are telling me regarding the 
effects of this strike when he said 
in a recent bulletin: 

“A hasty spot-check of Chrysler 
dealers in Philadelphia county 
alone indicates conservatively that 
the losses they are suffering are 
in excess of $400,000 a month min- 
imum, We have statements from 
the press on the cost of the strike 
to the company and the cost of 
the strike to union members. In 
fact, the latest issue of a popular 
business magazine devotes two 
pages of pictures showing how 
workers have to live without pay. 
How about the dealers? How about 
the dealers’ employes? Has any- 
body given them a thought? 

“Although this strike involves 
Chrysler, it is typical of previous 
strikes which have hit every other 
line in the automotive industry. 
The dealer, an innocent bystand- 
er, loses as much or more pro- 
portionately than either one of 
the two contestants, who argue 
and bicker back and forth across 
the bargain table during labor 
contract negotiations. The dealers 
are always supposed just to sit 
tight and take it. They have no 
voice in the negotiations. We 
don’t know the answer but we 
do know that it is no longer a 
question of who will win this 
strike. Both sides have already 
lost, 

“In fact, we believe that the ma- 
jority of people at the present time 
don’t care. The big question, con- 
fronting not only Philadelphia but 
every other business community 
where men and women depend 
upon the retail outlet of the auto- 
motive industry for their livelihood, 
is simply how much more can the 
dealers afford to lose. We hope we 
live long enough to see the day 
when someone will brush aside the 
right of labor, big business and 
big government and start thinking 
about the rights of the little guy 
upon whose very existence every 
one of the other three depend.” 

* * * 


* 


Selling the Allowance 


ANY automobile owners trade 
for a new car each year. Be- 
fore the war buyers in the low- 
priced field oftentimes made such 
a trade for as low as $300 differ- 
ence. A large percentage of late 
model cars are being currently 
traded in on 1950 models. Dealers 
now have additional resistance due 
to the low cost of trading in the 
past. 
A lot of dealers are finding a 
ready explanation for a prospect 


| who expects too much for his last 
| year’s model on a new one, The 


dealer tells the prospect that 
when he was paying $300 differ- 
ence, the list price of the car he 
was buying was around $800, If 
$300 difference was a good deal 
then, why wouldn’t he consider 
$600 difference an equally favor- 
able deal because the $800 car 
now lists at $1,600? 

Prospects just don’t appreciate 
this fact. With the present pur- 
chasing power of the dollar auto- 
mobiles represent more value than 
most other lines of merchandise. 
The automobile has been materially 


improved since 1942, They are larg- | 


er and more powerful. Many re- 
finements and accessories have 
been added. We must bear these 
thoughts in mind and keep remind- 
ing customers who are price con- 
Scious if we are to make good 
deals 


Newton Auto Show 


Packs Them In 


NEWTON, Mass.—Big atten- 
dance was recorded at the sec- 
ond annual Newton automobile 
show held at Newton trade 
school Apr. 28-29. 

To promote the show, dealers 
underwrote an extensive adver- 
tising campaign, which included 
signs on service trucks and in 
windows and showrooms, Each 
dealer had a demonstrator 
parked outside the building as 
well as in the showrooms, 

Richard Dwyer, president of 
the Newton Automobile Dealers 
Assn., and Norman Appleyard, 
chairman of the show, were in 
charge of the affair. 


THEY ARE NEW LEADERS OF ILLINOIS DEALERS—Elected at the annual convention of 
Illinois Automotive Trade Assn. in Quincy were (left to right): B. B. Burns, Decatur, NADA 


[Bx ectations Surpassed 6s 


Miami Show Draws 
Estimated 40,000 


By George S. Connell 
Staff Correspondent 


MIAMI, Fla.—Exceeding expecta- 
|tions, an estimated 40,000 persons 
|attended the Miami auto show 
|which closed over the weekend. 
| Estimate of the total attendance 
|for the week-long show was given 
|by Ray Chamberlain, convention 
|manager of NADA, who directed 
|the Miami affair. Budget of the 


director; H. B. Craycroft, Vandalia, second vice-president; Willis Brodhead, East St. Louis, 
president, and Harry Mitchell, Peoria, first vice-president. 


Hudson Ex-Dealer Amends 
Charges in $2,100,000 Suit 


OAKLAND, Calif.—John Milton, 
a former Hudson dealer, amended 
last week his complaint in a suit 
in superior court here against Hud- 
son Motor Car Co., Hudson Sales 
Corp., and four other defendants. 

He asked an injunction against 
the corporation’s cancellation of 
his Oakland dealership and $2,100,- 
000 in damages. 

Factory officials at Detroit with- 
held comment. 

Named with Hudson in the com- 
plaint are Frank J. Lawson, Hud- 
Son zone manager; W. E. Young, 
Hudson western manager, and Don 
Reath, formerly a wholesale man- 
ager for a Hudson factory distrib- 
utor and now an officer in the 
Hudson dealership of the fourth 
defendant, Walter W. Anderson. 

Milton’s complaint charges that 
Hudson cancelled his dealership 
without just cause and that a 
conspiracy between Anderson, 
also an Oakland Hudson dealer, 
Lawson, Young and Reath caused 
the cancellation, 

He further complains that an- 
other Hudson official, R. D. Chapin 
jr., acted in bad faith when he told 
Milton that the franchise would not 
be discontinued and that Anderson, 
Reath, Lawson and Young were 


attempting to prevent competition | 


and fix prices in the Oakland area. 


Milton says he became a Hudson | 
dealer in December, 1941, and was | 


informed in August, 1948, that his 
franchise was to be dropped. After 
threatening suit, his contract was 
continued, he states. 

After January, 1948, Milton 
| charges, Lawson and Reath re- 





Rochester Assn. 
Elects Herpich 


pich has been elected president of 
the Rochester Auto Dealers Assn. 
He succeeds Arthur H. Bartlett. 

Others elected were Jonathan 
Heinrich, vice-president; E. J. Hor- 
ton, treasurer, and Edwin C. Scho- 
jen, secretary. 








ROCHESTER.—William G. Her- | 





} 
| 


fused to deliver him a fair pro- 
portion of cars and entered false 
reports to the company saying he 
was not a profitable operator, 
went broke, was hard to handle 
on some programs and had an 
unpaid parts account of $6,000 in 
the winter of 1947-1948, 

Following this, Milton says, he 
was informed that he would no 
longer be a Hudson dealer at the 
close of business on Sept. 31, 1949. 

In the second complaint entered, 
Milton says Anderson moved his 
dealership to within four blocks of 
Milton’s and formed a corporation 
in which Reath was given 25 per- 
cent interest free of charge, Law- 
son, a friend of Reath’s, then 
agreed to cancel Milton’s dealership, 
the complaint charges. 

Young and the company had 
knowledge of the conspiracy, Mil- 
ton says. 


On the House . 


Miami Dealers Assn. was based on 
a turnout of 30,000. 

The opening night draw was 
7,582 spectators who paid 80 cents 
each to look over more than 
$600,000 worth of passenger cars 
and exhibits. 

Edgar F. Kaiser, president of 
Kaiser-Frazer, who flew to Miami 
from Willow Run to attend the 
opening of the show, told a lunch- 
eon gathering of press and radio 
members that the name for the 
low-priced Kaiser car has been 

selected, but will not be revealed 
until May 10. 

Mayor William M. Wolfarth of 
Miami presided at the opening 
ceremonies. He congratulated 
President Cecil Holland of the deal- 
ers’ group, Chairman John F. Zeder 
of the convention committee and 
his fellow members, Ben McGahey, 
Charles V. Tutan, R. E. Thiel, E. 
E. Price and Robert W. Pierce 
upon the success of their under- 
taking. 

While Miami's first auto show 
was held more than 30 miles from 
the city—in a tent at Homestead 
in 1928--the 1950 exhibit made its 
debut in the south’s largest audi- 
torium, the big Dinner Key expo- 
sition building and convention hall, 
which has a floor space of more 
than 100,000 square feet. This year’s 
show, its promoters declare, will 
be second only to the one in Chi- 
cago in the matter of size. 


General Motors and Chrysler 
gave their dealers no financial 
assistance on the exhibits. Ford 
and Kaiser-Frazer literally “stole 
the show.” 

Ford sent Russell Hunt, public 
relations manager of the southeast- 
ern district, down from Chester, 
Pa., and along with it, dispatched 
the $60,000 “gyroscope,” a machine 
standing 21 feet high and weigh- 
ing 9% tons, on which two stripped 
chassis, one of the Ford 6 and 
the other of the V-8, revolve in 
three directions. Ford also exhib- 
ited a cutaway chassis and a work- 
ing model of the overdrive. 


Kaiser-Frazer exhibited its prize 
Anatomic luxury car on a revolv- 
ing turntable, and also had a mam- 
moth layout for the yet unnamed 
small car. Fourteen travel bags on 
the turntable beside the “little” car 
gave mute evidence of its roomi- 
ness, so far as storage space is 
concerned. 

Finance company members of the 
auto dealers’ association gave a 
cocktail party for the guests. Gen- 
eral Manager Ray Chamberlain, 
Chairman Jack Zeder of the auto 
show committee, President Cecil 
Holland and dealers who attended 
were well satisfied with the prelim- 
inaries. 

The Miami dealers were particu- 
larly flattered by Ford’s shipment 
of its “gyroscope” exhibit. It had 
featured the Waldorf-Astoria show 
in New York in June, 1948, but had 
not been exhibited since, not even 
at Chicago. 


Customers Won't Wait: Story going the rounds in Detroit concerns 
six Chrysler Corp. dealers who had several thousand dollars in de- 
posits for delivery of new cars when available. Because strike started 

to last longer than customers liked, they began 

picking up deposits. Result: These six dealers now 
have just one bona fide order among them... . 
Kansas association, conducting a poll of mem- 
bers, shows these results to date: For territorial 


security, 351; 
bootlegging, 


jd 50: 
HOU, 
must be the major bootleg sources. 


against, 100; for elimination of 
against, 11. Those 11 
Brook- 


lyn dealers will hold their first golf tourney of 


1950 on May 16... . 


Under relaxed rules for 


financing a home, many persons will be able 
to buy a house easier than a new car. On a 
$7,000 house, for instance, down payment will 


be $350 plus 
though). ... 
Ohio association reports that 70 


Wemhoff 


$40 per month (for 30 years, 


counties have signed to participate 


in the 1950 Voluntary Motor Vehicle Inspection Program, sponsored 
by dealer association in conjunction with Ohio State Highway Patrol 


and police chiefs. . 


. . North Dakota association warns its members 


that the Non-Partisan league favors state-owned compulsory auto 
insurance, patterned after the Saskatchewan plan (which provides 
for state to set up its own repair shops for wrecks). 


Pete WemMHorr, 
Editor 
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Capsule Comment 


Despite stiff competition, finance companies and banks are 
generally holding the line on new-car terms of one-third 
down and 24 months to pay, an AUTOMOTIVE NEWS survey 
finds. 

One way to avoid further government regulation. 


. * * 


Eighty Chrysler Corp. dealers in Maryland have voted to 
join the Chrysler-line association proposed recently by Dick 
Price, Dallas DeSoto dealer. 

This nationwide movement will be watched with in- 
terest. 


Individual auto dealers stand a good chance of making 
small-lot sales of parts to military posts, declares Lt. Col. 
John M. Cone of Ordnance. 

Worth investigating. 


o * . 


The railroads are back at it again, from reports in the 
press about one rail official or another attacking trucks for 
“not paying their way,” “breaking up roads,” etc. 

Guess the spectre of government socialization of all 
transportation (as in England) doesn’t scare ’em. 


Reports from the field indicate that dealers have been 
assisting their brother Chrysler Corp. dealers in their hour 
of need. 

Also reports that Chrysler dealers themselves have 
not been asleep at the switch in helping themselves. 


« . * 


American auto executives were on hand to wish British 
makers godspeed as the latter opened their New York show 
in a drive for greater sales in the U. S. 

And Automotive News joins in, too. 


It’s indicated that the number of dealers participating in 
the May “Check Your Car—Check Accidents” campaign is 
considerably greater than in any previous year. 


And everybody will benefit. 


AUTOMOTIVE NEWS, MAY 1, 1950 


Dealer 
| Forum 


Eprror’s Nore: Believing that 
dealers in every state have their 
peculiar problems and outlook, 
Automotive News has made this 
column available to the president 


| of each state association (in al- 
phabetical order of states) for his 


personal observations on the sit- 
uation in his area. 


By Frank J. Marsden 
President, Maryland Dealers 


pea my 25 years experience 
in the automobile business, both 
as a factory representative and as 
a dealer, I 


have come to realize 
the importance 
of dealer organ- 
izations. I was 
deeply impressed 
with the manu- 
facturing organ- 
ization which 
made it possible 
to put the people 
of this nation on 
wheels, The tre- 
mendous produc- 
tion of high qual- 
ity vehicles at a 
fair price could not and would not 
have been possible without sound 
organization. 

As an independent dealer, the 
value of a hard-hitting, hard- 
working and enthusiastic dealer 
organization has been indelibly 
marked in my mind. I have for- 
tunately been in a position to ob- 
serve the operations of many 
dealers, both successful and un- 
successful, and in my opinion the 
most important factor in their 
progress or failure has been or- 
ganization. 

I have known dealers with ade- 
quate capital and excellent facili- 
ties utterly fail because of lack of 
planning, inefficiency, carelessness 
and a general attitude of compla- 
cency; in other words, inadequate 
organization. 

7 * * 
— importance of organization 
or intelligent management not 
only applies to the manufacturer 
and the individual dealer, but is of 
utmost importance to the dealers 
as a whole, locally and nationally. 

I have always been an asso- 
ciation man, because I believe 
that as a group any segment of 
our economy is stronger and 
more effective when organized, 
than in acting individually. My 
belief in the truth of this opinion 
has been greatly enhanced by the 
happenings of the past 20 years. 
In almost every field of endeavor, 
organizations or associations have 

improved and protected their 
members, 

Having been in the automobile 
business all of my life, in all parts 
of the country, it has been my 
good fortune to have been a part 
of several dealer associations. The 
activities of these groups have been 
to me a liberal education, and I 
sincerely believe have made it pos- 
sible for me to be a better auto- 
mobile man, Many valuable ideas 
have been picked up by merely sit- 
ting down with my fellow dealers 
and discussing our chosen profes- 
sion—the retail automobile busi- 


ness. 
I HAVE gained invaluable experi- 

ence and have made many true 
friends as a result of having taken 
a part, though small that it may 
have been, in the workings of deal- 
er organizations. In my humble 
opinion, one of the most satisfac- 
tory, constructive and vital things 
that a dealer can do to assure 
success in this great industry is to 
become actively interested in his 
dealer associations. 

The dealers of Maryland have 
my sincere gratitude for having 

(Continued on Page 8, Col, 3) 





25 Years Ago... 
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Letterbox 


‘Over There 


_ THIS STRIKE HAS 
(cost OVER A BILLION 


BIG BUSINESS, 






KS!WeERE IN Y/Y 






DID SOMEONE 
SUGGEST INVESTIGATING | 
BIG BUSINESS? 


9 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 


used, 


if you so request. Address Editor, Automotive News, Detroit 26, Mich. 





Report on France 


A visit to the government-owned 
Renault automobile factory in Paris 
has been one of the highlights of 
the European Flying Classroom’s 
study of economic conditions in 
France. All of the 65 members of 
the Flying Classroom, representing 
42 states, are familiar with the typ- 
ical American factory scene — the 
huge parking lots packed with the 
employe cars. 

These parking lots are missing 
at the Renault plant, as they are 
at other French factories, for the 
workers store their bicycles in 
open sheds alongside the factory 
buildings. It is economically im- 
possible for a French factory 
worker to own and operate an 

automobile. At the Renault plant, 
wages range from 100 to 180 
francs an hour, and the current 
rate of exchange is 350 francs 
for an American dollar, 

According to officials of the Re- 
nault plant, who served as guides 
during the tour, a 48-hour work 
week prevails at straight time and 
a bonus is paid periodically from 
profits that are divided between 
the workers and the government. 
In 1949, these bonus payments 
ranged from 100 to 5,000 francs. | 
Today, 37,000 workers are produc- | 


The Big Story 


Several factories went on round-the-clock schedules to supply the 
automobile demand of prosperous America in 1925. 

From coast-to-coast a continuing upward trend in sales was re- 
ported by dealers who were having a difficult time keeping pace 
with business in both new and used-car markets, 
~—From the files of Automotive News. 





ing 375 automobiles daily at Re- 
nault, and production is expected 
to be increased to 400, In addition 
to passenger cars, there is a daily 
production of 60 tractors and five 
diesel-powered railroad cars. 

The popular Renault is a minia- 
ture two-seater, powered by an 11- 
horsepower engine in the rear and 
delivering at $764 in Paris. This 
car sells for $1,035 in New York, it 
was reported. Gasoline mileage is 
good (45 miles to the gallon), but 
gasoline costs 48 cents a gallon in 
France, so that a workman must 
toil for an hour in order .to earn 
enough money to purchase One gal- 
lon of gasoline. Definitely, the 
French working man of today is 
in the bicycling, rather than the 
motoring class. 

The story behind government 
ownership of the Renault plant 
is an interesting one as told by 
a company official who served as 
a guide. Prior to the liberation 
of France by the Americans in 
the recent war, the Renault plant 
was owned by members of the 
Renault family. During the Ger- 
man occupation, it was felt that 
the owners were collaborating too 
closely with the invaders, so the 
government seized the buildings, 
or what remained of them after 
three bombings, following the lib- 
eration. 

Although the Renault plant is 
now government owned, it is oper- 
ated somewhat along the lines of 
private industry, in that rental is 
paid for the use of the building 

and management is not hampered 
by bureaucratic interference, ac- 
cording to a Renault plant spokes- 
man. 

A recent strike by Renault 
workers lasted three weeks. The 
strikers demanded a 3,000-franc bo- 

(Continued on Page 44, Col. 4) 
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AN INVITATION T0 THE LEADERS OF THE 
AMERICAN AUTOMOBILE INDUSTRY .... 


to exhibit at 


THIS YEAR'S GREAT AUTOMOBILE. SHOW 


a main feature of the 


First United States International Trade Fair 


CHICAGO AUGUST 7-20 


@ An unprecedented opportunity to present your complete line to buyers 
from everywhere. 








@ The Automobile Show will be held in the International Amphitheatre, site 
of the very successful regional automobile show last February. 


@ Visitors are coming from all parts of the United States and from the four 
corners of the globe not just to look but to buy! 


@ Passenger automobiles, trucks, buses, trailers, accessories will be on dis- 
play. The models which came out during 1950 will be shown and others, 
yet to appear, will join them there. You surely will not want the visitors 
to miss any of your cars. 


@ The time chosen is ideal to carry the present momentum into the ordi- 
narily dead season. You will greet the American public there but you will 
also either establish most valuable foreign contacts or renew close customer 
relations for your companies abroad. 


@ We are at your service for further details or information, but please let us 
have your decision NOW concerning the area your company’s products 
are to occupy. 


FIRST UNITED STATES INTERNATIONAL TRADE FAIR 


Merchandise Mart - - - Chicago 54, IIl. 


Reply to: AUTOMOTIVE DIVISION 


First United States International Trade Fair 


65 West 54 Street, New York 19, New York 
Telephone: ClIrcle 7-2700, Ext. 314 








ect 
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500 Attend Highway Congress oo 
Goodwill Drive Urged 


On Road Transport 


By William Ullman 
Washington Correspondent 


WASHINGTON. — Resolutions 
brought before the Third Highway 
Transportation Congress here last 
week urged a better public rela- 
tions program for road transporta- 
tion, asked insurance companies 
not to charge higher rates to 
youths who show careful driving 
ability and backed high school and 
commercial fleet driver training 
courses. 

Attended by 500 persons who 
represented millions of road 
users, the three-day parley also 
featured a debate on _ toll-road 
financing and _ discussions on 
safety and federal aid to high- 


ways. 

The safety committee called for 
“complete and courageous enforce- 
ment of traffic laws by police and 
courts” and urged higher standards 
for driver’s licenses. Reexamination 
of accident “repeaters” was also 
asked. 

A call for all road-user groups to 
undertake a campaign for repeal 
of federal automotive excises was 
made by the committee on high- 
way planning. The committee also 
asked that states continue to be 
required to match federal road 
funds dollar for dollar. 


From 43 States 

These committee members were 
addressed, and set to work, by 
NHUC Chairman Albert Bradley at 
a special luncheon preceding the 
general sessions of the Congress. 

Noting that highway user con- 
ferences of 43 states were repre- 
sented at the Congress, Bradley 
pointed out that the conferences 
provide a unique forum through 
which all segments of highway 
transportation can exchange views 
and coordinate their activities on 
matters of mutual interest in the 
highway policy field. 


“There is agreement among 
highway user organizations on 
most matters of fundamental im- 
portance,” he said, “although we 
ure all cognizant that there is 
some disagreement on some mat- 
ters. We are here to place em- 
phasis on those things on which 
we are in accord rather than 
magnify the smaller number on 
which we do not see eye to eye.” 

During the election of NHUC offi- 
cers, Bradley, who is _ executive 
vice-president of General Motors, 
was unanimously reelected chair- 
man. Albert S. Goss, master of the 
National Grange, was reelected 
vice-chairman, and Arthur M., Hill, 
chairman of the executive commit- 
tee of Greyhound Corp. and presi- 
dent of the National Assn. of Mo- 
tor Bus Operators, was also elected 
a vice-chairman, 

Sidney J. Williams, of the Na- 
tional Safety Council and chair- 


man of the National Committee on 
Uniform Traffic Laws and Ordi- 
nances, was moderator of a panel 
on “How to Get Support for Uni- 
form Traffic Laws.” 

G. A. Vahlkamp, secretary of the 


Automobile Club of Missouri, acted 
as moderator during a debate on 
toll financing of highways. 

General sessions were presided 
over by Gen, Baird H, Markham, 
director of the American Petro- 
leum Industries Committee; Ar- 
thur M, Hill; Albert S. Goss, and 
A. W. Koehler, secretary-man- 
ager of the National Assn. of 
Motor Bus Operators. 

Presiding over Wednesday’s 
luncheon meeting, President Henry 
English of the American Trucking 
Assns. called for closer cooperation 
between the members of the high- 
way user family and pointed out 
that transportation interests in di- 
rect competition with motor trucks 
have magnified the trucking indus- 
try’s imperfections ruthlessly and 
beyond all reason in an effort to 
incite discord between the various 
segments of highway users. 

“Highway management as an in- 
stitution is threatened with bank- 
ruptcy,” said Charles L. Dearing 
of the Brookings Institution. 

The representative of the non- 
political, privately-endowed Brook- 
ings Institution based his conclu. 
sion on three points: 

1, The highway plant is obsolete. 

2. The product, namely vehicle- 
miles and ton-miles, has not been 
nor cannot be sold to the con- 
sumer at a price adequate to pro- 
duce necessary funds or credit 
for modernization. 

3. The managers are either pow- 
erless or unwilling to protect the 
highway plant against physical de- 
struction or damage caused by im- 
proper use. 

Two other speakers on the panel 
were William J. Cronin, managing 
director of the Automobile Manu- 
facturers Assn., and Russell E. Sin- 
ger, executive vice-president of the 
American Automobile Assn. 


Causes of Congestion 


“Our present road inadequacies,” 
said Cronin, “are not a result of 
past failures. Rather, they are to 
a large extent a result of past suc- 
cesses by our highway officials—for 
our highway engineers built the 
roads that made possible the ex- 
panding use of motor vehicles, and 
this expanding use of vehicles is 
what brought today’s highway in- 
adequacies.” 

Singer’s view was similar, He 
said “there can be no justification 
for the extension of federal aid to 
strictly local rural roads or to 
strictly urban roads or streets. 

Talking on unsafe cars and driv- 
ers, Norman Damon, _ executive 
vice-president of the Automotive 
Safety Foundation, said the dan- 
gerous age for automobiles is eight 
years and over, while the driver 
comes into the same category when 
arriving at the half-century mark. 


‘Parade of Fords’ 


The Chatom high school band led 
a “Parade of Fords” through the 
streets of Citronelle, Ala., as one of 
the highlights in the opening of 
the new home of DeVan Motor Co. 





NEW OFFICERS FOR BROOKLYN AND LONG 
|., was named president. Other officers are: Stand- 
lesipresigent, and Gr A. Schmidt + 
. vice-president, an chmi 
left to hethe Truelson and A. Goldstein, treasurer. 
connected with the automotive industry for the past 30 
business in Brooklyn. He came to Franklin Square in 1928 an 
In 1939, Truelson became Nassau county distributor 


{Sede ogg ——— Square, L. 
ing eft . 8. Terry, 
ent; Bistestons; first 


ie beaes. Se rec 
; the Nassou Suffolk Dodos dealers’ group. 


ISLAND DEALERS—Chris J. Truelson 


Cc. ner Paimer, executive vice- 

vird vice- -president, Seated 
H. Perfit is secretary. Truelson has 
ears. He started in the tire 
in 1935 went into the retail 


Dodge as a direct dealer in 1946. He is past president of 





—=Coming Events 








Dealer Conventions 


May 2— Automobile Merchants Assn. of 
ew York annual banquet. 
May 8—Buffalo Auto Trades Assn., Statler 


hotel, Buffalo, N. Y. 

May 12—Arkansas Auto Dealers Assn.. 
LaFayette hotel, Little Rock. 

May 1417—North Carolina Auto Dealers 
Assn., Pinehurst, CG. 

ay 2— Missouri Automobile Dealers 

Assn., Hotel President, Kansas City. 

May 23-24—Massachusetts State Automo 
bile Dealers Assn., Hotel Statler, Bos- 
ton. 

July 16-19—New York State Automobile 
Dealers Assn., Grand Union hotel, Sara- 
toga Springs, N. Y. 

Sept. 91i—South Carolina Aw 
eae Ocean Forest hotel, M 

Sept. 10-12—Colorado Auto Dealers Assn., 
roadmoor hotel, Colorado Springs. 

Sept. 18-19—Wisconsin Automotive Trade 
Assn., Schroeder hotel, Milwaukee. 

Sept. 25-26—North Dakota Auto Dealers 
Assn., Bismarck, D. 

Oct. 8-10—Automobile Dealers Assn. 
Alabama, Inc., Biloxi, Miss. 

Oct. 8-10—Texas Automotive Dealers Assn., 
Texas hotel, Fort Worth. 

Oct. 13-14—Tri-State Convention (Del., 
Md. Re) Haddon Hall hotel, Atlantic 
City; N. J 

Oct. 15-19—=Tennessoe Automotive Assn., 
Memphis. 

Oct. 17-18 — Federation of Automobile 
Dealer Assns. of Canada, Toronto, Ont. 

Oct. 22-24— Florida Automobile Dealers 
Assn., Biltmore hotel, Palm Beach, Fla. 


Oct. 23-24—Ohio Auto Dealers —_ meet- 


Dealers 
e@ Beach, 


of 


ing, Neil House, Columbus, 
Nov. 8-12— National Used Car Dealers 
om. convention, Baker hotel, Dallas, 
ex. 


Dec. 1-2— Montana Auto Dealers Assn., 
Rainbow hotel, Great Falls, Mont. 
Jan. 7-10, 1951 — National Auto Dealers 
Assn, convention and exhibition, Miami. 
+ 


pestis Auto Shows 


Jan. 27-Feb. 3, 1951—Milwaukee County 
Auto Dealers Assn., Milwaukee. 
* * . 


Aftermarket Shows 

May 1!1-l4— Midwest Automotive 
Navy Pier, Chicago. 

May 29-June 9—Third Canadian Interne 
tional Trade Fair, Toronto. 

June 22-25—National Truck, Trailer and 
Equipment show, Pan Pacific auditorium, 
Los Angeles, Calif. 

Dec. 48—Actomotive Service 
shew, Nevy Pier, Chicago. 

ae 


Allied Industries 


Show, 


Industries 


Som. 13-15—National Petroleum Assn., Ho 
el Traymore, Atlantic City, N. J. 
Oct. 2-6— American Trucking Assns. 17th 


anneal convention, Waldorf-Astoria, New 
York. 


Oct. 23-27—National Metal 
Amphitheatre, Chicago. 
Nov. 13-16—American Petroleum Institute 
30th annual meeting, Los Angeles. 

Jan. 22-24, 1951—Truck-Trailer Manufactur- 
ers Assn. annual convention, Edgewater 
Gulf hotel, Edgewater, Miss. 


General 


May !-4—Chamber of Commerce annual 
meeting, Washington, D. C. 


Moy re Motor Show, Turin, 
taly 


May 13-29— French International Trade 
Fair, Paris, France. 


May 15-16—Southeast Automotive Jobbers 
and National Automotive Mfrs. 1950 
Cosference, Biltmore hotel, Atlanta, Ge. 


May 18-20—Automotive Engine Rebuilders 
eo Hotel New Jefferson, 
‘ us. 


May 22-24—i950 National Convention of 
Sales Executives, Detroit. 


Exposition, 


May 29-June 9— Canadian International 
Trade Fair, Toronto. 

May 30 — 500-Mile ieee, —_— 
Speedway, Indianapolis, Ind. 


May 31-June 2—Advertising Federation of 
America, national convention, Detroit. 


June 26-30—American Society for Toes 
Materials, 53rd annual —- Chal- 
fonte-Haddon Hall, Atlantic City. 


June 29-July !—Automotive Trade Assn. 
—- convention, Colorado Springs, 
jo. 


Aug. 7-19—First U. S. International Trade 
Fair, Chicago. 


Oct. 5-15—Auto Show, Paris, France. 


Oct. 16-20—National Safety Congress and 
National Safety Council exposition, Chi- 
cago. 


Engineering 


June 4-9—Society of Automotive Engineers 
summer meeting, French Lick, Ind. 


June 19-23—American Society of Mechani- 
cal Engineers, Hotel Statler, St. Louis. 


June 26-30—American Society for resting 
Materials 53rd annual meeting (Exhibit 
of testing apparatus and equipment), 
Atlantic City. 


Aug. 14-16 — Soci of Autometive En- 
ineers National ‘est Coast meeting, 
Biltmore hotel, Los Angeles. 


Oct. 16-18—Society of Automotive ee 
neers transportation meeting, 
Statler, New York. 


Nov. 9-10—Society of Automotive Engi- 
neers fuels and lubricants meeting, 
Mayo hotel, Tulsa, Okla. 

Nov. 26-Dec. |—American Society of 
Mechanical Engineers, Hotel Statler, 
New York. 





522 New-Car Dealers 
Listed in Cook County 


CHICAGO.—Ten dealers resigned 
or were canceled while 12 were 
appointed during the first three 
months of this year in Cook coun- 
ty (Chicago). 

The “dealer mortality” survey 
of the Chicago Automobile Trade 
Assn. shows there was an alltime 
high of 522 new-car outlets in 
the county on Apr. 1. This com- 
pares with 520 on Oct, 1, 1949. 

CATA reported that six of the 
10 firms going out of business in 
the first quarter were in Chicago 
and four were in Chicago’s sub- 
urbs. Of the 12 appointed, four are 
in Chicago and eight in the sub- 
urban area. 

Of those dropping out, three were 
Hudson, two Chrysler, two Kaiser- 
Frazer, and one each of Nash, Olds- 
mobile and Packard. The appoint- 
ments were two each of Chevrolet, 
Chrysler and Nash, and one each 
of Cadillac, DeSoto, Dodge, Ford, 
Kaiser-Frazer and Packard. 

The number of dealers handling 
various makes in Cook county on 
Apr, 1 follows (figures in parenthe- 
ses are for Oct. 1, 1949): 

Buick, 35 (35) ; Cadillac, 14 (13); 
Chevrolet, 52 (50); Chrysler, 36 





Neb. Dealers Name Jones 


Director Emeritus 


OMAHA.—The Nebraska New 
Car Dealers Assn. executive com- 
mittee has elected A. H. Jones of 
Hastings a director emeritus. This 
is the first such honor in the his- 
tory of the group. 


Presentation of a certificate to 
Jones was made here at the an- 
nual convention of the group by 
immediate past President Elsworth 
F,. DuTeau. 


(36); Crosley, 4 (4); DeSoto, 37 
(36); Dodge, 42 (41); Ford, 60 
(59); Hudson, 29 (32); Kaiser- 
Frazer, 43 (44); Lincoln-Mercury, 
20 (20); Nash, 23 (22); Oldsmo- 
bile, 31 (32); Packard, 23 (23); 
Plymouth, 114 (112); Pontiac, 31 
(31); Studebaker, 26 (24); Willys, 
19 (19). 

Chicago dealers are as follows: 
Buick, 20; Cadillac, 7; Chevrolet, 
31; Chrysler, 25; Crosley, 3; DeSoto, 
23; Dodge, 28; Ford, 35; Hudson, 
22; Kaiser-Frazer, 29; Lincoln-Mer- 
cury, 14; Nash, 15; Oldsmobile, 22; 
Packard, 15; Plymouth, 76; Pontiac, 
22; Studebaker, 17; _— 11, 


Buick Sales — 
Tops Year Ago 
By 82 Percent 


FLINT.—General Manager Ivan 
L. Wiles reports that Buick sales 
surged to a new high of 82 percent 
over last year during the second 
10-day period of April. 

Dealers sold 19,344 new Buicks 
during the period, compared with 
10,640 in the corresponding period 


~|@ year ago. 


Nearly half of the sales during 
the 1950 period were Riviera-type 
coupes and sedans in the Super 
and Roadmaster series, Wiles 
stated. 

Buick sales, he added, were con- 
tinuing to exceed the record pro- 
duction tempo. Dealer stocks drop- 
ped more than half in the last 60 
days to the lowest point of the 
year, he said. 

From Jan. 1 through Apr. 20, 
1950, dealers retailed 164,108 new 
Buicks, according to Wiles. 


Obituaries 


Larson, 80, Dies; 


Pioneer Dealer 


NEW YORK.—Charles H. Lar- 
son, 80, one of the country’s first 
Oldsmobile dealers, died here in 
Manhattan sanatorium Apr. 21. 

Mr. Larson was born in Chicago 
and came to New York about 50 
years ago. He entered the auto 
business in 1900 and for many years 
was president of Oldsmobile Co. of 
New York. He also once headed 
the Automobile Merchants Assn. of 
New York. 

* 


* * 
Archie B. Swank sr. 

WILLS POINT, Tex.—Archie B. Swank 
sr., 72, retired auto dealer, died here Apr 
15. He had been ill since suffering a heart 
attack before Christmas. 

* * 


* 
Peter Scozzafava 
NIAGARA FALLS, N. Y.—Peter Scozza- 
fava, 62, a pioneer in the motorcycle busi- 
ness and more recently engaged in the 
automobile cae, died ~— 17 
* 
Clifford B. Marsh 
BUFFALO. — One of Buffalo's pioneer 
dealers, Clifford B. Marsh, 73, a Chevrolet 
dealer until his retirement in 1942, died at 
his home here. One of the first to establish 
a dealership in this city, Mr. Marsh oper- 
ated the Marsh Motor Corp. at 655 Fill- 
more Ave. When illness forced his retire- 
ment, his son, Edward B. Marsh, took over 
the business, and now heads it at 3061 
S. Park Ave. 





+ 


* * 

Harry W, Pierson 
BALTIMORE. — Funeral services were 
held here Apr. 8 for Harry W. Pierson, 
assistant treasurer of Mid-City Sales Co 


509 E. 25th St. 
. + * 


Ralph B. Dort 
HARTFORD, Conn.—Ralph B. Dort, of 
Rogers International auto export agency, 
died here Apr. 13, He was a son of the 
late Josiah Dort, auto pioneer associated 
for 40 years with William C. Durant in 


Durant-Dort Carriage Co. 
* * * 


Francis X, Schuler 

LOUISVILLE.—Francis X. Schuler, 
former president of Schuler Motor Co 
here, died at his home Apr. 19. Mr 
Schuler, who retired in 1948 after 34 years 
in the automobile business, had been ill 
18 months. When he retired, his firm held 
a Hudson cranchise. 


Clnsenee K. Schaefer 

INDIANAPOLIS, — Clarence Kenneth 
Schaefer, 44, operator of the Ken Schaefer 
Auto Auction, died here Apr. 21 following 
a brief illness. Mr. Schaefer, a veteran in 
the used-car auction business, was vice- 
president of the National Automobile Auc- 
tion Protective Assn. Burial was in Chi 
cago. 


Oldsmobile Sales 
Shatter Record 
For 20 Days 


LANSING.—New Oldsmobiles 
continued to sell at a record-break- 
ing pace during the second 10 days 
of April as dealers of the division 
delivered 12,727 cars. 

This marked a gain of 74 percent 
over the 7,314 new cars sold at 
retail by Oldsmobile in the same 
10-day period of April last year, 
according to General Manager S. 
E. Skinner. 

Oldsmobile sales for the first 20 
days of April this year totaled a 
record 23,039 vehicles, Skinner 
stated, This was an advance of 68 
percent over the same period last 
year, when 13,724 new cars were 
delivered. 

It also bettered the alltime rec- 
ord for the period of 22,305 new 
cars sold in the first 20 days of 
April, 1941. 


65, 











STARTED WITH 
service of four decades with 
Harvester is the 40-year service pin presented 


1H_ IN 1910—Symbol of 


International 


H. W. Moody, Albany district manager, by 
W. K. Perkins, motor truck sales manager. 
Moody began his career at Boston, where he 
was employed in a company warehouse. Be- 
coming a salesman shortly after, he returned 
from orld War | service to resume that 
capacity. Subsequently he served as zone 
manager at Boston, assistant district man- 
ager at Philadelphia and Auburn, N. Y., and 
as district manager for the latter city, 'Pitts- 
burgh and Columbus. He was named dis- 
trict manager at Albany in 1946. 








5S 


H. Lar- 
y’s first 
here in 
+ Sa 

Chicago 
bout 50 
he auto 
ly years 
e Co. of 
headed 
Assn. of 


3. Swank 
here Apr 
g a heart 


r Scozza- 
yele busi- 
i in the 


$s pioneer 
Chevrolet 
, died at 
establish 
rsh oper- 
655 Fill 
is retire- 
took over 
at 3061 


ces were 
Pierson, 
ales Co 


Dort, of 
agency, 
n of the 
ssociated 
urant in 


uler, 65, 
yttor Co 
9. Mr 
34 years 
been ill 
irm held 


Kenneth 
Schaefer 
‘ollowing 
teran in 
as vice- 
ile Auc- 
in Chi 


28 


nobiles 
break- 
0 days 
ivision 


ercent 
old at 
same 
year, 
ger S. 


irst 20 
aled a 
kinner 
of 68 
d last 
were 


e rec- 
> new 
ys of 


| 


bol of 
ational 
sented 
jer, by 
inager. 
ere he 
se. Be- 
turned 
e that 
| zone 

man- 
., and 
_ Pitts. 
d dis- 


lod 
‘ 








opened up vast hin 
new territories “ee 
7 PORCELAINIZE opened up avastnew 
exclusive source of Service Revenue for _ 
all new car dealers. 







The GOLD MINER 
opened up vast 
new riches 


PORCELAINIZE 


T. M. Reg. U. S. Pat. Off. 


POLICY, PROGRAM AND PRODUCT PIONEERED THE WAY TO EXCEPTIONAL, 
PERMANENT APPEARANCE PROFITS FOR AUTOMOBILE DEALERS 


Porcelainize is first in many ways and every "first ' proves why this department can be the 
most profitable space on your service floor. The business you build is always yours and always 
profitable. 
With Porcelainize available, no longer should appearance be a minor operation and a 
major irritation. With Porcelainize you eliminate the man with a bottle of polish or a tin of 
wax and a rag as your cut-rate competitor. 


PORCELAINIZE BUSINESS IS BIG BUSINESS, IT’S EXCLUSIVE BUSINESS, 
IT’S SATISFYING BUSINES&. ~ —- * 


i national field force devoti 
PORCELAINIZE. . . First to provide « large nation iain 


all their time helping new car dealers increase 
























First to give dealers a SUPERIOR service to offer customer labor sales. 
their customers—the finest finish treatment ever First to offer a complete line of merchandising and 
developed. — sales aids to keep customers coming and to 
First to be offered solely to automobile dealers for increase service volume. 
exclusive use as a service item. First and ONLY finish treatment to receive the tested 
: ae approval and official recommendation of more 
By First to use Dominant National Advertising to direct major automobile factories than have ever 
ined customers to new car dealers for appearance authorized any individual appearance product in 
maintenance. the history of motordom. 







FREEMAN & FREEMAN, INC. 





600 GRANT STREET DENVER 3, COLORADO 

In every way, including customer pride and Please send us, without obligation, a copy of "Service Guide 
satisfaction, PORCELAINIZE is wonderful! to Porcelainize Profits’ and details of Porcelainize Product, 
You'll be enthusiastic when you investigate Policy and Program. 

its proven advantages and earnings. A 

FREE, fact-packed booklet awaits your FIRM NAME______ eA etat 

request. 08 Oe eae it a a 

ST. & NO. 3 eas cue 





CITY a 2 


MAKE OF CAR SOLD 


MAIL THE COUPON GET THE FACTS 


Very Important 


C Please have Porcelainize Service Representative call. 





PORCELAINIZE ... NATIONALLY ADVERTISED... EXCLUSIVE NEW CAR DEALER SERVICE 












By Bob Gordon 
Associate Editor 


A 


Engineers last week. 

Smith, who was the official test 
driver for the initial run of Rov- 
er’s first turbine-propelled car in 
March, said the second version of 
the vehicle will incorporate a heat 
exchanger and air filter which 
are expected to improve consid- 


Mack Launches 
Diesel Classes 
All Over U.S. 


DETROIT.— Mack Trucks’ 27th 
training 
school opened here Apr. 24 with 


10-week diesel engine 


837 maintenance men in attend- 
ance. 
The classes, currently being held 


in 26 other cities, are held one night 


each week for 10 weeks. Sessions 


last two hours and include lectures, 
illustrated with slides, and ques- 
tion-and-answer periods, 


When the Detroit course ends, 
10,000 persons will have been in- 
structed on the diesel through 
these schools, according to L. E. 
Matzner, Mack advertising manag- 
er. Additional schools will be held 
in the fall, he said. 

Object of the courses, which are 
free, 
there is no mystery to a diesel 
and to show how it operates and 
how it is repaired. Each part of 
the engine and its function is 
dealt with. 

During the second week of the 
school, all students are given a 
binder with the first two lectures. 
Each following week, he is given 
another lecture. Slides, which il- 
lustrate the talks, are also put into 
the binder. Thus, when the course 
is finished, the student has a com- 
plete reference book. 

Classes in the various cities each 
have a display of a diesel engine, 
its parts and special tools for re- 
pairs. 

Although there are 27 schools 
running at once, each gives its stu- 
dents the same instruction since 
the talks are delivered from pre- 
pared lectures. It has been the 
policy to have factory personnel 
take charge of the first meeting of 
each course. After that, the local 
Mack branch takes over. 

Al Crockett, manager of market- 
ing research, was the opening lec- 
turer in Detroit, as he was in the 
other cities. Factory men on the 
question panel were Matzner; W. J. 
Corr, director of service; C. R. 
Klein, manager of sales engineer- 
ing, and Robert F, Cowell, man- 
ager of the technical service de- 
partment. J. Fritz, Detroit district 
service manager, was also on the 
panel.—Tom Hewrrt. 


New Turbine Car Due 


Heat Exchanger, Air Filter to Be Added, 
Rover’s Driver Tells Detroit SAE 















SECOND gas-turbine-powered 
car is in the works at Rover 
Motor Co, in England, G. Geoffrey 
Smith, English editor of technical 
publications, told the Detroit sec- 
tion of the Society of Automotive 


is to show mechanics that 
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erably the engine’s fuel consump- 
tion. 

Admitting that “there’s no econ- 
omy” in the present Rover turbine 
engine, Smith said company offi- 
cials believe that commercially 
practical turbine-powered vehicles 
are at least four to five years dis- 
tant. 

* * ca 

TILL, Smith is enthusiastic over 
the potentialities of gas tur- 
bine engines for motor vehicles. He 
pointed out that the Rover car 
with only five year’s development 
had equalled in road speed the per- 
formance of conventionally powered 


seriously consider the advantages | O'neal, director of 
of an automotive power-plant which 
does not need a transmission and 
numerous other mechanisms now 
necessary on piston engines. 

The 200-horsepower engine 
which powered the first Rover 
turbine car was “really intended 
for a boat,” Smith said, and is 
now being used in a couple of 
boats in England. He said the 
engine’s weight is “less than two 
pounds per horsepower.” 

Rover’s next automotive gas tur- 
bine engine will be a smaller model, 
Smith said, because the first unit 
was “too powerful.” The first en- 
gine idled at 7,000 revolutions per 
minute, Smith said, and operated 
at up to 40,000 revolutions per 
minute, 


detail, and Hartz. 





elected me as the president of the 
Automobile Trade Assn, of Mary- 
land. This organization, which was 
founded in 1910, has, through the 
efforts of its organized members, 
meant much to our well-being. The 
destinies of the association are 
guided by a board of directors from 
all sections of the state, who have 
given freely of their time and ef- 
fort in the interest of helping to 
improve the lot of all dealers, 
Time after time, the associa- 
tion has been responsible for ac- 
tions that have saved its mem- 
bers thousands of dollars, It has 
acted as a clearing house for 
ideas, many of which have been 
most useful to the dealers. From 
a legislative standpoint, the asso- 











HEN he drove the Rover car, 

Smith said, he attained a speed 
of 89 miles per hour with the en- 
gine doing 36,000 revolutions per 
minute. When he returns to Eng- 
land he intends to drive the car 
at 40,000 revolutions per minute 
and expects to go over 100 miles 
per hour. 

Smith reported he accelerated the 
Rover automobile from 0 to 60 
miles per hour in about 14 seconds. 
“That’s not terrific,” he admitted, 
“but it’s jolly fast.” 

He estimated the car delivered 
six to seven miles per gallon of 
fuel—in this case, kerosene—but 
believes this can be improved to 
14 miles per gallon with a heat 
exchanger and some other modi- 
fications. 

The engine in the test car had 
a compression ratio of 3.25 to 1, 
Smith said, while operating tem- 
peratures around the turbine blades 
ranged from 800 to 850 degrees cen- 
tigrade (1472 to 1562 degrees fah- 
renheit). 











Truman Advisor 
Optimistic About 


Economic Outlook 


NEW YORK.—First-quarter de- 
velopments indicate that the eco- 
nomic outlook is improving and 
will so continue for the balance 
of the year, Leon H. Keyserling, 
acting chairman of Truman’s Coun- 
cil of Economic Advisers, declared 
at a meeting here of the New 
Council of American Business, Inc. 


He asserted, however, that busi- 
ness must plan for an expanding 
economy and not a static or con- 
tracting one. Government, he add- 
ed, has the responsibility of effect- 
ing a vigorous program not merely 
geared to the need of the imme- 
diate beneficiaries of various pro- 
grams but for the economy as a 
whole. 

Keyserling warned that unem- 
ployment is one of the chief results 
of a static or contracting economy. 
If our economy had remained sta- 
tic since 1948, he said, there would 
have been from 10,000,000 to 12,- 
000,000 unemployed at this time. 

Pointing out that small business 















* * * 


Tes HIGH temperatures around 
the turbine blades create one of 
the major problems in gas turbine 
engine development, Smith said. 
The Rover company “would be very 
happy” to learn of a metal for 
bearings that could take the ter- 
rific speeds and high temperatures 
over a long period of time, Smith 
observed. 

Experimentation will continue, 
he said, despite the fact that in 
England there has been “great 


ublic safety for Wilmington; Mayor Royce McClelland; Cit 
James R. Benson, Addison Hewlett sr., chairman of county commissioners; C. H. 
Tide Water Power Co. safety director; Sgt. Robert Williams of the Wilmington police traffic 


Auto Dealer Forum 


(Continued from Page 4) 
















DEALER POINTS UP SAFETY NEED—A general plea for safe driving was the basis of a 
crusade carried on in Wilmington, N. C., with the active assistance of city officials and 


automobiles, which have been un- business leaders. The major role played by Barnes Motor Co. (Studebaker) included the 
der development for 50 years. sponsoring of Harry Hartz, Studebaker's ambassador of safety. Hartz was principal speaker 
t at a local reception and was heard also in a special radio broadcast. Left to right: Robert 

In addition, he declared, one mus Scott, a safety specialist; John H. Farrell, chamber of commerce secretary; Thomas G. 






ciation’s batting average is high. 
During the past year the asso- 
ciation won two lawsuits which 
meant tremendous amounts of 
money to every member. 


No single dealer could have ac- 
complished these desirable results. 
But the association did. Therefore, 
as an individual dealer, I am for 
organization. It pays off. 

7 * * 


For many years, NADA has been 
the dealer’s friend and protec- 
tor in Washington. Neither NADA 
nor any other organization can do 
the impossible. But if you sit down 
and carefully appraise the activi- 
ties of NADA, you will without a 
doubt come to the conclusion that 
it is a most necessary adjunct to 
your business. It has been my 
pleasure to have been closely asso- 
ciated with many NADA officers 
and committee men, and I know 
that these men have, and will con- 
tinue, to work for you. They de- 
serve your unqualified support. 


I have not attempted to discuss 
the workings of any particular 
department of our business, be- 
cause I believe that many other 
dealers with experience greater 
than mine are much better quali- 
fied. I have attempted to call to 
the attention of the dealers the 
importance of supporting their 
trade associations. 

I sincerely believe that in the 
times to come, associations will 
play a bigger and better part in 
our future. 

It is my hope that all dealers 
will take part in their association’s 
meetings, plans and activities, as 
far as is possible, and strive to 
operate their business on a sound, 
well-organized and profitable basis. 


Trautman-DeNike Opens 


Trautman-DeNike Motors, newly- 
authorized Hudson dealer in Day- 
tona Beach, Fla., has opened at 129 
N. Paimetto Ave. Partners in the 
firm are E. A. Trautman, Stanton 
C. and G. C. DeNike. The latter has 


. Going 
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cAllister, 

























Crude Prices Up, 
More Synthetic 


into Tires 


AKRON.—A sharp upswing in 
the use of synthetic rubber is under 


| | way in the tire industry because of 


the high price of crude. 

Consumption of synthetic jumped 
20 percent in March over the previ- 
ous month. Indications are that the 
ratio of manmade rubber to crude 
continued to go up in April. 

This is due largely to the fact 
that for many uses the two com- 
peting rubbers are interchangeable, 
tire manufacturers say. They give 
equally good performances for vari- 
ous purposes. So manufacturers 
swing to the material that is the 
most economical. 

When tree rubber gets much be- 
yond 20 cents a pound, the demand 
for synthetic, pegged at 18% cents 
a pound by the government, goes 
up. 

The Natural Rubber 
representing the growers 
country, recognizes this. 

“At any price above the 20-cent 
level, the producers of natural rub- 
ber stand to lose a substantial por- 
tion of their U. S. market to syn- 
thetic,” the bureau said last week. 

Since last Dec. 1 when it was 
selling for 17 cents a pound, crude 
went up an average of one cent a 
pound per month until Apr. 1. Early 
in April, it jumped to 24% cents 
but recently it has been selling for 
23% cents. 

The bureau attributed the rise in 
prices to a combination of factors. 

These included speculative buy- 
ing; dealers buying to cover previ- 
ous sales and the fact that a few 
manufacturers had heavy orders 
with only a small amount of rubber 
on hand. 

Since the amount of synthetic 
now being consumed is running 
higher than production, the Office 
of Rubber Reserve has stepped up 
output of the six synthetic plants 
now in operation. 








Bureau, 
in this 


Pontiac Names 


2 Zone Heads 


PONTIAC. — Appointment of 
Harry C. Pratt at Buffalo and Ed- 
ward M. Krotine in Charlotte, N. C., 
both as zone managers for Pontiac, 
is announced by L. W. Ward, gen- 
eral sales manger. 


who succeeds. Krotine, 


Pratt, 





E. M. Krotine Harry C. Pratt 


joined Pontiac in 1937 and had been 
assistant manger of Pontiac’s New 
York zone for more than a year. 
Krotine succeeds Sidney G. Whit- 
ling. With General Motors 21 years, 
Krotine joined Pontiac in 1934 and 





weeping, wailing and nationaliza- 
tion of teeth.” 

Smith noted that he had dis- 
cussed gas turbine engines in De- 
troit before—in December, 1944, 

“Perhaps,” he said, “in three or 
four year’s time, not before, we'll 
compare notes again, and see how 
far we've gotten.” 





Connelly Joins Walker 

Glenn H. Connelly, of Portland, 
has joined Clyde Walker in the 
ownership of the Hillsboro (Ore.) 
Ford-Dearborn dealership. The 
firm’s name is being changed from 
Walker Tractor Co, to Tualatin 
Valley Tractor Co. 











SOUTHERN CALIF. DIRECTORS—Motor Car Dealers Assn. of Southern California elected 
them at annual maating. held in Los Angeles. Left to right, front row: Dan Potter, President 
Spencer T. Honig, D. D. Andrews, Hamlin W. Nerney, W. G. Bryant, J. R. Townsend, San 
Diego. Back row from left to right: Kenneth Sopp, Lee Kendall, J. H. Edgar, Lee Froman 
and Charles Soderstrom. E 


together with labor is the first to 
feel the results of a static or con- 
tracting economy, he stressed that 
all history demonstrates that small 
business bears the brunt when the 
economy moves downhill. 

He said that the government, for 
that reason, is endeavoring to find 
ways and means to open up the 
flow of savings of people into com- 
petent small business. Savings, he 
added, now are channeled into 
large institutions of savings whose 
range of investment is too narrow. 


e . e 
Civic-Minded 
Yoos Family Heads Three 
Kannapolis Groups 
Over 32,000 persons live in Kan- 
napolis, N. C., but most of its civic 
organizations are headed by mem- 

bers of one family. 

H. R. Yoos, Ford dealer, is pres- 
ident of the local Rotary club. His 
son, H. R. jr., is president of the 
junior chamber of commerce and 
daughter Lyda is president of the 
junior woman’s club. 

Son and daughter are vice-pres- 


ident and secretary, respectively, of 
H. R. Yoos Motor Co. 


had been zone head in Buffalo more 
than two years before being as- 
signed to his new southern post. 


been a Hudson dealer, distributor 
and factory zone sales manager for 
20 years. 








POHLMAN MOTORS DONATES CAR—Official car for Queen Marylyle Cunningham and 
her two princesses, royal family of the Washington state apple blossom festival, is this 
Oldsmobile 98 in serge blue. Pohiman Motors, of Wenatchee, is supplying the car. Queen 
Marylyle (center) and Princess Drucilla Brennan (left) and Joanne Brown have already driven 
hundreds of miles in the Olds, extending personal- festival invitations to communities and 
dignitaries of the state. The three-day celebration at Wenatchee, May 4-6, is the state's 
salute to its $100,000,000 apple industry. 
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7 trucks and 8 tractors are part of the $25,000 worth 


of farming equipment that helps the Boysens, Michigan 
Country Gentleman family, in their truck farming. 


Err 


uch be- 
demand 
% cents 
nt, goes 


The Andersons, California Country Gentleman 
subscribers, have 2 automobiles, with a pick-up 
truck, 2 tractors and other farm machinery. 


For travel the Davises, Oklahoma Country Gentle- 
man family, have 2 cars; for farm operations, 4 
tractors, 2 trucks, a combine and other equipment. 
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Your best rural customer 


These prosperous farm people are Country Gentleman readers — typical of hundreds 


of other families right in your own trading area—good customers to cultivate. 


Country Gentleman’s 2,300,000 circulation is concentrated in the Top Half group 


that gets 9 out of 10 farm dollars! And families like this... 


e your best-selling lines in 


(Country Gentleman 


Fast-moving lines are advertised in Country Gentleman, No. 1 farm magazine in advertis- 


ing revenue! So display and push these Country Gentleman advertised brands . . . 


AC Fuel Pumps 

AC Spark Plugs 

Alemite Portable Greasing Outfits 

Anthony Truck Hoists 

Arvin Car Heaters 

Atlas Auto Supplies 

Auto-Lite Batteries 

Auto-Lite Spark Plugs 

Baldwin Hydro-Electric Truck 
Bed Hoists 

Behlen Gear Box for Tractors 

Break-A-Way Couplers 

Buick Cars 

Carter Carburetors 

Casite Motor Tune-Up 

Champion Spark Plugs 





REMEMBER: In over half of all U.S. counties, Country 
Gentleman has more circulation than the 
biggest weekly or biggest women’s magazine! 


Chevrolet Cars 

Chevrolet Trucks 

Chrysler Cars 

Coffing Hoist-Jacks 

Continental Red Seal Engines 

Continental Tractor Pumps 

Crosley Cars 

Cushman Motor Scooters 

Delco Batteries 

Deico-Remy Tractor Ignition 

Dodge Cars 

Dodge Trucks 

DoMor Hydraulic Equipment 

duPont Zerone and Zerex 
Anti-Freeze 

Eagle Farm & Truck Traps 






Ethyl! Gasoline 

Federal-Mogul Bearings 
Firestone Tractor Tires 

Fisher Bodies 

Ford Cars 

Ford Trucks 

Fram Filters 

Frazer Cars 

Goodrich Tires 

Goodrich Tractor Tires 
Goodyear Tires 

Goodyear Tractor Tires 
Grey-Rock Brake Linings 
Grizzly Brake Service Products 
Harley-Davidson Motorcycles 
Hastings Piston Rings 

Heil Hydraulic Conversion Hoists 


Heisler Tractor Equipment 
Holley Carburetors 
Hudson Cars 

International Trucks 
Kaiser Cars 

Lindy Car Visors 

Lloyd Tractor Chains 
Lorraine Driving Lights 
Marvel & Emerol Chassis Oi! 
Mercury Cars 

Mobil Farm Lubrication 
Mobiloil & Mobilgas 
Motorola Car Radios 

Motul Oils & Grease 


Nor'way Anti-Freeze and Dry-Ex 


Norway Anti-Freeze & Peak 
Anti-Freeze 


Oldsmobile Cars 

Pedrick Piston Rings 
Pennsylvania Grade Crude Oil 
Pennzoil 

Perfect Circle Piston Rings 
Plymouth Cars 

Pontiac Cars 

Prest-O-Lite Batteries 
Prestone Anti-Freeze 
Purolator Oil Filters 

Reading Batteries 
Rust-Oleum Rust Preventative 
Schrader’s Tire Accessories 
Sealed Power Piston Rings 
Seiberling Tires 

Seiberling Tractor Tires 








Simoniz 

South Wind Car Heaters 

Studebaker Cars 

Studebaker Trucks 

Texaco Farm Products 

Texaco Marfak 

Timken Bearings 

Trico Windshield Washers & 
Wipers 

U. S. Royal Tires 

U. S. Royal Tractor Tires 

Weed Tire Chains 

Wico Ignition Systems 

Willard Storage Batteries 

Willys Jeep Cars, Trucks 
& Station Wagons 

Wix Oil Filters 
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in Brief 





Holland Drops Film Suit 


PHILADELPHIA.—Appeased by 
an out-of-court settlement, auto 
racer Bill Holland has called off 
his $250,000 damage suit against 
the producers of the movie, “The 
Big Wheel.” Holland had charged 
the movie with usurping his name 
and reputation without his permis- 
sion. 


* * * 
‘Reflectorized’ Plates 
FORT WORTH, Tex. — “Reflec- 
torized” state auto license plates 
are being sought as a traffic safety 
aid by the junior chamber of com- 
merce of Texas. A_ resolution 
recommending use of such Plates 
was adopted by the jaycee annual 


convention held here. recently. 
* 


U. S. Rubber Fellowships 


NEW YORK. —Graduate fel- 
lowships in chemistry at 10 uni- 
versities by U. S. Rubber Co. have 
been renewed for the academic 
year 1950-51, H. E. Humphreys 
jr. president, has announced. 
“The present era has been de- 


| scribed as the age of chemistry,” 


Humphreys said. “As such, it 
emphasizes the need for more 
research in this important branch 
of science.” 

* 


* * 

Jobber for Champion QX 

LOS ANGELES. — Formation of 
Perrin and Sacre Corporation, to 
handle the California distribution 
of Champion QX, an undersurface 
lubricant, is announced by Lev 
Sacre, president of the firm. Corp- 
oration offices will be located at 
2816 E. 11th St. 


Conn. Seeks Mill Site 


HARTFORD, Conn.—Gov. Ches- 
ter Bowles suggested that a cor- 
poration be formed under the 
auspices of the New England Coun- 
cil, a private development organi- 
zation, to make a survey to deter- 
mine the best site for a steel mill 


in the New London area 
. + * 


Du Pont Plans ‘Orlon’ Unit 


WILMINGTON.—Plans for con- 
| struction of a new unit at Cam- 











" the 


cars to be used by 
and during the 34th International 500- 
mile race May 30 are shown being loaded at the Detroit plant of Lincoln-Mercury for 


OFF TO THE ‘500' SPEEDWAY—Three of the 25 Mercury ‘‘official’’ 


executives of the Indianapolis Speedway precedin 


shipment to Indianapolis. The cars, including convertibles, coupes and sedans, have been 


painted the same B ray tl as the official pace car convertible and have been lettered with | 


the name of the individual or group who will use them. 


den, S. C., to manufacture Orlon| nounced by Oscar A. ‘Lenna, presi- 
acrylic fiber in staple form have|dent. Some contracts for the new 
been announced by E. I. du Pont de| addition, which will add 200,000 
Nemours & Co. Orlon is du Pont’s|square feet of floor space, have 
newest synthetic textile fiber. already been let, Lenna said. 
+ * * j + * 

Low Bidder Wins 

PLYMOUTH, Mass.—Unless the 
auto dealer who makes the lowest 
bid | receives _the contract, getting 





Blackstone Expanding 
JAMESTOWN, N. Y.—A million 
dollar building-expansion plan for 
the Blackstone Corp. has been an- 





bids “is a waste of time,” Select- 
man William Barrett has told the 
city’s fathers. Three bids for the 
police chief’s car were opened and 
studied. The chief preferred an 
auto that was not the low bid. Bar- 
rett then revolted and said the 
lowest-priced car should be bought. 


His motion was carried. 
= 7 * 


Allegheny Sales Soar 


PITTSBURGH.—Allegheny Lud- 
lum Steel Corp. has reported the 
highest sales volume in its entire 
history for the first quarter of 1950. 
Sales and revenues totaled $37,551,- 
378 during the quarter, resulting in 
net earnings of $2,270,681, or $1.67 
per share of common stock after 
provision for preferred stock divi- 
dends, the company said. 

* + . 


Sales by the Gallon 


JEFFERSON CITY, Mo. — Sav- 
ings are coming out of hiding. A 
man in Trenton, Mo., according to 
report, took five gallons of pennies 
to a dealer to make a down pay- 
ment on a new car. Pennies run 
about $50 to the gallon. In Con- 
nellsville, Pa., Joseph Koslosky took 
his old car and a 10-gallon crock 
of dimes and bought a new one. 
Dimes run about $140 to the gallon. 


* + * 


Form Oil Business Firm 
TEAGUE, Tex.—A firm specializ- 





THE EVENING BULLETIN 


Let’s start with New Passenger Car Advertising: The 
Evening Bulletin in 1949 published 573,199 lines. That’s 
118,653 lines, or 26%, more than Philadelphia’s 2nd 


Daily Newspaper. And it’s 


Car Advertising in the history of Philadelphia’s Daily 


Newspapers. 


Next, take the Automotive Advertising classifica- 
tion: Here again The Evening Bulletin is at the very 


top. In 1949 it published 


273,028 lines, or 40%, more than Philadelphia’s 2nd 


Daily Newspaper. And it’s 


Advertising published by any Philadelphia daily news- 


paper since 1930. 


The Evening Bulletin has been first in Philadelphia 


in both New Passenger Car 


ing for 20 consecutive years. 


There are very concrete 
ance record: 
newspaper. 


The Evening Bulletin is an evening 
It goes home where the family decides 
how and where and when to spend money. It’s Phila- 
delphia’s greatest daily advertising medium. 





the most New Passenger 


947,682 lines. And that’s 


also the most Automotive 


and Automotive Advertis- 


reasons for this perform- 


*Source: Media Records 








Facts on New Passenger Car Advertising Linage* ; 
1949 1948 Gain i 

THE EVENING BULLETIN ......... 573,199 390,356 182,843 g 
2nd Daily Newspaper ............ 454,546 277,071 177,475 i 
THE EVENING BULLETIN LEAD 118,653 113,285 i 
1 

Facts on Automotive Advertising Linage* 4 
1949 1948 Gain i 

THE EVENING BULLETIN ......... 947,682 705,448 242,234 ff 
2nd Daily Newspaper ............ 674,654 468,156 206,498 i 
THE EVENING BULLETIN LEAD 273,028 237,292 ; 


he 2 ee ee ee ee ee ee ee es ee es os ld 


IN PHILADELPHIA 
NEARLY EVERYBODY READS THE BULLETIN 


The Evening Bulletin 


Detroit Representatives: Sawyer-Ferguson-Walker Company, 1630 Guardian Building, 500 Griswold Street 


ing in negotiations for the sale, 


|purchase or merger of oil and gas 
|producing properties 
|formed here by B. A. Hardy, 
| Shreveport, 


has been 


La., R. L. Wheelock, 
| Corsicana, Tex., and William R. 
| Boyd jr., Teague. 
* 
G-E Seslemen Used 

FRANKLIN MILLS, IIl. — Elec- 
tric drives and controls will enable 
the Thompson Wire Co.’s cold strip 
mill here to operate at a strip 


|speed of 1,000 feet per minute, ac- 


cording to General Electric Corp. 
Expected to be completed next fall, 


|the single-stand reversing mill re- 


[OPS IN CARS 


IN PHILADELPHIA 


FOR 20 YEARS 


OE Se aS SSS SS OSS SS SS Se ae HE 


portedly will use G-E equipment 
throughout. 


Minn. Gas Take Up 


ST. PAUL.—Minnesota gasoline 
tax collections during March to- 
taled $2,568,314, an increase of 
nearly 39 percent over the $1,851,- 
634 for the same month last year, 
j}according to State Commissioner 
|of Taxation G. Howard Spaeth. 


Court Sets Date 


For Packard, 


‘Rumsey Suit 


DETROIT.—May 22 has been set 
by the federal district court here 
for hearing a $525,348 suit brought 
by the trustee-in-bankruptcy of the 
Rumsey Mfg. Co., a wartime sup- 
plier, against Packard. 


But “Packard is the defendant in 
name only,” says Hugh J. Ferry, 
Packard president, He said that in 
1948 a U.S. district attorney stated, 
“the suit is in reality against the 
uo 

According to Ferry, the govern- 
}ment released his company, in 
October, 1946, from any obligation 
|to Rumsey stemming from termina- 
tion of its wartime subcontracts 
with Packard and agreed to hold 
the automobile maker harmless in 
the event of any litigation con- 
nected with the Rumsey claim. 

In November, 1944, Packard con- 
tracted with Rumsey for camshaft 
covers, camshaft and rocker arm 
assemblies and mechanisms, in con- 
nection with Rolls Royce aircraft 
engines. 

At the war’s end the Air Force 
terminated its contract with Pack- 
ard, who in turn terminated con- 
tracts with all its suppliers. The 


|sudden contract curtailment led to 
|the suit. 


Insurance Plan Rates 


Driver According to Age 

KANSAS CITY. new fmsur- 
ance plan which rates young driv- 
ers in brackets has been put into 
effect in Missouri by Allstate In- 
surance Co., Sears, Roebuck & Co., 
subsidiary. 

Allstate’s plan provides one rate 
for drivers below the age of 23, a 
lower rate for the same group when 
mileage is limited and still lower 
rates for drivers in the 23 and 24- 
age group. At the age of 25, driv- 
ers qualify for adult rating and 


still lower rates. 
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Eprror’s Note: Here is another 
in a series of articles written es- 
pecially for Automotive News by 
Ned Jordan, famed in the auto 
industry for the car he built 
(1916-1981) and the words he 
wrote about it. 


Cor night in his latter period, 
William C. Durant, a dapper 


little fellow, who, when he wanted | ‘ 


to impress you, could speak in an 
almost ominous dramatic whisper, 
telephoned me in Cleveland. 

He invited me to New York to 
discuss a possible combination of 
the then surviving companies to 
produce a car, embodying the Ar- 
gyle single-sleeve valve motor, the 
rights for which had been acquired 
by Continental. 

Durant had several telephones | 
on his desk, offered me cigarets, 
which he explained he didn’t use | 
himself, commented upon the fact | 
that I wasn’t a manufacturer, | 
but, withal a pretty bright young 
man, and went on to tell me all 
about a cotton-picking machine 
which he said would revolution- | 
ize the south. 

When lunch time came he ex- 
plained that he never ate much 
anyway but he could recommend 
a cafeteria across the street, which 
was his favorite eating place. 

I had told him that, in my opin: | 
ion, the bloom was “off the rose” 
for combinations and with dealers 
applying new cars in part payment 
for old ones, I was planning some 
trust funds to provide for a grow- 
ing family. 

* * e@ 

Nash and Jeffery 

HARLES W. NASH, the most 

economical manufacturer in 
the industry, was always ore of 
my heroes. I was somewhat instru- 
mental in his acquisition of the 
Jeffery company, as I had decided, 
_ in 1915, to start the Jordan 

My best friend, Charles T. Jef- 
fery, had gradually shown dimin- 
ishing interest since the death | 
of his father, “Thomas B.,” and, 
following his almost tragic ez- | 
perience, at the sinking of the 
Lusitania, he was willing to sell. 

Nash afterwards told me that 
he had decided not to do it, unless 
he could get “Jedge” Alford, that 
brilliant, charming hunchback and | 


All 'Tired Out' 
Goodrich Completes Order 


For Truman’s Cars 

AKRON.—A special order of 75 
tires, extra-strong, for the new 
fleet of 15 limousines for the White 
House has been completed by B. 
F. Goodrich Co. 

The “presidential” tires were cus- 
tom-built with the same tread—of | 
longer-wearing cold rubber — and 
were cured in the same molds, as| 
ordinary tires, but their construc- | 
tion is slightly different. 

BFG engineers specified that all- | 
nylon cords be used to give extra} 
strength to support 42 pounds per | 
square inch. Eight plies instead of | 
six were used in the 8.20-by-15 cas- | 
ings and for additional safety they | 
were equipped with puncture-seal- | 
ing inner tubes. The tires for the | 
White House have white sidewalls. 


Kelly Hudson Sales 

Kelly Hudson Sales, Inc., Win- | 
ston-Salem, N. C., has obtained a | 
charter from the secretary of state | 
to engage in the automobile sales | 


and repair business. Authorized | 
capital stock is $80,000, with $300 
stock subscribed by Duke Kelly jr., 
Duke Kelly sr. and Gertrude Kelly. 
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true gentleman, who was then 
comptroller for General Motors. 

“I rode him all over Chicago, all 
one Sunday,” said Nash, “before he 
decided to join me.” Every old em- 
ploye, from the office boy to the 
“fireballs” of engineering and sales, 
will know exactly what Charles 
W. Nash was talking about. 

I took Charles L. Bradley, then 
sparkplug for the Union Trust 
Co., Cleveland, over to Kenosha 
to meet Nash, who, he hoped, 
would deposit some of his mil- 
lions in his bank. 

Nash took us through the plant 
and invited us to come down to his 
home on Durkee Ave. Sunday eve- 
ning. Nash came to the door him- 
self with a dish towel in his hand 
and an apron tied around his waist. 

“Well,” said “Chuck” Bradley 
later. “So that’s the kind of a 
wonderful guy he is.” 
* o . 


One-Stock Episode 


N ALL the halcyon days of the 

“Terrific Twenties” I participated 
in but one stock-market episode. 
On my way to the coast I stopped 
in Omaha and George France, our 
Des Moines distributor, met me at 
the Fontanelle Hotel. He sold the 
Hupp and Jordan. 

When he showed me an advance 


DIAGNOSING USED-CAR AILMENTS—Lincoln-Mercury dealers in the Greater Cleveland 


area held a used-car clinic that included an on-the-spot survey of 


how to make the old 


ones look like new. Here, the dealers watch a workman at the Ohio Motors Co. restore 


and renew upholstery appearance. 


picture of what came to be known 
as the “LaSalle-Hupp,” a very 
smart looking car, I reached for the 
telephone and called Charlie Brad- 
ley in Cleveland. 

“Loan me all the money you 
can and borrow all you can. Hupp 
stock was selling at 17 today. 
They will double their produc- 
tion this year and make twice 


the profit. But hurry! They don”t 
realize yet what they’ve got. 

“The Hupp has always been a 
fine car but no style. If they only 
trade in the old cars in the hands 
of loyal owners, they wi! have a 
pushover for profits.” 

When I returned to Cleveland 
from the coast Bradley and his Van 
Swearingen crowd in Cleveiand had 
bought control of Hupmobile. 
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3 Ohio Dealers 
Ordered to Stop 


Insurance Sales 


COLUMBUS. — Ohio’s division of 
insurance last week revoked the 
licenses of three auto dealerships 
which held permits to represent 
Motor Insurance Corp. 

The state agency charged that a 
majority of the insurance written 
by the firms was not on uncon- 
trolled business, as required under 
Ohio rules for dealers. 

The three dealers are George C. 
Llewllyn, Lorain; Bailey Buick, Inc., 
Lakewood, and Henry Sieve Motor 
Co., Cincinnati. 

According to Ohio officials, in 
each of the cases it was found that 
the principal use of the licenses 
was to place insurance on property 
of which the agents were vendors. 


McColskey Cited by Pontiac 


Latest dealership to be admitted 
to Pontiac’s “Hall of Fame” is 
J. A. McColskey Motors, Lake City, 
Fla., which was named a “Better 
Dealer” by Pontiac factory execu- 
tives. McColskey has represented 
Pontiac since 19246 
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Service your customers gear cases from Kendalls complet 


line of quality gear lubricants. All are refined from an oil 


base of 1007 


Bradford, Pennsylvania crude oil. Each ts 


available in refinery sealed one pound Teer nS: and 


quickly dispensed through the Kendall gear lube dispenser. 


Also available in 25 pound pails, 100 and 400 pound drums. 
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INDEPENDENT REFINER... 
INDEPENDENT DISTRIBUTORS 
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HAPPY (Tell-and-Sell) HOLIDAY 
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When does the average motorist buy replacement parts? th 
\ | 


Ask him, and he’ll say, ‘When something goes wrong.” 


Ask him why he waits for trouble, and he’ll tell you sal 
that’s the only way he knows he needs a new part. of 

Of course, there are some drivers who really baby their Ph 
cars. They have them checked regularly and keep them Re 
in top condition. The Grey-Rock Division of Raybestos- pe 
Manhattan, Inc., has done an outstanding job of selling wl 
brake linings by reaching such drivers with its advertis- of 


ing in Holiday. 


Grey-Rock has been in Holiday since its very first issue en 
because, as James A. Wheatley, Jr., Grey-Rock Sales re¢ 
Manager, says, “‘Holiday appeals to the people who own pa 
more cars and use them more. They’re used to good oth 
living and doing things right. They take care of their ms 
cars. And in our business this combination of extra pa 
miles, extra money, and extra care means extra sales. We Sq 


HOLIDAY SELLS THE IDEA | 
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A PRODUCT NO ONE 
~ ANEW WHEN TO BUY 








Here are the facts on 
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HOLIDAY’S GIANT AUTOMOTIVE MARKET! 
CAR OWNERSHIP—Holiday families own five cars for every four 
rts? think of Holiday readers as our most logical prospects.” families. 
ng.” And the men who sell Grey-Rock brake linings feel the use— Holiday families drive 50% more than the national 
you same way about Grey-Rock advertising. Harold W. Davis average. Last year they clocked over 13 billion miles. 
of the Brake Institute Garage, 1520 Belfield Avenue, ; a 

; cae Inhia. P “wy ; I'm in f fC GAS AND OIL CONSUMPTION—In one year Holiday families 
heir Philade phia, Boy Os OU Det 1M IM favor Of Urey- burn up over 961 million gallons of gas and over 76 million 
hem Rock’s advertising in Holiday. [ve noticed that the quarts of oil. 82% use premium motor oil. 
stos- people who ask us to check their brakes are the people 
ater ™, 9 CAR POLISH OR WAX—47% bought car polish or wax. 
ling who own good cars and really use them. They’re the kind 
rtis- of people who read Holiday.” ANTI-FREEZE—72% use anti-freeze. 





Automobile manufacturers have had the same experi- 





PURCHASE OF REPLACEMENT PARTS—lL ast year more than 138,000 









ssue ence. And Holiday’s automobile advertising has broken cae a ads aie ; 

: Holiday families spent over $3 million to have their car 
ales records. Last year Holiday carried a larger number of brakes relined . . . over 84,000 bought headlamps . . . over 
own pages of passenger-car advertising per tissue than any 72,000 bought piston rings ... over 246,000 bought oil filters 
ood other general magazine in the country. For more infor- or cartridges. They bought 330,000 batteries and over 2 
heir mation on Holiday’s phenomenal ability to sell cars, million spark plugs. 

Ktra parts, and accessories, write: Holiday, Independence 
: . : — : s Holiday’ dive cur d on base of 800,000 reader families. 
VW e Square, Philadelphia 5. Pennsylvania. ource: Holiday's automotive survey projected on base o eader families 


THAT SELLS THE GOODS! 
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AUTOMOTIVE WASHINGTON 


Adjournment by Aug. | 
Sought by Congress 


By William Ullman 


Washington Correspondent 


es by the end of July is the hope of con- 
gressional leaders at the moment. Meanwhile there are 
six major battles to be fought to a finish before that can 


be accomplished. 

The chief obstacles to be 

three months time they have 
between today and Aug. 1 
are: 
1. The $29,000,000,000 appropria- 
tion bill to run the government next 
year, which the House will fight 
over for at least two more weeks. 

2. The $3,366,450,000 foreign-aid 
program. 

3. Cuts in wartime excise taxes, 
which the House ways and means 
committee should be ready to re- 
port out by the middle of May. 

4. The Fair Employment Prac- 
tices bill, which Senate Majority 

Leader Lucas has 
promised to call 
up after passage 
of the foreign-aid 
program, 

5. A more lib- 
eral social secu- 
rity law, passed 
by the House 
last year, and 
due to come 

BN from the Sen- 

sh ~ ate finance com- 

William Uliman mittee soon, 

6. An administration effort to 
keep federal rent controls for an- 
other year, which faces stubborn 
opposition. 

There will be other secondary 
skirmishes, such as the effort to 
kill some of President Truman’s 


FORD FENDER 


800 INTERCHANGEABLE 
FOR 1949 

«802 FRONT— «803 
REAR FOR 1950 


met and surmounted in the 


o—_—_—_.- 
government reorganization plans, 


but the six big topics hold the key 
to adjournment by midsummer. 
* * + 


Rent Control Fight 


‘e contention is made by Sen. 
Wherry, and by other members 
of Congress, Democratic as well as 
Republican, that there is no good 
or justifiable reason why the fed- 
eral rent control agency should be 
retained — except to give a large 
number of federal jobholders an- 
other year on the pay roll. 

There still remains a little more 
than two months’ time in which 
to get a rent control extension bill 
through Congress. However, rent 
control will run in competition with 
such measures as the omnibus ap- 
propriation bill — which must be 
passed by June 30, too, for that is 
closing day of the old fiscal year. 

It will have to meet competition 
for time from the ECA bill, au- 
thorizing the continuance of ap- 
propriations for the Marshall 
plan. Further, Sen, Lucas of 

Illinois, the Democratic leader of 
the Senate, has promised that the 

FEPC bill shall be taken up at 
an early date in the Senate. 

New York and Nebraska and 
several other states have acted al- 
ready to take over control of rents, 
where necessary, from the federal 


government. 
at its peak in 1946, covered more 
than 16,000,000 housing units. It 
now covers 11,000,000. In the nearly 
five years since the war ended 
there has been tremendous building 
activity—but the President insists 
that it has not been sufficient and 
that federal rent control must go 
forward. 

What will happen to a new rent 
control bill is still anybody’s guess. 
There is strong opposition to it in 
both House and Senate. With an 
election just around the corner, 
however, members of Congress will 
stop, look and listen before they 
commit themselves against rent 
control. 

* + * 


Truman on Tour 


SPECIAL train of 12 cars will 

glide out of the Washington 
railroad yards next Sunday after- 
noon to take President Truman on 
a 6,000-mile, nine-day trip through 
16 states. While the scheduled jour- 
ney is declared non-political, every- 
thing the President does these 
days—as the chief executive him- 
self said recently—has political im- 
plications, either in the domestic 
or international sense. Occasionally 
it has both. 

As a matter of fact, the im- 
pending transcontinental tour is 
just the first of several such 
jaunts planned for the Presi- 
dent in connection with this 
year’s congressional elections, On 
this trip, however, mention of the 
Republicans may be left out of 
a few of the speeches. Two are 
at dedication ceremonies, at 
Grand Coulee dam in Washing- 
ton and Kortes dam in Wyoming. 
States to be traversed on the 
trip are Maryland, West Virginia, 
Pennsylvania, Ohio, Indiana, IIli- 
nois, Iowa, Nebraska, Wyoming, 
Idaho, Oregon, Washington, Mon- 
tana, North Dakota, Minnesota and 
Wisconsin. 

The President plans to stay away 
from all Democratic primary fights. 
He will skip California because of 


Some dealers 
are looking 
througha pair 
of binoculars 


for a red-hot accessory item. Other 
dealers, and there are hundreds of 
them, are finding “diamonds in 


CELLO GRILLE GUARD 


their own back yard” — easy sales 


of Cello grille and trunk guards. 
“A few dollars spent on Cello 
guards may save you many times the 
cost of repairing damage” — this 


a 


bit of selling wins many a sale. Try 


it on owners of cars both new and 


GUARDS 


old.. 


. and convince yourself. 


Custom Styled for 1949-50 Cars; Similar 
Styles for 1946-48 Cars; Alluring Beauty; 


"Looks 


Like a Million’; Guaranteed 


Super-Chrome Finish; Installed in 5 to 8 
Minutes; Order From Your Nearest Jobber 
or Direct From Factory; Specify Car Make 
and Year When Ordering. 


CELLO LICENSE 
PLATE FRAMES 


Federal rent control, | ¢ 


SOLD TO CITY OF DETROIT—Ver Hoven Woodward Chevrolet Co., of Detroit, has de- 
livered these dump trucks to Detroit's water board as part of a sale of 19 units to the 


city, including vehicles for the police department. 


primary contests there for gov- 
ernor and senator. 
> * * 


Cites Steel Monopoly 


NE of the first witnesses to ap- 

pear before the House judiciary 
subcommittee studying monopoly 
power was George J. Stigler, a Co- 
lumbia university economics pro- 
fessor. It was his recommendation 
that the nation’s largest steel com- 
panies be broken up and that the 
antitrust laws be made to apply to 
labor unions. 

He also expressed “violent” oppo- 
sition to the nationalization of the 
steel industry — that is, govern- 
ment ownership — and strong dis- 
taste for government regulation of 
steel prices, 

Stigler’s proposal was that the 
U. S. Steel Corp., “and probably 

also Bethlehem and Republic,” 
should be dissolved “into a num- 
ber of independent companies.” 
Such action, he said, would meet 
the question of monopolistic ten- 
dencies as they apply to man- 
agement, 

He added that he would favor 
the application of the antitrust 
laws to the steelworkers’ union as 
well, noting that his suggestion 
was that labor monopoly, exercised 
through industrywide bargaining 
units, also should be dealt with. 

* 7 - 


Rubber Roads 


LWAYS on the alert for new 

construction ideas, American 
engineers are reported as now giv- 
ing considerable attention to the 
recent rubber-asphalt paving ex- | 
periments. They are said to be ex- | 
perimenting with synthetic and re- 
claimed rubber powders in addition 
to the unprocessed natura] rubber 
particles which were used in The 
Netherlands and Java paving proj- 
ects. 

In this country natural rubber 
paving has been laid in Ohio, Vir- 
ginia, Minnesota and Texas, Nat- 
ural rubber-asphalt paving also 
has been recently tested in Can- 
ada. Highway officials in the 
states mentioned are observing 
and studying the rubber paving 
and a paper on their observations 
and tests is expected to be made 
public shortly. 

Results of tests to date indicate 
that natural rubber added to as- 
phaltic paving material increases 
the life of the pavement, requires 
less maintenance, increases elastic- 
ity and reduces susceptibility to 
temperature variations. 

+ * * 

Civilian Spending Drain 
ACCORDING to an independent 

study of federal spending just 
completed by the senate committee 
on expenditures, domestic civilian 
spending—not national defense or 
aid to foreign countries—has caused 
most of the increased cost of the 
federal government since 1948, 

The committee found that pro- 
posed expenditures in President 
Truman’s 1951 budget are $8,648,- 
000,000 higher than all costs of the 
federal government three years ago. 

Of this sum $2,513,000,000 was 
contributed by the higher cost 
of national defense and foreign 
aid. The interest on the public 
debt — mainly a war-connected 
cost for World War Il—rose 
$437,000,000. 

The remaining $5,698,000,000—al- 
most two-thirds of the total in- 
crease since 1948—was contributed 
by “so-called nonwar connected 
domestic functions.” 


Heads Otho Service 
Jack Williamson has been named 
service manager for Otho Motor 
Co. (Chevrolet-Oldsmobile), Mine- 
ola, Tex. 


Used-Car Dealer 
Told to Refund 
Singleton Money 


FAIRMOUNT, W. Va.—A _ used- 
car dealer here has been ordered 
to surrender $6,400 to bankruptcy 
officials in Cleveland as being part 
of a “$1,000,000 ride” which John 
W. Singleton took Greater Cleve- 
landers on when cars were even 
harder to get than now. 

The dealer is Jack Van Gilder. 
A federal court ruling ordered him 
to refund the money, which Single- 
ton is supposed to have given him 
Nov. 6, 1947, only 10 days before 
Singleton plunged into involuntary 
bankruptcy. 

About 30 other persons, most of 
them in the Cleveland area, also 
got money back from Singleton 
about the same time Van Gilder 
did. They face similar action. 


Singleton is now serving a 10-70 
year sentence in Ohio penitentiary 
for irregularities in connection with 
the operation of a new-used-car 
business. His case got nationwide 
publicity at the time. 


DOES RADIO 
SELL GARS? 


“THEY COME INTO OUR SHOW- 
ROOMS ... Our entire organiza- 
tion is thrilled with the Groucho 
Marx radio show* over WIBX. 
People tell us they like the show, 
and we know that they come 
into our showrooms because of 
the Groucho Marx invitation. 

“To those prospects who just 
come in and ask to see the new 
DeSoto, our sales staff always 
say, ‘Groucho Marx has sent 

another customer to Geffen 

Motors’. . . invariably the reply 

is, ‘He sure did!’ ” 

Charles Morse, Sales Manager, 

Geffen Motors, Inc., 
Utica, New York 


“broadcast weekly over CBS 





Management Holds Key to Future, Dealers Told . . . 


Accent on Efficiency 


SEATTLE.—Future business suc- | 
cess depends on efficiency of man- | 
agement, Herbert M. Gould, general | 
manager of Mo- 
tors Holding Di- 
vision of General 
Motors, told deal- 
ers and chamber 
of commerce 
members here. 

“The degree to 
which manage- 
ment can accu- 
rately pre - deter- 
mine income, con- 
trol expense, and 
attract and main- 
tain quality personnel aggressively 
working under inspired leadership 
will be the degree of our nation’s 
prosperity,” he said. 

Important market factors to be 
considered, according to Gould, in- 
clude the high purchasing power 
available, the closing gap between 
supply and demand, the ratio be- 
tween the public’s savings and 
borrowings, the trend toward grow- 
ing unemployment and the heavy 
government spending program that 
is contributing to temporary buy- 
ing power but is also drying up 
sources of capital. 


These factors, Gould noted, add 
up to a management market where 


Chrysler Award 
Goes to 8 Percent 
Of Its Dealers | 


DETROIT. — Chrysler-Plymouth | 
dealers in five states have passed | 
the 25 percent mark in receiving | 
a medal of merit 
service award! 
from the Chrysler | 
Sales division, ac- | 
cording to Joseph 
A. O'Malley, gen- 
eral sales man- 
ager. 

California, Ken- 
tucky, Oregon, 
Arizona and New 
Mexico head the 
list of states in 
the proportion of | 
dealers to win the service award} 
to date. Kansas City leads the na- 
tion’s cities in the number of deal- 
ers to receive the award, O’Malley 
said. 

On a nationwide basis, the award | 
has gone to only the top 8 percent 
of Chrysler-Plymouth dealers, 
judged on the excellence of cus- 
tomer relations, fair prices, quality 
workmanship and modern service | 
facilities, 

Recognition for outstanding serv- 
ice operations is made upon the| 
recommendation, after personal in- | 
spection, of the Chrysler district 
manager, the regional service man- 
ager and the regional sales man-| 
ager. 
The dealerships are rated on 25) 
points relating to quality service 
functioning. To win the award, the} 
dealer must excel in his service to| 
resident and transient Chrysler- 
Plymouth owners. His place of bus- 
iness must be particularly well laid 
out and equipped with the most 
modern service equipment and | 
tools. 


U.S. Tire Pnislors 
Attend Parley 


DETROIT.—Tire distributors | 
from 15 states attended U. S. Rub- | 
ber’s 13th annual council meeting, 
held here last week. 

Meetings are held to give U. S. 
distributors an opportunity to dis- | 
cuss, with tire division members, 
ways and means to overcome prod- 
uct and merchandising problems 
and to enable company officials to 
get the dealers point of view. 


Herbert M. Gould 


J. A. O'Malley 





Dicks Names Sanford 


Dicks Bros. Motor Co., 549 Broad 
St., Augusta, Ga. has appointed 
Harold W. Sanford general man-| 
ager. Sanford has had 15 years’ 
experience as a Hudson distrib- | 
utor. The firm is planning to | 
move into another building about 
July 1. 
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neither the buyer or seller has an 


undue advantage. 

In this “happy middle ground” 
it is of prime importance to man- 
agement to accurately forecast 
income and budget expense, the 
dealers were told. 

“Income estimates should elim- 
inate all factors of uncertainty, 
making the forecasts reasonably 
certain of attainment, while the 
expense budget should be ap- 
proached from the opposite view- 
point,” he said. 

Gould warned not to be “penny 
wise and pound foolish” but urged 
that all expenses be productive of 
income. This, he said, can only be 
accomplished by daily control of 
expense in line with volume and 
gross profit. 

Gould considered it a danger- 
ous fact that some automobile 
dealers are selling new cars on 
terms spread over 30 months or 
more. He advised dealers to pass 
up a sale that cannot be based on 
sound credit terms because the 


purchaser cannot afford it and 
| the dealer does not need it to 
| secure high volume sales. 

On personnel expense, Gould ad- | 
vised, the hiring of a few high- 
grade employes rather than many 
with lesser ability. These, he said, 
would gain profitable business from 
customers that return for service 
|after making the original pur- 
| chase. 
| Dealers were told that a shop 
a service salesman who incorrectly 
calculated the cost of service can 
quickly destroy any customer- 
|}winning promotion campaigns 
held, 

A good employe needs more 
than knowledge and _ technical 
skill, Gould said, because poor 
personal habits and personality 
traits cause 90 percent of fail- 
ures. 

Next Gould gave some advice 
on capital, saying that “For a 
business to be successful it must 
have adequate capital and man- 


j 








before you= 


With this desk bookkeep- 

ing machine, customer 

ledgers and statements, 
accounts payable, payroll, 
and general ledger records 
are posted swiftly, legibly, 
with proof. Also serves as 
high-speed adding machine. 
Excellent for small dealer- 
ships. 


This typewriter accounting 


machine permits dail 


y 


analysis of sales and costs, 
accounts receivable, accounts 
payable. Writes payroll 


complete in one operation. 
Makes preparation of finan- 
cial statements simply 
a matter of copying last 
balances. 


WHEREVER THERE’S BUSINESS THERE’S 


Burroughs 


mechanic who did a sloppy job or| © 


DEALER LEADS PARADE—A. B. Chambers, 
president of Chambers Motor Co. and for- 
mer president of the lowa Automobile Deal- 
ers' Assn., dressed in a Gene Autry garb to 
lead the parade marking the opening of the 
Des Moines Bruins baseball season. Chambers 
became mayor of Des Moines Apr. |. 


agement must properly distribute 


and maintain it in the various 
departments of the business.” 
Dealers were warned not to over- 


| look any of their departments. If 
| each 


is operated with maximum 
efficiency, overall volume and profit 
will be raised, Gould said. 
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Senators Called _ 


More Favorable 
To Excise Cuts 


WASHINGTON. While the 
House Ways and Means committee 
has tentatively agreed to recom- 
mend to the House no reductions 
in automotive excises, there are 
indications that the Senate Fi- 
nance committee favors broader ex- 
cise tax reductions. 

The House committee has hopes 
of completing the final draft of the 
new tax bill by today (May 1). 

Hearings on the measure by the 
Senate committee are expected to 
start shortly after the House bill 
reaches the Senate for considera- 
tion. 

The Ways and Means committee 
action, while a blow to hopes of 
relief from the automotive excises, 
does not preclude such relief. The 
House as a whole, or the Senate, 
may insist on extending tax revi- 
sion to this group of excises. 


Cole Offers Financing 


Cole Motor Co. (DeSoto-Plym- 
outh), Huntsville, Ala., has opened 
an automobile finance department. 


You're in a highly competitive business. A busi- 
ness where you need today’s data to make today’s 
decisions. A business where you need complete 
figure-facts to tell you where you stand right now 
... what you can do to maintain or improve your 
position. You're in a business where Burroughs 
machines are just about the most strategic 


weapons you can have. 


These fast and efficient figuring tools keep you 
up to the minute on the standing of every depart- 
ment in your dealership. They save accounting 
time, expedite accounting reports. They level 


month-end mountains . . 
and extra bookkeeping help. 


eliminate overtime 


Burroughs complete line includes the machines 
that suit the size and methods of your dealership 
perfectly. Burroughs reputation for dependability 
insures their quality. The Burroughs world- 
wide, world-famed service organization 

keeps them in perfect operating order. 


Your Burroughs representative is familiar 

with the problems of your business. He is 
prepared to recommend the equipment that 
will save your dealership the most time, money 


and effort. Give him a call today... 


the coupon. 


Burroughs Adding Machine Company 


Detroit 32, Michigan 


0 
0 


machine descriptions. 
Purpose Cash Register. 
Name 

Street and Number 


City and State 


or mail 


Please have your representative call with the Automotive 
Dealer Accounting Manual, including form layouts and 


I would like to see a demonstration of the Burroughs General 
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Life With Luigi (J. Carrol Naish) Wm. Wrigley, Jr., Co. 


. My Favorite Husband (Lucille Ball, Richard Denning) General Foods Corp 


The Goldbergs (Gertrude Berg) General Foods Corp 
Beulah (Hattie McDaniel, Ernest Whitman) Procter & Gamble Co 


Meet Corliss Archer (Sam Edwards, Janet Waldo) 
America’s Business-Managed Electric Light and Power Companies 


Our Miss Brooks (Eve Arden) Colgate-Palmolive-Peet Co 
My Friend Irma (Cathy Lewis, Marie Wilson) Lever Brothers Co 
Amos 'n’ Andy (Freeman Gosden, Charles Correll) Lever Brothers Co 


The Jack Benny Show (Don Wilson, Mary Livingstone, Phil Harris, 
Dennis Day, Rochester) American Tobacco Co. 


. The Edgar Bergen-Charlie McCarthy Show, The Coca-Cola Co 
. The Burns and Allen Show, Block Drug Co 


The Red Skelton Show, Procter & Gamble Co 


. Sing It Again (Dan Seymour) Carter Products, Inc., Sterling Drug Inc 


The Bob Hawk Show, R. J. Reynolds Tobacco Co 


. You Bet Your Life (Groucho Marx) DeSoto-Plymouth Dealers 
. Dr. Christian (Rosemary De Camp, Jean Hersholt) Chesebrough Mfg. Co 


Gangbusters, General Foods Corp 


. Crime Photographer (Staats Cotsworth) Philip Morris & Co., Ltd., Inc 
. Lux Radio Theatre (William Keighley) Lever Brothers Co. 
. The F.B.1. in Peace and War (Martin Blaine) Procter & Gamble Co 


Mr. and Mrs. North (Alice Frost, Joseph Curtin) Colgate-Palmolive-Peet Co 


. Skippy Hollywood Theater, Rosefield Packing Co 
. Mr. Chameleon (Karl Swenson) Sterling Drug Inc. 
. Mystery Theatre (Alfred Shirley) Sterling Drug Inc 


. Inner Sanctum (Paul McGrath) Emerson Drug Co 
. Mr. Keen, Tracer of Lost Persons (Bennett Kilpack) Whitehall Pharmacal Co 


. Hallmark Playhouse (James Hilton) Hall Bros. Inc 


. Suspense (William Spier) Electric Auto-Lite Co 


. Arthur Godfrey Time, National Biscuit Co., Wildroot Co., Inc., 
Liggett & Myers Tobacco Co., Inc., Pillsbury Mills Inc., Gold Seal Co 


House Party (Art Linkletter) Pillsbury Mills Inc 


. Grand Slam (irene Beasley) Continental Baking Corp 

. County Fair (Win Elliot) The Borden Company 

. Strike It Rich (Warren Hull) Colgate-Palmolive-Peet Co 

. Give and Take (John Reed King) The Toni Co 

. Let's Pretend (Nila Mack) The Cream of Wheat Corp 

. The Joe DiMaggio Show, M & M Ltd 

. Junior Miss (Barbara Whiting) Lever Brothers Co 

. Grand Central Station (Martin Horrell) Pillsbury Mills Inc 
. Stars over Hollywood (Hans Conried) Armour & Co 

. Theatre of Today (Ira Avery) Armstrong Cork Co 


The Garden Gate (Sam Caldwell) Ferry-Morse Seed Co 


. The Second Mrs. Burton (Patsy Campbell) General Foods Corp 

. Wendy Warren and the News (Florence Freeman) General Foods Corp 
. Young Dr. Malone (Sandy Becker) Procter & Gamble Co 

. Aunt Jenny, Lever Brothers Co. 

. Guiding Light (Donald Briggs) Procter & Gamble Co 

. Big Sister (Grace Matthews) Procter & Gamble Co 

. Brighter Day (Margaret Draper) Procter & Gamble Co 

. Rosemary (Betty Winkler) Procter & Gamble Co 


Perry Mason (Joan Alexander, John Larkin) Procter & Gamble Co 


. Ma Perkins, Procter & Gamble Co 


Our Gal Sunday (Vivian Smolen) Whitehall Pharmacal Co 
Hilltop House (Grace Matthews) Miles Laboratories Inc 


. This is Nora Drake (Joan Tompkins) The Toni Co 


Nona from Nowhere (Toni Darnay) B. T. Babbitt Inc 


. Romance of Helen Trent (Julie Stevens) Whitehall Pharmacal Co 


Edward R. Murrow with the News, Campbell Soup Co 


. Lowell Thomas, Procter & Gamble Co 


Eric Sevareid and the News, Metropolitan Life Insurance Co 


. Cedric Adams, Pillsbury Mills Inc 


. Allan Jackson and the News, Seeman Brothers, Inc 


Arthur Godfrey's Talent Scouts, Thos. J. Lipton, Inc 

The Rex Allen Show, Phillips Petroleum Co 

The Vaughn Monroe Show, R. J. Reynolds Tobacco Co 
The Bing Crosby Show, Liggett & Myers Tobacco Co., Inc 


. Horace Heidt's Original Youth Opportunity Program, Philip Morris & Co., Ltd., Inc 
. The Jack Smith—Dinah Shore— Margaret Whiting Show, Procter & Gamble Co 


Carnation Contented Hour (Ted Dale) Carnation Co 


Bob Crosby's Club 15 (Andrews Sisters, Evelyn Knight) Campbell Soup Co 


. The Gene Autry Show, Wm. Wrigley, Jr., Co. 


Curt Massey Time (Martha Tilton, Curt Massey) Miles Laboratories Inc 
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This is the biggest market place in the world... 


bigger than any other place where people go to fin 


the things they want to buy. 


Where else do so many people get together, week 
after week—from every part of the country? 

Where else can you find 25 million people standing 
front of the same counter at the same time focused o 


the same product ? Only in radio. 


In all radio CBS draws the largest crowds—a millio 
and a half more customers than any other network. 


And every year these crowds of customers STOW bigg 


That’s why, when America’s leading business men 
offer for sale the things most people want to buy, th 
showcase them in the biggest and busiest market plac 


in the world... The Columbia Broadcasting Syste 
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Uniform C 


NHUC Cheered as 9 States 
Parts of V 


WASHINGTON.—T hat nation- 
wide uniformity of motor vehicle 
laws is just around the corner is 
the conclusion drawn by the Na- 
tional Highway Users Conference 
from enactment of sections of the 
uniform code in nine states to date 
in 1950. 

Progress in this field this year 
was detailed last week in the 
following NHUC report: 

Arizona has adopted act 5 of the 
uniform code in its entirety with a 
few variations. A substantial part 
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Truck registrations by states are 
released here weekly, as com- 


pleted by R. L. Polk representa- 
tives in state capitals. 
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to Date 49 

The following advertised delivered prices 
are based on factory retail prices at the 
factories. They include federal excise 
taxes and factory handling charges, and 
dealer delivery and handling charges. 
They do NOT include transportation 
charges, state or local sales taxes or 
optional equipment. 

AUSTIN—A40—4-dr. sed. (Devon), $1,- 
480; stat. wag. (Countryman), $1,520. 
A90—conv. (Atlantic), $2,345 (with auto- 
matic top, $2,525); sports sed. (hardtop), 
$2,750. (Delivered in New York.) 

BUICK—Special Series 40—4-dr. tour- 
back sed., $1,941 (deluxe, $1,983); 4-dr. 
jetback sed., $1,909 (deluxe, $1,952); sed. 
cpe., $1,856 (deluxe, $1,899); bus. cpe., 
$1,803. Super Series 50—4-dr. tourback 


sed., $2,139; 4-dr. Riviera sed., $2,212; | 


sed, cpe., 2,041; conv., 2,476; Riviera, 
$2,139; stat. wag., $2,844 Roadmaster 
Series 70—4-dr. tourback sed., $2,633; 4-dr. 
Riviera sed., $2,738; sed. cpe., $2,528; 
conv., $2,981; Riviera, $2,854; stat. wag., 
$3,407. (Dynatiow standard on Roadmaster, 
optional on Special and Super models at 
$169.20.) 


CADILLAC—-Series 61--4-dr. sed., §$2,- 
866; club cpe., $2,761. Series 62—4-dr. sed., 
$3,234; club coupe, $3,150; conv., $3,654; 
Coupe DeVille, $3,523. Series 60 Special 
4-dr. sed., $3,797. Series 75—4-dr. 7-pass. 
sed., $4,770; 4-dr, 7-pass, Imperial sed., 
$4,959. (Hydra-Matic standard on Series 
62 and 60 Special, optional on Series 61 
and 75 at $174.25.) 


CHEVROLET — Styleline Special—4-dr. 
sed., $1,450; 2-dr. sed., $1,403; club cpe., 
$1,408; bus. cpe., $1,329. Styleline Deluxe 
—4-dr, sed., $1,529; 2-dr. sed., $1,482; 
club cpe., $1,498: conv., $1,847; Bel-Air, 
$1,741; stat. wag., $1,994. Fleetline Spe- 
clal—4-dr. sed., $1,450; sed. cpe., $1,403. 
Fleetline Deluxe—4-dr. sed., $1,529; sed. 
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Uniform Code Nearer 
NHUC Cheered as 9 States in °50 Adopt 


Parts of V 


WASHINGTON.—T hat nation- 
wide uniformity of motor vehicle 
laws is just around the corner is 
the conclusion drawn by the Na- 
tional Highway Users Conference 
from enactment of sections of the 
uniform code in nine states to date 
in 1950. 

Progress in this field this year 
was detailed last week in the 
following NHUC report: 

Arizona has adopted act 5 of the 
uniform code in its entirety with a 
few variations. A substantial part 


Car registrations by states are released 
here weekly, as completed by R. L. 
Polk representatives in state capitals. 
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Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 
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Colorado 
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Illinois 


Maryland ee 


‘50, 


50,6 
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ehicle Plan 


of act 2 was introduced but failed 
ito receive legislative attention at 
|the first special session of the leg- 
|islature this year. 

In Georgia that part of the code 
requiring vehicles to stop for blind 
pedestrians was enacted into law. 
The governor, however, vetoed a 
certificate of title proposal con- 
forming closely with the code. 

Kentucky has adopted several 
parts of act 5 governing vehicle 
lighting and signal devices as well 
as truck spacing on the open high- 


way. A certificate of title act con- 
forming to the code failed of en- 

|actment, as did a segment of act 4 

lof the code. 

Maryland has adopted that por- 
tion of act 5 requiring the secur- 
ing of loads on trucks, and Mis- 
souri has adopted several sec- 
tions of acts 4 and 5 as well as 
certain definitions and certificate 
of title provisions of the code. 
Mississippi and South Carolina 
have adopted that part of act 5 
requiring vehicles to stop for 

| blind pedestrians. 


New York enacted 
bringing that state’s vehicle code 
in closer conformity, regarding 
learners’ permits and alteration of 
vehicle serial numbers. 

An important Rhode Island in- 


legislation | 


\troduction now before the legisla- 
ture includes major portions of acts 
1, 2, 3 and 5 of the uniform code. 

South Carolina is considering a 
certificate of title act with defini- 
tions and title requirements in con- 
formity with the uniform code. 

In Virginia parts have been en- 
acted to require that parked ve- 
hicles dim head lamps, and dis- 
abled commercial vehicles display 
flares or fusees, which may be of 
ithe reflector type. 


Fournier Forms Firm 
Ralph Fournier, for 14 years sales 
manager of T. J. O’Brien Co., 
Omaha, has formed Fournier Mo- 
tors (Chrysler-Plymouth), 4526 S. 
24th St., Omaha, succeeding West 
Motors. 





club spokesman. 


Expositions Timed 
F or ‘500’ Race 


INDIANAPOLIS. — An _  automo- 
tive equipment exposition, along 
with an antique auto show, will 
be conducted here by the Horse- 
less Carriage Club during the week 
|preceding the 500-mile Memorial 
|Day race. 

The club’s expositions will be 
held in the exhibition hall at the 
| Indiana state fair grounds. “An 
| estimated 250,000 people, with auto- 
mobiles foremost in their minds, 
converge on Indianapolis for the 
race,” said George H. Russebo, a 


New Passenger Car Registrations, 14 States for March, 1950-1949 
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The following advertised delivered prices 
are based on factory retail prices at the 
factories. They include federal excise 
taxes and factory handling charges, and 
dealer delivery and handling charges. 
They do NOT include transportation 
charges, state or local sales taxes or 
optional equipment. 


AUSTIN—A40—-4-dr. sed. 
480; stat. wag. (Countryman), 
A90—conv. (Atlantic), $2,345 (with auto- 
matic top, $2,525); sports sed. (hardtop), 
$2,750. (Delivered in New York.) 


BUICK—Special Series 40—4-dr. tour- 
back sed., $1,941 (deluxe, $1,983); 4-dr. 
jetback sed., $1,909 (deluxe, $1,952); sed. 
epe., $1,856 (deluxe, $1,899); bus. cpe., 
$1,803. Super Serles 50—4-dr. tourback 
sed., $2,139; 4-dr. Riviera sed., $2,212; 
sed. cpe., $2,041; conv., $2,476; Riviera, 
$2,139; stat. wag., $2,844. Roadmaster 
Series 70—4-dr. tourback sed., $2,633; 4-dr. 
Riviera sed., $2,738; sed. cpe., $2,528; 
conv., $2,981; Riviera, $2,854; stat. wag., 
$3,407. (Dynatiow standard on Roadmaster, 
optional on Special and Super models at 
$169.20.) 


CADILLAC—-Series 61-—-4-dr. sed., $2,- 
866; club cpe., $2,761. Series 62——4-dr. sed., 
$3,234; club coupe, $3,150; conv., $3,654; 
Coupe DeVille, $3,523. Series 60 Special— 
4-dr. sed., $3,797. Series 75-——4-dr. 7-pass. 
sed., $4,770; 4-dr, 7-pass, Imperial sed., 
$4,959. (Hydra-Matic standard on Series 
62 and 60 Special, optional on Series 61 
and 75 at $174.25.) 


CHEVROLET — Styleline Special—4-dr. 
sed., $1,450; 2-dr. sed., $1,403; club cpe., 
$1,408; bus. cpe., $1,329. Styleline Deluxe 
—4-dr, sed., $1,529; 2-dr. sed., $1,482; 
club cpe., $1,498; conv., $1,847; Bel-Air, 
$1,741; stat. wag., $1,994. Fileetline Spe- 
celal—4-dr. sed., $1,450; sed. cpe., $1,403. 
Fleetiine Deluxe—-4-dr. sed., $1,529; sed. 
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Commercial Car Registrations, 19 States for March, 1950-1949 
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Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 
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Current Prices on New Automobiles 


cpe., $1,482. (Powerglide optional on De 
luxe models at $158.50.) 


CHRYSLER — Royal — 4-dr. sed., $2,- 
153.75; 8-pass. 4-dr. sed., $2,875; club cpe., 
$2,133.75; stat. wag., $3,183.75. Windsor 
—4-dr. sed., $2,348.50; 8-pass. 4-dr. sed., 
$3,069.75; club cpe., $2,327.50; conv., §$2,- 
761; lim., $3,196. Saratoga—4-dr. sed., 
$2,667.25; club cpe., $2,641. New Yorker 
—4-dr. sed., $2,773; club cpe., $2,756.75; 
conv., $3,263. Town & Country—-Newport, 
$4,027.75. Crown Imperial—4-dr. sed., $5,- 
253.75; lim., $5,358.75. (Prestomatic op- 
tional on Royal at $120.90, standard on 
other series.) 

CROSLEY—2-dr. sed., $967; conv., $967; 
stat. wag., $999; roadster (Hotshot), $935. 
Super—2-dr. sed., $1,037; conv., $1,037; 
stat. wag., $1,069; roadster (Super Sports), 
$988. 


DeSOTO—-Deluxe—4-dr. sed. 
club cpe., $1,995.75; Carry-All 
210.50. Custom 4-dr. sed., 
8-pass, 4-dr. sed., $2,882.75; 
$2,175.75; conv., $2,598; stat. wag., $3,- 
112.75; Suburban sed., $3,198.75. (Tip-Toe 
Hydraulic Shift standard on Custom, op- 
tional on Deluxe at $120.90.) 

DODGE—Wayfarer—2-dr. sed., $1,755; 
roadster, $1,744.50; bus. cpe., $1,628.75. 
Meadowbrook—4-dr. sed., $1,865.75. Coro- 
net—4-dr. sed., $1,944.75; 8-pass. 4-dr. 
sed., $2,634.25; club cpe., $1,931; conv., 
$2.346; stat. wag., $2,882.50. (Gyro-Matic 
optional on Coronet models at $94.60.) 

FORD—Deluxe Six—4-dr. sed., $1,471.50; 
2-dr, sed., $1,424; bus. cpe., $1,332.50. 
Deluxe Eight — 4-dr. sed., $1,545; 2-dr. 
sed., $1,497.50; bus. cpe., $1,419. Custom 


$2,006.25; 
sed., $2,- 
$2,193.75; 
club cpe., 


-Deluxe Six—4-dr. sed., $1,558; 
$1,511; club cpe., $1,511; stat. 
027.50. Custom Deluxe Eight—4-dr. sed., 
$1,637; 2-dr. sed., $1,589.50; club cpe., 
$1,595; conv., $1,948; stat. wag., $2,106.50. 


FORD OF BRITAIN—4-dr. sed. (Prefect, 
cloth), $1,040; 4-dr. sed. (Prefect, leather), 
$1,077; 2-dr. sed. (Anglia), $947. (Deliv- 
ered in New York.) 


FRAZER—4-dr. sed., $2,359; Vagabond, 
$2,399. (Hydra-Matic optional on all mod- 
els at $158.50.) 


HILLMAN MINX 
conv., $1,745; stat. 
ered in New York.) 

HUDSON — Pacemaker Six — 4-dr. sed., 
$1,933; 2-dr. sed., $1,912; club cpe., $1,- 
933; conv., $2,428; bus. cpe., $1,806.50. 
Super Six—4-dr. sed., $2,105; 2-dr. sed., 
$2,068; club cpe., $2,101.75; conv., §$2,- 
628.50. Super Eight—4-dr. sed., $2,189; 
2-dr. sed., $2,152; club cpe., $2,185.75. 
Custom Commodore Six—4-dr. sed., $2,- 
281.50; club cpe., $2,257.25; conv., $2 
809.25. Custom Commodore Eight — 4-dr. 
sed., $2,365.50; club cpe., $2,341.25; conv., 
$2,893.25. (Super-matic optional on all 
models at $199.31.) 

KAISER — Special — 4-dr. sed., $1,995; 
Traveler, $2,088. Deluxe—4-dr. sed., $2,- 
195; Vagabond, $2,288; conv., $2,195; Vir- 
ginian, $2,995. 

LINCOLN — 4-dr. 
cpe., $2,528.50. Cosmopolitan 4-dr. 
$3,239.50; club cpe., $3,187; conv., 
949.50. (Hydra-Matic optional on all 
els at $174.25.) 

MERCURY—4-dr. sed., $2,032; Model 72 
club cpe., $1,979.50; Model 72-A club cpe., 


2-dr. 
wag., 


sed., 
$2,- 


4-dr. sed., 
wag., $1,797. 


$1,495; 
(Deliv- 


sed., $2,575.50; club 
sed., 
$3, - 


mod- 


$1,875; 
560.50. 


NASH-—Rambler Custom—conv., $1,808. 
Statesman Super—4-dr. sed., $1,738; 2-dr. 
sed., $1,713; club cpe., $1,735; bus. cpe., 
$1,633. Statesman Custom—4-dr. sed., $1,- 
897; 2-dr. sed., $1,872; club cpe., $1,894. 
Ambassador Super—4-dr. sed., $2,064; 2-dr. 
sed., $2,039; club cpe., $2,060. Ambassa- 
dor Custom—4-dr. sed., $2,223; 2-dr. sed., 
$2,198; club cpe., $2,219. (Hydra-Matic 
optional on Ambassador models at $158.50.) 


OLDSMOBILE—-Series 76—4-dr. sed., $1,- 
819 (deluxe, $1,887); 2-dr. sed., $1,761 
(deluxe, $1,829); sed, cpe., $1,745 (deluxe, 
$1,813); club cpe., $1,719 (deluxe, $1,787); 
conv., $2,135; Holiday, $2,003 (deluxe, $2,- 
108); stat. wag., $2,362 (deluxe, $2,504). 
Series 88—4-dr. sed., $1,978 (deluxe, §$2,- 
056); 2-dr. sed., $1,920 (deluxe, $1,998); 
sed. cpe., $1,904 (deluxe, $1,982); club 
epe., $1,878 (deluxe, $1,956); conv., $2,- 
294; Holiday, $2,162 (deluxe, $2,267); stat. 
wag., $2,520 (deluxe, $2,662). Series 98— 
4-dr. sed., $2,299 (deluxe, $2,393); 4-dr. 
town sed., $2,267 (deluxe, $2,361); sed. 
epe., $2,225 (deluxe, $2,319); conv., §$2,- 
772; Holiday, $2,383 (deluxe, $2,641). 
(Hydra-Matic optional on all models at 
$158.50. ) 


PACKARD — Eight — 4-dr. sed., $2,249 
(deluxe, $2,383); 2-dr. sed., $2,224 (deluxe, 
$2,358). Super—4-dr. sed., $2,633 (deluxe, 
$2,919); 7-pass. 4-dr. sed. deluxe, $3,950; 
2-dr. sed., $2,608 (deluxe, $2,894); conv. 
deluxe, $3,350; lim. deluxe, $4,100. Cus- 
tom—4-dr. sed., $3,935; conv., $4,480. 
(Ultramatic standard on custom, optional 
on other series at $185.) 


conv., $2,411.50; stat. wag., §$2,- 


~-513)'50 


999 ‘50 South Carolina 
883) '49_ 
633 |'50 
766 ‘49 


~ South Dakota 


~~ Utah 
599 | '49 


“1948/50 
|_1927|'49 
50, 25666 50 
m ; 24899 |'49° 
366 160570 | ‘50 
155009 | '49 


‘19 States Reported 
to Date for March 
Year 

__to Date 


PLYMOUTH — Deluxe P19 
$1,507; Suburban, $1,855; bus. cpe., $1,- 
385.75. Deluxe P20 — 4-dr. sed., $1,566; 
club cpe., $1,534.25. Special Deluxe P20. 
4-dr. sed., $1,644; club cpe., $1,617.50; 
conv., $1,997; stat. wag., $2,387. 

PONTIAC—Chieftain Six—4-dr. sed., $1,- 
745 (deluxe, $1,840); 2-dr. sed., $1,694 
(deluxe, $1,789); club cpe., $1,694 (deluxe, 
$1,789); conv, deluxe, $2,122; Catalina de- 
luxe, $2,000 (super deluxe, $2,058); stat 
wag., $2,264 (deluxe, $2,343); bus. cpe., 
$1,571. Chieftain Eight—4-dr. sed., $1,813 
(deluxe, $1,908); 2-dr. sed., $1,763 (de- 
luxe, $1,858); club cpe., $1,763 (deluxe, 
$1,858); conv, deluxe, $2,190; Catalina de- 
luxe, $2,069 (super deluxe, $2,127); stat. 
wag., $2,332 (deluxe, $2,411); bus. cpe., 
$1,640, Streamliner Six—4-dr. sed., $1,724 
(deluxe, $1,819); sed. cpe., $1,673 (deluxe, 
$1,768). Streamliner Eight 4-dr. sed., 
$1,792 (deluxe, $1,887); sed. cpe., $1,742 
(deluxe, $1,837). (Hydra-Matic optional on 
all models at $158.50.) 

RENAULT — 4-dr. sed., $1,035. 
ered in New York.) 


2-dr. sed., 


(Deliv- 





STUDEBAKER—Chanppion Custom—4-dr 
sed., $1,519.25; 2-dr. sed., $1,487.50; club 
epe., $1,513.75; bus. cpe., $1,419. Cham- 
pion Deluxe—4-dr. sed., $1,597.25; 2-dr. 
sed., $1,565.50; club cpe., $1,591.75; bus. 
cpe., $1,497. Champion Regal Deluxe— 
4-dr. sed., $1,676; 2-dr. sed., $1,644.50; 
club cpe., $1,670.75; conv., $1,981.25; bus. 
cpe., $1,576. Commander Deluxe — 4-dr. 
sed., $1,902.50; 2-dr. sed., $1,871; club 
cpe., $1,897.25. Commander Regal Deluxe 

4-dr. sed., $2,023.75; 2-dr. sed., $1,992; 
club cpe., $2,018.25; conv., $2,328.50. Land 
Cruiser—4-dr. sed., $2,186.75. (Automatic 
optional on Commander and Land Cruiser 
models at $201.25.) 

WILLYS-OVERLAND—Four — Jeepster. 
$1,493.87; stat. wag., $1,605.32 (four- 
wheel-drive, $2,010.22). Six—Jeepster, $1,- 
598.80; stat. wag., $1.689.57. 
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Oil Man’s Outlook 


Speakers at Petroleum Parley Criticize 
Government’s Anti-Trust Actions 


CLEVELAND.—Government bu- 
reaucrats, “monopoly hysteria” and 
recent interpretations of anti-trust 
law got a good deal of attention 
from speakers here last week at 
the 47th semi-annual meeting of 
the National Petroleum Assn. 

Federal bureaus and depart- 
ments are seeking to obtain “in- 
directly” powers that have been 
denied by Congress, it was 
charged by Donald CC. O’Hara, 
NPA staff attorney. 

O’Hara advised his listeners that 
“much as Congress is maligned, 
our chances of getting fair treat- 
ment are better when all sides of 
a question are open to debate on 
Capitol Hill, than when action is 
taken quietly by a bureau.” 

O’Hara criticized the Federal 
Power Commission’s attempt to 
gain governmental control over the 
producing and gathering of natural 
gas. He called passage of the re- 
cent Kerr-Thomas bill a “rebuke” 
to attempts to extend bureaucratic 
authority. 

O’Hara singled out President 
Truman’s transfer of the employ- 
ment security administration to the 
Labor department as “a conspicu- 
ous example of avoiding complete 
Congressional review of increases 
in bureaucratic powers.” 

Taking up the theme from 
there, M. A. Adelman, economist 
at the Massachusetts Institute of 
Technology, said that “the best 
way for a large company to exist 
under current anti-trust law in- 
terpretations apparently is not 
to let its right hand know what 
its left hand is doing. 

Adelman said he had concluded 
from government action that inte- 
grated companies should hire good 
lawyers and bad accountants. 

“The basic issue to be faced,” 
said Adelman, “is whether vigorous 
competition will be sacrificed and 
companies disintegrated in order 


3 ATA Councils 
Meet in Chicago 
All of Next Week 


CHICAGO.—Two general lunch- 


eons have been scheduled for week- 
long meetings of three councils of 
the American Trucking Assns. to 
convene at the Morrison hotel here, 
May 8-12. 

The ATA council of safety super- 
visors, ATA equipment and main- 
tenance council and the ATA ter- 
minal operations council will par- 
ticipate in the joint meetings. 

Henry E, English, ATA president, 
will be the featured speaker at the 
first luncheon. He will speak on 
the subject “Are You Public Rela- 
tions Minded?” 

All technical sessions, panel dis- 
cussions and committee meetings 
will be held at the Morrison, 

A reported innovation in the pro- 
grams of the participating councils 
this year is the scheduling of round- 
table discussions at which there 
will be no prepared papers, 
wide-open sessions for the swap- 
ping of ideas, data and experiences 
of running trucking companies. 


Kentucky Governor Hits 


U.S. Road Fee Diversion 


CINCINNATI.—Allocation for 
highway purposes of all federal 
automotive taxes was proposed 
here by Gov. Clements of Ken- 
tucky in addressing a regional 
conference here of the Ameri- 
can Automobile Assn. 

Pointing out that the U. S. 
last year collected more than 
$650,000,000 in automotive taxes, 
but distributed only $450,000,000 
among the states for roads, 
Clements contended “it is incon- 
sistent that these tax revenues 
be diverted to any other than 
highway purposes.” 

The Kentucky governor point- 
ed out that his state has a con- 
stitutional amendment dedicat- 
ing all automotive taxes to 
highway purposes. Twenty oth- 
er states have similar state con- 
stitutional provisions, he said, 
with nine others considering 
such action. 


but | 





to have competition in the sense 
of protection for many small com- 
petitors.” 

Dr. Robert E. Wilson, board 
chairman of Standard Oil Co. (In- 
diana), claimed that the growth of 
competition is proof that the petro- 
leum industry is not a monopoly. 

Wilson blamed competition for 
cutting his firm to less than a 
20 percent share of the business 
in its marketing area, compared 
with 85 percent in 1902. 

“We are definitely determined,” 
Wilson said, “that the long decline 
in percentage shall not continue if 
we can possibly prevent it. But we 
begrudge no competitor any part 
of the position he has won or can 
win in our territory.” 

Standard was the object of a 
U. S. Supreme court dissolution 
order in 1911. 

Before adjourning, the conven- 
tion drew up two resolutions disap- 
proving of President Truman’s 
reorganization plans six and 12. 
The plans, also top NADA targets, 





CAN'T MISS IT—Here's how the modern used-car lot of McKay Chevrolet Co., Columbia, 


Mo., looks at night. 
merchandising. 


would abolish the office of the inde- 
pendent general counsel of the 
NLRB and transfer the Wage-Hour 
administration to the Secretary of 
Labor. 

Government’ interference also 
came under fire in Casper, Wyo., 
where Robert L. Minckler, presi- 
dent of General Petroleum, warned 
that if oil is not kept free to try 
new ideas it will join the electric 
power and coal industries as vic- 
tims of inefficient bureaucracy. 

Minckler said the oil industry 
has continued to advance _ the 


nothing 


takes the place of 
GENUINE LEATHER 
for durability and 


distinction 


Genuine Leather is the one material for the upholstery 


of automobiles and fine furniture that combines 


beauty and utility in the highest degree. Genuine 


Leather is colorful, adaptable, versatile . . . complements 


any scheme of design or decoration. Genuine Leather 


is practical, for it improves in appearance with age 


and use... cleans easily . . . returns you greater value. 


Genuine Leather is more than worth its extra cost. 


THE UPHOLSTERY LEATHER GROUP 


TANNERS' COUNCIL OF AMERICA 


100 GOLD STREET « NEW YORK 7 


N.Y 


Paul McKay is head of this dealership, which stresses its used-car 


American standard of living while 
other energy industries have failed 
to meet their share of increased 
use of energy because of govern- 
ment and labor restrictions. 


Northway Sells Out 

Purchase of Northway Ford 
Sales, Oklahoma City, by Emmett 
A. Darby and J. C, Cravens has 
been announced. F. E. Northway 
had been a Ford dealer 21 years. 
The new firm is known as Darby- 
Craven Motors, Inc. 


ee 
Jones Distributes Mack 


Jones Truck Sales and Service, 
134 Gray St., Topeka, Kans., has 
been appointed a Mack distrib- 
utor. 


FLASH-A-CALL 
SERVICE CONTROL PROGRAM 


A plan designed to increase your 
to 40 


mechanics 


service volume from 25 


speed service, save 


time and to correct the many 


troublesome problems of your 


service Cette test tadl 


For SMALL and LARGE shops 


Approved By All Major Automobile 


ao aaelal 


information 


aN) ee: 1a 
SERVICE CONTROL SYSTEM 


2433 South Indiana Avenue, 
PURKH Chicago 16, Ill. 


for 


American Leather Manufacturing Compony, Newark, N. J. + The Ashtabula Hide & Leather Company, Ashtabule, Ohio + Blanchard Bro. & Lane, Newark, N. J. + Delaware Tanning, inc, New 
York, W.Y. + Eagle-Ottawa Leather Company, Grand Haven, Michigan + The Lockewonna Leather Company, Hackettstown, WN. J. © Radel Leather Manufacturing Company, Newark, W. J. 


Nation-wide survey shows 54% prefer Genuine Leather Upholstery for points of wear. 













By Leo T, Parker 
Attorney at Law 


INSIDERABLE discussion has 
arisen from time to time over 
the legal question: Where the sell- 
er and buyer of an automobile 
orally make a bargain after the 
seller has made certain oral guar- 
antees is the guarantee obliterated 
or cancelled by the seller handing 
to the buyer a “bill of sale” in 
which are the words “sold ‘as is’?” 
In other words, the important 
question is: Are all verbal guaran- 
tees made by the seller of an auto- 
mobile cancelled if the testimony 
shows that the buyer signed a con- 
tract of sale containing an “as is” 
clause? 

The answer is yes. 

For example, in Findley v. Down- 
ing Motors, 54 S. E. (2nd) 716, the 
testimony showed facts, as follows: 
“The Downing Motors is engaged 
in the used-automobile business. 
One Findley came to the Downing 

Motors’ place of business to look 
at automobiles for the purpose of 
purchasing one. 

“Tom Downing, a salesman for 
Downing Motors, showed Findley 
a 1949 model Oldsmobile and 
stated that the engine of the 
automobile was _ reconditioned 
and in new condition, having 
new rings, inserts, and bearings; 
that the automobile had a new 
transmission, and that it was in 
the very best of condition. 


“Findley purchased the automo- 
bile in reliance on this warranty. 
In less than two weeks and before 
the automobile had been driven 
seven hundred miles, the engine 
and transmission developed serious 
trouble. Findley sued the Downing 
Motors for damages. 

During the trial the counsel for 
Downing Motors proved that im- 
mediately after Downing had made 
the above mentioned guarantee he 
handed Findley a written contract 
which contained a clause to the 


Lawsuits Affecting Dealers... 
Court Decisions 





ing sold “as is.” 
this contract. 


In view of this testimony the 
higher court held that Findley 
could not recover any damages, 


saying: 


“The written bill of sale shows 
that as a part of the contract plain- 
tiff (Findley) took the automobile 
‘as is’ and this means without any 
warranty as to physical or me- 


chanical condition or soundness. 


“The very words ‘as is,’ taking 
this contract as a whole, would 
cause a person .to know that the 
seller meant to say to the buyer, 
‘You look the article over, and, if 
you buy it, you do so at your risk.’ 
It means much the same as saying, 
‘If you buy you take the article 


with all its faults’.” 


For comparison, see Williams v. 
McClain, 176 So. 717; and Regula 
v. Gerber, 70 N. E. (2d) 662. This 


court said: 


“We think that the words ‘as is’ 
when contained in a contract for 
the sale of personalty amount to 
an express limitation of warranties 
and that unless the written con- 
tract itself contains express war- 
ranties the article is sold unwar- 


ranted.” 


Ky. Law Requires Signals 
To Show Front, Rear 


FRANKFORT, Ky.—Under Ken- 
tucky’s new law pertaining to turn 
and stop signals, some vehicles will 
indicaters 
both front and rear, according to 


be required to carry 


A. E. Funk, attorney-general. 


The law requires, he says, the use 
of signal lamps when a hand sig- 
nal would not be visible both to 
the front and rear. Consequently, 
the substituted me- 
chanical device must also be visible 


Funk holds, 


from both front and rear. 


K-F Appoints Harris 


Harris Motor Co., Paducah, Ky., 
its appointment as a 


announces 


effect that the automobile was be-|Kaiser-Frazer dealership. 












BENCH 
MODEL 


These handy Hi-Lite parts cleaning 
machines won't last more than a 
few days at this unheard of price of 
only $9.95. After deciding to get 
out of the equipment business en- 
tirely, we found ourselves faced with 
a critical storage space situation 
which forced us to simply forget 
about profit on this item. We've 
actually cut $10.00 from the original 
price, and we'll ship on the first 


FACTORY 


SE-OU 


PARTS CLEANING 





MACHINES 


FORMERLY SOLD 
AT $19.95 


NOW O25 


ONLY 
EXPRESS PREPAID 


orders received. Send yours today. 
You can save many hours of your 
mechanic’s time with the extra fast 
Hi-Lite parts cleaning machine. Air 
pressure agitates the cleaning fluid 
and removes carbon, grease and 
grime quickly. There are no me- 
chanically moving parts to get out 
of order, no electricity and no in- 
stallation problem! Dimensions are 
14%x14%x8".Actfast. Order now! 


HI-LITE CHEMICAL CO., VANCOUVER AT MILITARY, DETROIT, MICHIGAN 


ORDER TODAY! 


Gentlemen: 


Nome___ 


Address 


ewe See te 





City 


HI-LITE CHEMICAL CO 
Vancouver at Military 
Detroit, Michigan 


Find check enclosed for. __ 
Parts Cleaning Machines at $9.95 each, express prepaid. 
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firm's number one market in 1949. 


week, 


of the Loop. 

The new facilities—at N. La- 
Salle and Lincoln Park—were 
only recently completed, and 
“open house” for the general 
public was held over the week- 
end, Apr. 21-23, 


50 percent, Bellows emphasized. 


greater than New York’s quota. 


three months. February, 
month, was 18 percent above Janu- 
ary; March, 46 percent over Feb- 


ruary, and April is estimated at 50 


percent above last month.” 

“The Chicago automobile show, 
coupled with increased public de- 
mand for Packard Ultramatic 
drive, has resulted in this sales 
stimulus,” he added. 

Packard’s development includes 
the newly-opened showroom and 
administrative office structure; a 
two-story “master parts ware- 
house” serving both Packard 
dealers in the Chicago area and 
other warehouses in midwestern 
states; and service facilities ac- 
commodating 100 cars at a time. 

The new building’s display area 

is fronted by a continuous ribbon 
of sill-less glass, 180 feet long and 
11% feet high—the full height of 
the 3,500 square foot showroom. 
Hidden ceiling lights produce a 
long “ocean wave” reflection to 
give a “showcase” effect. More 
than 200 spotlights, mounted on uni- 
versal joints, are recessed along 
the edge of the ceiling. A 7,500 
square foot executive garage is 
also located on the ground floor. 

Radiant heating, designed to as- 
sure frostfree windows, serves the 
entire first floor of the two-story 
building. Door entrances and the 
building-length canopy are trimmed 


Motorola Reports Output 


Of Car Radios Up 98% 


NEW YORK.— Unit production 
of Motorola auto radios for the 
first quarter of 1950 was 198 per- 
cent of the same period last year, 
according to Walter H. Stellner, 
vice-president of Motorola, Inc. 

“Car radio production made a 
substantial contribution to the new 
high sales figure of $35,500,000 re- 
ported for this company,” Stellner 
said. “Dollar volume from sales of 
Motorola car radios was double 
that of the 1949 figure.” 





OPENED IN CHICAGO, PACKARD'S TOP SALES SPOT—This two-story showroom and 
administrative office building culminates the company's expansion program in Chicago. 
Located at N. LaSalle at Lincoln Park, this structure houses a 3,500-square-foot "showcase" 
display room and a 7,500-square-foot executive garage on the first 
square-foot second floor is devoted to administrative offices for the Chicago zone, the dustry by the Inter-Industry High- 


Chicago Replaces New York 
As Packard’s Top Market 


CHICAGO.—Chicago and its sur- 
rounding area displaced New York 
as the number one market in 1949 
for Packard, it was disclosed last 


in stainless steel, while the build- 
ing facing is of light brick with 
limestone trim. 


ture. 
made of stainless steel and trans- 
lucent plastic, illuminated by neon, | operated.” 
rest on blocks that are 
at night. 


Wayne R, Bellows, general man- 
ager of the firm’s Chicago retail 
branches, and M. C. Berner, Chi- 
cago zone manager, made the an- 
nouncement at a press preview of 
the new Chicago zone administra- 
tive building and showroom, north 


ible conveyor, 
tribution of heavy parts between 
the two floors. 
ter are aided by snow-melting ra- 
diant heating pipes 
crete of the truck-well. 


Last year, Bellows pointed out, 
Packard new-car registrations in 
the Chicago zone totaled 11,191, as 
compared with 10,714 for the New 
York area. The Chicago zone in- 
cludes parts of Illinois, Wisconsin, 
Indiana, Iowa and Michigan. Car 
deliveries by metropolitan Chicago 
Packard dealers alone in 1949 ex- 
ceeded New York’s by more than 


Packard development are of rein- 
forced concrete construction and 
the total floor area covers approx- 
imately 100,000 square feet, in addi- 
tion to more than 50,000 square feet 
of open-air parking space and used- 
car facilities. 


M. C. Berner said that the pro- 
posed Chicago zone quota for the 
current year is 12.05 percent of the 
factory’s production, or 4% percent 


The Packard field executive said 
“sales in the Chicago zone have 
shown a steady increase in the past 
a short 


Buick operation at Ottawa, Kans., 
to Mike Mulcahey. 





7/5,000 International 
Dealers, Branches 
| Join Safety Drive 


CHICAGO. — International truck 
dealers and branches, nearly 5,000 
strong throughout the United 


States, have joined the National 
Vehicle Safety campaign to safety 
check the mechanical condition of 
vehicles for the summer traffic sea- 
son, W. K. Perkins, general sales 
manager of International Harves- 
ter’s Truck division, said last week. 

The dealers and branches are 
offering a safety service special 
check for trucks in their areas in 
conjunction with the campaign 
oor while the 8,200-|Sponsored for the automotive in- 


way Safety committee of the Auto- 
mobile Manufacturers Assn., the 
National Automobile Dealers Assn. 
and the Rubber Manufacturers 
Assn. 

“It is our aim to help provide 
added safety for the swiftly mov- 
ing, more-crowded traffic condi- 
tions of our highways in summer,” 
Perkins said. 

“Truck users know that a truck 
A Packard sign is atop the struc-/in tiptop mechanical condition is 
Letters, six feet in height,|not only safer, but is more effi- 
ciently and more _ economically 


invisible} The specially priced “safety spe- 
cial” includes checking and ad- 
justing of brakes; steering check, 
with linkage inspection, front wheel 
bearing adjustment and toe-in cor- 
rection; focusing of headlights and 
inspection of other lamps, signal- 
ing devices and windshield wipers; 
and lubrication of chassis plus in- 
spection of elements such as 
springs, propellor shaft, exhaust 
which speeds dis-|system and tires. 

International Harvester Co. has 
devised extensive advertising and 
: promotional material for its deal- 
in the con-/ers and branches. 


The service facilities occupy 
30,000 square feet. In addition to 
the service working area, the 
entire roof of the warehouse is 
utilized when needed as a sup- 
plementary parking space reached 
by a 10,000-pound high-speed 
freight elevator. 

The warehouse features a revers- 


Deliveries in win- 


All the new buildings in the 


Slight Mistake 
LOUISVILLE.—Police caught Er- 
nest Frasher and Ernest Fraze, 
both 25, chiseling off the lock of 
the safe at Leyman Motor Co. here 
and are holding each under $10,- 
000 bond. A watchman discovered 


Buick Deal Changes Hands |the men and walked in on them. 


L. J. McGlinchy has sold his Thinking he was also a _ burglar, 
the burglars said: “You move on, 


we got here first.” 





BERGER Service is Nation-Wide 


| i 


a 


us. Pal OFF, 


STEEL AUTOMOTIVE 
BINS, SHELVING, RACKS 


Wherever you are located, Berger quickly 
can give you convenience, safety and efficiency in parts handling 
and storage. 


Experienced Berger representatives—and warehouses—are stra- 
tegically located, coast to coast. 


They are ready now to furnish and install the Steel Automotive 
Shelving, Bins and Racks you need for any inventory—regard- 
less of size. They'll lay out your new parts department, plano- 
graph your bins to bring all parts into true sequence with your 
stocklist, and handle your installation completely. 


Berger Automotive Shelving and Racks are manufactured in 
stock sizes to accommodate all automotive materials, including 
long and bulky parts. Ask your local Berger representative 
for more information, or write to: 


BERGER MANUFACTURING DIVISION 


CANTON 5, OHIO 


REPUBLIC STEEL CORPORATION . 
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s $150 Million for Two Years... 





U.S. May Aid County Roads 


WASHINGTON. — Under provi- 
sions of a proposed federal high- 
vay act of 1950 introduced by Sen. 
Dennis Chavez, New Mexico Demo- 
rat and chairman of the Senate 
Public Works committee, county 
oads serving only local traffic 
would be eligible for federal finan- 
cial assistance for the first time. 


The Chavez bill would author- 
ize $150,000,000 of federal funds 
during the two fiscal years be- 
ginning July 1, 1950, “to be used 
in the administration of and the 
earrying out of a construction 
program on county roads under 
the supervision of and with the 
approval of the U. S. Bureau of 
Public Roads.” 


This fund would be available 
immediately, whereas in other sec- 
tions of the bill the traditional 
federal-aid funds would be author- 
ized for the two fiscal years begin- 
ning July 1, 1951, and July 1, 1952. 


The Senate bill’s authorizations 
for federal aid, as compared with 
those of the measure recently re- 
ported by the House Public Works 
committee, have been tabulated as 
follows by experts of the National 
Highway Users Conference (House 
bill’s figures are in parentheses and 
all figures are in millions of dol- 
lars): 

Federal-aid primary roads, 247.5 
(225); federal-aid secondary system, 
165 (150); federal-aid urban system, 
137.5 (125); interstate highway sys- 
tem, 100 (70); local rural roads, 150 
(no provision); direct defense proj- 
ects, 50 (no provision); forest high- 
ways, 25 (20); forest development 
roads and trails, 20 (17.5); national 
park roads and trails, 15 (10); na- 
tional parkways, 15 (13); disaster 
relief, 10 (10); Indian reservation 
roads, 10 (6). 

NHUC, which follows all such 
proposed legislation closely in be- 
half of all highway user groups, 
has prepared the following anal- 
ysis of the Chavez bill: 

A comparison of the proposed 
expenditures, as between the House 

and Senate bills, cannot be made 
on an annual basis because three 
items in the bills—for local rural 
roads, disaster relief and direct de- 
fense projects—are either not set 
up on an annual basis or cover dif- 
fering years. 

The special authorizations added 
in the Senate bill would permit 
$150,000,000 in federal aid for 
“county roads” (which are defined 
in the bill to include any road used 
as a local rural road which is not 
now on a state secondary road 
system) and $50,000,000 for high- 
way projects of direct defense 
value, 

Under this local-road provision, 
the $150,000,000 would be used over 
a two-year period beginning July 
1 of this year. States would be re- 
quired to put up 25 percent of the 
cost of a given project, the county 
35 percent, and the federal govern- 
ment 40 percent. States would have 
the problem of finding new match- 
ing money by the time the author- 
ization becomes available or else of 
reallocating existing highway funds 
to meet their share, 

The bill says federal cost per 





ATA Prints Proceedings 


Of Industrial Forum 


WASHINGTON. — The American 
Trucking Assns. last week an- 
nounced publication of the full pro- 
ceedings of its first annual national 
forum on industrial relations which 
convened here last January. 

Contents of an ATA booklet in- 
clude the complete text of the ad- 
dress “Secondary Boycott” deliv- 
ered by Robert N. Denham, general 
counsel of the National Labor Re- 
lations Board, and addresses of all 
other principal speakers, as well 
as the participants in the two panel 
discussions which were highlights 
of the two-day meeting. 


Pontiac Honors Elkes 
Eugene R. Elkes, president of 
Elkes Pontiac Co. Tampa, Fla., 
has been named an outstanding 
dealer by the Pontiac company. 


About 50 business and civic leaders 
of Tampa attended a luncheon in 
honor of Elkes. L. H. Holmes, of 
Atlanta, Pontiac zone manager for 
the southeastern states, presided. 





mile of local rural roads cannot 
exceed $4,000 a mile. On this 
basis roads constructed under 
the program would not be likely 
to exceed $10,000 a mile in cost, 
although they could go under 
that figure. 

There are also provisions requir- 
ing that no county be eligible for 
funds unless it has its own highway 
engineer or joins cooperatively with 
other counties in employing one, 
and that public bidding be taken 
on all projects. The Bureau of 
Public Roads would have to ap- 
prove successful bids. 


There is no provision for federal 
aid for local rural roads in the 
House bill. 

In its authorizations for the regu- 
lar federal-aid primary, secondary 
and urban systems, the Senate bill 
provides $550,000,000 annually for 
fiscal years 1952 and 1953, while 
the House bill provided $500,000,000. 


However, both House and Sen- 


nao 


For your many customers who want sparkling 
chrome trim, graceful lines that match the 
latest car design, here is the new Fulton 
DeLuxe Sun Shield — the finest achievement 
in Fulton quality. Made of aluminum with 
die-cast and stainless steel fittings — 
nothing to rust. Price, $24.95. 


MICRO-POINT ADJUSTING MECHANISM 
The concealed face gears, illustrat- 
ed, permit any desired vertical po- 
sition of front edge of the shield. 
An exclusive feature of the new 


Fulton DeLuxe Sun Shield. 


we CONSISTENT LARGE-SPACE 
ADVERTISING IN THE 
SATURDAY EVENING POST! 


ate bills carry special annual au- 
thorizations for fiscal 1952 and 1953 
to encourage work on the interstate 
highway system. Where the House 
bill provided $70,000,000 yearly, the 
Senate bill authorizes $100,000,000, 


The Senate bill makes no pro- 
vision for increasing from 50 per- 
cent the federal share of cost on 
these improvements, where the 
House bill provides that states 
may receive up to 75 percent 
federal funds on this system, The 
Senate bill’s apportionments of 
funds apparently would be made 
on the same basis as for federal 
primary roads, while the House 
bill has a formula based on popu- 
lation. 


The Senate measure parallels the 
House bill in a provision allowing 
states issuing bonds for interstate 
system improvements to retire them 
with money coming from future 
federal-aid authorizations. This is 
intended to ease the pressure for 
toll roads by making immediate 


NEW FULTON 

SIDE SHIELDS 

Now equipped with 
stainless steel spring 
clips for easy, secure, 
concealed attachment. 
They’re good looking. 
‘‘Keep rain out, let fresh 
air in, for all-weather 
driving comfort.”’ 


THE FULTON COMPANY 





NEW L-M OFFICERS IN L. A.—Los Angeles District Useste.-ferenry Dealer Assn. met 


recently with factory officials and advertising agency representatives. Le 
Riverside, secretary; George L. Boggs, district manager; James Van Etta 


Fred Jennings 


president, and Henry Daniels, western regional manager. Standing is Robert D. 


Kenyon & Eckhardt, Inc., advertising agency. 


construction of expensive high- 
speed public roads financially pos- 
sible, 

In both bills the ratios for ex- 
penditure between the regular 
primary, secondary and urban aid 
systems remain unchanged from 
previous law. 

New in the Senate bill is the 
provision that costs of highway 


to right (seated): 
Wolfe of 


projects of direct defense value 
may be paid in whole or in part 
with federal funds, except that 
where such projects are on a fed- 
eral-aid system a state or its polit- 
ical subdivisions shall provide 25 
percent of cost. The $50,000,000 au- 
thorization to carry out this pur- 
pose is a lump sum, not an annual 
provision. 


THE NEW FULTON DE LUXE SUN SHIELD (1000 Series) 


Price, $19.95. 



















FAMOUS FULTON 800 SERIES SUN SHIELD 
Now at a new low price, the ‘‘800’”’ Sun Shield 
has a double appeal to many of your custom- 
ers: Fulton quality — and price. This shield is 
fully adjustable to suit driver’s height. Made 


of aluminum with fittings of stainless steel. 


MILWAUKEE 14, WISCONSIN 


In Canada: J. C. Adams Co., Ltd., Toronto, Ontario 
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he LadisBless om! 


.. [HEY GAVE US PUSH-BUTTON STARTING 


When they threw away the starting crank, the ladies 
scored a triumph. They were the ones most insistent in 
demanding a push-button world —a development in 


which Auto-Lite played a most important role. 


I was 1912 when Auto-Lite gave the world the first : than 400 products in 28 great Auto- 


6-volt electric starting system in which the starter and : Lite plants from coast to coast. 
generator were separate units. As standard equipment on Ne \ Today . . . Auto-Lite products, 
the Abbot-Detroit in that year, this 3 a ee ~ backed by world-wide service facili- 
new starter pioneered the principle | ties, are original equipment on many makes of America’s 
now in common use for all cars. lo y finest cars, trucks, tractors, airplanes and boats. Their 
From those early days Auto-Lite has 7 Gh | record of dependable performance earned by these prod- 
grown to be the world’s largest inde- ucts during 39 years of use is sum- 
pendent manufacturer of automotive med up in the phrase... “You're 


electrical equipment . . . producing more Always Right with Auto-Lite.”’ 


by fy py 


BATTERIES « BUMPERS e CASTINGS e FUEL PUMPS « HORNS 
GENERATORS e LIGHTING UNITS ¢ SWITCHES « MOTORS 
INSTRUMENTS & GAUGES e WINDSHIELD WIPERS e¢ WIRE 
& CABLE « SPARK PLUGS ¢ METAL FABRICATED ASSEMBLIES 


IGNITION UNITS e¢ PLASTICS 
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FATHERS’, SONS’ DEAL SWITCHES TO BUICK—George B. Wallace Co., Portland, Ore., 


relinquished its Studebaker franchise. 


sons of A. 


From left: Clark Graham and Warren M. Braley, 
B. Graham and George A. Braley, owners of Braley & Graham, Oregon Buick 


distributors, and William Wallace and George E. Wallace, sons of George B. Wallace. 
Posed behind the Buick convertible door are George B. Wailace, left, and A. B, Graham. 
The other senior Buick partner, George A Braley, was absent when photo was taken. The 
Portland Studebaker regional office says the new Studebaker dealer to succeed Wallace 
will be announced soon. The Wallace organization for more than 31 years has represented 
Studebaker cars in the Northwest, first at Pendleton, later at Spokane and in Portland 
since 1932. George B. Wallace and his brother founded their initial ee at Pendleton 


early in 1919, later moving to 


Spokane, Wash., as their business expand 


Wallace has 


been president of Oregon Automobile Dealers Assn. and as western regional vice-president 
and director of the National Automobile Dealers Assn. About 90 members of Portland 
Kiwanis honored him by attending his formal opening at his new location in a body. 


Dealer 





George Hall (DeSoto-Plymouth) 
has been named president of the 
Grants Pass Auto Dealers Assn. 
in Oregon. J. S. Wolke, Wolke 
Motor Co. (Oldsmobile), was 
named vice-president and George 
King, Bell Motors (Lincoln-Mer- 
cury-Ford), was elected secre- 
tary-treasurer. 


19 Sales in Four Months 
Win Watch for K-F Dealer 


Kermit Bowers (Kaiser-Frazer), 
Berwick, Pa., was the winner of a 
gold and diamond wrist watch 
awarded by John Cresko, K-F dis- 
tributor in Wilkes-Barre, Pa. 

Bowers won the award for being 
the dealer in Cresko’s territory to 


sell the most cars over a four- 
month period. He sold 19 automo- 
biles. 

Cresko also presented Edward 
Sherrock, Hazelton (Pa.) dealer, 
with a watch for drawing a great- 
er attendance of personnel at a 
service meeting than any other 
dealer in Cresko’s area. 

* > 


Marks Gets Bank Post 


Russell Marks, El Dorado, Ark. 
dealer, has been named a director 
of that city’s First National Bank. 


* * * 


Wagner Elected President 


Of Yakima Dealers 
W. H. Wagner, Cormier Chevro- 








MR. Dealer: 
Ask Yourself These Questions: 


1 ARE THE SALARIES IN YOUR PARTS DEPARTMENT IN LINE 
WITH YOUR PROFITS FROM THAT DEPARTMENT? 


2 WHAT PERCENTAGE OF YOUR NEW CAR PROFIT IS 
RETAINED ON THE FINAL WASHOUT? 


3 WHAT PERCENTAGE OF YOUR LABOR SALES ARE YOU 


RETAINING AS PROFIT? 


4 HOW EFFICIENT IS YOUR INTERNAL CONTROL? 


COMPETITION IS COMING! 


LET'S GET READY FOR IT! 





The signs are in the air. Competi- 
tion is coming back...and coming 
back FAST! As the struggle gets 
keener, only those dealers who have 
set their house in order, who have 
prepared well in advance can expect 
to come out on top. 


The Automotive Dealers’ Advisory 
Counsel's only function Is to put YOU 
on a sound basis for the hard selling 
ahead. It is not a Human Engineering 
service...it is not an Efficiency Ex- 
pert proposition, Purely and simply, 
it consists of a cold and level-headed 


analysis of every phase of your dealer- 
ship by men who have devoted their 
entire lives to the automobile busi- 
ness, 


The analysis is carefully planned to 
seek out and correct the flaws that 
rob you of profit. Your organization 
is put on the soundest possible basis 
to operate at peak efficiency, lowest 
overhead and best profit during the 
years ahead...and the nominal flat 
fee for the service comes back to you 
many times in increased profits. 


SEND TODAY FOR COMPLETE INFORMATION! 
ABSOLUTELY NO OBLIGATION! 
AUTOMOTIVE DEALERS’ ADVISORY COUNSEL 


1414 South Penn Square 
Philadelphia 2, Pa. 


GENTLEMEN: 


NAME—-——-- — 


Please give me complete information concerning the services you offer to 
progressive-minded automobile dealers. This places me under no obligation. 





FIRM— as aaa 





POSITION — epnttnatas 





ADDRESS _ ~- 
city —_____—— 


, a 





let Co., was named president of 
Yakima Auto Dealers Assn.; P. L. 
Cheshire, Cheshire Motors, Pontiac, 
vice-president; Elmer Dahl, Dahl- 
Wickstrom Motors, Inc., secretary- 
treasurer. 

Directors named include Walter 
MeFarland (Nash), Ernest Kershaw 
(Dodge) and Larry Westerwell 
(Lincoln-Mercury). 


* * ca 


Williams Names Myers 


Leon G. Myers has been named 
sales manager of Fred Williams 
Jr., Inc, (Mercury-Lincoln), 805 N. 
Meridian St., Indianapolis. 


* * * 


Gilbert Bros. Builds 


Gilbert Brothers Chevrolet, Mun- 
cy, Pa., has broken ground for a 
new building which is expected to 
be completed this summer. The 
structure will be 60 by 105 feet. The 
business is conducted by Floyd F. 
Gilbert, whose brother, Ward R. 
Gilbert, operates a Chevrolet deal- 
ership in Montoursville, Pa. 

* . * 


Tucker Takes Olds 


Tucker Implement Co. is now 
an Oldsmobile dealer, in Rolla, 
Mo., the franchise having been 
relinquished by Aaron Radiator 
& Repair Co. 


* * * 


Nash Names Kernan 


Baltimore’ newest Nash dealer, 
Kernan Motors, Inc., is located at 
Maryland and West North Ave. 

* * . 


Schaefer-Strohminger 

Schaefer and Strohminger serv- 

icemen have all completed factory- 

approved training programs since 

the Baltimore firm’s recent switch 

to Nash, says General Manager 
Michael J. Schaefer. 
+ . 7 


Increase Capital 
Mundry-Down Motors, Inc., Mur- 
ray, Ky., has filed amended articles 
of incorporation increasing its cap- 
ital stock from $15,000 to $100,000. 
* . * 


Dunville-Parish Formed 


Dunville-Parish, Inc., Owensboro, 
Ky., capital $30,000, has been in- 
corporated by Edward and Mary 
Sue Parish and Charles F. and 
Dorothy Dunville. 

* * 


Mitchell Builds 


Tom Mitchell Buick, Atlanta, Ga., 
is constructing a new building at 
Roswell and Early Sts., according 
to Thomas R. Mitchell. Completion 
of the main building is expected 


this summer, 
7 + + 


Norman (Okla.) Dealers 


Elect Phillips President 


The Norman (Okla.) Automobile 
Dealers Assn. has elected W. G. 
Phillips (Pontiac) as president, suc- 
ceeding A. D. Black (Ford). 

A, O. Cook (Studebaker) 
chosen secretary-treasurer. 

+ * + 


Buick Servicemen Attend 


Classes in Portland, Ore. 


Service managers and mechan- 
ics from Buick dealerships in 
Oregon and southwest Washing- 
ton were in Portland for two 
week-ends during April to attend 
their annual car clinic. Sessions 
were in the new driveaway plant 


was 





of Braley & Graham, Buick dis- 
tributor. 


Purpose was to instruct dealer 
mechanics in proper tuneup pro- 
cedure on late-model Buicks. 
This school was a followup on 
one conducted March 9 by the 
Buick factory for Northwest 
Buick zone managers. 

* * * 


Moran Motors 


Moran Motors, Inc., Hominy, 
Okla., has been chartered with cap- 
ital stock of $100,000. Incorporat- 
ors are Marvin Moran, C. C. Bled- 
soe and Edith Logan. 


Briscoe Named Distributor 


For K-F at Atlanta 


Jack Briscoe, a 20-year veteran 
of the automobile business in At- 
lanta, announced that he has been 
granted the Kaiser-Frazer distri- 
butorship covering about 75 percent 
of Georgia. 

Briscoe, who has been a Willys 
distributor for the past 11 years, 
said that K-F dealers will be lo- 
cated in all of the state’s principal 
towns. His establishment is at 739 
N.W. Spring St. 


* * o 
Hoover Report Boosters 
Joined by Horgan 
Ralph T. Horgan, a Ford dealer, 
has accepted the chairmanship of 
the automotive division of the 


Greater New York Citizens Com- 
mittee for the Hoover Report. 


He will direct an educational 
campaign throughout the commit- 
tee’s eight-county area in support 
of the former president’s recom- 
mendations for efficiency in the 


federal government. 
+ * * 


Marks on Bank Board 


Russell Marks, El] Dorado (Ark.) 
dealer, has been elected to the 
board of directors of the First 


National bank. 
7 * . 


Dealer Credit Firm Reelects 


Hayes in Syracuse 


Cornelius H. Hayes has been 
reelected president of the Auto 
— Credit Corp. in Syracuse, 

> ee 

Directors reelected for one year 
at an annual meeting were: Le- 
Roy Casper, Herbert A. Dunn, 
George T. Dunmar, Washington 
E. Ferris, H. Munro Gere, Cor- 
nelius H. Hayes, Robert J. Pur- 
cell, Fred L. Rivoli, Clare C. Ros- 
sell, Fred C. Smith, Solomon 
Spector, Gerald F. Strickland and 
Oscar J. Walser. Robert C. Hayes, 
office manager and assistant 
treasurer, was added to _ the 
board. 

Board officers named to assist 
Hayes were: Dunn, vice-presi- 
dent; Gere, secretary, and Casper, 
treasurer. Albert C. Diesseroth 
and Hayes again were named 
assistant secretary and assistant 
treasurer, respectively. 

* * 7 


3 Monrovia (Calif.) Deals 
Under New Ownership 


Three Monrovia, Calif., 
ships have changed hands: 

R. R. Moore, Pontiac, sold to 
Bob Longpre, who came from Bos- 
ton to take over. Bob Roberts, 
Buick, sold to Sam Becher, former 
general manager of Hollywood 


dealer- 


CLASS OFFICERS—They are from the 26th session of Chevrolet's school of Modern Mer- 


chandising and Management, looking on while President Charlies L. Jackson signs the attend- 


ance report. The class of 42, 


slated for eventual management positions in Chevrolet 


dealerships, named (standing) Harry L. Roberts, Edinburg, Tex., treasurer; Roland E. Hunt, 
Johannesburg, South Africa, secretary; (seated) Frank A. Aleman, Panama, overseas vice- 


president; Jackson, Wichita, Kans., 
vice-president. 


president, and Robert P. 


Margulies, Davenport, la., 








Buick, and Harry Crunk, Dodge- 
Plymouth, sold to Paul Kindel. 


* * * 


Music, Gifts Help Warren 
Open New Building 

Open house, with an orchestra, 
souvenirs and flowers for the ladies 
marked the recent opening of a 
new building by Warren Chevrolet 
Sales in Gettysburg, Pa. 

Richard C. Warren, owner, rep- 
resents the third generation of a 
family in the automobile business 
in Adams county. His grandfather, 
the late H. H, Warren, established 
the business 37 years ago at 
Arendtsville with the present own- 
er’s father, the late J. Melvin War- 
ren. Prior to 1913, H. H. Warren 
operated a blacksmith shop. 

+ + * 


Reo Names Distributor 


For Cleveland Area 


Appointment of Motor Truck 
Equipment Co., 12000 Harvard Ave., 
Cleveland, as Reo distributor for 
nine northeastern Ohio counties 
has been announced. 

M. K. Darling, is president of 
the firm, while Stan Hasek is serv- 
ice manager and Ben Gambitta, 
parts manager. The company has 
more than 15,000 square feet of 
service area, plus an additional 
6,500 square feet devoted only to 
truck parts. 

o = a 


Juckeland Gets Hudson 


Juckeland Truck Sales and 
Service, Klamath Falls, Ore., has 
been awarded a Hudson fran- 


chise. 
a 7 s 


Broussard Names Bourg 

George Broussard, head of George 
Broussard, Inc. (Lincoln-Mercury), 
510 Lafayette St., Houma, La., has 
announced the appointment of 
Morris A. Bourg as sales manager 
of the company’s Lincoln sales di- 
vision. 

€ * * 
Sellens Opens U. C. Outlet 


Sellens Motors, Ltd. has opened 
a used-car department at 115 King 
St. W., Hamilton, Ont. 

s = s 


Hunt Acquires Ford Deal 

H. Reed Hunt, Buffalo, has pur- 
chased the interests of E. F. 
Hughitt and G. E. O'Neill in 
Hughitt Motors Corp. (Ford), 
Aurora, N. Y. Hunt will operate 
the deal as H. R. Hunt Motor 
Corp. 

e ~ * 


Owatonna Names Sticka 


Tony J. Sticka, formerly assistant 
sales manager for Owl Motors, 
Winona, Minn., has been appointed 
sales manager of Owatonna Motor 
Sales, Inc. (Ford-Mercury), Owa- 
tonna, Minn. 

* 28 @ 
Klein Readies Opening 

Klein Motor Co. (Oldsmobile), St. 
Cloud, Minn., plans to open this 

(Continued on Page 27, Col. 1) 


Selling Guide 


(Now in second printing, due 
to unprecedented demand) 





"John O. Munn's "A 
Guide to Automobile 
Selling" is now avail- 
able in book form. Its 
64 pages, cloth-bound 
in andy size, are 
chuck-full of informa- 
tion every one of your 
salesmen needs to meet 
the challenges of to- 
day's selling. 

Put this book in the 
hands of your sales- 
men. Guide them in 
the techniques that de- 
emphasize the impor- 
tance of the used-car 
allowance. Each chap- 


John O. Munn ter is a money-maker 
for you. 

Here are some of the chapter titles: Study 

and Experience — Bravery and Courage — 


Plan Your Work and Work Your Plan — Con- 
centration and You — Confidence — Develop- 
ing a Clientele — Internal Relationships — 
The Pre-Approach — Locating Prospects — 
The Importance of an Automobile Dealer 
— It Does Make a Difference to an Owner 
Where He Buys His Car — The Automobile: 
Humanity's Most Prized Possession — Selling 
the Used Car Allowance — Pitfalls in Ap- 
praising Used Cars — The Utility Value of 
the Used Car — Selling the Complete Finance 
Package — Keeping Owners as Customers. 


PAGES POST 
64 Cloth Bound $3.50 PAID 
BOOK DEPARTMENT 


AUTOMOTIVE NEWS 


DETROIT 26 
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Doings 


(Continued from Page 26) 


spring its new $65,000 building. The 
layout measures 52 by 132 feet, 
according to William R. Klein, 
president. 

* + * 


Now Colvin and Hovde 


Emil Hovde has acquired a part- 
nership interest in Colvin Brothers 
Pontiac Garage, St. James, Minn. 
The name has been changed to Col- 
vin and Hovde Pontiac. 

. * > 


Red Wing Reelects 


Red Wing Motor Co., Red Wing, 
Minn., recently reelected all officers 
of the firm at a board meeting. 
J. R. Trautner is president; George 
H. Boxrud, vice-president, and Ray- 
mond Trautner is secretary-treas- 
urer. 


- ” * 
Meyersdale I-H Dealer 
H. G. Bender has been appoint- 
ed International truck dealer at 
Meyersdale, Pa. Charles Uphold 
is service manager, and M, W. 
Lindeman, parts manager. 
* * > 


Steiner Pontiac, Inc. 
Steiner Pontiac, Inc., Navarre, O., 
has been incorporated with $30,000 
capital. Incorporators are James 
H. Steiner, Peter Scufalos and M. 
D. Steiner. 
e * - 


Nashua Owners Buy Land 


Charles and Harry Bell of Nashua 
Auto Co., Nashua, N. H., have pur- 


DOES RADIO 
SELL CARS? 








“MANY ACTUAL SALES ARE 
BEING CLOSED ...We are getting 


excellent sales results from the 


Groucho Marx Show* which is 
being broadcast over WBT. 
“This is not just my opinion, 
which might be prejudiced — 
since I thoroughly enjoy the 
show—but my salesmen tell me 
there have been numerous 
instances in which prospective 
buyers coming into our show- 
rooms have told how much 
they enjoy Groucho. 
“Knowing your widespread 
coverage throughout the two 
Carolinas, I feel sure that my 
experience is being duplicated 
in DeSoto-Plymouth show- 
rooms throughout the twostates, 
and that many actual sales are 
being closed which began with 
Groucho Marx on WBT.” 
J. B. Langston, Vice President, 
Noble Motors, Inc., 
Charlotte, North Carolina 


“broadcast weekly over CBS 





chased four sets of buildings on 
Main and Otterson streets. Accord- 
ing to present plans, the buildings 
will be torn down to make way for 
a large used-car lot. 

> * - 


Close Buick, Inc. 
Incorporation papers have been 


issued to Close Buick, Inc., Bowling » 


Green, O. Principals are H. 8S. Top- 
per, R. J. W. Meffley and Helen 
Kuhlman. 


* 


*. + 
Campbell—Ottawa 
A one-story brick and concrete 
addition to Campbell Motors, Ltd., 
265 W. Laurier Ave., Ottawa, has 





SHINES AT NIGHT—The new used-car lot of Harms-Rofinot (Chevrolet), Spokane, is 130 
200 feet, has three offices and nine signs. Entirely black-topped, the lot is surrounded 


with heavy chains on steel poles. 


been authorized. Cost is estimated| been sold by Ralph Peterson to 
at over $25,000. Henry Johnson and Wiley Big- 
+ + * gins. 
H. M. Peterson Sold Ae < Bae 
H. M. Peterson Motor Co. Gibson Expands 
(Chevrolet), Florence, Ala., has 
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has acquired a group of industrial 
buildings at 53rd St. and Witby 
Ave. for $32,000. The properties en- 
large the firm’s facilities by about 
25,000 square feet. 

* * + 


Weseloth Builds 


Construction has started on a 
40 by 120 foot brick building for 
Weseloth Motor Co. (Pontiac), 
Emmet, Ida. It will join the 
firm’s present building. 

* 


* * 


Evangeline Forms 


Evangeline Motors, Inc., Ville 
Platte, La., has filed articles of in- 
corporation, listing capital stock 
of $20,000. 


* + 


Westbrook Ups Posey 


W. A. Posey is the new service 
manager of Westbrook Motors, Ltd. 


Gibson Motor Corp., Philadelphia, | (Dodge-Plymouth), East Point, Ga. 





a ame as 
ARE FREE! 


One of Borg-Warner's great contributions to the auto- 
motive industry and America's car owners is the B-W 
Automatic Overdrive. When it is engaged, every mile 
driven is restful, relaxed—free from fatiguing engine 
vibration and noise. And out of every 70 Overdrive miles 
CrirellelMeloT SIS ih2 oR Rie uk eel ies SOM Rie 

That's because the B-W Overdrive cuts engine revolu- 


tions 30% at speeds above 26 miles per hour. At 50, for 






repair bills. 


. and America. 


ALMOST EVERY AMERICAN BENEFITS BADE WARNER 





DAILY FROM THE 185 PRODUCTS OF 


PRODUCTION 


instance, a car's engine is lazying along at 35. That 


means less engine wear, too—longer life and fewer 


The Automatic Overdrive is a development and 
product of B-W's Warner Gear Division. It is typical of 
the advanced engineering and precision production with 


which Borg-Warner daily serves the automotive industry 
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BORG-WARNER SERVICE PARTS - 
FRANKLIN STEEL - 
Ee 2tn 
MORSE CHAIN CO.,LTD. - 
SPRING DIVISION - 


PRODUCTION 


CALUMET STEEL - 
INGERSOLL STEEL + LONG MANUFACTURING - 


DETROIT GEAR - 


MARVEL-SCHEBLER CARBURETER - 


NORGE + NORGE-HEAT - 
WARNER AUTOMOTIVE PARTS - 


PESCO PRODUCTS - 
Vi ame 





MECHANICS UNIVERSAL JOINT - 


DETROIT VAPOR STOVE 
LONG MANUFACTURING CO., LTD. 


MORSE CHAIN 
ROCKFORD CLUTCH 


WARNER GEAR CO., LTD. 
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FORD Division o f FORD MOTOR COMPANY! 
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There's a new name 
for Genuine Ford Parts—FoMoCo! 
It’s a name derived from the name 
Ford Motor Company. It’s a name that 
stands for the best—for top quality... 
precision . . . long life! 


And there’s the new FoMoCo package, too— 
in sizes scientifically selected for better storage 
. maximum protection. Every package has 


easy-to-read identification that saves time and trouble 
for parts and service men. 


These new FoMoCo packages are gradually replacing 
the former Genuine Ford Parts packages. During the change- 
over both will be available, containing the same Genuine 
Ford Parts that are made right to fit right and last longer. 


In every way—ordering, handling, display and selling— 
the FoMoCo parts program is going to work for all Ford Dealers, 
bringing in more customers, making more sales! 
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Used-Car Auction Prices 


Market Trend 





Steadiness seems to be the keynote for the used-car market this 
week, although the overall average price increased $1 to $1,021. 


The rise was almost wholly confined to late-model cars. 


The only older models to show any improvement were ’41 units, 
which rose $2 to an average of $403, Both 1950 and 1949 models 
were up; the former climbed $4 to an average of $1,890, while ’49s 


jumped $12 to $1,501. 


The price of all other models was off slightly, with the largest 
drop being a $5 decline in ’47s to an average of $958. Both ’48s and 
42s fell $1, bringing the average for ’48s to $1,152 and that of '42s 


to $414. 


The price of ’46s fell $2 to an average of $829. The $1 increase in 
the overall average price of used cars marked the 11th time in the 


past 12 weeks that prices have shown an improvement. 


PHILADELPHIA 


(Harry D. Gilbert—Harold B. Robinson. 
Sales every Tuesday and Thursday, Prices 
are for sales of Apr. 11-13.) 

(Prices steady. Sold 170 units out of 


CADILLAC—'49 (62) 
(60) Special 4-dr., 
CHEVROLET 


4-dr., 
$1,500. 


$2,950. 





SL Special 4-dr., $1,650, $1,600. 


285 offerings.) $1,430; 4-dr., $1,425; FL Deluxe 2-dr.. 
BUICK—’'50 Super 4-dr., $2,375; Special $1,475, $1,405, $1,400. '48 FL aerosedan, 

2-dr., $2,140. ‘49 RM 4-dr., $1,890;/ 2 at $1,190; FM 4-dr., $1,110, $1,005, 

Super 2-dr., $1,810. ‘48 RM 4-dr.. $1,-| $1,090, ‘47 FM 2-dr., $710. 

400, $1,295. ‘47 Super 4-dr., $1,235; | CHRYSLER—'47 Windsor 4-dr., $1,050. 

conv., $1,010. ‘46 Super 2-dr., $1,075, | DeSOTO—'49 Custom 4-dr., $1,520. 


$1,035, $1,030, $910. '41 Special 2-dr., 
25. 


$550, $525. $1,850. ‘48 Custom 4-dr., $1,075. 
CADILLAC—'49 (60) Special 2-dr., $3,125. 


FORD—'50 CD (8) 2-dr., 


"41 (62) 4-dr., $610. $1,630, $1,625; club coupe, $1,700, $1,- 
CHEVROLET—'49 FL Deluxe 4-dr., $1,- 625; Deluxe (8) 2-dr., $1,650. °49 Cus- 
440; SL Special club coupe, $1,335. °48 tom (8) club coupe, $1,200; Standard (8) 
FM conv., $1,280, $1,250; 4-dr., 3 at] 4-dr., $1,200. ‘48 Deluxe (8) 2-dr., 
$1,140; SM club coupe, $1,175; 4-dr., $1,090; SD (8) conv., $875. '47 SD (8) 
$1,050. °47 FL 4-dr., $1,010; FM conv.,| 4-dr,, $990, $900. ‘41 Deluxe (8) 2-dr., 
$1,070; 4-dr., $1,020, $975, $965; SM $440, $425. ‘40 Deluxe (8) 4-dr., $350. 
club coupe, $1.090. ‘46 SM club coupe, |LINCOLN —'49 club coupe, $1,425. 
$910, $890. °41 SD club coupe, $710; club coupe, $675. 
MERCURY—'50 sport sedan, $2,000, $1,- 


2-dr. 25. 
cunvsren—47 Windsor conv., $1,170. 


we. 975; club coupe, $1,825. 
CROSLEY—’47 2-dr., $150. wagon, $1,800; club coupe, $1,430. 
*48 Custom club coupe, $1,430; 4-dr., $760. ‘42 2-dr., $400. 


DesoTO— 
4-dr., $1,410, os '46 Custom 4-dr., |NASH—'49 (600) 4-dr., $1,325, 
$800, °36 4-dr., $200. ; 

DODGE—'49 Coronet 4-dr.. $1,800. '48] 350; 
Custom club coupe. $1,330, $1,310. '47] 575. 
Custom 4-dr., $1,170. °42 Custom club 
coupe, $455. 

FORD’50 Deluxe (8) 2-dr., $1,440, $1,- 
330, °48 SD (8) 4-dr., $1,025. °46 SD 
(8) conv., $915; 2-dr., $785, 2 at $750. 
'42 SD 4-dr., $500. 

MERCURY—'46 conv., $875; 4-dr., $875, 


sedanet, $1,875; 

"48 (98) 4-dr., $1,475. 

PLYMOUTH—’'50 SD club coupe, 
‘49 suburban, $1,700. 
030; club coupe, $1,080, 
club coupe, $410. 


$1,025. 


(8) club coupe, $2,125. 


$1,750, °48 (8) 4-dr., $1,450, $1,325, 
$790. $1,300. °47 (6) 4-dr., $1,150. ‘'38 (6) 
ce. rage ong STUDEBAKER—'50 Champ! $1 
ae 8) 2-dr.. $1,060; }5 IDE "5 ampion conv., - 
Ss coupe, $2,000. "41 (66) 4-dr., 700, ‘'49 Champion 4-dr., $1,300. 
$510. °40 (90) club coupe, $350. Champion conv., $1,350; Land Cruiser 
PLYMOUTH—'49 SD conv.. $1,760; 2-dr.. 4-dr., $1,250. 
$1,460; Deluxe 2-dr., $1,320. "48 SD club | WILLYS—’50 Jeep station wagon, $1,585. 


'49 Jeep station wagon, $1,075. 


1,100, $1,050; De- 
coupe, $1,250, $1,185, $ 46 Jeep, $400. 


luxe 4-dr., $1,075. ‘47 SD club coupe, 
$1,030; ch $995. ‘46 SD 4-dr., $840; 


station wagon, $620. 


business coupe. $750. MANHEIM, PA. 
PONTIAC—'48 Streamliner (6) 4-dr., $1.- 
460: Torpedo (8) 4-dr., $1,420, ‘47 (Manheim Auto Sales & Auction, Inc. 
Streamliner (8) 4-dr., $1,100. ‘41 4-dr., | Sale every Friday. Prices are for sale of 
$555, $500. Apr. 14.) 
STUDEBAKER—’'50 Champion club coupe, (Sold 90 units out of 176 offerings.) 
$1,585. °41 Commander 4-dr., $470. BUICK—'50 Super 4-dr., $2,250; Special 
4-dr., $2,000. ‘49 Special sedanet, $1,- 
VALDOSTA, GA. 400,’ °48 RM 4-dr., $1,400. °'46 Super 
? sedanet, $950. ‘41 Special 4-dr., $600. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Apr. 14.) 

(Sold 142 units out of 215 offerings.) 
BUICK—'50 Super 4-dr., $2,325; RM se- 

danet, $2,725. ‘49 Super 4-dr., $1,825, 


MAKE CHEVROLET OWNERS HAPPY .. . 


‘40 Super 4-dr., $530. 


‘49 FL Deluxe 4-dr., 
$1,430. 


CHEVROLET 
475; SL Deluxe 2-dr., 











HYDRAULIC VALVE LIFTERS 


G. & T. Hydraulic Valve Lifters stop noisy tappets by increasing 
oil pressure through the new lifter into the top of the push rod cup. 
This forms cushion of oil and keeps rocker arm in contact with valve. 

More and more dealers are creating new business and satisfied 
customers by selling and installing the new G. & T. Hydraulic Valve 
Lifter Kit. 

Complete kit and instructions for simple and easy installation 
are available through your automotive parts jobbers. 

if not available through your jobber, write direct giving job- 
ber’s name and address. 


JOBBERS: WRITE FOR INFORMATION AND PRICES 


Bog eee we oe we 





217 WEST ENGLISH @ WICHITA, KANSAS 












$1,750; sedanet, $1,650; RM 4-dr., $1,720. 
'50 SL Deluxe Bel-Air, $2,- 
100; station wagon, $1,950; 4-dr., $1,700; 
half-ton pickup, $850; SL Deluxe conv., 


DODGE—'49 Coronet conv., $1,875; 4-dr., 
$1,780, $1,675, 


49 station 


OLDSMOBILE—’49 (88) 4-dr., $1,925, $1,- 
(76) sedanet, $1,- 


$1,750. 
’48 SD 2-dr., $1,- 


PONTIAC—’50 (8) 4-dr., $2,200; Chieftain 
‘49 (8) sedanet, 


"47 Jeep 


CADILLAC—'48 (62) 4-dr., $2,325, $2,260. 


$1,- 
"48 FM 





2-dr., $1,160. ‘47 SM club coupe, 


’41 club coupe, $705; 2-dr., $605. 


Custom 4-dr., $1,390. 
coupe, $1,255. °'46 Custom 4-dr., $910. 
DODGE—’50 half-ton pickup, 


Custom 4-dr., 
$880. 
FORD—'50 CD (6) 2-dr., $1,580. 
tom (8) station wagon, $1,415; 
$1,390. ‘48 SD (8) conv., 
SD (8) club coupe, 


$1,275. 


$990. 
MERCURY—'49 club coupe, $1,500. 


NASH—’49 Ambassador 4-dr., $1,485. 


SD club coupe, $1,855; conv., 
4-dr., $1,530. ‘48 SD 4-dr., $910. 


$1,780; 


PONTIAC—’50 (8) 4-dr., $2,240; sedanet, 


$2,140. ‘48 (8) 2-dr., $1,490. °47 (8) 
4-dr., $1,155; sedan, $1,050. ‘46 (8) 
sedan, $1,005. 


STUDEBAKER—’'50 Champion club coupe, 
$1,480. '49 Champion 2-dr., $1,240. 


OAKLAND, CALIF. 


for sale of Apr. 19.) 
(Prices steady.) 


BUICK—'49 Super 4-dr., $1,900, $1,800; 
sedanet, $1,995, $1,970. '48 RM 4-dr., 
$1,510; Super conv., $1,250; 4-dr., $1,- 
440. °'47 Super conv., $1,345; sedanet, 
$1,275; 4-dr., $1,045. ‘46 RM 4-dr., 
$1,050. 

CADILLAC—’50 (62) 4-dr., $3,650. °48 


(62) 4-dr., $2,495, $2,410. '47 (62) 4-dr., 
$1,700. '46 (62) 4-dr., $1,670. 

CHEVROLET—'50 SL Deluxe (PG) 4-dr., 
$2,180; 2-dr., $1,775, $1,705. "49 FL 
Deluxe 4-dr., $1,570; SL Deluxe club 
coupe, $1,565. '48 FL aerosedan, $1,155; 
4-dr., $1,100. '47 FM 4-dr., $1,125, $1,- 
100; club coupe, $1,060; SM 4-dr., $1,- 
010, $995, $900. '46 FM 4-dr., $880, °41 
SD 2-dr., $440, $400. 

— 4-dr., $1,065. '41 club coupe, 

— 4-dr., $945, $790. '41 4-dr., 

5. 


FORD—'50 SD (8) 4-dr., $1,755, $1,715, 


$1,750; Deluxe (8) 2-dr., $1,650, °49 
Custom (8) 2-dr., $1,290; club coupe, 
$1,345. ‘48 4-dr., $1,010. °47 SD (8) 


4-dr., $950, $810, $780; Sportsman conv., 
$1,950, $900. "46 SD (8) 2-dr., $820, 
pha $700; club coupe, $720. '41 4-dr., 


HUDSON—'48 4-dr., $1,330, $1,315, $1,250. 
"47 conv., $850. 

KAISER—’49 4-dr., $1,200. 

LINCOLN—’49 club sedan, $1,600; 4-dr., 


$1,800, $1,730. 
$1,800, °48 4-dr., 


MERCURY—’49 conv., 
$1,050, $1,020. 
NASH—’46 (600) 4-dr., $715. 


OLDSMOBILE—'49 (98) sedanet, $1,900. 
"48 (98) conv., $1,805; (78) 4-dr., $1,- 
370. "46 (66) 4-dr., $900. '42 (66) se- 
danet, $305. 

PACKARD—’48 conv., $1,315. 

PLYMOUTH—’'40 Deluxe 4-dr., $180. 

PONTIAC—’48 4-dr., $1,200. ‘47 sedanet, 


$1,045; conv., $1,050, 41 4-dr., $295. 
STUDEBAKER—'47 Land Cruiser 4-dr., 

$1,700. '41 President 4-dr., $400. 
WILLYS—’48 Jeepster, $950. 


MISCELLANEOUS — ‘46 GMC half-ton 
pickup, $5,900. 
HOUSTON 


(Gulf Auction Co. Sale every Tuesday. 
Prices are for sale of Apr. 18.) 

(Market steady on most cars. Sold 83 

units out of 126 offerings.) 
BUICK—’50 RM sedan, $2,575, $2,505. 
CHEVROLET—’50 half-ton pickup, $1,215, 

$1,210, $1,197; SL Deluxe 2-dr., $1,805, 

$1,810; FL Deluxe 2-dr., $1,755. 

Deluxe 4-dr., $1,535, $1,425, $1,475; FL 


Deluxe 4-dr., $1,510, $1,490, $1,410, '48 


FL aerosedan, $1,200; SM 2-dr., $1,005. 
‘47 FM 4-dr., 2 at $880. 
DeSOTO—'50 Custom club coupe, $2,200. 


DODGE — '48 business coupe, $655. ‘46 
4-dr., $725. °42 2-dr., $300. 
FORD—’50 CD (8) 2-dr., $1,850; conv., 


$2,050, $1,900; Deluxe (6) 2-dr., $1,575. 
"49 Custom (8) 4-dr., $1,265; Standard 
(8) 2-dr., $1,180. '48 (6) half-ton pick- 


up, $575. °42 4-dr., $220. ‘40 4-dr., 
$430, $305. 
LINCOLN—'49 4-dr., $1,405. 


MERCURY—’50 4-dr., $1,950, $1,990, §$2,- 
060. °46 2-dr., $795, $700 


OLDSMOBILE 50 (76) 2-dr., $2,160; 
(88) 4-dr., $2,435, °49 (88)  4-dr.. 
$1,905 


PLYMOUTH—’50 SD 4-dr., $1,800. °49 SD 
4-dr., $1,000. '47 SD 2-dr., $780. 

PONTIAC—’50 Chieftain (8) 2-dr., $2,325. 
"48 4-dr., $1,205. 


CONCORD, MASS. 


(Concord Auto Auction, Inc. Sales every 
Monday and Friday. Prices are for sales 
of Apr. 14-17.) 

(Sold 190 units out of 310 offerings.) 
BUICK—’'49 Super sedan, $1,830. ‘48 RM 


sedanet, $1,400; sedan, $1,200. ‘46 Super 
sedanet, $1,050; sedan, $1,100. ‘42 RM 
sedanet, $410. ‘40 Special sedan, $295. 
CADILLAC—’48 (62) sedan, $2,200. 
CHEVROLET—'50 Bel-Air, 2 at $2,125. 
‘49 SL Special sedan, $1,435, $1,375, 


$1,350; Deluxe club coupe, $1,485; conv., 
$1,62 ‘48 SM sedan, $1,050; FL sedan, 
$1,275; FM sedan, $1,175, $1,275. ‘47 
SM sedan, $860, $925, $1,060; FM club 
coupe, $1,065; sedan, $950; conv., $940; 
FL aerosedan, $1,125. ‘46 SM _ sedan, 
$700, $775; FL aerosedan, $930, $935. 
'42 MD sedan, $475; SD sedan, $620, 
$650, $350; club coupe, $440. ‘41 SD 
club coupe, $560, $570, $550; sedan, 
$525. ‘40 MD sedan, $405, $285; SD 
sedan, $400, $260, $325; Master (85) 
sedan, $235. °39 sedan, $340, $190. °'38 
sedan, $135, $225, $240. 
CHRYSLER—’46 Windsor conv., $1,180. 
‘41 sedan, $425. ‘39 Royal sedan, $235. 
DODGE—’50 Wayfarer 2-dr., $1,750; Coro- 
net sedan, $2,200. ‘49 club coupe, $1,- 








a 





580. °41 sedan, $110; conv., $650. 
FORD—’50 CD (8) sedan, $1,710; club 
coupe, $1,700. ‘49 Custom (8) sedan, 


$1,310, $1,300, $1,245; station wagon, 
$1,500; Deluxe (6) sedan, $1,150, $1,250. 
‘47 SD sedan, $890. ‘41 club coupe, 
$360; conv., $635. ‘40 club coupe, $235, 
$255. ‘39 conv., $235. 

FRAZER—’'46 Super (6) sedan, $670. °40 


$970. 
46 FL aerosedan, $900; SM 2-dr., $850. 


CHRYSLER—’'49 Royal 4-dr., $1,930; club 


coupe, $1,775; Windsor club coupe, §$1,- 
650. 
CROSLEY—’48 station wagon, $200. 
DeSOTO—’49 Deluxe 4-dr., $1,810. "48 


'47 Custom club 


Custom conv., $1,950; 4-dr., $1,490. *48 
'46 Custom 4-dr., 


"49 Cus- 
2-dr., 
$1,090. ‘47 
$890. ‘46 SD (8) 


2-dr., $740. 

FRAZER—'48 4-dr., $890. ‘47 Manhattan 
4-dr., $940. 

LINCOLN—'49 2-dr., $1,530. ‘47 4-dr., 


OLDSMOBILE—’50 (88) conv., $2,710. °'49 






(98) 4-dr., $1,710; 2-dr., $1,690. "48 
(98) 2-dr., $1,470. '47 (76) sedanet, 
$895. °46 (78) 4-dr., $1,010. 


PLYMOUTH—’50 Deluxe 2-dr., $1,565. °49 


(A, L. Pollock Auto Dealers Wholesale 


Auction. Sale every Wednesday. Prices are 


NASH—'49 (600) 2-dr., 
4-dr., $890. 
OLDSMOBILE—'48 (68) club coupe, $1,- 






Tuesday at Englewood, Colo. 


CADILLAC—’50 (62) 


CHEVROLET—’50 SL Deluxe 2-dr., 


"49 SL 















sedan, $150. 

KAISER—’50 Traveler sedan, 
sedan, $775. 

MERCURY—’'47 conv., $1,135; sedan, $925. 
’41 sedan, $300. 

NASH — ‘'49 Ambassador sedan, $1,225; 
(600) 2-dr., $1,225. ’48 Ambassador 
sedan, $810. '39 Ambassador sedan, $355. 


$1,590. 48 


OLDSMOBILE—'49 (76) sedanet, $1,500. 
"48 (68) sedanet, $1,350; (66) sedanet, 
$1,275. °42 (66) sedan, $380; (78) se- 
danet, $500. ‘41 (76) sedan, $290; (66) 
sedan, $360, $315; sedan, $300. ‘'40 
sedan, $350. ‘39 sedan, $310. ‘37 sedan, 
$200. 


PACKARD —'40 sedan, $155, $105. 

PLYMOUTH — '49 Deluxe sedan, $1,510; 
SD sedan, $1,510, $1,350. ‘48 Deluxe 
sedan, $1,060, $1,050, $1,150; SD sedan, 
$1,170, $1,035. °41 sedan, $260, $330, 
$385. ‘39 sedan, $140. ‘37 sedan, $155. 

PONTIAC—'41 (6) sedan, $225; (8) se- 
danet, $350. ‘40 (6) sedan, $375. ‘39 
(6) sedan, $275. 

STUDEBAKER—’50 Champion sedan, $1,- 


550. °48 Champion sedan, $1,000. ‘47 
Champion sedan, $865; i1-ton pickup, 
$525. ‘39 sedan, $125. 
WILLYS—’'49 station wagon, $1,100, ‘'48 


Jeepster, $1,025, $995. ‘42 sedan, $175. 
MISCELLANEOUS—’'33 Hupmobile sedan, 
$180. 


DETROIT 


(Aptco Auto Auction. Sale every Wednes- 
day. Prices are for sale of Apr. 19.) 
(Sold 63 units out of 75 offerings.) 
BUICK — ‘49 Super 4-dr., $1,705; 2-dr., 
$1,710. ‘47 RM conv., $1,115. '46 Super 
club coupe, $990, °41 Super 4-dr., $445, 
$400; RM club coupe, $725. 
CADILLAC — '49 (6) conv., $2,950, ‘'41 
club coupe, $600. 
CHEVROLET—’50 %-ton pickup, $1,200. 
'49 SL Deluxe 2-dr., $1,425, $1,390; club 
48 FM 2-dr., $1,170, '47 
4-dr., 


coupe, $1,425. 
FM 4-dr., $1,015, $950. ‘46 SM 
$870, $710. ‘41 club coupe, $440; 2-dr., 
$390. ‘40 4-dr., $415. 
$1,125, 


CHRYSLER — '47 Windsor 4-dr., 
‘41 4-dr., $405. 

DODGE—’48 Custom 4-dr., $1,150. '47 De- 
luxe 4-dr., $875. °46 Custom 2-dr., $830. 
"40 club coupe, $205. 

FORD—’'49 Custom (8) 2-dr., $1,250, $1,- 
175. '47 SD (8) 2-dr., $895. °42 Deluxe 
(8) 2-dr., $430. ‘41 2-dr., $315; club 


coupe, $360; 4-dr., $250. ‘40 club coupe, 
$365, °37 2-dr., $125. 


FRAZER—'48 4-dr., $790. 
KAISER—’48 4-dr., $680. 
LINCOLN—’46 4-dr., $735, $690. 
MERCURY—’49 club coupe, 


$1,540, $1,- 


430, °'41 2-dr., $250. 


$1,250. ‘48 (600) 


285. ‘47 (78) 2-dr., $1,000. 
PLYMOUTH—'48 Deluxe 4-dr., $1,050. °'47 

SD club coupe, $995; Deluxe 4-dr., $815; 

conv., $990. °41 club coupe, $360. 


PONTIAC—’49 Chieftain (6) 2-dr., $1,650; 


4-dr., $1,650. "48 4-dr., $1,375. ‘47 
4-dr., $970. ‘41 club coupe, $350. 
DENVER 


Sale every 
Prices are 


(Denver Auto Auction, Inc. 


for sale of Apr. 18.) 
(Prices steady. 
strong.) 

BUICK—’50 RM 4-dr., $2,465; Super 4-dr., 
$2,100; Special 2-dr., $1,790. ‘49 Super 
4-dr., $1,615, $1,750. ‘48 Super 2-dr., 
$1,285, $1,300. °47 RM 4-dr., $980. 

4-dr., $3,900; (61) 

4-dr., $3,610, ‘49 (62) 4-dr., $2,840. 

'48 (61) 4-dr., $2,040. 3 


735, $1,820; FL Deluxe 2-dr., $1,675; 
SL Special 2-dr., $1,605, $1,630, $1,655; 
half-ton pickup, $1,340. ‘49 conv., $1,- 
595; FL Deluxe 4-dr., $1,330, $1,360, 
2 at $1,380, $1,425, $1,510; SL Deluxe 
2-dr., $1,360, $1,375, $1,405, $1,440. ‘48 
station wagon, $1,295; FL aerosedan, 
$1,150, $1,160, 2 at $1,210, $1,275; FM 
4-dr., $900, $1,020, $1,095. ‘47 FL aero- 
sedan, $1,055, $1,065, $1,080; FM 2-dr., 
$850, $910, $955, $960, $980; FM 2-dr., 
$850, $910, $955, $960, $980. 


CHRYSLER — '48 Saratoga 2-dr., 
'46 Windsor 4-dr., $1,045. 

DeSOTO—’50 Custom club coupe, $2,235. 

DODGE—’50 Wayfarer 2-dr., $1,790, °'48 
half-ton pickup, $745. °'47 Custom club 
coupe, $925, $955; 4-dr., $905. 

FORD—’50 CD (8) 4-dr., $1,710; (6) half- 
ton pickup, $1,165, $1,180. °49 conv., 
$1,535; Custom (8) 4-dr., $1,170, $1,255. 
'48 SD (8) 2-dr., $920. '47 SD (8) 4-dr., 
$760, $885, $850, $980. '46 SD (8) club 
coupe, $650. 

FRAZER—’48 Manhattan 4-dr., $775, $785. 

HUDSON—’47 Commodore (6) 4-dr., $660. 
‘46 Super (6) 2-dr., $655. 

KAISER—'48 4-dr., $705, $730. 

LINCOLN — '49 Cosmopolitan club coupe, 


Demand continues 


$1,190. 


Y—’50 conv., $2,315; club coupe, 
, $2,180. °'49 club coupe, $1,600. 
'46 2-dr., $520, $720. 
NASH—’48 (600) 4-dr., $895. ‘46 Ambas- 

sador 4-dr., $675. 

OLDSMOBILE — '50 (98) 2-dr., $2,540; 
4-dr., $2,530, $2,500; (88) 2-dr., $2,045, 
$2,280. ‘48 (98) 4-dr., $1,345, $1,380. 
'47 (66) club coupe, $940. 

PACKARD—’48 (8) 4-dr., $1,100. 

PLYMOUTH—’'50 SD 4-dr., $1,800; subur- 


ban, $1,775; Deluxe 4-dr., $1,765. ‘49 
SD 4-dr., $1,130, $1,360. ‘48 SD 2-dr., 
$1,025, $1,035. 

PONTIAC—'50 SL Deluxe (8) 4-dr., $2,- 
250; Chieftain (8) 4-dr., $2,195. "49 


Chieftain (8) conv., $1,770; 2-dr., $1,645, 
$1,735. ‘48 (8) 2-dr., $1,325. ‘47 (8) 
4-dr., $925. 

STUDEBAKER—’48 Commander 4-dr., $1,- 
170. ‘47 Champion 2-dr., $935 
WILLYS—’48 station wagon, $780 
MISCELLANEOUS—'19 Diamond T 

pickup, $725. 


MASON CITY, IA. 


(Lapiner’s Used-Car Auction. Sale every 
Wednesday. Prices are for sale of Apr. 19.) 
(Prices ranged from steady to higher. 
Sold 169 units out of 211 offerings.) 
BUICK—’50 Super sedan, $2,275; Special 
sedan, $2,230, $1,905, $1,810. "49 RM 
sedan, $1,655, $1,705. ‘48 sedanet, $1,- 


1-ton 


350 $1,310. '47 RM sedan, $905, $1,140, 
$1,045. : 
CADILLAC—’49 (62) sedan, $2,780. °40 


(62) sedan, $245. 

CHEVROLET—’50 SL Deluxe (PG) sedan, 
$1,987; half-ton pickup, $1,185, $1,155. 
49 FL Deluxe sedan, $1,420, $1,415, 
$1,405, $1,440, $1,375. '48 sedan, $1,210, 
$1,195, $1,005, $915; half-ton pickup, 
$725. °47 sedan, $1,130, $1,015, $905, 
2 at $900, $845; FL sedan, $1,070. '46 
sedan, $755, $800, $705, $760. 

CHRYSLER—'49 sedan, $1,840, $1,750. '45 
Windsor sedan, $1,305, $1,285. '47 sedan, 


$1,230, $1,000. °46 Windsor sedan, 
040, $930. 
DeSOTO—’50 Custom sedan, $2,205. 
DODGE—’'49 Coronet 4-dr., 
sedan, $1,150, $1,125; 2-ton truck, $910. 
FORD—’'50 CD (8) sedan, $1,750; Deluxe 
(8) sedan, $1,630, $1,635. "49 sedan, 2 
*48 half-ton pickup, 
$740; sedan, $895, $975. '47 sedan, $890, 
$780, $605, $700, $740. '46 SD (8) sedan, 
station wagon, $740 
FRAZER—’49 4-dr., $1,410, $1,390, $1,300 
HUDSON—’'47 sedan, $675. 
KAISER—’50 4-dr., 
100. '47 4-dr., $655. 


MERCURY — 
sedan, $2,205, $1,885. 
$1,520 3 at 
sedan, $955. 

NASH—’50 Statesman sedan, 
Ambassador sedan, $1,460. 

OLDSMOBILE—’50 sedan, $2,390. 49 (76) 
sedan, $1,670. '48 (78) sedan, $1,205. '47 
sedan, $1,200, $1,100. 

PLYMOUTH—’50 


$910, $860, $795. 
sedan, $895, $810. 


sedan, $1,790. 
STUDEBAKER — 


$1,875. $1,640. 
$2,460, $2,150; 
‘49 sedan, $1,670. 





station wagon, 


‘48 sedan, $1,400, 
"50 sedan, $1,850 
"42 sedan, $225. 


ALBANY, N. Y. 


(Tim Anspach’s Dealers Auto Auction 
Sale every Monday. Prices are for sale of 


(Market steady. 
165 offerings.) 
BUICK—’50 RM 4-dr., $2,580, $2,585. 
$1,750, $1,560; 
760; Super conv., $2,600, $1,950; sedanet, 
"48 RM 4-dr., 


Sold 134 units out of 


$1,160, $1,- 
$1,210, $1,150; 


‘47 Super sedanet, 
$1,110; RM 4-dr., 
"46 RM 4-dr., 


CADILLAC—'47 


CHEVROLET—’'50 conv., 


$1,680, $1,700. 
$1,035, $1,210, 
$1,045, 2 at $1,225; FM 4-dr., 
$1,130; FL 
$950; FL aerosedan, $1,060, $1,- 


‘41 SD 2-dr., $350, 


110; SM 2-dr., 
42 MD 2-dr., 
"40 MD 2-dr., $410. 
New Yorker 4-dr., 
‘48 New Yorker 4-dr., 
Windsor 2-dr., $1,010. 
DeSOTO—'49 Custom 4-dr., 
2-dr., $900; club coupe, $985. 
DODGE — '49 Coronet 4-dr., 
‘46 Custom 4-dr., 
"42 1%-ton platform, 


CHRYSLER—’49 
"40 4-dr., $490. 


FORD—'49 Custom 


‘46 Deluxe (8) 2-dr., 
"41 SD 2-dr., $350; half-ton pickup, $225 

FRAZER—’47 4-dr., $830. 

HUDSON—'47 4-dr., $800. 

MERCURY—'49 conv., 


(Continued on Page 31, Col. 1) 
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Used-Car Auction Prices 


AUTOMOTIVE NEWS, MAY 1, 1950 


(Continued from Page 30) 


$1,225, $1.035. ‘47 conv., $1,070. 

NASH—’49 Super (600) 2-dr., $1,350; Am- 
bassador 4-dr., $1,350. ‘48 Custom 4-dr., 
$1,120. ‘46 4-dr., $560, $685. 

OLDSMOBILE—’50 (88) club coupe, 
110, °'49 (76) conv., $1,885; 
$2,160. "48 (66) 2-dr., 
conv., $1,640. ‘47 (98) 
(66) 2-dr., $1,120. 

PACKARD—’47 (120) 
2-dr., $780. 


PLYMOUTH—’50 Deluxe 4-dr., $1,735. 
4-dr., $1,160, $1,675, $1,725, $1,420. 
4-dr., $1,090, $1,060, $1,050, $900 
190; club coupe, $1,205; 
$1,110. °47 4-dr., $900, 
$970; club coupe, $1,010. 
*39 4-dr., $320, $140. 


$2,- 
(98) conv., 
$1,320; (98) 


conv., $1,230; 


4-dr., $1,220. ‘'46 
"49 
"48 
$1,- 
station wagon, 
$1,020, $1,000, 
"40 4-dr., $175. 


PONTIAC—'48 Streamliner 4-dr., $1,350; 
Torpedo 2-dr., $1,260. ‘46 Streamliner 
2-dr., $1,020; 4-dr., $985, $800. "41 


4-dr., $440. °40 4-dr., $340. °39 4-dr., 
$160. 


STUDEBAKER—’50 Champion club coupe, 


$1,490, $1,600. '48 Champion 2-dr., $985. 
‘47 Champion 4-dr., $700; RD _ club 
coupe, $820; Commander 4-dr., $1,080. 


‘46 Champion 2-dr., $660. 
MISCELLANEOUS—’40 LaSalle 4-dr., $290. 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Fri- 
day. Prices are for sales of Apr. 14-21.) 
BUICK—’50 Super 2-dr.. $2,275. '47 Spe- 

cial 2-dr., $880, $950: Super 2-dr., $1,210. 

‘40 Special 4-dr., $230. '37 Special 4-dr., 

$200. 

CADILLAC—'46 (62) 4-dr., $1,320. °41 

(63) 4-dr., $650. '34 4-dr., $180. 
CHEVROLET—'50 FL Deluxe 2-dr., $1,- 

760; 4-dr.. $1,730; half-ton pickup, $1,- 

030. '49 SL Deluxe 4-dr., $1,305; conv., 


$1,310. ‘48 FL aerosedan, $1,215, $1,225, 
$1,235, $1,180, $1,200; panel delivery, 
$750; SM club coupe, $1,210; suburban 


carryall, $675; %-ton pickup, $610, °47 
FM 2-dr., $795, $850; FL aerosedan, $1,- 
060, $970. °46 SM 4-dr., $620; 2-dr., 
$815. °42 SD 4-dr., $510, $310. '41 SD 
2-dr., $290. 

DeSOTO—’41 Custom 4-dr., $455. 

DODGE—'49 Meadowbrook 4-dr., $1,400; 
Wayfarer conv., $1,250. '40 4-dr., $375. 

FORD—’49 Custom (8) 2-dr., $1,405, $1,- 
260, $1,180: club coupe, $1,320, $1,240; 
4-dr., $1,225; conv., $1,360. ‘48 (6) 
1%-ton stake, $510; (8) half-ton pickup, 
$720. °47 SD (8) club coupe, $1,030; 
2-dr., $950, $900; Deluxe (6) 2-dr., $790. 


HUDSON—’'49 (6) conv., $1,405. 
NASH—’48 (600) 4-dr., $837. 


OLDSMOBILE—’47 (76) 4-dr., $1,090. 

PACKARD—'41 4-dr., $400. 

PLYMOUTH—’'49 SD 4-dr.. $1,395, $1,- 
420. '42 Deluxe 4-dr., $300. ‘40 4-dr., 
$475. 


PONTIAC—'49 (8) conv., $1,675; SL (6) 
2-dr., $1,645. ‘48 SL (6) 2-dr., $1,225; 
(8) 2-dr., $1,450; 4-dr., $1,400; Torpedo 
(6) 2-dr., $1,160. '47 SL (8) 4-dr., $1,- 


025; 2-dr., $1,005, $1,000; (6) 2-dr., 
$1,100. 

STUDEBAKER — °50 Champion deluxe 
4-dr., $1,610. '42 sedan, $460. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of Apr. 20.) 
(Prices still up. Sold 79 units out of 

99 offerings.) 


BUICK—’50 Special sedanet, $1,710, $1,- 
680. °'49 Super sedan, $1,835, $1,725, 
$1,785. '46 Super sedan, $1,015. ‘41 





NLRB Dismisses 
Charges Against 


Yellow Cab, AFL 


WASHINGTON.—Charges of un- 
fair labor practices against Yellow 
Cab Co. of Los Angeles and Local 
640 of the AFL Teamsters’ union 
were dismissed by a trial exam- 
iner of the NLRB last week. 

The company’s business does not 
have sufficient impact upon inter- 
state commerce to bring it within 
the scope of the Taft-Hartley act, 
he held. 

The complaint in the case, issued 
by the NLRB general counsel, 
charged the company and the un- 
ion with discriminating against 
employes because of their union 
membership or lack of it. The 
charges on which the complaint 
was based were filed by an indi- 
vidual, Leonard P. Regan. 

The complaint was dismissed in 
its entirety for lack of jurisdiction, 
the trial examiner explained. 

He said that in his opinion the 
company “is not engaged in inter- 
state commerce in any substantial 
sense and, while certain aspects 
of its business may not be wholly 
unrelated to commerce, it is be- 
lieved that the effect of any labor 
dispute in this company on inter- 
state commerce would be too re- 
mote to justify taking jurisdiction 
in this case.” 

The company carries approxi- 
mately 14,000,000 passengers a year 
and makes 25,268 paid trips daily 
in Los Angeles and its environs, 
it was stated. 

The examiner found that the pas- 
sengers carried from terminals of 
interstate railroads, bus lines and 
air lines accounted for less than 
9 percent of the company’s average 
daily number of paid trips. 


Super 4-dr., $20. '38 Century 4-dr., $240. 
CHEVROLET—’49 SL Deluxe sedan, $1,- 
375, $1,350, $1,365, $1,470. '48 FM sta- 
tion wagon, $1,095; FL aerosedan, $1,- 
200. '47 FM sedan, $1,025, $905. '46 
sedan, 2 at $980, 2 at $940, $655, $675. 
"40 sedan, $400, $395. 
CHRYSLER—'50 Windsor 
'48 Windsor 4-dr., $1,395. 
CROSLEY—'47 truck, $270. 
DeSOTO—’'50 Deluxe 4-dr., 
DODGE—'48 Custom club 
‘47 sedan, $870, $1,080. 
FORD—’50 (8) 
"49 Custom 
2 at $1,295. 


sedan, $2,350. 


$2,260. 
coupe, $1,300. 


half-ton pickup, $1,190. 
(8) sedan, $1,300, $1,235, 

‘47 SD (8) sedan, $955, 
$770. ‘46 sedan delivery, $620, ‘39 
2-dr., $225. 


HUDSON—'46 Commodore (6) 4-dr., 
MERCURY—’'49 2-dr., $1,495. 
NASH—’41 (600) sedan, $265. 
OLDSMOBILE—'49 (98) sedan, $2,020, 
$1,895. '47 sedan, $910. 
PACKARD—'48 Deluxe (8) 4-dr., $1,255. 
PLYMOUTH—’'49 SD sedan, $1,560, 2 at 
$1,445. '48 Deluxe sedan, $1,120, $1,075. 
‘47 club coupe, $810. '40 sedan, $225, 
oo "39 sedan, $265, 2 at $280, 2 at 
PONTIAC—'49 club coupe, $1,740. '48 (8) 
conv., $1,375. '46 Deluxe (6) 4-dr., $995. 
STUDEBAKER—'48 Champion 4-dr., $1,- 
200, $1,345. '47 Commander 4-dr., $885; 
1-ton pickup, $670. '46 Champion sedan, 
$675. '41 Champion 4-dr., $250, $235. 
WILLYS—’49 Jeep, $790. 
MISECLLANEOUS — ‘°40 LaSalle 4-dr. 
$555. '39 club coupe, $190. ‘ 


750. 


Before Any Other 
Consideration 


Sidegrly off Circulation 





QUINCY, ILL. 


(Charlie Thale’s Quincy Auto Auction. 
Sale every Friday, Prices are for sale of 
Apr. 21.) 

(Prices steady on late models.) 
BUICK—’'46 Super sedan, $885. ’41 Special 

sedan, $285. $415, $250. °40 Special 

sedan, $235, $245, $230. 


CHEVROLET—'49 SL Deluxe sedan, $1,- 
385. ‘48 FM sedan, $1,065, $840; FL 
aerosedan, $1,175, $1,110. ’47 SM sedan, 
$820, $750, $680. '41 sedan, $450, $560, 
$380, $385, $355, $395, $500, $420. 

CHRYSLER—'49 Royal sedan, $1,650. 

DODGE—’47 Sedan, $965. ‘46 half-ton 
pickup, $425. '41 sedan, $400, $465, $390. 
"40 sedan, $400. 

FORD—’'49 sedan, $1,130, '48 sedan, $955. 
’47 sedan, $890, $910, $860. ‘46 sedan, 
$755, $830. '41 sedan, $195, $230, $405, 
$435. '40 sedan, $155, $210, $270. 

FRAZER—'48 sedan, $830, $905. 

HUDSON—’'49 sedan, $1,355. °48 sedan, 
$1,125. 

KAISER—’47 sedan, $725. 

LINCOLN—’42 sedan, $470. 

MERCURY—’'41 sedan, $440. 


OLDSMOBILE — ‘48 sedan, $1,430. ‘41 
sedan, $365, $360. 
PLYMOUTH—’47 sedan, $925, $820. °46 


sedan, $595, $790. °41 sedan, $360, $180, 
$230. '40 sedan, $150, $170, $165. 

PONTIAC—'47 sedan, $1,010, $935. '46 
sedan, $790, $840. '40 sedan, $200, $330. 
"38 sedan, $145, $165. 


KANSAS CITY 


(Kansas City Automobile Auction, Sale 
every Wednesday. Prices are for sale of 
Apr. 19.) 

(Prices ranged from steady to slightly 

lower. Sold 190 units out of 264 

offerings.) 

BUICK—’49 RM conv., $1,992; Super 2-dr., 
$1,712. '48 RM 4-dr., $1,217; Super 4-dr., 
$1,185. '47 Super 2-dr., $985. '46 Super 


F THE several factors that enter into the use 

of published media, the distribution of the ad- 

vertisers’ sales messages, as governed by the 
selection of media, can of itself decide the success or 
failure of the advertising investment. That is why in- 
tegrity of circulation is the first consideration with ex- 
perienced space buyers. 


The emblem shown above stands for the FACTS 
that make it possible for advertisers to select the right 
media and to know what they get for their money 
when they invest in publication advertising. It is the 
emblem of membership in the Audit Bureau of Circu- 
lations, a cooperative and nonprofit association of 
3300 advertisers, agencies and publishers. 


Working together, these buyers and sellers of ad- 
vertising have established standards for circulation 
















advertising appeals. 


A.B.C. 


SEND THE RIGHT MESSAGE 
TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, 
as defined by A.B.C. standards, 
indicate a reader audience that 
has responded to a publication’s 
editorial appeal. With the interests 
of readers thus identified, it be- 
comes possible to reach specialized 
groups effectively with specialized 














or business. 


SOME OF THE AUDITED INFORMATION 
IN A.B.C. BUSINESS PAPER REPORTS 


How much paid circulation. 

How much unpaid circulation. 
Prices paid by subscribers. 

How the circulation was obtained. 


Whether or not premiums were used as 
circulation inducements. 


Where the circulation goes. 
A breakdown of subscribers by occupation 


How many subscribers renewed. 
How many are in arrears. 
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Average Used Car Prices 


(Compiled by Automotive News) 


$1,021 


Itt 


Apr. (to date) Mar. Feb. 





Mar. 
1950 


Apr. 1950 
(to date) 


$1,890 


$1,861 
1,433 
1,101 


Average... $1,021 


‘The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 


sedanet, $727. 
CADILLAC—’48 (62) 4-dr., $2,227. 


CHEVROLET—’50 SL Deluxe club coupe, 
$1,725. '49 SL Deluve conv., $1,662; FL 
Deluxe 2-dr., $1,345, $1,320, $1,302. '48 
FL aerosedan, $1,227, $1,115; FM 2-dr., 
$1,167; conv., $1,302; SM 4-dr., $825, 
$747. 


CHRYSLER—'49 club coupe, $1,870. ‘48 
Town & Country 4-dr., $1,345. '47 Wind- 
sor 4-dr., $1,152; club coupe, $1,135. 

CROSLEY—’48 station wagon, $225. °'47 
2-dr., $182. 

DeSOTO—'46 4-dr., $1,025, $842. 

FORD—’50 CD (8) 2-dr., $1,772, $1,685; 
Deluxe (6) 2-dr., $1,582, $1,550. '49 Cus- 
tom (8) 2-dr., $1,285, $1,227, $1,175, 
$1,172; (6) 2-dr., $1,205, $1,027, $997, 
$987; 4-dr., $1,082. 





FRAZER—'51 4-dr., $2,272. ‘48 4-dr., 
$1,035, $925, $897, $805. 
HUDSON — '49 4-dr., $1,402. ‘47 4-dr., 


$680. 
MERCURY—'49 4-dr., $1,455; 2-dr., $1,- 
305. 


OLDSMOBILE—’49 (88) conv., $1,850. '47 
(98) conv., $1,227; 4-dr., $1,085. '46 (76) 


club coupe, $862; 2-dr., $947. 
PLYMOUTH—’'49 Deluxe 4-dr., $1,182; SD 
2-dr., $1,445; conv., $1,770. '48 Deluxe 


4-dr., $1,065. 

PONTIAC—'49 (8) 4-dr., $1,657. "48 (6) 
2-dr., $1,217. '47 (6) 2-dr., $760; 4-dr., 
$985. '46 (8) 4-dr., $997. 

STUDEBAKER—’47 Commander 4-dr., $1,- 


WILLYS—’47 station wagon, $765; Jeep, 
$382. 






values and a definition for paid circulation, just as 
there are standards of weight and measure for pur- 
chasing agents to use in selecting merchandise and 
equipment. In other words, A.B.C. is a bureau of 
standards for the advertising and publishing industry. 


A.B.C. maintains a staff of specially trained aud- 
itors who make annual audits of the circulations of 
the publisher members. Information thus obtained is 
issued in A.B.C. reports for use in buying and selling 
space. Alladvertising in printed media should be bought 
on the basis of facts in these reports. 


This business paper is a member of the Audit Bu- 
reau of Circulations because we want our advertisers 
to know what they get for their money when they ad- 
vertise in these pages. Our A.B.C. report gives the 
facts. Ask for a copy and then study it. 
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—W hat, then, would you Detroit 
admen call METRO with its even 
bigger audience for your sales story? 


( ... The biggest magazine audience in the world . . . bigger than 


any Sunday magazine, weekly magazine, or any radio program 


ANY a radio star whose salary dwarfs a rajah’s 

ransom is actually cheap at the price. Judged 

by the sales made to the millions of listeners he at- 
tracts, he’s a bargain to any advertiser. 


Still a bigger bargain is Metro with the largest 
magazine audience in the world! It gives you, week 
in and week out, a bigger audience than any top- 
rating radio show at the peak of the season. And... 
at less cost! 


And no other magazine or Sunday magazine 
approaches it! 


Metro takes your sales story to a mighty market 
of 15 million families (38 million Metro readers), 
concentrated where two-thirds of all goods are bought. 


These Metro-masses have 68 billion dollars a year 
to spend for what they like. They drive twelve million 
cars—36% of all the cars in the country! They burn up 


rubber and gas and oil in astronomical quantities. 
Use mountains of spark plugs and whole mountain 
ranges of automotive accessories. Whatever you ad- 
vertise, they use in quantities that could keep your 
plant running twenty-four hours a day. You ship to 
them, not in carloads, but trainloads! 


Here in one, big, beautiful advertising buy you 
can put that product of yours in America’s greatest 
“Showroom-in-Print”. And at a cost that will get 
cheers from your treasurer! 


You'll get cheers, too, from your dealers—and for 
another good reason. In America’s principal markets, 
Metro’s member papers are your dealer’s best friends. 
Hundreds of your dealers themselves use these 
papers locally. They know, by experience, their tre- 
mendously powerful pull! 


Have your Detroit Metro-man come in and give 
you the whole story. 


Sales Offices for Metro Magazines and Metro Comics... 
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Individually edited by 
these leading Sunday newspapers 
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ST. PAUL Pioneer Press 
SEATTLE Times 
SPRINGFIELD Republican 
SYRACUSE Post-Standard 
WASHINGTON Star 


ATLANTA Journal 
BALTIMORE Sun 
BOSTON Globe and/or Herald 
BUFFALO Courier-Express 
CHICAGO Tribune 

CINCINNATI Enquirer 
CLEVELAND Plain Dealer 

DES MOINES Register 

DETROIT News and/or Free Press 
INDIANAPOLIS Star 
LOS ANGELES Times 
MILWAUKEE Journal 
MINNEAPOLIS Tribune 
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The American Road _ Builders 
Assn. has named Lieut.-Gen, Eu- 
gene Reybold, retired, as executive 
vice-president. 

The wartime chief of Army en- 
gineers served as Army district 
engineer in Buffalo, Wilmington, 
N. C., Memphis and Little Rock 
and other areas during his 40 years 
in the service. He left the army in 
1946. 


Western Acceptance Opens 
Home Office in Lubbock 


Western Acceptance Corp. has 
opened its home office at 14 Park 
Place, Lubbock, Tex., to handle in- 
stallment sales of motor vehicles 
and farm implements. J. C. Salis- 
bury is president. 


Smith Gets L-M Promotion 


In Detroit Sales Office 

Traver C. Smith has been named 
assistant sales manager of Lincoln- 
Mercury’s Detroit district. 

Smith joined Lincoln-Mercury in 
1946. Last year he was named 
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manager of the business manage- 
ment department. 
* * 


* 


Budd Directors Renamed 


For Three-Year Terms 

At an annual meeting of Budd 
Co., Edward G. Budd jr., Donald 
Alexander, William R, Bassett and 
Walter W. Colpitts were reelected 
directors for three-year terms. 

The stockholders also approved 
the selection of Price, Waterhouse 
and Co. as auditors of the com- 
pany for the current calendar 
year. 

* “* * 

Purolator Elects Herman 


To Board of Directors 
Frank P. Herman, executive vice- 
president of Purolator Products, 
Inc., Newark, N. J., has been elect- 
ed to the board of directors of the 
company, Ralph R. Layte, presi- 
dent, has announced. 
* * * 


Tinnerman Office Moved 


The Cincinnati district office of 
Tinnerman Products, Inc., has been 








151,975 


That’s the 
circulation of the 


TOLEDO 
SUNDAY 
BLADE 


FOR SUNDAY MARCH 26 


w 


Publisher's statement for the six months 
ending March 31, 1950 


142,790 


w 


The combined DAILY NET PAID circulation of 


The Toledo Blade and The Toledo Times is now 


231, 


—and IT is going up, TOO! 


REPRESENTED BY MOLONEY, REGAN AND SCHMITT, INC, 
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HE'D RATHER RIDE A MERCURY THAN A HOSS—Ber! Berry Motors, Inc., helped welcome 


Republic's cowboy star, Rex Alien, 
Lincoln-Mercury dealership, is at left. 


moved to Roselawn Center Bldg., 

1717 Section Rd., Cincinnati 37, it 

is announced by H. R. Russell, 

general sales manager. Jack Mc- 

Laughlin is manager of the district. 
+ + + 


Ford Fills 3 Sales Posts 


In Somerville District 
Appointments to two new man- 
agement positions in Ford’s Somer- 
ville (Mass.) district, and a third 
appointment to fill a vacancy, have 
been announced by John F. Con- 
nors jr., Somerville district sales 


to Kansas City. 





manager. 

Robert F. McNulty has _ been 
named assistant district manager 
for sales in the Boston city area. 
Donald D. MacLeod has been ap- 
pointed car sales manager for the 
district. Both are newly-created 
positions. Harold P. Williams jr., 
previously a district sales represen- 
tative, has been appointed used-car 
and truck manager to succeed Mac- 
Leod. 


Reynolds Names Holliday 


Appointment of Stanley R. Hol- 
liday as district sales engineer for 
its Reyco Automotive division has 
been announced by Reynolds 
Mfg. Co. Holliday will head sales 
and service in Wisconsin, Min- 
nesota, Iowa, the Dakotas, Ne- 
braska, Wyoming and Colorado. 

* * * 


Kelly Joins Autocar 
Ralph Kelly, president of the 
chamber of commerce of Philadel- 
phia, has been elected to the board 
of Autocar Co. Kelly is a retired 
president of the Baldwin Locomo- 
tive Works and former vice-presi- 
dent of Westinghouse Electric Co. 
* + 7 


General Names Maitland 


Appointment of Edward J. Mait- 
land as a territory representative 
for General Tire & Rubber Co. is 
announced by E. H. Menger, Buf- 
falo branch manager. Maitland 
will cover southwest New York and 
northern Pennsylvania. 

. * . 


Champion Spark Plug 


Promotes Speyer, Hill 

Promotion of Howard B. Speyer 
to vice-president and T. A. Hill to 
secretary of Champion Spark Plug 
Co. is announced. 

Speyer joined Champion in 1923 
and was made secretary and as- 
sistant treasurer in 1935. 

Hill joined Champion in 1936 as 
an auditor. 

7 > . 


Pinchbeck, Earl Promoted 


In Ford Buffalo District 


V. A. Pinchbeck has been ap- 
pointed manager for new-car sales 
in Ford’s Buffalo district, He was 
formerly manager of used-car and 
truck sales in that district and 
joined Ford in 1939. 

His previous position will be} 
filled by George B. Earl, who has 
been a district sales representa- 
tive. Earl joined Ford in 1946. 

om a - 


|‘Kohinoor Names Waldes 
| Executive Vice-President 


Harry Waldes has been named 


| executive vice-president of Wal- 
| des Kohinoor, Inc., Long Island 


City 1 (N. Y.) manufacturer of 
retaining rings and other fasten- 
ing devices. 

7 > * 
General Electric Names 


Mid-States Sales Office 


General Electric’s newest and 
12th apparatus department sales 
district, established March 1 at St. 
Louis, will be known as the mid- 
states district, according to G. F. 
Maughmer, district manager. 

Maughmer also announced the 


| Comber Heads 
For Timken Roller Bearing 


Pat Bales, general manager of the 


appointment of William Bishop as 
district auditor for the territory, 
which includes all sales areas in 
the company’s St. Louis, Kansas 
City and Omaha regions. 

” * * 


| Minnesota Mining Cites 


Three for Promotion 


Minnesota Mining & Mfg. Co. has 
promoted one officer and elected 
two new ones, it is announced. 
Clarence M. King, former assistant 
treasurer and assistant secretary, 
has been named treasurer. He will 
continue as assistant secretary. 

George H. Schoettly and Edwin 
H. Church are new assistant treas- 
urers. King joined the firm in 1926. 
Schoettly was credit manager prior 
to his new promotion. Church was 
controller of Inland Rubber Corp. 
of Chicago before joining 3M in 
1949. 


* + 


Canton Office 


The appointment of J. R. Comber 
to head its Automotive division of- 
fice in Canton, O., has been an- 
nounced by Timken Roller Bearing 
Co, 

Comber, former manager of the 
company’s sales order division, will 
also handle special sales adminis- 
tration assignments in Canton. E. 
H. Hughes was moved up to the 
sales order post. 

* * * 


Fisher Body Names Zielke 


Head of Production Control 


Appointment of Walter A, Zielke | 
as general director of production 
control for Fisher Body has been 
announced by J. J. Cronin, general 
manager. 

Zielke, who succeeds the late 
Herbert E. Shutt, joined Fisher in 
1919 as an hourly worker for the | 
Ternstedt division in Detroit. In} 
1936, he became director of produc- 
tion control for Ternstedt. In 1945, 
Zielke transferred to Fisher’s gen- | 
eral offices in Detroit, serving as 
assistant general director of pro- 
duction control. 

+ * | 


L-M Central Region Names 


Knudson, Hitchcock 
Appointment of Charles G, Knud- 





son as regional service manager 
and Cecil L. Hitchcock as manager 
of the region’s business manage- 
ment department, are announced 
by Lincoln-Mercury’s central 
region. 

Knudson has been with the Ford 
organization since 1912. Hitchcock 
joined L-M in 1946 after his dis-| 
charge from the navy. He was with | 
Mercantile Discount Corp. of Chi- | 
cago for 10 years before entering 


service. 
* + * 


| Drefs Elected Chairman 


At McQuay Norris Mfg. 

Arthur G. Drefs has moved up 
to chairman of the board at Mc- 
Quay-Norris Mfg. Co. Arden J. 
Mummert, formerly executive vice- 
president, succeeds Drefs as pres- 
ident of the St. Louis firm. 

W. K. Norris, company founder, 
was named honorary chairman. 
Other changes in the company’s top 
personnel included: the election of 
Ballard A. Yates as manufacturing 
vice-president, and Charles A. Tap- 
scott as sales promotion vice-pres- 
ident. 

* * + 


Lincoln-Mercury Appoints 


4 Region Service Heads 


Appointment of four regional 
service managers has been an- 
nounced by E. D. Longenecker, 
national service manager for Lin- 
coln-Mercury, to man new service 





offices in Detroit, Chicago, New 
York and Los Angeles, 
Appointed to the Central region 
at Detroit is C. G. Knudson, J. 
W. Dimmock was named for the 
Eastern region with headquar- 
ters in New York. Manager for 
(Continued on Page 35, Col. 1) 
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(Continued from Page 34) 


the Midwest region at Chicago 
will be E, A. Brown. R. E. Suth- 
erland is manager for the West- 
ern region. ed lh 


Headley Gets Top Post 
At Highway Appliances 

Highway Safety Appliances, mak- 
er of highway sanders and safety 
grit for motor vehicles, has an- 
nounced the appointment of Wil- 
liam K. Headley as executive vice- 
president and general manager of 
the firm, 

Headley was formerly manager 
of the Automotive division of 
Scott-Atwater Mfg. Co., Minneap- 
olis. 

7 + * 


Petach Heads Distribution 


For Ford in Pittsburgh 


Appointment of George A. Petach 
as manager of distribution for the 


Days Get Longer | 
Salesman Fleeced of $5 
By ‘Prospect’ 
WAUSAU, Wis. — After he had 
signed an order for a truck with 
L. H. Hall Motor Co. (Chrysler- 
Plymouth-Federal), a prospective 
purchaser told the dealership’s 
salesman that he would be in to 
pay cash for the truck the next day. 
Attributing his inability to com- 
plete the transaction then because 
his bank was closed, the prospect 
then asked the salesman for the 

loan of $5 “until tomorrow.” 

The salesman accommodated him. 
“Tomorrow” still hasn’t arrived, 
according to L. H. Hall, president | 
of the firm. | 

| 
1 


DOES RADIO 
SELL CARS? | 








“AN EXCELLENT JOB OF SELLING | 
...Inthe more than twenty years 
which we have been a DeSoto- 
Plymouth distributor and 

dealer in Akron, we have not 

seen a national radio program 
sponsored by our company 
which, in our opinion, is as | 
good as the Groucho Marx 

Show.*Thefavorablecomments | 

which we have heard make us 

believe that it will do an excel- 

lent job of selling DeSotos and 

Plymouths for us. We are also’ | 

happy that it is favorably placed 

in the good company of bril- 
liant stars that broadcast over 
your fine station.” 
George D. Pate, President, | 
Conart Motor Sales, Inc., | 


Akron, Ohio 
“broadcast weekly over CBS 





Pittsburgh district of Ford is an- 
nounced. 

As distribution manager he suc- 
ceeds Anthony Recklis, who is now 
a district sales representative for 
the Pittsburgh Ford district. 

* + + 


L-M Fills Three Positions 


In Detroit Sales District 


Three new appointments in Lin- 
coln-Mercury’s Detroit sales dis- 
trict are announced by George S. 
Coats, district manager. 

Walter E. Schroeder was named 
service manager, Duncan D. Ross 





was promoted to manager of the 
business management department 
and Richard Bell becomes man- 
ager of the administrative depart- 
ment. 


* * * 
Chandler Heads Institute 
Hector W. Chandler, eastern 


credit manager of Dunlop Tire & 
Rubber Goods Co., Ltd., has been 
elected president of the Montreal 
chapter of the Canadian credit in- 
stitute. 


* * * 


Airtex Names Mullen 


The Airtex Automotive division, 
Chefford Master Mfg. Co., Fairfield, 


midwest area. 
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4 OPERATING IN OTTAWA, ILL.—Tipton Sales and Service (International) recently opened 
Ill., has announced the appointment | with formal ceremonies a building on state route 23. Owner G. E. Tipton was host to more 
of E, L. Mullen Co., Minneapolis, as | than 1,400 guests at the opening, which included a dinner party and open house. The one- 
sales representative in the upper story structure contains 6,900 square feet of floor space, with 5,500 square feet given to 


parts and service area. 


CREATIVE ENGINEERING 


GEARED TO QUANTITY PRODUCTION 


Every day more and more commercial vehicle 
operators are turning to Hydrovac* as the final 
answer to their power braking problems. This un~ 
rivalled preference presents to manufacturers, 
whose vehicles are factory equipped with Hydro- 
vac, a pre-sold market of vast proportions. Further, 
the millions of Hydrovac units in daily use furnish 
a potential service and replacement business that 
any alert dealer organization would welcome. 


There is an added sales feature for the com- 
mercial vehicle manufacturer who standardizes 
on Hydrovac—the best proven and most popular 
power brake in the world. 
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BENDIX: tivsions SOUTH BEND 


AVIATION CORPORATION 


Export Sales: Bendix International Division, 72 Fifth Avenue, New York 11, N. Y. 
Canadian Saleg; Bendix-Eclipse of Canada, Ltd., Windsor, Ontario, Canada 
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DETROIT.—Only a few days be- 
fore he died, John A. Staples, one 
of America’s oldest auto distribut- 
ors, wrote his 
own obituary —a 
panorama of the 
automobile indus- 
try reaching back 
even to the part 
he shared in the 
introduction of 
“spring seats” in 
buggies and car- 
riages. 

In a posthumous 

ie letter to George 
John A. staples §=6w. “Mason, presi- 
dent and chairman of Nash-Kel- 
vinator Corp., Mr. Staples who 
was the first and the last Nash 
distributor—told of events leading 
up to his appointment in 1916 as 
distributor for Nash cars in New- 
burgh, N. Y. 


When Nash began to shift 
completely to zone operation a 
number of years ago, Mr. Staples 
was continued as a distributor 
und this status was unchanged 
until his death. It was a gesture 
of affection and esteem for one 
of the industry’s beloved figures. 

Mr. Staples was 88 when he died 
at his home in Newburgh on Apr. 
5. He had asked that after his 
death his letter be sent to Mason. 

Mr. Staples’ letter contained a 
point of significance today although 


Canadian Lots = 
Fret Over Rise 
In British Sales 


OTTAWA. — Canadian buying of 
British-made cars is causing some 
concern in dealers’ circles here, 
especially in the used-car trade. 

So far in the early weeks of 
spring, dealers say they could have 
sold more used-cars if the low- 
priced British small cars were not 
“flooding” the Canadian market. 

Nevertheless, it is learned that 
some dealers have noted some 
Canadian buyers who are not en- 
tirely satisfied with small models 
after they have purchased them 
and return to used-car dealers in 
efforts to make a “deal” for a more 
costly used-car of larger size. 

This is important because it 
might easily be the beginning of a 
new trend, though it is far too 
early for any finalized opinion, 
dealers explain. 

It is believed in dealer circles 
that British-imported cars may get 
approximately 25 percent of the 
retail Canadian car trade this year 
compared with about 15 percent 
last year, and there is always the 
possibility that this may be even 
increased if the British motor in- 
dustry gets more steel. 








Distributor’s Story 


Posthumous Letter by John A. Staples Tells 
Saga of Early Automobile Days 








it referred to the First World War 
period. 

“The good times came along, 
he wrote, “and I felt the fever 
and built a $70,000 retail sales 
building downtown, which, part 
of the time produced revenue and 
much of the time only headaches. 
“It was two stories high, 100 feet 

square, of modern construction, and 
built of concrete, steel, brick and 
glass, and in bad years it took all 
my extra money to carry it, 

“Meanwhile, I retained as my of- 
fice the little wooden structure 18 
by 24 feet—out here on a bank 
back of the house. This little of- 
fice has remained open to the pub- 
lic since 1916. 

“When the war years came 
along we had more headaches 
with the big building downtown, 
but now the occupant is a pros- 
perous Nash dealer, who pays a 
fair rent, and the place seems to 
be reasonably productive.” 

For many years Mr. Staples was 
engaged in manufacturing a type 
of upholstery spring which was 
his own invention. It was patented 
in the U. S., Canada, England, 
France and Germany. 

It was a completely new idea, 
and many millions of springs were 
sold here and abroad. His business 
put Mr. Staples in touch with men 
who were pioneers in the automo- 
tive field — including Charles W. 
Nash, William C. Durant and Da- 
vid Buick. 

Although he retired some 40 
years ago from the active field 
of spring manufacturing, Mr. 
Staples continued to keep in close 
touch with his friends in the 
automobile manufacturing circles. 

He was a close personal friend 

of Mr. Nash until the latter’s death 
two years ago, and of Mason and 
James T. Wilson, Nash-Kelvinator 
director. 

“I was born on a farm about 
four miles north of where I now 
live on June 7, 1861,” his letter to 
Mason begins. “Like all families 
of that time, there was but one 
occupation, and that was farming— 
and you were either a farmer or a 
hired man.” 

When he became 10 years of age, 
his father died. His mother moved 
with her only son to Newburgh. 
Just before he became 21, his 
mother died, leaving a small es- 
tate to Mr. Staples. 

“Soon I felt the urge to engage 
in some kind of business and tried 
half a dozen things and lost a 
little on each venture,” his letter 
continues, 

“Finally I struck on learning the 
reed chair business—hired a few 
men, and was able to sell the prod- 
uct,” he wrote. He developed a 
special wire support for the springs 
with two hooked ends which ran 
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DIXIE DEALER CLOSES QUANTITY DEAL—Sheriff Chester A. Wooten, right, is accepting 


delivery of five Ford passenger cars from 
Inc., Gretna, La. These cars are specially 


and shock absorbers and have a speed of 80 


of 100 miles per hour in high. 


across the seat of the chairs with 
the springs screwed on to them. 


Mr. Staples then began to 
branch out, going on the road 
and taking orders from various 
upholstered furniture manufac- 
turers. He patented the device 
in Canada, England, France and 
Germany. 

When the U. S. panic of 1893 
struck, he went abroad, selling his 
patent in each of the four coun- 
tries. 

Mr, Staples returned to America 
to persuade buggy manufacturers 
to adopt his new upholstered seat. 

“I gave all the big manufactur- 
ers and many of the little ones 
seats for their personal buggies— 
but they all concluded they would 
‘stand pat’ and not make the break 
in the ranks as far as my product 
was concerned,” he recollects. 

He finally managed to per- 
suade a producer of “very fine 
buggies” in Amesbury, Mass., to 
adopt the new seat. The other 
large manufacturers soon fol- 
lowed suit, until, in 1910, 900,000 
of the 1,100,000 buggies built in 
this country were using the Sta- 
ples seat, 

“Soon I began to be plagued with 
threats of infringements, so I fi- 
nally sold out the business, retain- 
ing my position with the company,” 
his letter to Mason continues. 

“A little later the buggy business 
felt the urge to go in for automo- 
biles—and about every one of them 
commenced to make a car. I re- 
member the Timken boys in St. 
Louis—who were intimate friends 
of mine. 

“They had inherited their father’s 
buggy business, and as that was 
gradually fading away, they did 
not know what to do so they sold 
a side-bar patent for $20,000 and 
invested the money in a taper 
roller bearing, which was consid- 
ered very silly at the time as the 
only use for it was in high-speed 
axles for the sulkies on the track. 
However, they did pretty well aft- 
erward—as you know.” 

Mr. Staples met Mr. Nash when 
he was working around the Durant- 
Dort carriage Co, shop in Flint. 

“IT used to make it a point to 
run up and see him,” the letter 
says. “He had risen from sweep- 
ing the floors to factory superin- 
tendent at $10,000 a year. Billy 
Durant took a notion to him, and 
while he was waiting for Mr. Nash 
to pay off his notes, he was accu- 
mulating some common stock. 

“One day he went to New York, 
appeared at the board meeting 
and stunned the assembled bank- 
ers by throwing down a sheaf of 
stock certificates constituting a 
majority, and told them he was 
through with them all—except 
Mr. Nash.” 

When Mr. Nash became president 
of the new General Motors, he of- 
fered Mr. Staples the job of comp- 
troller. Mr. Staples refused, but 
accepted the Nash distributorship 
for three New York counties when 
Mr. Nash resigned from GM in 
1916 to build a car under his own 
name in Kenosha. 

Concluding his letter to Mason, 
Mr. Staples wrote: 

“This is not the story of a great 
business success—it is just a simple 
story of a scared boy trying to get 
started in making a living and try- 
ing one thing after another until 
finally the Fates showed the way. 

“Life has been kind to me. I 
had a wonderful wife who was with 
Me until 1936; I was blessed with 
many good friends who have stuck 
to me through life.” 


A. A. Claverie jr., president of Claverie Motors, 
equipped with two-way radios, heavy-duty springs 


miles per hour in second gear and in excess 


Rally Grooms 
Principals for 


Midwest Show 


CHICAGO.—Sponsors of the Mid- 
west Automotive Show, to be held 
May 11-14 at Navy Pier, joined 
with manufacturers and fellow job- 
bers last week in staging a preshow 
rally. 


Purposes of the “tuneup” were 
to discuss ticket distribution, pub- 
licity and promotion plans, and pre- 
view features such as the “hall of 
knowledge,” the puppet show, the 
“half and half” car, and other spe- 
cial exhibits that will highlight the 
exposition. 

Committee chairmen reported, to 
use their own words on “what’s 
cooking,” what still remains to be 
done, and how jobbers and manu- 
facturers can cooperate in making 
the show “a rousing success.” They 
made it clear that they welcomed 
criticisms and comments which will 
lead to better facilities for all par- 
ticipating in the show. 

On the glamorous side, those pres- 
ent voted on comely young women 
who paraded before them as can- 
didates for the title of “Miss Mo- 
tive Power of 1950.” The winner 
will reign at the show. 

Next on the schedule will be a 
“kickoff” dinner at the Knicker- 
bocker hotel May 10, the evening 
before the show opens. 

William Waldeck, manager, an- 
nounced that approximately 300 ex- 
hibitors have taken space at the 
show, with prospects good for at- 
tendance in excess of 40,000 during 
its four-day run. 


Texas Eschews 
Deluxe Models 


AUSTIN, Tex.— Buying of the 
fancier models put out by Ford, 
Chevrolet and Plymouth by state 
agencies was rapped here in a re- 
cent report by State Auditor C. H. 
Cavness. 


“Since there is basically no dif- 
ference in quality between stand- 
ard and deluxe models, we have 
recommended that the board adopt 
a policy of purchasing only the 
lower priced models,” Cavness said. 


One of the Family 


Post Story Tells of Parson 
And His Jalopy 


PHILADELPHIA.—How an au- 
tomobile, even if it’s an old jalopy, 
plays a warm, human role in the 
life of a family, is told in the Apr. 
29 issue of Saturday Evening Post. 


Tracy Millard, writing under the 
title of “The Preacher’s Old Ja- 
lopy,” details the part that her 
father’s car played in her family 
life, and how the car weathered 
15 years of being driven “all over 
the Connecticut hills.” 


Mrs. Millard’s father, the Rev. 
Charles Tracy, of Pomfret, Connec- 
ticut, helped build a church, sent 
his son to college and lessened his 
parish chores with the aid of his 
automobile, purchased brand-new 
in 1934 in spite of great financial 
hardship, a feat that is described 
as “a triumph of faith over arith- 
metic.” 

Accompanying the article is a 
photograph which pictures the Rev. 
Charles Tracy, the church he 
helped build and his “old jalopy.” 








Barnard Promotes Two 

Harvey Barnard, president o 
Barnard Motors, Inc. (Cadillac i 
Oldsmobile), Portland, Ore., an 
nounces the promotion of two sta! 
members. Cecil W. Fox, 10 year 
with the firm and former servic 
manager and part-time wholesal 
manager, is the new wholesal 
manager. He is succeeded by Rus 
sell E. Burgess, former mechani< 
service salesman and shop fore 
man. 
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B ! G BARGAIN — 


FOR YOUR CUSTOMERS 
50 DRY WASHES 50¢ 
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Easiest of all accessories to sell 
Show it and you'll sell it. Gen 
erous mark-up. If jobber can’* 
supply you, order direct from 
Las-Stik Mfg. Co., Hamilton, Ohio 


Makers of Las-stik Polishing Cloths, Cor Wash, 


Tube Repair Kits, Electric Vulcanizers, Even- 


Heat Vulcanizing Patches, Top and Wind- 


shield Sealers, and Metal Cleaning Cloths. 








Heavy \%-inch bolt (with T-he« 
and square shoulder) fastens 
cense plate securely in place. Wj} | 
not lose off. 

PLATED TO PREVENT RUS’ 
No. 51—Dealer Cost, each 
Packed 12 to Box- 


Money-Back Guarantee 


IMMEDIATE DELIVERY 
If Your Jobber Cannot Furnist 
Order Direct from ... 


HOUSER ENGINEERING @@ 
MFG., INC., Bluffton, Ind: * 


ito 


Over 100 Service 


BLOWBACK 
OVERFILL and 
EXPANSION 


ea 


WHISTLI 


NG TANK FILL 


paneaa eu! 


In 1950 over 1,000,000 cars will 
be factory equipped with 
VENTALARM * Signal 
The car you sell . 
deserves one. 


SCULLY SIGNAL COMPANY 
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On the Financial Front. . 


Sharp Variations 
Dot Profit Record 


By George Deery 
Associate Editor 
ea 39 percent jump in earnings 
of 25 car and truck firms in 
1949 over the preceding year gives 
this group the healthiest average 
gain in the latest comparison by 
National City Bank of New York. 


The bank, however, adds a 
note of caution against misinter- 
pretation of the enviable position 
of the 25 firms to show that there 
is not necessarily a uniform trip 
for all on “this highway paved 
with gold.” 

Calling attention to the wide pub- 
licity received by the large earn- 
ings of some of the leading firms 
in the industry, the banks Monthly 
Letter says “it may be well to call 
attention to widely varying results 
by different companies.” 

. + + 


eae the 25 corporations with 
a 39 percent increase in sales 
on an 18 percent rise in sales, “it 
will be found that four large com- 
panies had increases in net income 
totaling 48 percent on a sales in- 
crease of 24 percent,” the bank says. 

“Three others,” it adds, “had a 
drop in net income of 40 per- 

cent on a sales decrease of 10 
percent, Combined figures for 18 
smaller companies, including 
truck manufacturers, showed a 
drop from net income to net 
deficit, on a sales increase of 30 
percent.” 

The 3,300 annual reports covered 
in the bank’s survey of earnings, 
represents a large majority of all 
firms which publish their financial 
statements and almost half of the 


Nash Net Profit 
Tops $7 Million 


For Quarter 


Sales and earning of Nash-Kel- 
vinator increased sharply in the 
quarter ended March 31, following 
a decline in the preceding three 
months as a result of a three-week 
shutdown of Nash in November 
and a major curtailment of Kel- 
vinator production, both due to the 
steel and coal strikes. 

Net earnings for the March 31 
quarter were $7,214,398 or $1.66 per 
share, compared with $4,215,849 or 
97 cents per share in the preceding 
quarter and $7,136,524 or $1.64 per 
share in the like period a year ago. 

Sales for the March 31 quarter 
this year were $112,513,857, against 
$75,409,633 in the preceding quarter 
and $96,243,590 in the correspond- 
ing period last year. 

Net earnings for the six months 
ended March 31 were $11,430,248 or 
$2.63 per share, compared with $12,- 
995,814 or $2.99 per share a year 
ago. Sales for the six months were 
$187,923,490 against $180,521,625. 

President George W. Mason 
pointed out that the tight steel situ- 
ation has_ restricted production 
throughout the current fiscal year, 
and that the steel strike last fall 
made it necessary again to pay 
premium prices for conversion steel 
at a greater cost than had been 
anticipated. 





Average Holder Owns 


113 Chrysler Shares 


Chrysler President K. T. Kel- 
ler told the annual meeting of 
stockholders that a study dis- 
closed that of the 66,562 owners 
of record, some 200 banks, trust 
companies, business concerns 
and other nominees hold shares 
on behalf of 11,549 individuals 
and institutions who own these 
shares, 

This makes actual owners of 
Chrysler stock number 77,911. 
The average ownership of the 
77,911 is 118 shares, More than 
58,000 stockholders own from 1 
to 100 shares 

Every state and territory in 
the U. S. as well as many for- 
eign countries are represented, 





he added. 





|total assets of all American cor- 
| porations. 
o * * 
HE combined net income, after 
taxes and deducting deficits, 
amounted to $10,400,000,000 last 
year, compared with $11,800,000,000 
in 1948, a decrease of 12 percent. 
The auto parts group was among 





Auto Stocks 
Apr. 24 Apr. 17 


Chrysler 661% 67% 
CNN cisiisswte sertcsesscs OO 2% 
General Moto 82% 81 
Hudson ...... 16 15 
Kaiser-Frazer . 6 5% 
Nash-Kelvinator 20 20 
Packard ....... 3% 3% 
Studebaker 82% 31% 
Tucker ...... siti 15 15 
Willys-Overlan 6% 6 
Average for a —— 
10 Stocks . ... 23.59 30 
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those to show a decline—6 percent. 
The 30 reporting firms in this 
classification had net earnings of 
$175,938,000 in 1949 against $188,- 
048,000 in the preceding year. 
For comparison, the 25 car and 
truck makers earned $857,065,000 
last year. In 1948 they netted 
| $617,714, 

The $58,783,000 profit for the 23 
tire and rubber product companies 
represented a tumble of 28 percent 
from the $120,763,000 chalked up a 
year previous. 


Purolator Sales 
Gain 16 Pct. 


Sales of Purolator Products, Inc., 
were up 16 percent in the first quar- 
|ter of 1950 over average monthly 
sales for 1949, President Ralph R. 
Layte told stockholders at the an- 
nual meeting. The gain was most 
pronounced in the company’s line 
of automotive oil filters, Layte said, 
but was also evident in diesel, in- 
dustrial aviation and other types of 
filter equipment manufactured by 
the company. 

The company’s annual report for 
the last year showed sales of $11,- 
117,001 compared with $10,619,745 in 
1948, a gain of 4.6 percent. Due 





MOVIE STAR VISITS HAUSER CHEVROLET—Colleen Townsend, 20th Century Fox actress, 
visited the Bethlehem (Pa.) dealership on a recent eastern trip and distributed autographs 
to movie fans visiting the showroom. Miss Townsend is pictured with the firm's sales staff. 
| Left to right are: B. W. Moore, sales manager; R. F. Brader, salesman; F. N. Peffer, used 


car manager; 


Ernest Barthol, truck manager; Frank Kuplen, salesman; Miss Townsend; John 


Sterns, salesman; Edwin Christman, truck specialist; William McFetridge, tire store man- 


ager, and E. J. Jarvis, general manager. 
partly to an intensified advertising 
and sales promotion program, the 
report stated, earnings were off to 
$106,497 compared with $471,952 in 
the previous year. 
+ * * 

Timken’s $1,167,000 Profit 
Falls from °49 Period 


Timken-Detroit Axle reports net 
profit for the three months ended 
March 31 of $1,167,099, equivalent 
to 54 cents per share. 

Sales for the same period 


amounted to $18,634,587, This com- 
pares with earnings of $1,485,411, 
equivalent to 68 cents per share, for 
the three months ended March 31, 
1949, and sales of $22,959,662. 

The net profit for the nine months 
ended March 31 amounted to $2,- 
418,188, equivalent to $1.11 per share. 
Sales for this same nine months’ 
period amounted to $49,111,135. This 
compares with earnings of $4,643,- 
673, equivalent to $2.14 per share, 
for the nine months ended March 
31, 1949, and sales of $70,257,571. 


THE IDEAL CHANGEABLE COPY 
DISPLAY FOR USED CAR LOTS 





ESPECIALLY DESIRABLE WHERE DAYTIME VISIBILITY IS IMPORTANT 


Consists of a series of porcelain enamelled stamped metal panels, seven inches high, that comprise 
both the background and letter mounting arrangement. The unit also includes an attractive metal border. 


DESIGNED TO ACCOMMODATE WAGNER ALUMINUM OR PLASTIC LETTERS 
By a patented method, the letters mount directly on flanges in the background. No 
extra rods or other attachments, which would weaken the sign, are required. Sub- 
stantial openings permit adequate drainage. Because of the slotted method of 


Sb LA SEYRULE | SEVA 


| sas—t- ee 


watts 5 be CONVERTIBLE § fics | 


WAGNER STEEL PANEL ASSEMBLY 


Pat. No. 2224069. Other patents pending. 


For Illumination by Spotiamps or Existing Light 


mounting, the letters cannot freeze to the background. 


Wagner letters are the only letters which can be conveniently stacked in storage 
and, in the case of the plastic letter, without danger of warping if properly stacked. 





ATTRACTIVE! 


These displays are available in any length, in multiples of five feet, and in any 


height in multiples of 7 inches, starting at 20 inches. 


100% MACHINE-PRODUCED FOR 
FINEST QUALITY AT LOWEST COST 


The Wagner Porcelain Enamelied Stee! Panel Assembly, because of efficient machine 
production, can be sold at an extremely low price—about half the former cost of 


For example, a 4-row porcelain enamel display, 20 feet long and 62 inches high, 
costs only $240.00, including border and uprights—which is much less than half what 


it would cost to produce it locally and by hand. 


Easily and quickly assembled on the job and installed on simple framework supports 


or against any wall, 


Shipped knocked-down for inexpensive handling in transit 


| 
| 
similar type displays and about one-fourth the former cost if hand-produced locally | 
| 
| 
| 
| 
| 
| 


EFFECTIVE! 


421 S. Hoyne Ave. 


NAME 
FIRM 
STREET. 


CITY & STATE. 


Please send details and prices on Wagner Steel Display Panel Assembly. | 
| 
| 
| 
| 
| 
| 
| 





WAGNER SIGN SERVICE, INC. 


Chicago 12, Ill. 
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March Sales Top ’49 


By Emery Bacon 
Staff Correspondent 


With March sales topping the 
best months of 1949 for new and 
used cars as well as trucks, Hamil- 
ton county (Cincinnati) dealers 
completed the first quarter of 1950 
well ahead of last year in spite of 
the inactivity caused by the Chrys- 
ler strike. 

Ford, showing a strong March 
total of 861 new-car deliveries, 
took over top spot in 1950 regis- 
trations with 1,894 sales for the 
first three months, The March 
total for all makes was 2,974 
units, giving a three-month total 
of 7,633. 

Used-car sales totaled 3,615 units 
in March as compared with 2,539 
in February and 2,687 in March, 
1949. 

Sales of new trucks also boomed, 
with the March total of 447 units 
far surpassing the best month of 
1949, which was also March, when 
360 were sold. 

New-car registrations by make 
in Hamilton county during March 
were: Ford, 861; Chevrolet, 726; 
Buick, 277; Oldsmobile, 248; Pon- 
tiac, 227; Studebaker, 160; Mercury, 
84; Nash, 73; Hudson, 63; Packard, 
58; Cadillac, 43; DeSoto, 31; Plym- 
outh, 29; Dodge, 27; Chrysler, 18; 
Kaiser, 18; Lincoln, 15; Willys, 8; 
Crosley, 5, and Frazer, 3. 

- . * 


Akron 


After dipping slightly, new-car 
sales in Summit county (Akron) 
picked up again during the week 
ended Apr. 15 to 471 units. In the 
preceding week, 405 new cars were 
sold, while in the same week of 
1949, the total was 396. 


Used-car sales, however, showed 
a drop, although the level was still 
high. In the week ended Apr. 15, 
used-car sales totaled 622 units, 
compared with 682 in the previous 
week and 394 in the same 1949 


week. 
- > + 


Lincoln, Neb. 


New-car sales were brisk in Lin- 
coln, Neb., throughout March and 
the pace has continued in April. 
Competitive selling grows sharper 
as buyers invite demonstrations, 
dealers said. The net result is that 
salesmen find product knowledge 
and the ability to convince people 
and close the deal are factors 
which can no longer be lightly re- 
garded. 

Used-car sales found tonic in 
early spring temperatures and 
prices in the case of the more 
popular cars took a moderate up- 
ward swing. Used-car buyers, in 
addition to carefully scrutinizing 
available used cars, also require 


thorough demonstrations to deter- 
mine the condition of the cars, 

New-truck sales have also quick- 

ened with the advent of spring. 
Used-truck sales moved with only 
the strongest promotion and selling. 
Buyers insist on bargain prices, 
and they look the bargains over 
with an ultracritical eye. 

New-car sales in Lancaster coun- 

ty numbered 455 in March, against 
284 in February. New-truck sales 
were 112, compared with 56 in Feb- 
ruary. 

New-car sales by makes in 
March: Buick, 35, Cadillac, 6; 
Chevrolet, 112; Chrysler, 3; De- 
Soto, 6; Dodge, 14; Ford, 138; 
Hudson, 6; Kaiser, 4; Lincoln, 4; 
Mercury, 16; Nash, 15; Oldsmo- 
bile, 17; Plymouth, 10; Pontiac, 
34, and Studebaker, 29. 
New-truck sales: Chevrolet, 28; 

Dodge, 3; Ford, 61; GMC, 7; In- 
ternational, 9; Studebaker, 3, and 
Willys, 1—(G. W. Kline.) 

* 


* * 


Toronto 


With Canadian auto sales boom- 
ing, dealers in Toronto say they 
are practically out of new cars. 

Howard Aletter, sales manager 
of A. D. Gorrie & Co. (Chevrolet- 
Oldsmobile), stated that “the de- 
mand is exceeding all our expecta- 
tions. The boom amazes us.” 

There is a lag now of from two 
to four months on deliveries, for 
most dealers. 

Jack MacKenzie, sales manager 
of Puddicombe Motors, Ltd. (Lin- 
coln-Mercury-Meteor), reports he 
could double February’s' record 
sales if he could get the cars. 

Jack Ward, sales manager of 
Ainsworth Motors, Ltd, (Chevrolet- 
Oldsmobile), stated that present 
sales ‘are from 100 to 150 percent 
higher than in 1949.—(James Mon- 


tagnes.) 
* * 


7 
Richmond, Va. 

Passenger-car sales, according to 
the Federal Reserve Bank of Rich- 
mond, Va., will be at or near record 
levels in the season ahead, unless 
strikes curtail output severely. 

Sales in the fifth Federal Reserve 
district—which comprises Virginia, 
West Virginia, Maryland, North 
and South Carolina and the Dis- 
trict of Columbia—rose in Febru- 
ary to a level 57 percent above the 
corresponding month of 1949, the 
bank said. 

Among reasons which the bank 
cited for increased volume of car 
sales were: 

“1. Cars are relatively cheaper in 
terms of wages and salaries than 
they were in prewar years. 

“2. A large proportion of cars on 
the road are over-age. 

“3. Financing is plentiful 
cheap. 

“4. GI insurance dividends pro- 


and 


vide down-payments and support to 


the used-car market.” CT. 
Eaton.) 
* + + 
Cleveland 


Continued high demand for new 
autos, plus the cutback in Chrysler 
deliveries, has brought about an 
estimated “30-day wait” for new 
cars in the greater Cleveland area. 

Where models and colors are in 
specific demand, the waiting period 
is as high as 45 days. What’s more, 
the demand is cutting vertically 
through the entire automotive line, 
from high-priced to low-priced ve- 
hicles. 

New-car sales in the week 
ended Apr. 22 amounted to 1,334, 
slightly over the average of the 
past nine weeks during which 
period weekly sales have varied 
between 1,204 and 1,578. 

Used-car sales during the same 
week declined further to 2,160 in 
accordance with the seasonal pat- 
tern, but they were, nevertheless, 
above the year ago mark by 6 
percent. 

New-truck sales numbered 121, 
down 14 units, while used-truck 
sales slipped farther, to 129, as 
against 195 for the previous week. 
—(Sanford Markey.) 

* . * 


St. Louis 


The present condition of the au- 
tomobile market in St. Louis for 
dealers with standard lines is very 
good. The exception in the stand- 
ard line is the Chrysler group, 
which now seems to be entirely 
out of cars. Some of these have a 
few trucks but are not enthusias- 
tic about the profit angle in them. 


Some of the independent lines 
appear to be trading and dis- 
counting very heavily at the profit 
expense of dealers, 

Used-car activity in the whole- 
sale line is very good, principally 
due to buying by the Chrysler deal- 
er group and out-of-town buyers. 
Retail used-car business slumped 
in the first part of April; why— 
nobody knows. 

However, it is quite evident that 
dealers, except Chrysler line deal- 
ers, have benefited quite handsome- 
ly from three strikes. First, the 
steel strike; second, the coal strike; 
third, the Chrysler strike. 

Dealers are quite happy about 
present market conditions and 
believe that the finest thing that 
could happen to them is that 
present market conditions con- 
tinue. 

But the feeling persists in many 
of the thinking dealers that the 
market may catch up sooner, and 
to a greater degree, than a lot of 
people think, 

The cost of maintaining first- 
class service under the tight union 
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CLOSED TO VANDALS 


Slide fence away on roller bearings to clear the way for MORE sales. Slide it back in 
it against trespassers and thieves. Cut insurance and watchman 


minutes and padlock 
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costs. Mount your signs and lights on same framework for a safe, beautiful, sales at- 


tracting lot. 


Write Today for Full Information and Name of Nearest Dealer 


THE CHAIN-LINK FENCE CORPORATION 


1629-45 WEST 31st STREET 


CHICAGO 8, ILL. 











DIXIE DEALER DEVISES MERCURY THREE-WHEELER—This 


and several hundred pounds of _. 
The car was driven from Jackson to 


lead. 
ulfport, and 
and since that time has been driven between four and 





rigged 
in the shop of Bagby Hall (Lincoln-Mercury), Jackson, Miss., through use of a cable 


sport sedan was 
Hall is president of the dealership. 
iloxi, Miss., a round trip of 350 miles, 


— 
five hundred miles around Jackson. 


On the trip to Gulfport, 22.4 miles per gallon was averaged, without an overdrive, and 


a speed up to 65 miles an hour was maintained for quite a 


Bramblet, the dealership's sales manager. 


distance, according to R. G. 





contract now existing in St. Louis 
has many a dealer up a tree. Deal- 
ers say there does not seem to be 
any way to stop service losses un- 
der the present contract and still 
run a first-class service depart- 
ment.—(Sam X. Hurst.) 
« 7 * 


New Orleans 

Another new monthly high for 
new-car sales was established in 
Orleans parish (New Orleans) in 
March with a total of 1,642 regis- 
trations—1,551 through authorized 
dealers and 91 through unfran- 
chised outlets. 

March sales exceeded the for- 
mer monthly high set in Febru- 
ary by 109 units, January sales 
amounted to 1,117. Sales for the 
first quarter of this year totaled 
4,090, compared with 2,207 in the 
like period of last year. 

Makes sold by authorized dealers 
were: Ford, 368; Chevrolet, 347; 
Studebaker, 225; Mercury, 150; 
Buick, 117; Pontiac, 105; Oldsmo- 
bile, 85; Cadillac, 32; Nash, 24; 
Plymouth, 23; DeSoto, 18; Packard, 
14; Chrysler, 10; Willys, 8; Hudson, 
6; Lincoln, 6; Dodge, 4; Crosley, 4; 
Kaiser, 4, and Renault, 1. 

Makes sold by unfranchised out- 
lets were: Buick, 21; Chevrolet, 18; 
Oldsmobile, 16; Plymouth, 8; Pon- 
tiac, 6; Hudson, 5; Studebaker, 5; 
Mercury, 4; Dodge, 3; Chrysler, 2; 
Cadillac, 1, and Packard, 1.—(Gor- 
don Hebert.) 


* * * 


Pittsburgh 

New-car registrations in the 
Pittsburgh district declined during 
the week ended Apr. 15, but the 
weekly index of business activity 
increased, reports the University of 
Pittsburgh. 

The index rose to 187.3 during 
the week, compared with 185.4 in 
the preceding week and 190.7 for 
the same week of 1949. Most of 
the increase was accounted for by 
higher industrial production and 
larger freight shipments, the uni- 


versity said. 
> * 


. 
Binghamton, N. Y. 

The new-car market is booming 
in the Binghamton (N. Y.) area, 
much to the surprise of many deal- 
ers who had expected they would 
be out gunning for sales this year. 
And along with rising new-car 
sales, the used-car market is show- 
ing strength, with prices firming 
up all along the line. 

While some of the sales in- 
crease is attributed to the strike 
at Chrysler plants, dealers say 
this is not the only reason. Many 
customers, who had been holding 
back in the belief that prices 
would come down, now appar- 
ently are convinced that the mar- 
ket will continue firm and are 
placing their orders. 

April was always a good var- 
selling month, and dealers report 
many residents were buying new 
autos in preparation for vacation 
trips. A surprising number of cus- 
tomers is paying cash for cars, 
dealers said. 

Fear of a possible strike at GM 
plants also was given as a reason 
for accelerated buying, while an- 
other dealer ascribed increased car 
demand to “war talk.” 

Generally, it was indicated that 
new-car dealers have sufficient 
orders on hand to cover their 
deliveries for the next three 
months, 

Used-car dealers reported cus- 
tomers are shopping for good, clean 
cars. Used-car prices appear to be 


}close to the levels that prevailed 


here last fall. Most used-car de- 
mand was reported below the $1,- 
000 level.—(George E. Toles.) 


* * * 


Wheeling, W.Va. 

New-car sales in Ohio county 
(Wheeling), W. Va., during March 
numbered 132, compared with 127 
in February and 114 in March, 1949. 

New-truck sales in March were 
19, while 12 were sold in Febru- 
ary, and in March, 1949, 17. 
New-car sales by makes were: 
Buick, 16; Cadillac, 2; Chevrolet, 
31; Crosley, 1; DeSoto, 1; Dodge, 
1; Ford, 20; Hudson, 3; Lincoln, 1; 
Mercury, 6; Nash, 7; Oldsmobile, 
8; Packard, 5; Plymouth, 4; Pon- 
tiac, 14; Studebaker, 11, and Wil- 
lys, 1. 

New-truck sales were: Chevrolet, 
1; Divco, 1; Dodge, 3; Ford, 1; In- 
ternational, 2; Mack, 6; Studebaker, 
1; White, 1; Willys, 1, and Pon- 
tiac, 2. 

Used-car dealers experienced 
an upsurge in sales during April. 
They reported prices averaged 
$200 higher than in March. 

Some difficulties were encountered 
in disposing of junk pieces, but 
good, clean used cars moved fast. 
—(Harry C. Taylor.) 


DOES RADIO 
SELL CARS? 








“MANY SALES CAN BE ATTRI- 
BUTED...The DeSoto-Plymouth 


show* has definitely attracted 


added attention to our show- 
room. We have been favorably 
impressed with radio as a me- 
dium of creating interest in our 
new cars. We feel that many 
DeSoto and Plymouth sales can 
be attributed to interest origi- 
nally created through Groucho 
Marx in ‘You Bet Your Life.’”’ 
Harold “Dutch” Hurst, 

Sales Mgr.. 


Central Motor Sales, 
Muncie. Indiana 


“broadcast weekly over CBS 
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T= high-pressure salesman may 
attract the attention, but it’s 
the low-pressure salesman, adept 
at getting along with people, who 
delivers the goods. 

Increased emphasis has been 
placed on the subtle approach 
lately. 

Charles E. Pierson, assistant 
manager of Ford’s Northeast re- 
gion, mentioned it in talking with 
students at New York university. 

And Robert Rawls tells in a 
booklet on “Silent Selling” (Up- 
degraff Press) of the woman who 
wanted to “decide slow.” 

Pierson pointed out: 

“There are increasing indications 
that people are getting tired of 
blatant promotion and sales tech- 
niques which shout for attention, 
and the successful salesmen of the 
future will be those who learn best 
the arts of getting along with peo- 
ple and influencing prospective 
customers in subtle ways.” 

* - * 


Toward Quality 


IERSON said that “low-pressure 
selling takes the salesman and 
his sales organization into the field 
of human relations and places new 
importance on the salesman’s abil- 
ity to gain personal acceptance.” 

He said this was in line with 
a desired trend toward quality 
rather than quantity in the 
strength of sales forces and with 
a current trend toward emphasis 
on the human rather than the 
material elements in production 
and distribution. 

A good example of the change in 
pressure might be noted in the 
person of Dr. Roy Marshall, who 
makes the pitch for Ford on the 
Kay Kyser television show. 

The pitchmen of old used to be 





Minnesota to Tax 


All Dealer Cars 
On Deadline Day 


MINNEAPOLIS. — All new - car 
dealers must pay personal property 
taxes on new-cars in their posses- 
sion on May 1, dealers have been 
advised by personal letters from 
county assessors in the state. 

The announcement followed a 
legal opinion from the attorney- 
general's office which declared that 
purchase of car license plates will 
not remove the obligation of paying 
the taxes on new and unused cars 
owned by dealers. 

The last legislature changed the 
law relating to abatement of per- 
sonal property taxes on motor ve- 
hicles in dealer stocks on May 1. 
... The deal may obtain an abate- 
ment of such tax only in proportion 
to the portion of the full year’s 
license subsequently paid on the 
vehicle. 

Since 1931 a dealer has been en- 
titled to obtain an abatement of the 
full amount of the tax assessed on 
vehicles even though only a small 
part of a full year’s license fee was 
subsequently paid, according to 
Glenn Atcheson, general manager 
of Minnesota Automobile Dealers 
Assn. 

The association is not advising 
dealers on what they should do but 
said that dealers may obtain li- 
censes on new vehicles in stock | 
before May 1 and attach them to| 
the vehicles. In this way they may 
avoid payment of the tax “or at) 
least be in a position to challenge 
the tax in the courts,” 

Several thousand new-cars prob- 


ably will be affected and the tax 
May average $70 each, Atcheson 
said. If cars are sold, however, 
dealers are entitled to tax rebates 
as soon as they become privately 
owned. 


Austin, Sykes Named 
Ralph W. Austin and James A. 
Sykes have been elected to the 
executive board of the Retail Mer- 
chants Assn. of Jamestown, N. Y., 
to represent auto dealers. 


Merchandising 


Memos to Dealers 


By Bob Finlay 
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loud, flashy, fast-talking lads with 
phony titles of “doctor” or “pro- 
fessor.” 

Marshall, with a genuine de- 
gree, dresses plainly and talks 
softly and rather slowly, explain- 
ing interesting points about the 
Ford which are designed to give 
the customers a better or safer 
ride, 

He makes complicated operations 
simple rather than the other way 
around. 

* * * 
Dealer Example 

OOKING to the dealer side, we 
4 might point to the difference 
in pressure in recent Philadelphia 





START SELLING SUPERIOR 


“No 


UNDER-CAR SEALER and SILENCER 


In the past 12 months, thousands of dealers have switched 
to Lion Nokorode! Here’s why! 


By actual demonstration in dealers’ shops all over the 
nation, Nokorode’s ease of application, greater protective 
values, and other outstanding superiorities are proving 
to the experienced underbody coating applicator that 
Nokorode is a product that assures customer satisfaction. 
Nokorode’s superior qualities are possible only because it 
is entirely produced, every step of the way, by a single 
company —LION 
formity and controlled quality. 

Naturally, it pays to sell an underbody coating you can 
sell with confidence. That’s why it will pay you to team up 
with Lion Nokorode 


in America! To get the details, just call or write for Lion’s 
complete, backed-by-advertising plan. It can bring you 
extra profits... 





LION OIL COMPANY, 











te: agit ae ia a aaah 
DEALERSHIP SCRAPS OLD AND UNSAFE CARS—This is the new policy of Harris-Sauer, 
Inc., Erie Pa. The above models are headed for the junk pile. Left to right: Fred F. 
Whipple, state district highway safety director; Charles Harris, member of the Pennsyl- 
vania auto dealers’ safety committee; Mayor Clarence Pulling, Len Sauer and C. L. Herman. 


not make extravagant claims about 
its used cars or the warranty ac- 


used-car advertising. Some of the 
ads are marked by phrases such 
as “trading wild,” “nobody out-| .ompanying them. Yet Wilkie Buick 
trades me,” and so forth. is one of the safest places in the 


Set among these is the ad of try to bu used car, Here’s 
Wilkie Buick, of which the car-|Wpy 


wise Martin Bury is president. 
“We will not sell at retail any 


The Wilkie ad is headed: 
“A message for the 7 out of used car which has been in a 
major collision. 


10 people who never owned a new 
“We will not knowingly sell at 


car.” 
retail any car which has previous- 


Then comes an illustration of 10 
simple figures with three of them ly been used as a taxicab or public 


in a lighter tone and the seven 
darker figures numbered up to 7.| hack. 
“Wilkie Buick,” copy says, “will “We will not sell at retail any 











orode 


thus giving Nokorode controlled uni- 


the fastest-selling underbody coating 


in a hurry. 
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used car which needs major me- 
chanical repairs. 

“We will not alter speedometer 
readings.” 

The ad goes on to say that the 
firm receives about 10 used cars a 
day and keeps only the cream of 
the tradeins for retail sale. 

That, to us, sounds like a confi- 
dence-inspiring piece of writing. 

* + * 


Mental Tempo 
HILE we're on the subject of 
low-pressure selling, we think 

Rawls’ story of the manufacturer’s 

representative who made the rounds 

one day with a grocery salesman 
is worth recounting. 

The salesman, named _ Gens, 
worked a territory in which there 
were many slow-minded foreign- 
ers. He would make a short state- 
ment and wait silently for what 
seemed like minutes. Then an- 
other simple statement and sil- 
ence, while the rep fumed. 

The rep was prepared to turn 
in an unfavorable report on the 
salesman when the territory boss 
remarked that he wished he had 
other men as good as Gens. It 
turned out that Gens knew the 
mental tempo of his trade. 


U. S. Patent No. 2393774 


Nokorode’s color is natural black... 
no useless coloring substances added. 


\ LION @ 


El Dorado, Arkansas 
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Highways & Safety... 
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Auto Manners Urged 
To Cut Accidents 


bhp ies the coming of spring, a 
driver’s manners as well as 


his cars mechanical condition 
should be checked to aid traffic 
safety. 


Too many motorists, says Finley 
B. Meyers jr. of 
the Automobile 
Club of New 
York, are content 
to have only their 
cars prepared for 
warm weather 
driving, while 
overlooking the 


. 


oe 


fact that increased traffic also calls 

for special skills by the driver. 
Safe-driving practices and me- 

chanically-sound cars are the two 





mainstays in preventing most 
highway mishaps, he says. 

With a car in good mechanical 
condition, which the dealer can 
take care of, the rest is up to the 
driver, Meyers adds. 

* * * 


'TMHE following rules were listed 

for safe and courteous motor- 
ing: careful observance of traffic 
laws, signals, and signs; prompt 
and proper signalling of turns and 
stops; driving within safe and legal 


Roadside Guards 
Of Concrete Cited | 
As Mishap-Proof | 


Backers Claim Cars 
Are Deflected but 
Stay Undamaged 


“Accident-proof” safety rails for 
sides of highways are being shown 
to officials of the British Columbia 
government in hopes that the de- 
vice will be installed in the prov- 
ince. 

The rail, a 20-inch high strip of 
curved concrete, will deflect auto- 
mobiles hitting it at speeds up to 
60 miles an hour without damaging 
the vehicle, its Danish inventor 
claims. 

Because of the device’s unique | 
shape and distance above the road, 
a car cannot jump over it, it is| 
said. 

On the other hand, say its back- 
ers—V. A. Knudsen and Fred Gold- 
baum, both of Vancouver, B. C.— | 
the body of the car cannot be dam- | 
aged because the guard curves 
away from the body of the car at 
the top. The car is deflected along 
the safety rail. 

Another advantage, according to 
Knudsen, is that in icy weather a 
car can slide to the edge of the 
highway on a hill and ride the rail 
all the way down. 

Cost is estimated at $3.50 a foot, 
only slightly more than conven- 
tional steel rails lacking a safety 
factor. 


Auto Men Active 
In Safety Show 


A number of officials from auto- | 
motive and allied firms will take | 
part in meetings to be held in con- 
junction with the Midwest Safety 
Show May 1-4 at Hotel Sherman 
in Chicago. 

They include Mack Kranz, Stew- | 
art-Warner Corp.; R. G. Horner, 
Black & Decker Mfg. Co.; Carl 
Heinecke, Electro-Motive division; 
John A. Piper, International Har- 








vester Co.; Alex Sherer, Central 
Motor Freight Assn.; Leo Post, 
Victor Chemical Co., and J. W. 


Scott, Texas Co. 


Center Lines of Conn. Roads 
Will Be ‘Reflectorized’ 


A program under which “reflec- 
torized” paint will be applied to 
all center lines of Connecticut state 
highways has been announced by 
state highway engineers. 

It was disclosed that the high- 
way department acquired 135,000 
pounds of glass beads for mixing 
in paint to reflect the headlights 
of motor vehicles. A new type of 
pavement - marking machine has 
been developed by the depart- 
ment’s machine shop. 





speed limits; keeping in the correct 
lane and passing other cars only 
when safe; always giving the other 
car the right of way, and continual 
watchfulness and regard for pe- 
destrians. 

The auto dealer’s part is ad- 
justing brakes, clutch and steer- 
ing; aligning wheels; replacing 
badly-worn tires; complete lubri- 
cation; checkup of battery and 
lights, and draining anti-freeze. 
By having his car in top mechan- 
ical shape it is felt that an alert 
driver can contribute greatly to 
highway safety. 


Orchids for Los Alamos 


The Los Alamos (N. M.) police 
department reports its patrolmen 
drove 45,000 miles the first three 
months of 1950 “without even a 
dented fender,” while the town it- 
self has passed five months with- 
out a fatal traffic accident. 



































$75,000 U. S. Safety Grant 
May Be Forthcoming 


Adding of a $75,000 authorization 


to the federal aid highway bill to 
help the Bureau of Public Roads 
carry out the program of the Presi- 
dent’s Highway Safety Conference 
is stirring much interest in Wash- 
ington, the National Highway Users 
Conference reports. 

The action was taken by the 
House Public Works committee. No 
such proposal was in the original 
bill. If the action stands, said 
NHUC, it will be a new departure 
in federal aid legislation. 


* * > 


Safety Meet for Writers 
A traffic safety seminar for writ- 


radio, television and advertising 
agencies will be conducted during 
the summer institute for traffic 


OLDEST ACTIVE FORD DEALER GETS X-RAY—William L. 


Hughson, San Francisco, was 
ers and representatives of the press, | the first to have a free examination in the new portable X-ray unit completed by Hugh- 


son's employes. The mobile laboratory will be used by the San Francisco Tuberculosis Assn 
to give tests in industrial areas. Left to right are Charles Meehan, unit operator; Hughson 
and Earle Dahlem, partner-manager of the dealership. 


training, July 10-28 at Northwest-|ter J. T. Douglas has announced 
ern university, Evanston, Ill. The|a road-building program for the 
course is designed to get media| province that would witness an ex- 


support in 


informing the public] penditure of $12,000,000 a year for 


about the seriousness of traffic/the next 12 years. 


accidents. 
* * * 


Saskatchewan Announces 
Road Building Program 


The long-range program aims at 
a 3,000-mile network of  black- 
topped road including a scheme 
for bridge building in rural mu- 
nicipalities. Concentration would be 


Saskatchewan Highways Minis-|laid on three features: the Trans- 


HunGry BEAR?...In a major war, 


new cars, 


HousEHOLDER’S HEADACHE...In times 


Canada highway east to west, a 
north-south link to open up remote 
regions and construction of ar- 
teries into cities. 


Wyatt Buick to Build 


Wyatt Buick Sales Co., Martins- 
ville, Va., has let contract for erec- 
tion of an automobile service and 
sales building, on W. Church St., 
to cost $43,000. 


It’s nor a Top-the-Townsend plan, or an 
up on Upton Sinclair’s EPIC platform... 

But taking in that amount of money in the 
first two days of the week is something of an 
epic in any circulation department! 

In the past year, average receipts by mail on 
every Monday and Tuesday for subscriptions to 
Nation’s Business have increased from $45,000 
to $60,000. 
term at $15, and more than half are renewals! 

No get-acquainted offers, club rates, special 
prices, this-month-only deals with cuckoo 
clocks. insurance policies, or gold embossed 
portfolios thrown in free... 

For $15 a subscriber gets 36 issues of this 
magazine, and nothing else but. 


.-more than 90% for the three year 


TueERE Is NO compulsion to subscribe to 
Nation’s Business. 

It positively will not publish your picture, 
speeches, life story or your wife’s social notes. 

The subscribers wear no badges, rate no 
salute from traffic cops or precinct captains, 
enjoy no club privileges, have no priority for 


hair cuts or watch repairs, get 


CTT ye 





Russia must produce 10% more food, with 
20% less farm labor...may not be able to 
raise enough foodstuffs for army and 
civilians ... Read **Russia’s Achilles’ Heel” 


by Will Lissner. 


Private Brain Trust... Brookings 
Institution advises banks, big business, 
unions, farmers, senators, seeks to find 
economic truths . . . See ‘The Oracle of 
LaFayette Square,” by Milton Lehman. 





of price fluctuations, only a professional 
appraiser can set true value...See “How 
Ww ite is Your Elephant,” by J. C. Furnas. 

TurF TRADITION... At Belmont Park, 
the amateur riders are designated on the 
program as “Mr.”’... Read “Home of Turf 
Champions,” by Hambla Bauer. 

And a dozen other articles of timely 
interest for the business reader in the 
May issue, Nation’s Business. 
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RALEIGH, N. C.—Every sale at 
Sir Walter Chevrolet here is anal- 
yzed to find the customer’s reason 
for buying, according to Ray D. 
Anderson, sales manager. 

“We find out why the car was 
bought, then tell our salesmen. 


Engineers Buy Control 


Of Chicago Filter Firm 

CHICAGO.—Control of Reclaimo 
Mfg. Co., maker here of oil filter- 
refiners, has been purchased by 
Harry J. Wallace and Fred Tron- 
vig, local mechanical engineers. 
William Schwalge, 71, founder of 
the company, will retire from ac- 
tive management but continue to 
serve the company on a consult- 
ing basis, it was reported. 

The company has manufactured 
filters in Chicago for 25 years, The 
new owners said they plan to ex- 
pand manufacturing and distribu- 
tion facilities and initiate a stepped- 
up advertising campaign to auto- 
motive, trucking, diesel, industrial 
and consumer markets. 


Each Sale X-Rayed 


Sir Walter Analyzes Every Customer 
And His Reason for Buying 


This makes a concrete, easily un- 
derstood example which they can 
apply to future sales.” 

A complete file of sales analyses 
has been kept since 1946, It shows, 
Anderson says, how practically 
every sales obstacle has been met 
and overcome. 

This information, plus training in 
public speaking and contacts, have 
helped Sir Raleigh salesmen place 
the company in top spot for car 
and truck sales in its district, says 
Anderson. 

He maintains that even a good 
product needs aggressive and 
smart selling. To obtain this, the 
firm’s six new-car and four used- 
car salesmen receive several in- 
centives on top of the training 
and selling aids. 

They receive both salary and 
commission. The former’ keeps 
them free from worry if they ex- 
perience a letdown, Anderson said, 
and the company-sponsored sales 
contests in unproductive months 
sustain moral while helping sales. 







READY FOR 2,178-MILE MEXICAN RACE—Harry Sents, race driver of Binghamton, N. Y., 
appears with the Lincoln which he will drive in the Mexican Pan-American race May 5. 
The race, purely a test of speed, will officially inaugurate the Cristobal Colon highway, 
which runs from Mexico's northern to southern border. The car is entered by Henry Carroll, 


Inc, (Lincoln-Mercury), Binghamton. 


Fisher Body Acquires 


New Grand Rapids Plant 
GRAND RAPIDS, Mich. — Steps 
leading to the acquisition of one 
of the manufacturing buildings 
presently owned by Haskelite Mfg. 
Corp. in Grand Rapids now are be- 
ing taken by Fisher Body, it is 
announced by General Manager J. 
J. Cronin. The building, of brick, 
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Italian Blasts 
U.S. Makers in 


Mexican Race 


MEXICO CITY.—Plans for the 
world’s longest vehicle race—2,415 
miles from the northern to south- 
ern border—hit a snag recently 
when American assembly plants 
and distributors allegedly refused 
to allow their cars to enter, The 
race is scheduled for May 5. 

As a result, Dr, Attila C. Gub- 
bioli, representative of Italian auto 
interests here, has threatened to 
cancel entering of two Italian cars, 
a Ferrari and an Alfa Romeo, 


Mexican sports-car men attribu- 
ted the Americans’ stand to fear 
that European cars will oversha- 
dow U. S. cars with their speed, 
adaptability to the terrain and fuel 
economy. 

They say that Americans fear 
that if a European car won the 
race, it would be a body blow to 
prestige of U. S. cars in Latin 
America. 

U. S. auto men here had no com- 
ment about the charges. 

Cars allowed to enter the race 
must be standard closed type of 
two or four doors and with five 












reinforced concrete and steel con- 
struction, is located near Voorheis 
and M-37, It contains 290,000 square 
feet of floor space, which Fisher 
Body plans to use in expanding its 
cut and sew operations. 

Also included in the negotiations 
is a one-story brick administration 
a containing 14,975 square 
eet. 
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seats “without any modification in 
their mechanical parts.” 
Convertibles and sport models 
are barred. Trucks and buses may 
also enter. 
* * ” 


Oldsmobile 88 Entered 


In Mexican Race 


LUBBOCK, Tex. — The Womble 
Oldsmobile dealership here will en- 
ter a 1950 Oldsmobile “88” in the 
international race scheduled to 
mark the opening of the Mexican 
highway from Juarez to E] Ocatel, 
Guatemala. The race is scheduled 
to start on May 5. 

The Womble car will be driven 
by Owen R. Gary, promoter of the 
junk car races at Buffalo Lakes, 
with L. C. McMillan, Womble me- 
chanic, accompanying him, Acces- 
sories on each car will be limited 
to an additional gasoline tank hold- 
ing 31.7 gallons. 


536 Drivers Go 
14 Million Miles 






no kind words from clergymen or headwaiters. 

The notoriety value is nil, net... 

Yet more business men pay more money for 
Nation’s Business than for any other business 
publication—some 660,000 of them, in every 
industry classification, type of business, state 
of the Union, small town and big city. 

The circulation of this one magazine alone 
includes the men responsible for a majority of the 
nation’s business! 


No oruer business publication offers more 
of the business market... or 
greater attention and interest 
to the advertising addressed to 
that market. Because Nation’s 
Business has its own niche, 
utility and value in the minds 
of its readers. 

There is more business news published 
today than anybody can read, and much of it 
contributes only to the confusion and blood 
pressure of its readers. 

Nation’s Business leaves to other journals 
the reports of business—looks for the reasons 








behind reports,skips the chronicle,seeks causes. 

It takes the long view, focuses on major 
factors that will affect busiaess, points out 
possible consequences. 

Its articles are all carefully compiled, the 
facts documented . . . competently written for 
the non-specialist reader, with the common 
objective of authoritative interpretation rather 
than sensationalism, scoop, or matching the 
current content of other publications. 

In consequence, the reader looks to Nation’s 
Business for direction rather than data, is 
rarely surprised ... and usually 
knows the turn of major events 
before they turn... 

And since Nation’s Business 
comes out only once a month, 
never crowds him, he has time 
enough to read every issue! 

Few publications can provide a better 
reception for advertising...and no publication 
better automotive prospects! 

Possibly you don’t know as much as you 
might about Nation’s Business? Call any office 
for a current evaluation... 


NATIONS BUSINESS 


WASHINGTON, NEW YORK, CHICAGO, DETROIT, CLEVELAND, SAN FRANCISCO AND LOS ANGELES 


Without Mishap 


The nation’s safest commercial 
drivers—536 of them who entered 
the 1949 “miles per accident” con- 
test of the National Safety Coun- 
cil—each averaged a trip around 
the world without an accident last 
year. 

The contest’s nine divisional win- 
ners alone drove a total of 544,904 
miles for an average of 60,544 acci- 
dent-free miles each. 

None of the 536 entrants in the 
1949 contest had an accident dur- 
ing the year. Representative firms 
from 36 states, the District of Co- 
lumbia and three Canadian prov- 
inces, they rolled up a total of 13,- 
918,932 safe miles. This is an av- 
erage of 25,968 miles each, or more 
than the circumference of the earth. 

“This is an amazing testimonial 
to the skill and attitude of the 
professional drivers,” said Ned H. 
Dearborn, president of the council. 

“Driving under every condition 
of weather and roadway, these driv- 
ers not only achieved personal 
safety but set an inspiring example 
for other drivers. It is conclusive 
proof that accidents can be pre- 
vented.” 





Canadians, British Fret 


Over 1,600 Czech Cars 


TORONTO.—British car dis- 
tributors, subject of recent 
antidump measure talk here, 
joined Canadian auto manufac. 
turers last week in the hubbub 
over the flood of foreign cars 
entering Canada. 

The alliance of the erstwhile 
opponents followed the revela- 
tion that 1,600 automobiles 
from Czechoslovakia will be 
put on the Canadian market 
in the next few weeks, Last 
year only 56 of the Ozech 
models, a Skoda for $1,595 and 
a Tetraplan for $2,195, were 
shipped here. 








In the Hopper 


The Massachusetts committee on 
municipal finance has rejected a 
bill imposing a four-cents-per-gal- 
lon tax on gasoline to provide funds 
for cities and towns to maintain 
local roads and remove snow. 

* * * 


Gotham Parking Authority 
Gets OK to Acquire Land 


Gov. Dewey has signed into New 
York state law a bill setting up a 
three-man parking authority for 
New York City, with power to ac- 
quire, build and operate off-street 
parking facilities. 

Under the bill, all three mem- 
bers will be appointed by Mayor 
O’Dwyer for staggered six-year 
terms. The authority, subject to 
zoning laws, will have the power 
to buy, construct or operate park- 
ing facilities and to install and 
collect fees from the use of park- 
ing meters. It can rent or sell 
concessions for the sale of gaso- 
line, oil, accessories and for servic- 
ing automobiles. 

. * o 


Driver License Price Hike 
Passed in Mississippi 


Drivers’ licenses will cost more 
in Mississippi under terms of a 
bill given final approval by the 
Mississippi legislature to support 
a@ $2,500,000 appropriation for ex- 
panded operations of the state 
highway patrol. 

The legislation raises the cost 
of drivers’ licenses to $2 for a 
two-year period; increases the 
fee for commercial drivers’ li- 
censes to $5 and provides for 
transfer to the general fund of 
motor vehicle registration funds. 

* * * 


Louisiana Group OK’s Move 


For 1% Local Sales Tax 


Any Louisiana city would be per- 
mitted to levy a 1 percent local 
sales tax by action of its municipal 
governing body under the terms of 
a proposal which will be presented 
to the State legislature by the 
Louisiana Municipal Assn. 

New Orleans has been imposing 
a local sales tax for many years 
under authority of special legisla- 
tion, but other Louisiana cities do 
not now have such local taxing 
powers. The Municipal association 
said it also will back legislation to 
restore to cities the right to levy 
licenses on coin-operated machines. 
State aid for construction of city 


streets also will be among the legis- 
lative proposals supported by the 
group. 

. * * 
Flat-Rate Auto Insurance 


Fails in Mass. House 

Flat-rate compulsory liability au- 
tomobile insurance for Massachu- 
setts lost in the house and was re- 
jected on a 139-88 roll call. Under 
the measure, a flat rate would have 
been substituted for the present 
zone rates established on the basis 
of accident records in each zone. 

A measure to limit the automo- 


$40 per $1,000 was also rejected by 
the house. Average rate this year 
is $44.15, according to the bill's 
sponsors. 

+ * * 
Mass. Retains Restriction 


Of 35 Feet on Buses 

By a vote of 42-14, the Massa- 
chusetts house rejected a move to 
upset an adverse committee re- 
port on a bill increasing the 
length of buses from 35 to 40 
feet. 

Proponents had argued that 
the maximum length of tractor- 
trailers is 45 feet, and although 
they are permitted to operate on 
the highways of the state, buses 
longer than 35 feet are banned, 

* + * 


Excise Limit Bill Beaten 

Rep. Charles F. Holman didn’t 
get far in the Massachusetts house 
in attempting to overturn an un- 
favorable report on his bill calling 
for a maximum automobile excise 
tax of $40. The issue was settled 
on a rising vote of 29 to 66 against 
substitution. Proponents claimed 
motorists would save $2,500,000, 


Springfield OK’s Meters 


With no opposition voiced in the 
formal sessions, the city council of 
Springfield, Mass., has passed a 
long-debated parking meter ordi- 
nance, paving the way for steps 
toward installation. 

* * 7 


Utica Dealers Ask Law 


To Curb Stolen Cars 

The Utica (N, Y.) Automobile 
Dealers Assn. will request the 
city’s common council to pass leg- 
islation making it compulsory for 


dealers to register with police the 
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* ONE OF THE FIRST IN L-M COUNCIL—Jack Hunter (center), salesman for Evans Motor 
bile excise tax to a minimum Of]! ¢o. (Lincoln-Mercury), Detroit, was among the first salesmen in the nation to be accepted 
into the newly-formed Lincoln-Mercury sales council. He sold a Mercury early in the morning 
of the recent (Apr. |) starting date for the plan. The council was organized by Lincoln- 
Mercury to serve as a clearing house for retail salesmen for the exchange of helpful infor- 
mation, sales ideas, suggestions and timely news. Pictured with Hunter are Les Welsh (left), 
sales manager for Evans, and George S. Coats, L-M's Detroit district sales manager. 





motor and serial numbers of all 


| used automobiles sold. 


Under a proposed plan, police 
would furnish cards for registry 
of the vehicles and pick them up 
daily for filing at police head- 
quarters. 


* * s 


Illinois Official Argues 
For Gasoline Tax Hike 


Any increase in gasoline taxes 
would not necessarily involve an 
increase in price for gasoline in 
Illinois, according to Charles P. 
Casey, director of the state’s de- 
partment of public works and 
buildings. 

Casey said he was convinced of 
this after a nationwide survey. In 
five states which levy a four-cent 
tax, one cent more than in Illinois, 
he stated, gasoline prices are lower 
than those charged in Springfield. 

+ o + 


Springfield May Test 
Mass. Pedestrian Bill 


Strong support was given to a 
compromise pedestrian safety bill 
at a hearing before the Massachu- 
setts committee on highways and 
motor vehicles. But the attitude of 
committee members made it appar- 
ent that chances for passage of 
such a bill are slim. 

It is reported that just about the 
only hope for a pedestrian safety 
measure is in a special bill allow- 
ing Springfield to become a prov- 
ing ground for the entire com- 


monwealth. 
* . * 


Nova Scotia May E 


Gas Price Control 


Fixing of retail gasoline prices 
by the Nova Scotia public utilities 
board will be ended under a Dill 
introduced in the provincial legisla- 
ture. The bill leaves the board with 
authority to control the retail 


markup. 
* + * 


Cut in Tunnel Toll 


Massachusetts Rep. Harold W. 
Canavan has filed a bill to reduce 
the present 20-cent fee for pass- 
enger vehicles using the East Bos- 
ton traffic tunnel to 15 cents. He 
cited increased use despite the 
recent opening of the Mystic River 
bridge. 


* 


Tax Sympathizers! 
Auto Excise Repeal Plea 
Quashed in Calif. 


A resolution which would have 
memorialized Congress to repeal 
the federal excise tax on new ve- 
hicles was defeated by the Cali- 
fornia assembly. 

The resolution was sponsored by 





Miss. Cities Win Right 
To Impose Sales Tax 


Mississippi’s legislature has 
enacted a compromise bill to 
permit the state’s larger cities 
to impose local sales taxes at 
the rate of % percent. 

As finally adopted in the form 
of a conference committee re- 
port, the bill will permit cities 
of 13,500 population and over to 
hold elections to determine, by 
three-fifths of those _ voting, 
whether they wish to impose 
such local levies. 

The legislation finally ap- 
proved also provides that such 
local ttaxes could be applied to 
retail sales only. 








Assemblyman G. Delbert Morris of 
Los Angeles county, who contended 
the tax discriminates against mo- 
torists. He estimated its repeal 
would save motorists $1,300,000 a 
year. 

Opponents of the resolution as- 
serted it would be ill-advised for 
the legislature to urge repeal of 
federal taxes when the nation is 
operating in the red. 

* . * 


Anti-Diversion Amendment 


Backed by Ga. Governor 


A 
ment dedicating all gasoline and 
motor vehicle tax revenues to 
highway purposes has been advo- 
cated by Georgia’s Gov. Herman 
Talmadge, 

Adoption of such a proposal 
would almost double present 
highway funds, cutting some $21,- 


| 000,000 from schools and other 


state services, unless new taxes 


| were enacted. 


Gov. Talmadge also proposed 
another state constitutional 
amendment to take the state out 
of the red ad valorem tax field, 
cutting another $6,000,000 from 
State revenue and leaving that 
source open to cities and counties. 

* * * 


Insurance Bill Fails 





state constitutional amend- | 





Carburetor Promoter 


Sentenced in Ottawa 


OTTAWA, — Charged with 
promoting, under false pretens- 
es, a carburetor said to give 125 
miles to a gallon of gasoline, 
Paul Emile Desrocher pleaded 
guilty here last week. 

He was sentenced to seven 
months in jail, which he had 
already served while awaiting 
trial, 


More Price Tilts 


Seen on Tires 


NEW YORK.—Before the end of 
1950, prices will rise 10 to 15 per- 
cent on car tires and go up another 
5 to 10 percent on truck tires, J. P. 
Seiberling, president of Seiberling 
Rubber Co., told a press conference 
here. 

The increases, he explained, will 
be in addition to those made re- 
cently on first-line truck tires by 
nearly all manufacturers. 

Increasing costs of manufacture 
are to blame, Seiberling said. He 
cited higher crude rubber prices, 
pension programs for workers and 
higher freight rates. 

Seiberling predicted the sale of 
more than 52,000,000 tires for re- 
placement purposes this year, com- 
pared with 47,700,000 in 1949. 


An Ill Wind? 


Dust Storms Boost 


Filter Sales 


NEW YORK.—Dust storms in the 
Southwest are a hardship to every- 
one except automotive accessory 
dealers, who report sharply in- 
creased sales of oil filters to mo- 
torists. 

“Apparently nobody wants Texas 
in his crankcase,” says James B. 
Lightburn, sales manager, national 
accounts division of Purolator 
Products, Inc., commenting on the 
sales increase in the regions af- 
fected by the dust storms. Purola- 
tor manufactures oil filters. 

“Storms such as those now sweep- 
ing the Southwest merely drama- 
tize the need for regular filter 
checks,” Lightburn emphasized. 
“Air everywhere carries tiny abra- 
sive particles that get into every 





The Massachusetts house stood|€ngine and unless removed by fil- 
firm on its vote defeating a bill| tration can cause serious damage.” 


DOES RADIO | 


providing for flat-rate compulsory 

motor vehicle insurance. An effort 

to obtain reconsideration failed. 
o * * 


Anti-Diversion Amendment 


Recommended in Vermont 


A state constitutional amend- 
ment dedicating all highway- 
user tax revenue to highway pur- 
poses was proposed by the Ver- 
mont Highway Users conference 
at a hearing conducted by a state 
commission considering constitu- 
tional revision. 

IL. E, Edwards, chairman of the 
highway users, said that while 
there has been no large-scale di- 
version of highway funds in Ver- 
mont, such an amendment was 
needed to “lock the barn before 
the horse is stolen.” 

* +. + 


Stiffer Rules Weighed 


For Mass. Bus Signs 


The Massachusetts house passed 
a bill revising laws regulating use 
of school buses. Among other 
things the amendment to existing 
laws specifies the type of markings 
a school bus shall bear. 

The words “school bus” must be 
visible for at least 300 feet. It also 
prevents the display of a school 


|}bus marking when the vehicle is 


being used for any other purpose. 
* * * 


|Minimum Wage Bill 
| Gains Favor in Mass. 


A compromise minimum wage 
bill providing for a 75-cent hourly 
wage by Jan, 1, 1952, and carrying 
penalties of a $200 fine and 90 days 
in jail, has been reported favor- 
ably by the committee on labor. 

The bill provides a 65-cent wage 
for the rest of 1950 and 70 cents 
in 1951, and covers all employes in 
Massachusetts except executives 
and workers whose hours of work 
cannot be computed. The commis- 
sioner of labor is empowered by 
the bill to permit lower wages to 
apprentices and to those physically 
handicapped. 





SELL CARS? 





“A GREAT DEAL TO ENCOURAGE 
SALES ...1 want to tell you that 
I think that the new Groucho 
Marx program* is sensational. 
It is the best program that 
DeSoto has been associated 
with and it should do a great 
deal to encourage the sale of 
the great new 1950 DeSoto.” 

Lloyd M. Oliver, President, 


Lloyd Oliver, Inc., 
Akron, Ohio 


“broadcast weekly over CBS 
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Affecting Factories and Dealers .. . 





Auto Advertising 


By George Deery 
Associate Editor 


Dealers’ and manufacturers’ 
stepped-up expenditures for news- 
paper ads last year gave the in- 
dustry the biggest gain of any ma- 
jor classification over the preced- 
ing year. 

Automotive advertising, while 
No. 2 on the list, totaled $85,856,- 
000, an increase of 44.8 percent, 
according to the Bureau of Ad- 
vertising of American Newspaper 
Publishers Assn. 

Equally impressive in the fast 
upward pace by auto makers and 
their retail outlets was the new- 
car space cost of $58,292,000, a gain 
of 78.2 percent over the previous 
12 months, the bureau says. 

The grocery industry spent $112,- 
165,000, up 8.6 percent; alcoholic 
beverages $42,375,000, up 24.6 per- 
cent. While the tobacco indus- 
try’s $19,970,000 gave it a boost of 
22.5 percent, the cigaret aggregate 
of $15,885,000 was higher by 26.7 
percent. 

National advertisers’ total invest- 
ment in newspaper space climbed 
in 1949 to a fourth consecutive all- 
time high of $445,015,000, the bureau 
states. 

The 1949 total represents a 
gain of 14.3 percent over 1948’s 
newspaper total of $389,261,000, to 
put newspapers well ahead of 
magazines, which have ranked on 
a dollar basis as the top national 
advertising medium since 1942, 
Harold S. Barnes, director of the 
bureau, points out, 

General magazines, as measured 
by Publishers Information Bureau, 
scored a total revenue in 1949 of 
$412,414,584, with farm magazines’ | 
take of $28,380,458 bringing the | 
magazine grand total for the year} 
to $440,795,042. 

Total national advertising on the | 
air—via both radio and television | 
—in 1949 added up to a grand total | 


of $376,400,329, it is said. 
* - > 
| 
Joins C-E 
Richard C. Francis, vice-presi- | 


dent and Pacific Coast manager of 
Campbell - Ewald 
Co., last week an-| 
nounced the ap- 
pointment of Clar- 
ence E. Burdette 
to the West Coast 
staff as account 
executive. 
Burdette for-| 
merly was asso- 
ciated with Fos- 
ter & Kleiser, out- | 
door advertising 
concern. Prior to 
that he spent four years in the 
office of the Secretary of War. Be- 
fore the war Burdette was con- 
nected with the Salt Lake City of- 
fice of Paramount Pictures han- | 
dling publicity and advertising. 
+ - * 


C. E. Burdette 





In Business Books 

The third ad in Packard’s first 
postwar institutional campaign in 
business and financial magazines 
will appear in June and July. 
There are six in the series sched- 
uled for this year, according to 
Hugh W. Hitchcock, advertising 
manager. Young & Rubicam is 
the agency. 





* + * 


Community Relations 

“Let’s Look at Lyon” is the theme 
of a series of newspaper ads which 
Lyon Metal Products Co. is using 
in the two cities, Aurora and Chi- 


cago Heights, Ill., where it has 
plants. 
Seeking to effect a broader 


understanding of the firm’s over- 
all operations, according to Leon- 
ard Rhodes, sales promotion 
manager, the copy discusses the 
company’s products, national 
markets, sales organization, pro- | 
duction facilities and employe | 
benefit programs. 

Other subjects are the volume of | 
business done in terms understand- | 
able to the layman and Lyon’s | 
financial contributions to the two 
manufacturing communities in 
payrolls, purchases and taxes. 

* - . 
Eisinger Upped 

Larry Hisinger, formerly crafts 
and hobbies editor of Mechanix 
Illustrated, has been appointed 
editor-in-chief of the new book | 


line to be called Fawcett Books, 
published by Fawcett Publica- 
tions, Inc. 

Robert Brightman, former as- 
sistant to the crafts and hobbies 
editor of Mechanix Illustrated, 
replaces Eisinger on that maga- 
zine. 

* * > 
Speaker 

Carl Georgi jr., vice-president 
and director of media of D, P. 
Brother & Co., addressed the an- 
nual convention of the Texas and 
New Mexico Outdoor Advertising 
Assn, last week at Houston, Broth- 
er handles the Oldsmobile account. 
Georgi discussed “Why Is It Neces- 

sary for Plant Operators to Con- 


tact Local Dealers and Distribu- 
tors?” 

> > > 
Color 


A clever promotion by the 
Washington Post calls attention 
to the paper’s facilities for color 
ads by running samples in an 
otherwise regular edition. The 
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| 
Post color is available in less- 
than-page units, it states. 

* * + 





K-F Films 

Burton Durkee, K-F advertising 
director, has announced release of 
a series of tele- 
vision spot films 
for dealer adver- 
tising of 1951 
model Kaiser and 
Frazer cars. The 
films are black 
and white, run- 
ning for one min- 
ute including 13 
seconds of dealer 
identification, 
They were pro- 

Burton Durkee duced for K-F by 
Alexander Film Co. 

Durkee also announced a sched- 
ule of advertisements starting in 
a number of national magazines, 
including Life, Saturday Evening 
Post, Collier’s, Time, Newsweek 
and American Weekly. The na- 
tional campaign will run simulta- 
neously with local newspaper ad- 
vertising. 





* * - 


Joins 
The national Sunday newspa- 
per supplement, Parade, has be- 


Vn 


SES 








MONARCH SHARES PROFITS—At a recent meeting, W. R. Krafft, president of Monarch 


Buick Co., 


Indianapolis, presented 71 employes with profit-sharing trust certificates, Those 


above are members of the service and parts department. These men have been with Monarch 
five years or longer. The dealership's total contribution to the profit-sharing trust for 1949 


for all employes was $45,128, the firm states. 


come a member of the Bureau of 
Advertising, American Newspaper 
Publishers Assn. 

Parade is the first Sunday 
newspaper magazine to join the 
bureau, whose membership has 
hitherto been confined exclusive- 
ly to daily newspapers and news- 


E&P 


pti: 





paper representatives, Harold 8. 
Barnes, bureau director, pointed 
out. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue! 
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Survey Shows Advice of Safety Experts Is Ignored Tr 
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States Shun Inspection Laws 


(eee controversy over 
compulsory vehicle inspection 
legislation is indicated by develop- 
ments in states where the issue has 
been raised thus far this year. 
Despite advocacy of compulsory 
periodic inspeetion of motor ve- 
hicles by most safety authorities 
and its inclusion in the uniform 
legislation backed by the national 
highway safety program, legisla- 
tive action on such proposals con- 
tinues to be largely negative. 
Sharp divergence of opinion per- 
sists in some states as to the neces- 
sity for any type of inspection 
program, and in others as to 
whether inspections should be con- 
ducted through designated private 
garages and service stations or at 
state-operated testing stations. 
Bills providing for compulsory 
semi-annual inspection of motor 
vehicles at state-operated inspec- 
tion stations, with a 75-cent fee for 
each inspection, were unsuccess- 
fully introduced in the 1950 New 
York legislature with the backing 
of the joint legislative committee on 
motor vehicles, which conducted a 
comprehensive study of the subject. 
Similar legislation proposed by 
the committee failed to get any- 
where in the New York legislature 
last year. 
* + * 
A rejected by the New York 
legislature was a bill to provide 
for inspection by privately-operated 
stations in line with a proposal by 
the New York State Automobile 


Dealers, Inc, Another unsuccessful | 


New York bill would have required 
examination by the state of the 
mechanical condition of motor ve- 
hicles 15 or more years old as a 
registration prerequisite. 
Maryland’s legislature this year 
sidetracked, in favor of continued 
study, a proposal to set up a com- 
pulsory motor vehicle inspection 
program. The unsuccessfully pro- 
posed legislation, which had been 
approved by the State legislative 
council, would have provided for 
inspections in private garages pend- 


ing the establishment of state-op- | 


erated testing stations. 
A threatened move for repeal 


Success Reported 
For First Motor 


Show in Greece 


ATHENS, Greece.—An automo- 
tive show and motorists’ conven- 
tion conducted here in March, the 
first ever held in Greece, proved 
successful from every standpoint, 
according to Economic Cooperation 
Administration officials. 

Space was inadequate for vehicle 
displays, but importers of automo- 
tive products were able to demon- 
strate spare parts and equipment 
along with those of Greek firms. 

The success of the event, ECA 
officials said, was such that the 
advertising agency in charge ar- 
ranged to continue the show for 
an extra week at its own expense. 

Talk in Greece now is said to 
be for a larger automotive show at 
some future date, one which also 
would include motor vehicles. 





NEW JAPANESE AUTO—Passenger vehicles named "Giant" 
appearance in Tokyo. Built on a motorcycle chassis 
three possengere on the back seat and two facing them on folding 

ible sedan bullit by Shin Aichi Kigyo Co., Ltd.. Nagoya, Japan, selis for 280,000 
$700 at the official rate of exchange. (Acme ). 


The convert 
yen, or a rout 





of Virginia’s motor vehicle in- 
spection law was blocked by a 
strong defense of the program 
early this year by the governor’s 
highway safety committee. The 
Virginia program is conducted 
through designated private ga- 
rages. 

Under a state regulatory order, 
Rhode Island owners of automo- 
biles and trucks built before 1945 
were required to have them in- 
spected before they could obtain 
1950 registration tags. State Vehicle 
Registrar Laure B. Lussier recently 
declared, however, that the pro- 
gram, which was conducted through 
1,200 designated private garages, 
was “unsatisfactory.” 

Lussier said he personally fav- 
ored a _ system of _ state-owned 
inspection stations, such as New 
Jersey has, because civil service 
employes with no interest in selling 
a repair job and with no business 
relations with the car owner could 
better make impartial decisions on 
the condition of a vehicle. On a fee 
basis, he said, such stations would 
be self-supporting. 

* + * 

SPECIAL Rhode Island commit- 

tee which has been studying 
motor vehicle laws has announced 
it will submit a report on the in- 
spection issue, but its recommenda- 
tions were not expected to be 
available until the 1951 state legis- 
lative session. Meanwhile, efforts 
are being made to improve the 
program of requiring inspection of 
pre-1945 vehicles. 

In South Carolina, where a com- 
pulsory inspection law was abol- 
ished in 1948 after having been 
suspended since 1942, a program of 
spot inspections is now proving 
effective, according to recent an- 
nouncement by Claude R. McMillan, 
chief. highway commissioner. In- 
stead of requiring all cars to go to 
inspection stations, the state high- 
way patrol stops cars at random 
on the highways and inspects them 
for mechanical defects. 

“The system accomplishes more 
than the old type of inspections,” 
McMillan claims, “for drivers 
don’t know when they will be 
stopped and their cars checked, 
and so they are inclined to keep 
them always in good running 


| order.” 


While the current-year failure of 
any new compulsory periodic in- 
spection proposals to win legislative 
approval might be attributed to the 
fact that comparatively few legisla- 
tures convened, the record has been 
no more heartening for inspection 
proponents in other recent years. 

For example, last year, when 
legislatures in nearly every state 
convened, proposals for new or 
more stringent inspection programs 
were rejected in 10 states. An in- 
spection bill was passed but vetoed 
in Wisconsin; North Carolina abol- 
ished a compulsory inspection pro- 
gram, and a similar program was 
left ineffective in the state of 
Washington through failure to 
make administrative funds avail- 
able. 

+ - * 
Tes record of proposed inspec- 
tion legislation was equally un- 
impressive in 1948 or 1947. Only 16 


above) make their first 
led vehicle can carry 
seats, plus the driver. 


the three-w' 


states now have inspection statutes, 
with stringent enforcement not 
attempted in all of these. 


Bills seeking new and stronger 
inspection laws will again be widely 
proposed next year, when regular 
legislative sessions convene in some 
44 states. 

Such proposals are repeatedly ad- 
vocated at virtually every safety 
conference in states lacking such 
laws. Analysis of the legislative 
record of recent years indicates, 
however, that proponents of such 
laws will have to do considerably 
more educational work among leg- 
islators and the public before they 
are adopted more widely. 

Arguments in favor of com- 
pulsory periodic inspection were 
summarized comprehensively by 
the New York State Joint Legis- 
lative Committee on Motor Ve- 
hicles as follows: 

1. Statistical evidence shows that 
vehicle inspection results in con- 
siderable decline in accidents, 

2. The general mechanical condi- 
tion of motor vehicles would be 
improved. 

3. Insurance rates would be re- 
duced. 

4. Periodic inspection will pre- 
vent the state from becoming a 
dumping ground for cars unable to 
pass inspections elsewhere. 

5. It will aid in the enforcement 
of motor vehicle laws. 

6. It gives the car owner a chance 
to check the quality of garage 
repairs. 

7. The psychological influence of 
periodic inspection is considerable 
through enabling constant issuance 
of warnings in cases of unsafe 
venicles. 

3. Inspection points out to the 
owner that it is less expensive to 
have the vehicle checked regularly 
and kept in repair than to wait for 
a breakdown. 

9. Inspection stops unethical sale 
of unsafe, ramshackle cars. 

10. Inspection tends to encourage 
cooperation in the observance of 
proper driving practices. 

In advocating state ownership 
and operation of inspection facil- 
ities, the New York study group 
cited the following arguments in 
support of its belief that such a 
program is the most effective and 
efficient: 

1. A better accident decline record 
in states utilizing the state-oper- 
ated system. 

2. Inspection is placed under the 
direct supervision of state govern- 
ment through the appointment of 
trained inspectors appointed by the 
state in accordance with competi- 
tive civil service standards. 

3. Uniform inspection is assured. 

4. A fair practice plan is created 
under which the automobile owner 
is instructed as to what repairs are 
necessary before approval can be 
given, leaving it to him to choose 
his place or method of obtaining 
such repairs. 

5. This type of program is self- 


sustaining where used in other 
states. 
6. The _ state-operated method 


places safety before commercialism. 

7. It affords a check on the qual- 
ity of repair work, thereby raising 
quality standards. 

8. It provides a means for dis- 
tributing safe driving information, 
a headquarters for driving educa- 
tion, and could serve as a direct 
branch of the motor vehicle bureau 
for the issuance of registrations, 
plates and forms. The station could 
also serve as a conveniently located 
point for driving tests and exam- 
inations. 

9. It makes the police power o 
the inspector available to enforce 
compliance. 

10. It is more economical to thc 
motorist than privately-operated 
system, 

11. The state-owned system is 
most satisfactory in states with 
high motor vehicle registration. 





Stewart Names Barnett 


Donald C. Barnett has been 
named sales manager of Stewart 
Motor Sales, Inc. (Kaiser-Frazer), 
Indianapolis. He has served as fac- 
tory representative for Chrysler and 
Chevrolet and for eight years was 
a dealer in Cincinnati. Recently he 
was sales manager for Kaiser- 
Frazer distributors in Topeka, 
Kans., and Tulsa, Okla. 








KAYSER MOTORS BEGINS 26th YEAR—Paul A. Kayser (right), president of the Ford 


dealership at 701 E. Washington Ave., Madison, Wis., is s! 


hown with his first two employes, 


Clive Musser (left), and Rupert Goth, at the firm's 25th anniversary celebration. Kayser 
established the firm with his brother-in-law, William F. Enneking, in April, 1925. Enneking 


retired in 1948 and Kayser took over his interest 


In the Letterbox 





(Continued from Page 4) 


nus, plus an 8 percent increase in 
salary. The strike was settled for 
a 5% percent salary increase. Ap- 
proximately half of the Renault 
workers are union members, it was 
pointed out. 


In Italy, members of the Euro- 
pean Flying Classroom, sponsored 
by Michigan State college, are look- 
ing forward to a visit to the Fiat 
automobile factory during their 
study of the Milan area. 


I intend also to get with some 
automobile dealers in Rome to get 
their slant on things. But, I sus- 
picion that it will be a repeat of 
Paris with one-year delivery of a 
new car, unless purchased on the 
black market or grey market, or 
whatever they call it. 


The black market on dollars was 
broken, officially, the day we ar- 
rived in Paris, according to gov- 
ernment announcement. However, 
my roommate got 450 francs for an 
American dollar one evening in the 
Momarte area. Confusing, isn’t it? 

I am not alone in feeling that 
the threat of a war with Russia 
overshadows everything in Eu- 
rope today. The topic of conver- 
sation eventually gets around to 
that subject and the people seem 
to think that it is not so much 
a@ question of “whether” as of 
“when.” 

Although there is an appearance 
of recovery to be seen in the cities, 
this is mainly on the surface. Ac- 
tually, the people are poor, very 
poor, and the cost of living is in- 
flated. A pair of shoes costs from 
$10 to $15, and many Frenchmen 
are working for only $15 a week, 

There is plenty of fertile ground 
for communism, and there seems to 
be agreement among the French 
people that the Marshall Plan has 
delayed it thus far. What the fu- 
ture holds is anybody’s guess.— 
H. Expon Rossins, advertising man- 
ager, John Bean Mfg. Co., nsing, 
Mich. 

+ * * 


Why Not? 


Why can’t the Studebaker Corp. 
make a small car like Nash has 
brought out, named the Rambler, 
honoring the old Rambler car, and 
the Studebaker name it the Flan- 
ders, honoring the old Flanders 
car that gave the Studebaker Corp. 


City Garage Expands 
A 58-by-60-foot addition to the 
present building of the City Garage 
(Chevrolet-Oldsmobile), Brooks- 
ville, Fla., will be used as a show- 
room, according to owner Carl 
Rogers. 


that big start in the automobile 
industry—it and the E.M.F. 


And Chevrolet name their smaller 
car the Durant, honoring W. C. 
Durant, the man that gave Chev- 
rolet its big start. If Nash’s new 
Rambler and Kaiser-Frazer’s small 
ear click, the rest will follow with 
smaller cars. 

Why not Hudson with a new Es- 
sex, Willys with an Overland, 
Chrysler with a new Maxwell and 
Packard with a Liberty and Ford 
with a Ford Liberator, honoring 
the famous Liberator bomber. — 
Hersert Parker, Oakland, IIl. 

+ 


Hobby 


I read your magazine about every 
week at Hawk’s Motor Co., our lo- 
cal Chevrolet dealer. I am 19 years 
old and have been a Chevrolet own- 
er for three years. My dad bought 
me a 1948 2-door Fleetline Chevro- 
let for my graduation present from 
high school. I traded my ’48 Chev- 
rolet for a °49 four-door Fleetline 
Chevrolet. When the new model 





came out Jan. 7, I traded my '49 
Chevrolet for a 1950 Chevrolet 4- 
door Fleetline sedan. 

My hobby is to fix these Chevro- 
lets so that they will draw lots of 
attention. Notice in the picture. I 
have enclosed my 1950 Chevrolet 
with its Cadillac taillights. They 
are not too popular in this part of 
the country and they have drawn 
lots of attention.—Dgan HaAzsgs, 
Hamilton, Mo. 


N. Y. Old-Timers 
Elect Palmer 


NEW YORK.—The Metropolitan 
Council of Automobile Old Timers 
elected C. Ray Palmer president 
at its eighth annual luncheon here 
last week. 

Also elected were John F. Crea- 
mer, first vice-president; Verne L. 
Murray, second vice-president, and 
Marie A. Scholz, secretary. 

Maj. Gen. Follett Bradley, USAF 
(Ret.), was guest of honor at the 
luncheon and Rudy Vallee was 
chief entertainer. 











PONTIAC'S OVERSEAS VISITORS—Fascinated by Pontiac's automatic plating plant, said 


to be the world's largest, were a delegation of public relations men who 


represent General 


Motors in foreign lands. Left to right are: George Watson, Pontiac personnel director; R. 


LaMontagne jr.. GM de Mexico; J. H. 
executive assistant to Pontiac's general 


tions, GM Overseas division; F. S$ 


VanSandwyk, GM South Africae. 


. Groom, Vauxhall Motors, Englan 
Ltd. London; Wes Oler, director of public relati ‘ 
H. R. Vauthier, GM Suisse, Soltecrlands Tan . Soe 


Horn, GM Holden's, Ltd., Australia; Arnold Lenz, 
manager; 
H. vanderkwast, GM Continental, Holland; $. B. Hamon, assist. 


C. J. Mogg, GM International, Denmark: 
‘ant director of public rela- 

d; N. F, Weanay, GM 
oters Overseas division; 
. Doyle, superintendent of plating plant; C. 
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m Area Pensions... 





AUTOMOTIVE NEWS, MAY 1, 


Toledo Is Center of Labor Test 


(Continued from Page 1) 


traets covering one and all in the 
industry. 

+ * + 
Tt SECOND struggle takes on 

a more personal aspect. It cen- 

ters about a community challenge 
against the integrity and qualifi- 
cations of the lieutenant picked by 
Reuther to promote the pace-mak- 
ing area-pension demand. 

The controversial figure is Rich- 
ard Gosser, international vice-pres- 
ident of the UAW and undisputed 
boss of Local 12. The influential 
Toledo Blade has mustered all the 
resources at its command, includ- 
ing lawyers to fight libel suits, in 
an effort to dethrone its arch- 
enemy Gosser. 

“Gosser is Reuther without the 
Simoniz,” this writer was told by 
one veteran analyst of Toledo’s 
labor wars. “He was educated the 
hard way and is a wizard at the 
art of give and take, There’s no 
tougher cookie in the UAW this 
side of Reuther.” 

Gosser makes a habit of wrap- 
ping himself up in his causes, Doc- 
tors have ordered him to rest spots 
in Florida twice since he gave 
Toledo area-pension-phobia last 
October. 

* * * 

A CESVELY carrying on the fight 

against the area or “jackpot” 
pension demand is the Committee 
to Save Toledo’s Payrolls, a group 
spontaneously organized by ‘Toledo 
industrialists and business men last 
fall. 


Among the directors of the com- 
2 Stockholders 
Sue Frazer, 
Graham-Paige 


DETROIT.—A suit against Gra- 
ham-Paige Motors Corp., President 
Joseph W. Frazer and 14 associates 
has been filed in federal court here 
by two stockholders. 


The plaintiffs, Gaetano Landi and 
Evaline Lyons, both of New York 
City, asked for an accounting and 
restitution of “unlawful profits” in 
a transaction involving exchange 
of stock between Graham-Paige 
Warren City Mfg. Co. in 1944, 

The company had _ previously 
been acquired by Frazer, who sold 
shares to his associates before the 
Warren City firm was taken over 
by Graham-Paige. 

A duplicate suit was filed by the 
plaintiffs two years ago in circuit 
court. An attorney for the two said 
the amount sought would be about 
$500,000. 


Illinois Dealers 
Back Area Curbs 


QUINCY, Ill.—The Illinois Auto- 
motive Trades Assn., after closing 
out its 30th annual convention, was 
on record last week with the fol- 
lowing resolutions: 

1. That territorial rights of deal- 
ers should be continued; they are 
“fair to all” when fairly instituted, 
and “it seems incredible that they 
can be illegal.” 

2. That federal control over credit 
Sales is unnecessary. States can 
best determine whether control is 
needed, and such control should 
be left to the states. 


mittee are John D. Biggers, presi- 
dent of Libbey-Owens-Ford; Ralph 
E. Carpenter, president of Dana, 
whose Spicer division here is cur- 
rently embroiled in UAW negotia- 
tions; Jules D. Lippman, president 
of Textile Leather, and R. A. Stran- 
ahan, president of Champion Spark 
Plug. 

The committee’s first tactician 
was Lev Flournoy, head of the 
Flournoy & Gibbs publicity agency. 
Now, however, Flournoy functions 
solely as public relations counsel 
and the committee has a full-time 
executive manager—Prof. Andrew 
S. Ormsby, on leave from Clarkson 
college to handle the assignment. 


In the absence of Prof. Orms- 
by, who was honeymooning, this 
writer was told by committee di- 
rectors and sympathizers that the 
campaign against area pensions 
would be waged until one of two 
things eventuates: Area pensions 
succeed, or get a permanent 
burial. 

As bluntly expressed in several 
series of ads and statements in the 
Toledo Blade, Toledo Times and 
other local papers, the committee’s 
position is roughly as follows: 


Once an employer starts a pen- 
sion program, he can’t suddenly 
drop it if times get tough. If a de- 
pression hits, small employers 
might find themselves unable to 
maintain their contributions to an 
area kitty. The big companies 
would have to increase their own 
assessments to keep the program 
going. And if they couldn’t afford 
to do this, there would be one last 
alternative: Leave Toledo. 

” * * 


| ANOTHER objection raised by 
the committee is that area pen- 
sions would of necessity entail area 
seniority. Dissatisfied employes 
could switch around from plant to 
plant at will, aggravating the turn- 
|over problem and negating mana- 
gerial hire-and-fire prerogatives. 

Gosser’s answer to the “wreck 
Toledo” charge is contained in a 
60-page memorandum titled, “To- 
ledo Industries—UAW-CIO Work- 
ers Security Program.” 

The union claims an area-pen- 
sion setup would help to build 
Toledo by adding $270,000 a 
month of purchasing power to 
the city’s payrolls. Gosser con- 
tends turnover would be reduced 
among workers and productivity 
increased. 

Gosser has not yet called any 
strikes stemming out of the area- 
pension demand alone, although one 
dispute currently in progress 
touches on the issue indirectly. 

Ouster of a recalcitrant union 
committeeman was the immediate 
cause of a strike begun last Jan- 
uary at the Plaskon plant of Lib- 
bey-Owens-Ford here. 


* « * 


SIDE point was:L-O-F’s offer 

to include UAW Plaskon work- 
ers under a pension agreement 
reached last year covering the com- 
pany’s other employes, who are 
members of the CIO Glass Workers 
union. Gosser has to date refused 
this proposal, interpreting it as a 
threat to the universality of the 
area-pension demand. 

The Spicer negotiations got off 
to a hot start when the company 
stated in a contract proposal that, 
unless certain unionist practices 
were voided in the new agreement, 
the plant might have to leave the 
city. 

One institution which Spicer 








NEW WASHINGTON ASSN. OFFICERS MEET—Elected by the Washington State Automo- 
bile Dealers Assn. were (left to bs a Leon Titus, Tacoma, secretary-treasurer; Henry Back- 


strom, third vice-president; Fred 
vice-president; Ed 
Prasident. 


_ Eells, Seattle, manager; Joe Gandy, Seattle, second 
S. Mays, Centralia, president, and Les Kauffman, Spokane, first vice- 





branded as “expensive and ridic- 
ulous” is the full-time union bar- 
gaining committee paid for by 
the company. Spicer also decried 
the hiring procedure, which it de- 
scribed as equivalent to the fed- 
erally-outlawed closed shop. 


According to Lloyd Haney, Dana 
industrial relations director, Spicer 
would like to keep its transmission 
operation here. Unless the prac- 
tices mentioned and others are 
abolished, it will be difficult to do 
so at a profit, however, he warns. 

* * 


ss a slight connection, too, 
between Spicer and the second 
front of the struggle going on along 
the Maumee river. 

It’s a fired Spicer office worker, 
John A. Bolman, who is suing Gos- 
ser and various Local 12 subsidi- 
aries for an accounting of the union 
books. Bolman charges malfeasance 
of office and usurpation of funds by 
UAW and Local 12 officers. 


Bolman is being supported editori- 
ally and financially by the Blade, 
whose publisher, Paul A. Block jr., 
has become Gosser’s nemesis. Block 
assisted in the organization of the 
Committee to Save Toledo’s Pay- 
rolls, but later resigned as director 
to avert charges that his anti- 
Gosser crusade was prejudicing 
newspaper coverage of the pension 
situation. 


The Ohio court of appeals re- 
cently granted Bolman’s request 
to examine the records of the 
Automotive Workers Building 
Corp., a Local 12 affiliate accused 
by Bolman of having engaged in 
shady deals involving a summer 
boys’ camp and a Michigan hide- 
away club for union officials, 


Bolman cannot divulge the con- 
tents of the local’s books, though, 
unless he finds fraud. This deci- 
sion is expected to be appealed to 
the Ohio supreme court, as a mat- 
ter of procedure. 


In the course of the numerous 
hearings and deposition statements 
accompanying the Bolman-Gosser 
brawl, two Local 12 chiefs have 
sued the Blade for libel. 


* * * 


HE Blade has not relaxed its 

attack, the libel suits notwith- 
standing. Block has admitted per- 
sonally contributing $5,000 to pay 
for Bolman attorneys. 


The union charges that Gosser is 
being “vilified” to steal the lime- 
light from the pension drive. UAW 
ads have demanded that the focus 
of attention be returned to “pen- 
sions, not Gosser.” 

“The Blade’s fight is a rare kind 
of lusty newspaper crusade, pure 
and simple,” one Toledo industrial- 
ist declared. “It may be violating 
journalistic ethics by so notoriously 
sensationalizing and personalizing 
the issues. 

“But the chief effect of the 
crusade has been to lower Gos- 
ser’s ranking in the Toledo com- 
munity at large. The average 
Toledoan doesn’t trust him any 
more, and his job of selling area 
pensions has been made all the 
harder.” 

In the background, ironically, is 
the reputation still held by Toledo 
as an outstanding exponent of ways 
and means to achieve industrial 
peace, 

The mediation-promoting Toledo 
Labor-Management Citizens Com- 
mittee remains active and one of 
its panels is mediating in the Plas- 
kon strike. The committee is man- 
aged by Jerome Gross as full-time 

secretary, who arranges for concil- 
iation boards in disputes after both 
parties have requested LMC inter- 
vention. 

But the majority of informed 
Toledoans contacted on this sur- 
vey voiced doubt that the com- 
mittee was big enough to handle 
a hot potato like area pensions, 
even should Gosser and local in- 
dustries ask its help. 

What’s the answer? 

One local sage looks to the fed- 
eral government as the only pos- 
sible solution. The government 
must take on the whole pension 
burden and extend antitrust laws 
to unions for peace to come back 
to Toledo, he opines. 

The Battle of the Maumee con- 
tinues, with tension mounting and 
the outcome still in doubt. 








2 a 
CHEVROLET CITES TV AUTHOR—The division's Television award, a ‘scroll for excellence 


and a $250 check, are presented “1, Ww. G. 
to video actress Vilma Kurer and NBC Dire 


award for John E. Hasty, author of "The Wine of Oropalo," 


Power (right), Chevrolet advertising manager, 
ctor Garry Simpson. Miss Kurer accepted the 


the TV script which was 


hosen by the Award Board of Critics as the best presented on the winter season of the 
Chevrolet, Tele-Theater. The series is aired on the NBC network Monday nights. 





Selective Trend Is Noted 
As U. C. Prices Rise 


(Continued from Page 1) 


weeks ago and six weeks ago 
illustrates the selectivity of the 
market. 

Such a study indicates that fur- 
ther price advances, if any, will 
probably be modest for 1949, 1948, 
1946 and 1942 models. Chances for 
price increases appear somewhat 
more probable for 1950, 1947 and 
1941 models. 

* - + 

HE chief reason for this belief 

is the fact that the prices of 
'49, '48, 46 and '42 models showed 
their greatest improvement in the 
three weeks between March 27 and 
Apr. 10. 

Since that time, the overall av- 
erage increase for units of those 
four model-years has been only $1. 

The reverse is true in the case 
of 1950, 1947 and 1941 models. In 
the March 27-Apr. 10 period, price 
advances for these models amount- 
ed to only $1 for ’50s and $12 for 
’47s, while the price of ‘41s was 
unchanged. 

The used-car price picture in the 
past week can best be described as 
“steady.” Of the nine comments 
on market conditions in this week’s 
list of auctions, seven rate prices 
as “steady”; one remarks they are 
“steady to slightly lower,” while 
another says “steady to higher.” 

* + * 

HERE also seems to be an im- 

provement in volume of cars 

offered for sale, while percentage 
of sales to offerings shows a slight 
decline. 

Four representative auctions 
sold 483 units—64 percent—of the 
754 cars entered this week. The 
same auctions, on Apr. 10, showed 
487 sales—69 percent—out of 706 
offerings. On Feb. 6, these auc- 
tions sold 339 units—64 percent— 
out of 528 offerings. 

Still, most auction operators claim 
they could sell more cars if they 
had them. The high level of prices 
would seem to indicate a shortage 
of second-hand automobiles. 

Retail used-car sales have been 
substantially higher this year than 
in 1949, and it’s to be expected that 
warmer weather will accelerate the 
market from now on. 

* > * 

HOULD retail sales make a 

greater - than - average increase, 

this could cause a further rise in 
wholesale used-car prices, as deal- 





Inc. 
(Dodge), Virginia and Trusiow Sts., Charles- 
ton, . Va., has come up with a plan to 
et customers while new cars are unavailable. 
he firm has offered $1 a day for waiting 
for a new vehicle to those who place orders 
and trade in their present cars. With the 
plan the firm hopes to build up its order 
list and to obtain used cars to sell, 


DURING THE STRIKE—Tag Galyean, 





po move to replenish lowered 
stocks, 

At least one voice is raised in 
warning, howevr. It’s that of 


“Doc” Greiner, operator of the 
“Doc” Greiner Auction in Toledo, 
who commented thus regarding 
his auction of Apr. 20: 

“Prices off $50. Percentage of 
cars sold down. All other auctions 
we attended this week were the 
same way. This is due entirely to 
the talk that the Chrysler strike 
will be settled... 

“I predict prices will go off an- 
other $50 to $100 unless General 
Motors goes on strike. We had 
over 125 cars registered, which 
shows there is no shortage of cars.” 


FTC Sets Friday 
For More Debate 
On Loan Curbs 


WASHINGTON.—Oral argument 
for and against proposed Federal 
Trade Commission’s rules to gov- 
ern time-sales of automobiles will 
be resumed here next Friday (May 
5), with NADA and Universal CIT 
spokesmen the principal witnesses. 

This week’s hearing is to be a 
continuation of that set for Apr. 
10, which was halted by the sudden 
death of Eugene Heaton, secretary 
of Commercial Credit Co., while 
he was on the witness stand. 

The proposed rules specify that 
car buyers be given an itemized 
list of all charges included in the 
overall purchase price, and that a 
copy of the instalment sales con- 
tract be given the customer. They 
also prohibit the use of “multiple 
rate charts” to provide a rebate to 
the dealer of part of the finance 
charge. 

The American Automobile Assn. 
and the National Assn. of Better 
Business Bureaus are the chief pro- 
ponents of the FTC proposal. Their 
supporting testimony was reported 
in Automotive News Apr. 17, along 
with the opposition of the NUCDA 
and the American Finance Confer- 
ence. 

The principal objections raised 
were that the rules would conflict 
with state laws on the same sub- 
ject and that the “pack” was really 
a legitimate “reserve” through 
which the finance company reim- 
bursed the dealer for certain serv- 
ices. 

At Friday’s hearing, William Mal- 
lon will represent NADA while 
Joseph Myerson will appear for 
CIT. These were the only witnesses 
still unheard when the Apr. 10 
meeting was adjourned. 


Pontiac to Honor 


300 Parts Chiefs 


PONTIAC. Pontiac’s “belt of 
champions,” for excellent sales 
achievements during the past year, 
will be awarded this week to more 
than 500 dealer parts and acces- 
sories merchandising managers, 

Winners of the award, through- 
out the country will receive -the 
silver and gold buckles with.-belts 
from company executives. 
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Chrysler Peace Hopes 
Take Turn for better 


(Continued from Page 1) 


GM locals. All Chrysler locals had 
completed their strike votes at least 
two months before the strike be- 
gan Jan. 25. 
+ ” * 

y= by the settlement delay, 

Weckler was using stronger 
acid to pen his statements on the 
situation. 

Arguing again that Chrysler had 
offered a pension package better 
than those proffered the union by 
any major auto maker, he declared: 


“It would appear that the 
UAW’s stalling, on the one hand, 
and letting our employes and 
other people think it is settling, 
on the other hand, is perfectly 
adapted to getting the strike 
assessments right up to the last 
minute of the assessment period.” 

Two other unions, meanwhile, 
helped swell the Chrysler strike 
fund. The UAW accepted $100,000 
from the International Ladies’ Gar- 
ment Workers’ Union-AFL and 
$25,000 from the Textile Workers 
Union-CIO. 





union’s 31 cents worth of pension, 
insurance and straight wage de- 
mands. The union wants $125-a- 
month pensions at GM, in contrast 
to $100 payments agreed upon by 
Chrysler, Ford, Nash and Kaiser- 
Frazer. 

Chrysler General Manager Her- 
man L. Weckler had flatly accused 
the union of stalling a settlement 
not only to bolster the GM case, 
but also to collect every dollar pos- 
sible as the result of assessment of 
the UAW’s special strike tax, 


After May 38, the union will no 
longer be able to collect the $1- 
a-week levies from its working 
members. 

The “war chest” tax privilege, 
exploited to the limit of 12 weeks 
in the Chrysler strike, depresses 
chances for avoiding a GM tieup. 

For 12 weeks after the first fort- 
night of any strike involving 50,000 

or more workers, the UAW board 
can’ impose the $1 weekly tax on 
employed members. 

ae 7 * 
OST observers construe this as 
a positive pro-strike weapon in 
any major labor dispute, They have 
forecast a GM strike call, unless 




















—Mac Gorpon 


* * 


Contusion Cited 
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the company comes up with some- 
thing “irresistible” along the lines 
of its escalator wage plan of 1948. 


One favorable omen is the fact 


that the UAW international has as 


yet ordered no strike votes among 





Studebaker Nets 
$6,923,711 in 


First Quarter 


WILMINGTON, Del.—Studebak- 
er earned $6,923,711, or $2.93 a share, 
in the first quarter, it was an- 
nounced at the annual meeting of 
stockholders here last week. This 
compares with $5,207,800, equal to 
$2.21 a share, for the corresponding 
period in 1949. 


Dealers “can deliver all the cars 
‘they can get,” and “are limited 
only by what we ship them,” Chair- 
man and President Harold S. Vance 
said, Stocks in dealers’ hands and 
in transit amount to about three 
weeks’ supply, “which I consider 
very low,” he added. 


His optimism extended to the 
longer-range also, Vance said the 
firm has to spend “considerably 
more money on facilities—not to 
improve their efficiency but to ex- 
pand our capacity. 

“T do not think Studebaker is 
safe at its present capacity of be- 
tween 350,000 and 360,000 units an- 
nually. Our potential demand is in 
excess of this figure,” he replied to 
a question about operations. 

Criticism of the company’s divi- 
dend policy will be passed on to 
the board at its next meeting, 
Vance declared. One source asked 
that the annual dividend rate be 
fixed at 40 percent of earnings. 

In 1949 Studebaker paid $2.50 a 
share, equal to 21.4 percent of earn- 
ings. Its payment of $1.75 the year 
before equalled 21.6 percent, 





Milwaukee Mechanics 


Due to Demand Raise 


MILWAUKEE. — Members of 
Lodge 510 of the International 
Assn. of Machinists, consisting 
of about 85 garage mechanics in 
this area, expect to demand a 
new agreement with employers, 
claiming the present one is un- 
fair to them. A business repre- 
sentative of the union claims 
the agreement now in force 
gives one employer an advantage 
over another. 

A new minimum wage of $1.75 
an hour is expected to be de- 
manded, the one now in force 
varying from $1.50 to $1.65, and 
it is desired to have the wage 
uniform at all automotive shops. 
The proposed agreement would 
also provide for the establish- 
ment of a strict apprenticeship 
system and a guaranteed 40- 
hour week. 





In Labor Cases 


NEW YORK.—Need for clarifica- 
tion of confusion caused by the 
question of jurisdiction over labor 
disputes between national and state 
labor relations agencies was 
stressed by Keith Lorenz, chairman 
of the New York state labor rela- 
tions board, in his annual report 
to Gov. Dewey. 


Many cases have been prolonged 
for months as a result of the lack 
of clarity that has plagued the 
state board since enactment of the 
Taft-Hartley act, Lorenz said in 
commenting on the report. 

+. * 


3 Chrysler Dealers Lose 


600 Sales at Austin 


AUSTIN, Tex.—The three Austin 
Chrysler-products dealerships are 
feeling the pinch of the protracted 
strike. 

C. B. Smith, local dealer, said 
the three Austin concerns could 
have sold 600 more cars and trucks 
than they have during the past 
three months if the strike had not 
intervened. 

He said his firm and that of 
Smith Brothers and Harry Kelly, 
the other two Austin dealerships, 
have had to curtail most of their 
press and radio advertising and 
to lay off 20 workers because of 
the lack of cars and parts, 


“More employes will have to be 
laid off or our shops closed down 
all together unless the strike ends 
soon,” Smith added. 

He said there were a number of 
trucks and cars in his repair shop 
now which could not be fixed until 
parts were available. 





Hudson Promotion 
Goes to Rust 


DETROIT. — Appointment of A. 
F,. Rust as merchandising manager 
of Hudson is announced by George 
R. Browder, di- 
rector of adver- 
tising and mer- 
chandising. 

Rust has been 
with Hudson for 
the past year as 
used-car manag- 
er. He has been 
associated with 
the auto industry 
since 1927 in both 
wholesale and re- 

A. ¥. Bust tail capacities. 
For a number of years with Chev- 
rolet he specialized in retail sales 
training and merchandising. 


Liddy Branches Out 
A branch has been opened in 
Mission, Tex., by Liddy Motor Co. 
(Chrysler - Plymouth), McAllen, 
Tex. Floyd O. Ross has _ been 
named manager of the branch, J. 
Charles Liddy is head of the firm. 











Ford Board Adds 
Two Outsiders: 
David and Webber 


DEARBORN. — Election of out- 
siders Donald K. David and James 
B. Webber jr. to the Ford board 
of directors is announced by Presi- 
dent Henry Ford II. 

“This is the first time in the his- 
tory of the company that the board 
has included directors who are 
neither stockholders nor execu- 
tives,” Ford said. 

Both David and Webber are trus- 
tees of the Ford Foundation, David 
is dean of the Harvard business 


FIRST ‘51 KAISER IN MIAMI DELIVERED—Edgar F. Kaiser (right), president of Kaiser-]}school and Webber is vice-presi- 


Frazer Corp., presents a set of gold keys to Marjorie Montrell, the first Miami purchaser 
of a new Kaiser. At left is Al Hotard, K-F distributor whose firm is located at 1799 S. 
Eighth St. The car was delivered at the Miami auto show 


dent and general manager of J, L. 
*‘|Hudson Co., a Detroit department 
store. 





K-F Sets 4 New Divisions 
In Overhaul of Sales 


(Continued from Page 1) 


a sound basis of the dealer or- 
ganization which has been. 
trimmed, partly by design and 
partly by attrition, to about 2,600. 
At one time K-F dealers num- 
bered nearly 5,000. 

Now, however, it is indicated that 
K-F leaders realize there is more 
to a dealer organization than num- 
bers. 

Steve Girard, a long-time Kaiser 
man whose elevation a couple of 
months ago to general sales man- 
ager was part of the reorganization, 
asserted: 

“Creation of the new divisions 
will expand the national sales or- 
ganization for the marketing of the 
three new lines of 1951 K-F mod- 


els.” 
A FEW weeks previously, K-F 

brought E. W. Berger, for 20 

years a Chevrolet sales executive, 
into the organization as assistant 
general sales manager. 

It is understood that Berger 
will have the job of administer- 
ing the field sales setup. 
Meanwhile, W. G. Morrison, in- 

dustry sales veteran, was moved 


* * * 





Clarke A. Silcott 


Lee D. Schwartz 


up as executive assistant to Pres- 
ident Edgar Kaiser on sales mat- 
ters, 

Walter de Martini is vice-presi- 
dent in charge of sales. 

The new divisional sales manag- 
ers will direct the work of their 
respective divisions from headquar- 
ters at Willow Run in order to 
maintain a close liaison between 
the home office and the field sales 
organization, Girard explained. 

* * * 
GCHWARTS was former Chicago 
7 divisional manager. He has been 
with K-F since its formation in 
1945, previously serving with Paige- 
Detroit Motor Car Co, Buick-Olds- 
mobile-Pontiac division, and Willys- 
Overland Motors. 

Silcott has been general serv- 
ice manager for the past two 
years. He joined K-F in 1947 at 
the Detroit Engine division, after 
serving for several years with 
various Kaiser interests in the 
Portland (Ore.) area, 

Brosnan joined K-F in 1947 as 
regional manager in Philadelphia 
after serving with Chrysler Corp. 
for 12 years in various sales divi- 
sions. A year ago he was promoted 
to Eastern division manager with 
headquarters in New York. 

Wartchow, who has been admin- 


Pies Conclave 


Set Oct. 8-10 


SAN ANTONIO, Tex.—The an- 
nual convention of the Texas Auto- 
motive Dealers Assn. will be held 
Oct. 8-10 at the Texas hotel in Fort 
Worth, Manager W. A. Williamson 
announces. 





In addition to his work at Har- 
vard, David still retains director- 
ships in American Maize Products 
Co., Standard Brands, General Elec- 
tric, R. H. Macy & Co. and the 
First National Bank of New York. 

Webber serves as a director of 
the National Bank of Detroit, vice- 
‘ ‘ chairman of Associated Merchan- 
istrative sales manager, joined K-F dising Corp. and vice-chairman of 
in 1947 as head of the dealer busi-|the American Retail Federation. 
ness management division after 12| Other members of the Ford board 
were reelected. They are E. R. 
Breech, M. L. Bricker, J. R. Davis, 
Benson Ford, Henry Ford II, Wil- 
liam C. Ford and William T. 
Gossett. 


"Me Davis Accused 
< Of Theft in Sale 
ws Of Dealerships 


o. & Waren LOS ANGELES. — Twenty-eight 
counts of grand theft in connection 
with the sale of dealerships were 
lodged here last week against 
Glenn G. Davis, president and gen- 
eral manager of Davis Motor Car 
Co. 

District Attorney Howard E. 
Hooper accused Davis of obtaining 
$60,000 by selling franchises for his 
projected three-wheel auto. The 
franchises were sold for amounts 
ranging from $1,000 to $5,000, 
Hooper said. 

Charging that Davis had used 
$25,000 of his company’s plant - ex- 
pansion account as a down pay- 
ment for his Beverly Hills (Calif.) 
the week ending Apr. 21 totaled|mansion, Hooper said the company 
4,112, an increase of 14 percent over|had received cash payments total- 
the same week in 1949 when 3,600| ing $1,200,000 from the sale of more 
new Hudsons were delivered, Van-|than 350 dealerships throughout the 
Derzee said. nation. 

Sales of new Hudsons for the} The Davis plant at Van Nuys 
first three weeks of April totaled|was closed last April, it was stated, 
11,302, an increase of 18 percent|after about 15 hand-made models 
over the same period in 1949, he|of the aluminum car were pro- 
reported. _| duced. 


At Dealer Parleys 


‘ 
fl H 





F. J. Brosnan 


years with General Motors in varied 
retail and wholesale sales capaci- 
ties. 


Hudson Sales Hit 
4,112 in Week 
For New High 


DETROIT.—A new Hudson retail 
delivery record was set the week 
ended Apr. 22, reports sales Vice- 
President N. K. VanDerzee. 


Deliveries to retail customers for 








BANQUET AT MICHIGAN DEALER CONVENTION—About 1,000 dealers attended the 
poriey in Grand Rapids. Election of officers will be held in June when the board meets 
at Charlevoix. 





BROOKLYN AND LONG ISLAND DEALER DIRECTORS—This group from automobile 
dealers association for those two cities is shown at a recent meeting. 
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ational Council Commends 1949 Program .. . 





SafetyAward to Automotive News 


(Continued from Page 1) 
stations and 78 radio stations which 
‘eived the awards. 


The award to Automotive News 
was made on the basis of its se- 
ries of articles and editorials di- 
rected at auto dealer participa- 
tion in the traffic-safety program. 
The council’s awards covered all 

phases of safety, including that on 
the highways, railroads, in hos- 
pitals, plants and construction. 
7 * + 

“Wy tsauuTr the support of public 

information media, the voice 
of safety is only a whisper,” said 
Ned H, Dearborn, president of the 
council. “With their support, it is 
a shout that reaches every corner 
of the land. 

“The public information activities 
just reviewed by the judges reveal 
a tremendous voluntary contribu- 
tion to safety which undoubtedly 
has played a major part in bringing 
the accident death rate to the low- 
est point in history.” 

The judges were Norman Da- 
mon, vice-president, Automotive 
Safety Foundation; Frank Luther 
Mott, dean of the school of jour- 
nalism, University of Missouri; 
Wesley I, Nunn, coordinator of 
the “Stop Accidents” campaign 
of The Advertising Council and 
advertising manager, Standard 
Oil Co. (Indiana); J. E. Ratner, 
editor, Better Homes & Gardens; 
Arthur Stringer, National Assn. 
of Broadcasters; Judith Waller, 
director of public affairs and edu- 
cation, central division of the 
National Broadcasting Co., and 
Dwight Young, first vice-presi- 
dent, American Society of News- 
paper Editors, and editor, Dayton 
Journal Herald. 

The complete list of award win- 
ners follows: 

General magazines—Better Homes 
& Gardens, Mechanix Illustrated, 


Judge Dismisses 
Suit Against 
Auto-Lamp Firms 


DETROIT.—A suit filed in 1945 
charging General Motors and four 
auto-lamp companies with monop- 
oly has been dismissed here by 
Federal Judge Arthur F. Lederle. 

The $1,050,000 action was brought 
by Orville Stamm, Chicago adver- 
tising man and president of Stam- 
O-Lite, Inc. Stamm alleged unlaw- 
ful restraint of trade because none 
of the defendant firms would manu- 
facture his invention—a headlamp 
device to cut glare. 

Judge Lederle ruled there was 
no evidence of antitrust law viola- 
tions by the defendants, which in- 
cluded, in addition to GM, C. M. 
Hall Lamp Co., General Electric 
Co., Westinghouse Electric & Mfg. 
Co. and Electric Auto-Lite Co. 

Stamm claimed to have invented 
the device in 1939 while he was 
touring as an adagio dancer with | 
his wife, Martha LaRue. 


Red 


(Continued from Page 2) 
from a restaurant. It proclaimed: 
“Truman has assassinated his po- 
litical opponents, Is this the kind 
of leadership you want from Amer- | 
ican democracy?” 

There is no evidence of “soap- 
box orators” in Rome, nor in | 
other parts of Italy that have | 
been visited, and this is explained 
by American representatives who 
are familiar with Italian condi- | 
tions as a reaction of the Italians | 
to years of exhorting by the Fas- 
cists. They are so “fed up” with 
political speeches that they hard- 
ly listen to any kind of program | 
on the radio except musical ones, | 
it was reported, 

Tonight, the 65 members of the | 
Flying Classroom are enroute to 
Lucerne, Switzerland. They will 
visit here and at Zurich, where | 
they will follow their pattern of 
Studying the industrial, agricul- 
tural, social, and educational areas. | 
After Italy, Switzerland is expected 
to offer some definite contrasts. 
For one thing, they do not antici- 
pete any edicts from a communis- 
tic inclined labor group barring | 
them from visits to Swiss factories 





Michigan Farmer, Parents’ Maga- 
zine, Senior Prom, Successful Farm- 
ing, The Lion, This Week, Today’s 
Health. 

Trade journals—American Ma- 
chinist, Automotive News, Brake 
Service, Bus and Truck Trans- 
port (Canada), Butane-Propane 
News, Canadian Automotive 
Trade, Contractors & Engineers 
Monthly, Gas, Hospitals, Mill & 
Factory, National Provisioner, 
Paper Industry, Plant Engineer- 
ing, Railway Age, Senior Scholas- 
tic, Trucking News, Wood, Wood 
Working Digest. 

Advertisers — Atlantic Refining 
Co., Derby Foods, Electric Auto- 
Lite Co., Esso Standard Oil Co., Le- 
ver Bros., Olympia Brewing Co., 
Pure Oil Co., Standard Oil Co. (In- 


diana), Wagner Electric Corp., 
Weaver Mfg. Co. 
Daily newspapers Akron (O.) 


Beacon - Journal, Albany (N. Y.) 
Times-Union, Allentown (Pa.) Call 
& Chronicle, Battalion (Texas A. 
& M. College, College Station, Tex.), 
Canton (O.) Repository, Centre 
Daily Times (State College, Belle- 
fonte, Pa.), Chicago (Ill.) Daily 
News, Chicago (Ill.) Sun-Times, 
Dayton (O.) Journal Herald, Cleve- 
land (O.) Press, Des Moines (Ia.) 
Register, Detroit (Mich.) News. 

Kansas City (Mo.) Star, McAles- 
ter (Okla.) News-Capital, Memphis 
(Tenn.) Commercial Appeal, Mem- 
phis (Tenn.) Press Scimitar, Mexico 
(Mo.) Evening Ledger, Minneapo- 
lis (Minn.) Star & Tribune, New 
Bedford (Mass.) Standard-Times, 
New Orleans (La.) States, Oklaho- 
ma City (Okla.) Times, Omaha 
(Neb.) World-Herald, Philadelphia 
(Pa.) Inquirer, Rochester (N. Y.) 
Democrat & Chronicle, Rochester 
(N. Y.) Times-Union. 

San Francisco (Calif.) Chronicle, 
St. Louis (Mo.) Star-Times, Schnec- 
tady (N. Y.) Daily Gazette, Sche- 
nectady (N. Y.) Union-Star, Spring- 


field (O.) Newspapers, Seattle 
(Wash.) Times. 
Weekly newspapers — Cranston 


(R. I.) Herald, Deep River (Conn.) 
New Era, Durand (Mich.) Express, 
Hagerstown (Ind.) Exponent, Hunt- 
ington Park (Calif.) Bulletin, Le- 
noir City (Tenn.) News, Levittown 
(N. Y.) Eagle, New Ulm (Minn.) 
Review, South Omaha (Neb.) Sun, 
Starkville (Miss.) News. 

Radio networks — National 
Broadcasting Co. and Mutual-Don 
Lee Broadcasting System. 

Television stations—KPIX, San 
Francisco, Calif.; KTLA, Los An- 
geles, Calif.; WFIL-TV, Philadel- 
phia, Pa.; WMAR-TYV, Baltimore, 
Md.; WTMJ-TV, Milwaukee, 
Wis.; WWJ-TV, Detroit, Mich, 

Radio stations—CJBC, Toronto; 
CKWX, Vancouver; KATE, Albert 
Lea, Minn.; KCMO, Kansas City; 
KCVN, Stockton, Calif.; KEBE, 
Jacksonville, Tex.; KFEL, Denver; 
KFH and KFH-FM, Wichita, Kan.; 
KFJI, Klamath Falls, Ore.; KFYR, 
Bismarck, N. D.; KIUL, Garden 
City, Kan.; KLBM, La Grande, 
Ore.; KLZ, Denver; KNUZ, Hous- 
ton; KOIL, Omaha. 

KOIN, Portland, Ore.; KOMA, 
Oklahoma City; KRBC and KRBC- 
FM, Abilene, Tex.; KRNT, Des 
Moines; KROS, Clinton, Ia.; KTJS, 
Hobart, Okla.; KTUL, Tulsa; KXO, 
El Centro, Calif.; KXOK, St. Louis; 
KWG, Stockton, Calif.; KYNO, 
Fresno, Calif.; WALD, Walterboro, 
8. C.; WBTA, Batavia. N. Y.; 


DEALERS GIVE MILESTONE CHEVROLET TO CANCER DRIVE—Driven from the assembly 
H. Keating, general manager of Chevrolet, the 1|,000,000th passenger car pro- 


line by T. 


duced at the Chevrolet-Baitimore assembly line was presented to the Marylan 
the American Cancer Society as a gift of the Chevrolet dealers of metropolitan Baltimore. 
With Keating in the front seat of the convertible is Gov. Preston Lane of Maryland. Mayor 
Thomas D'Alesandro of Baltimore is in the rear seat (right) with Walter 8. M 
The Baltimore assembly plant was opened in April, 


plant manager 


WCAE, Pittsburgh; WCCC, Hart- 
ford; WCCM, Lawrence, Mass.; 
WCCO, Minneapolis; WCHS, 
Charleston, W. Va.; WCSS, Am- 
sterdam, N. Y, 

WDEL, Wilmington; WDSR, 
Lake City, Fla.; WFIL, Philadel- 


phia; WFJL, Chicago; WFLA, 
Tampa, Fla.; WFLO, Farmville, 
Va.; WGKV, Charleston, W. Va.; 


WHO, Des Moines; WILS, Lan- 
sing, Mich.; WIND, Chicago; 
WING, Dayton, O.; WIRE, Indian- 
apolis; WIRK, West Palm Beach, 
Fla.; WISC, Madison, Wis.; WISN, 
Milwaukee. 

WJBW, New Orleans; WJDX, 
Jackson, Miss.; WJJW, Wyandotte, 
Mich.; WJTN, Jamestown, N. Y.; 
WKEU, Griffin, Ga.; WKY, Okla- 
homa City; WKXL, Concord, N. H.; 
WLEC, Sandusky, O.; WMOH, 
Hamilton, O.; WMPS, Memphis; 
WMRN, Marion, O.; WMTW, Port- 
land, Me.; WNYC, New York; 
WOCB and WOCB-FM, West Yar- 
mouth, Mass.; WOOD, Grand Rap- 
ids, Mich.; WORK, York, Pa.. 

WOWO, Fort Wayne, Ind.; WPIT, 
Pittsburgh; WPRO, Providence; 
WQAM, Miami, Fla.; WRAK and 
WRAK-FM, Williamsport,  Pa.; 
WSTC and WSTC-FM, Stamford, 
Conn.; WSTP and WSTP-FYM, Sal- 
isbury, N. C.; WTAR, Norfolk, Va.; 
WTIC, Hartford; WTRR, Sanford, 
Fla.; WWJ and WWJ-FM, Detroit; 
WWL, New Orleans; WWNR, 
Beckley, W. Va. 










































Crosley Reports 
Boom in Sales, 


Big Backlog 


CINCINNATI.—Powel Crosley jr., 
president of Crosley Motors, Inc., 
reports that about 75 percent of 
the company’s 
sales in recent 
weeks has been 
for the recently- 
announced Super 
line and claims 
that demand for 
these models 
greatly exceeds 
the company’s 
original esti- 
mates. 

“Orders during 
the latter part of 





Powel Crosley jr. 
March and early April were ‘far 
in excess’ of anticipated schedules 
and a sizable back order situation 
exists for the first time in several 
















FORD CHIEF SEES NEW PLANT—Henry Ford !!, center, visiting Cincinnati recently for 
an inspection trip to his company's new automatic transmission plant, shakes hands with 
J. K. Lester, Cincinnati district sales manager, as Marvin L. Katke, plant manager, looks on. 
In addition to the automatic transmission plant, Cincinnati will also be the home of a 


new Ford parts depot to be erected soon. 





Sampling Almost Complete 
On Studebaker Drives 


(Continued from Page 2) 


brake lines to hold the car after 


it is stopped even though the brake 
pedal has been released, Studebaker 


states. 


When halted on an upgrade, it is 


not even necessary to apply the 
brake as the car will not roll back- 
ward so long as the engine is run- 


ning and the lever is in D position, 


says the firm. 


A safety feature is a hydraulic 


device which prevents the operator 
from accidentally shifting into re- 
verse gear at speeds above five 
miles per hour. 


Should a driver 
inadvertently move the lever to R, 


the automobile will react the same 


as if he had put it in neutral. 

The same holds true for an 

accidental shift into parking posi- 
tion. When the car is stopped, 
P positioning of the lever locks 
the transmission output shaft to 
the transmission case, thus be- 
coming a positive mechanical 
brake. It is possible to start the 
motor only when the shift lever 
is in P or N position. 

Shifting into low for engine- 
braking on a steep downgrade is 
accomplished by moving the lever 
to L. With the foot off the acceler- 
ator the shift can be made at any 
speed up to 40 miles per hour with- 
out discomfort to the passengers. 

“Rocking” the car out of snow, 


sand or mud, etc., is achieved sim- 


ply by moving the control lever 
rapidly back and forth between low 


and reverse, says Studebaker. 


According to H. E. Churchill, di- 
rector of research, a rear axle ratio 
has been selected to give an engine 


speed comparable with that ob- 
tained when operating present 
Studebaker cars in overdrive. The 
low engine speed makes _ for 
economy of operation. 


months,” Crosley said. 








Michigan Finance Bill 








Snagged in House Debate 

LANSING. — Pressure from auto 
dealers, finance companies and 
banks last week threatened to kill 
the Hittle bill which would put a 
ceiling on finance charges and 
limit dealers’ reserves. 

Last Tuesday, when the Dill 
came up for house debate, approxi- 
mately 100 dealers—18 from De- 
troit—came here to discuss the 
bill with representatives. Dealers 
were urged to attend by Frank W. 
Herrick, executive secretary of the 
Michigan Automobile Dealers Assn., 
and Paul T. Graves, executive vice- 
president of the Detroit Auto Deal- 
ers Assn. 


division of 


Brownlie, 
1935 





Besides being readily accessi- 
ble, the new unit is made up of 
easily replaceable subassemblies, 
Churchill said. It requires no 


tion arrives. 


JOHN 0. MUNN’S ‘“‘A Guide to Auto- 
mobile Selling.’’ Handy-size cloth- 
bound book for salesmen—64 pages. 
$3.50, postpaid. 

KNUDSEN, A BIOGRAPHY. By Nor- 
man Beasley. 397 pages, cloth bound 
$3.75 postpaid. 

AUTOMOTIVE MECHANICS. Wm. E. 
Crouse. A comprehensive and basic 
course on the subject of fundamental! 
automotive mechanics, Cloth binding 
$5.00 postpaid. 

DEALER BUSINESS COUNSEL. 1950 
Book. Including series on the ‘'Funda- 
mentals of Dealer Business Manage- 
ment."” Financial and operating facts 
for the guidance of automobile dealers. 
By J. B. Van Tassel, Dealer Business 
Consultant. $2 postpaid. 

DETROIT IS MY OWN HOME TOWN. 
Malcolm Bingay. A story of Detroit 
and sidelight history of the fabulous 
motor car business. $3.75 postpaid. 
FABULOUS HOOSIER. By Jane Fisher 
A story of Carl Fisher, early pioneer 
of the automotive industry. $3 post- 
paid. 





Automotive Books 


That Should Be in Every Dealer’s Library 


These books should be in the library of every franchised dealer— 
available to his mechanics and salesmen—the knowledge they con- 
tain will be valuable when the “chips are down” and real competi- 







BOOK DEPARTMENT 
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change in the performance char- 
acteristics of the standard Stude- 
baker engine and has a cooling 
system independent of engine 
cooling. “Push” starts are ef- 
fected at relatively low speeds. 

When accelerating, the shift into 
direct drive occurs at speeds as 
low as 18 miles per hour under 
normal driving conditions. On de- 
celerations the transmission shifts 
from direct drive to intermediate 
at about 12 miles per hour. 


Additional power and accelera- 
tion for hill-climbing or passing in 
D range is obtained by depressing 
the accelerator pedal all the way 
to the floor. 


The transmission is being pro- 
duced for Studebaker by Detroit 
Gear division of Borg-Warner. 


Jury Lays Bribe 
To Buick Dealer 


MILWAUKEE.—Walter J. Saw- 
yer, president of Sawyer-Downtown 
Motors here, was under grand jury 
indictment for bribery last week in 
connection with a local street 
widening project. 

Sawyer was charged with paying 
Albert J. Krause, a former alder- 
man, $3,000 cash and awarding him 
a $600 discount on a new Buick. 
Krause was also indicted for al- 
legedly accepting the gratuities for 
his influence in forestalling the 
demolition of a city-owned building 
occupied by the Sawyer firm. 

Sawyer was released on $5,000 
bail for trial at some future date. 
He posted the amount in cash. No 
bail was required of his firm, al- 
though it also was named in the 
indictment. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry an esti 
mated more than 100,000 readers weekly! 















FASTEST ON EARTH. By Capt. 
George Eyston. Complete history of 
every land speed record from 1898 to 
the present. Paper-bound, $2; cloth- 
bound, $3. 

FLOYD CLYMER’S MOTOR SCRAP- 
BOOKS. Order Edition No. 1, 2, 3 or 4 
in paper cover, $1.50 each. Deluxe 
cloth-bound, $2.50. Steam-car edition, 
$2 or cloth-bound, $3 postpaid. 
HENRY FORD — HIS LIFE, AIS 
WORK, HIS GENIUS. By Wm. A 
Simonds Reprinted by Floyd Clymer 
Deluxe edition, $4 postpaid. 
(INDIANAPOLIS RACE HISTORY—1909 
TO 1946. 852 pages, 1,000 illustrations. 
Deluxe edition, $5 postpaid Paper- 
bound, $3.50. 

LABOR MONOPOLIES OR FREEDOM. 
By John W. Scoville. Popular edition, 
$1 postpaid. 

MOTOR MEMORIES. A saga of whirl- 
ing gears by Eugene W. Lewis. $3.50 
postpaid. 

FLOYD CLYMER’S 
TEST REPORT OF KAISER-FRAZER 
CARS. Deluxe edition, §2.50 each. 
Paper-bound, $1.50 postpaid 
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Diamond T, ete. 
(Car table on Page 1) 





Nash, right to unearned bonuses. 


Including his salary, director’s 
fees and bonus of $385,000, Wilson, 
who 40 years ago drew 17 cents an 
hour at Electric 


Drive, Sterling, 









May Output Due to Break 


All Monthly Records 


(Continued from Page 1) 


April volume apparently is be- 
ing considered as just a drop in 
the bucket by most manufactur- 
ers. Most of them report selling 
more vehicles than were made, 

It has been decided that the pro- 
duction pace must be increased 
still further. The record books are 
being kept open. 

Even though Chrysler plants 
have been idled for three months 
and the corporation has lost 455,000 
vehicles, industry is rolling along 
at a pace of nearly 7,000,000 cars 
and trucks annually, 

7 > = 

Wr Chrysler plants not even 

considered, U. S. plants appear 
likely to account for a_record- 
shattering 3,460,000 units during the 
first six months of this year, or 
nearly 450,000 more vehicles than 
were built in the same period of 
1949. 

All of this year’s increased pro- 
duction will be represented by cars, 
a six-month total of 2,836,000 ap- 
pearing likely. 

But strangely enough, especial- 
ly in view of the pessimistic atti- 
tude that prevailed when 1950 
got under way, this year’s truck 
production pace is gradually 
drawing nearer to that of 1949. 
By the end of June, truck pro- 
duction may draw abreast of 1949, 


jitorial 


if current schedules are main- 
tained. 


It is not expected, of course, that 
either car or truck makers will be 
able to keep grinding out vehicles 
at their present pace forever. But 
nowhere last week were there any 
indications of slackening off. 


* * + 
vaer producer, no matter 
whether of cars or trucks, was 
either operating at or far above 
schedules that were being utilized 
in 1949. 

Thus, the drive which took 1949 
production to a new alltime high 
is being stepped up even more. 
The last 16 months have seen 
only about 500,000 fewer cars built 
than were produced during all of 
1947 and 1948, 


Still encouraging auto makers 
are glowing sales reports from all 
Over the country. Charges that 
such demand is being sustained to 
a great extent by easy credit meet 
firm denials, 


The auto makers appear to have 
only one worry—when will the home 
demand begin to taper off and what 
to do then. 

They know that, if and when 
home demand does show a sub- 
stantial decline, one of the pre- 
war cushions won’t be around to 
offset it. 

Exports of new cars and trucks 
so far this year have amounted to 





Westinghouse 


Corp., earned $586,100 last year. He} lishing control 


will be lucky, however, if after 
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Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 


LL _ 


HELP WANTED 


SERVICE MANAGER WANTED. Must be 


sober, thoroughly experienced in Nash 
cars and capable of taking full charge 
of service department of 400 car dealer- 
ship, serving city of 130,000 in Savannah, 
Georgia. Have been Nash distributor and 
dealer in Savannah for 17 years. Un- 
usually attractive salary for man meet- 
ing these requirements. Southern Motors, 
301 East Broughton St., Savannah, Ga.’ 


OFFICE MANAGER-ACCOUNTANT. Gen- 


eral Motors dealer in one of Nebraska's 
better cities, population 10,000, has a 


only about 3 percent of production.| permanent position open for the right 

. * In prewar, the auto industry usu- man. We want a man between ages of 
ally sold 10 percent of it t t 28 and 40 to take complete charge of 

: S$ outpu our accounting department. General Mo- 

to countries abroad. tors experience preferred. This dealer- 

ship established for 25 years. Box 4004, 


Seven great news services — 


J im Zeder Heads 


c/o Automotive News, Detroit 26. 


SALES MANAGER. Real opportunity for 


ambitious man with Big Three dealer in 


outstanding sports and finan- IE e . South Texas city. New car sales approxi- 
as nieN sane | f mately 1,000 per year. All replies will 
cial coverage 17 of America’s ngineering oO be kept confidential, eo please give com- 
most popular comics—9 local plete information—age, past experience, 
etc. Box 2778, San Antonio, Texas. 


and 23 top-flight syndicated 
features including Walter 
Lippmann, Bugs Baer, Drew 
Pearson, Eleanor Roosevelt, 
Alice Hughes, Susan Parker, 
Hedda Hopper, Victor Riesel, 
Ed Sullivan, Joseph and 
Stewart Alsop and many 
others ... give the Courier- 
Express an editorial vitality 
which has made it Buffalo’s 
best liked and best read news- 
paper. 


It Gets Results 
BECAUSE 
It Gets Read Thoroughly 


Chrysler Corp. 


DETROIT.—K. T. Keller, presi- 
dent of Chrysler Corp., announced 
last week that effective May 1, 
James C. Zeder 
will become direc- 
tor of engineer- 
ing and research 
of the corporation 
with over-all re. 
sponsibility for 
coordinating and 
directing all the 
company’s en gi- 
neering and re- 
search activities. 
He will report to 
F. M, Zeder, vice- 
president and vice-chairman of the 





James ©. Zeder 













GENERAL MANAGER. 
Thoroughly experienced all phases sales, 





SALESMEN, calling on car dealers or auto 


wreckers, to carry additional well ac- 
cepted lines of autobody hardware. Good 
opportunity. Commission. Mayflower Sales 
Co., Inc., 1053 Bedford Ave., Brooklyn 5, 
| BR 





NEW AND USED car salesmanager, with 


ideas, sales ability, Must be able to 
supervise sales force of five men. Salary 
and commission basis. 300 car dealership, 
located in Baltimore, Md, Please state all 
details in first letter. Write Box 3963, 
c/o Automotive News, Detroit 26. 










POSITION WANTED 
To encourage this classification for the 
benefit of our employing readecs, Position 
Wanted ads are accepted at half regular 
rates, namely: 7'/, cents per word for one 
insertion or two insertions of the same 
copy at !2'/, cents per word. Cash 
advance. 









Age 35, married. 


board. service, parts and office procedure with 

2 Ge ee J. C. Zeder has been connected new car dealership. Ambitious, energetic, 

PS "ee “ capable assume full responsibility as 

(e hhmeae with Chrysler Corp. ever since it right hand to principal. Presently em- 
w i 2 ployed. No future. Will invest if neces- 

a as organized on June 6, 19 5, and sary. New York area preferred. Box 4013, 


EXPRESS 








just prior to his present promotion 


c/o Automotive News, Detroit 26. 


was chairman of the Engineering|BUSINESS MAN—Expert in sales, sales 


board of the Engineering division. | 
Zeder is national president of the | 
| Society of Automotive Engineers. 





promotion; available to travel the east 
or middle west. Proposition must be first 
class, commensurable to successful repre- 
sentation. Box 3998, c/o Automotive | 
News, Detroit 26 


Pen 





ARE YOU AN OLD-TIMER? 





GM Slices Up Bonus Pie 


and Harlow H. Curtice, $496,100 
($345,000). 
Vice - presidents: Francis L 


| Burke, $311,000 ($220,000); Freder- 


Executive vice-presidents: Albert | ick G. Donner, $411,300 ($290,000) ; 
Bradley, $511,225 (bonus $350,000); | Ronald K. Evans, $411,000 ($290,- 


| 000); Louis C. Goad, $411,100 ($290,- 
|000), and Edward R. Godfrey, $311,- 


200 ($220,000). 

John J. Schumann jr., president 
of General Motors Acceptance 
Corp., got $227,450 ($150,000). 

Income taxes will take more 


WASHINGTON.—American stee]| than 70 percent of those amounts. 


| 


|same basis. 


The first installment on the 


| bonuses was paid March 21 in half 


cash and half stock. The second 
will be paid next January on the 
The three remaining 


Such charges were specifically | payments will be paid entirely in 


committee 


|} aimed at the Big Three of the steel | cash during succeeding Januarys. 


Sloan received a total remunera- 


| Bethlehem—in testimony before a ition of only $48,600 from GM in 
by | 1949. However, the proxy statement 


James S. Martin, former head of|revealed that as of Feb. 28, 1950, 


Germany. 


Martin told the committee, cur- 
rently probing alleged monopolis- 
tic practices, that an international 
steel cartel is engaged in reestab- 


ay ena! 


POSITION WANTED 


YOUNG MAN, five years in used car sales, 
thoroughly experienced in appraising, 
seliing, financing and advertising used 
cars. Ambitious, loyal, dependable, 26 
years old. Capable of managing any size 
used car operation. Anxious for a mod- 
ern, progressive new car dealer to recog- 
nize my ability. Two years with present 
employer as right-hand man to owner of 
used car and finance company. Desire 
change to better present $5,200 income. 


Employed and residing in Baltimore, 
Md. Box 4005, c/o Automotive News, 
Detroit 26. 





GENERAL MANAGER - Sales “Manager - 


Salesman. Excellent factory and Chev- 
rolet retail experience in all phases of 
dealership operations. College graduate, 
28 years of age, responsible, ambitious, 
excellent references. Permanent position 
desired with medium sized GM dealer— 
preferably Chevrolet or Pontiac. Western 
location and opportunity to invest de- 
sired—cash available. Box 3996, c/o Au- 
tomotive News, Detroit 26. 


NEW, USED or GENERAL MANAGER, 


age 37, married, 15 years’ experience in 
all phases of dealer operation. Exten- 
sive selling and managing experience in 
prewar buyers’ market. Well qualified to 


pick, train and supervise men. G.M. 
trained in used car reconditioning and 
turnover. For years have been a keen 


student of the used car operation and 
have the background and know how to 
make this department carry its most 
vital load. Prefer the south or south- 
west. Would consider $300 to $350 until 
ability has been proven, Box 4006, c/o 
Automotive News, Detroit 26. 





Know all 
the ups and downs? Looking for young 
shoulders to carry the load your way? 
I am 33 years old, married 14 years, 


G.M. trained in business management, 
3% years auditing and public account- 
ing, one year temporarily as general 


manager 125-car deal, 2 years Chevrolet 
wholesale cost accounting, 3 years office 
management. Hoyt H. May, Jr., Mela- 
leuca Dr., Route 2, Box 435-H, West 
Palm Beach, Fla. 


SALES MANAGER or new car manager 


over world marts 
which were shared with U. S. firms 
federal income taxes he retains! before World War II. 
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: . hare Pool of Nearly $50 Million .. . 
Truck Production Estimates 4,204 Share Poo arly $ 
ive N 
By Automotive News 
(U. 8S. PRODUCTION ONLY) 
Week Week Jan. 1 Jan, 1 
Apr. 28, Week, Apr. 22, 1350 Apr. 30, Ape. 29, DETROIT.—Reflecting the record | much more than $150,000 of this. 
1950 1949 1950* to Date  1949* 1950* |volume of business done last year, Nine other GM executives fol- 
CHEVROLET 10,508 8531 10,684 41,908 151,286 156,773|a proxy statement to stockholders) Jowed Wilson in the amount of 
CROSLEY ...... 10 12 5 33 155 185|revealed last week that General] their total remunerations, to wit: 
BEWED ovcccves 82 81 84 302 1,165 1,282 | Motors set aside 1949 bonus awards 
ae eels 3,151 Stas Lees 61,463 8,794 | totaling $49,887,505 for 4,204 of its 
FEDERAL ........ 55 35 55 186 529 522 | employes. ‘ 
NE pon ps coe 7,127 5,208 7,867 «28,608 +«78,175 «117,158| Next to what the income tax | M@@tvin E. Coyle, $496,000 ($345,000), 
a EP ee eee 1,944 1,972 1,869 8,056 33,654  36,847| man will get, the biggest award a 
INTERNATIONAL 2,622 1,942 2,547 10,418 49,942  35,789| was earmarked for C. E. Wilson, Steel Firms 
Ss sev ten vedsicens 284 151 235 776 2,321 3,807| President. No allotments were 
vite ci cee 60 47 53 217 1,414 922| made for Alfred P. Sloan jr., D C t l 
STUDEBAKER ....... 1,182 1,504 1,184 4,272 26,446 17,868| board chairman, or Charles F. eny arte 
MEE Vivevcovedvess 286 158 289 1,117 3,340 4,711 | Kettering, consultant on a re- 
rr 1417 14238 §=1,380 = 4,825 «22,580 += 6,479 | tainer basis. . Sdeatter Genie’ tat + shee | 
MISCELLANEOUS 254 258 254 1,016 5,788 + 4,185] ~The total bonus package com- ee dint tad > baaisieadine ie - . 
— peas —— aw << i ee Lene secre Oc Ge StOCr |: ; 
Total Trucks, U. S. . 25,781 24,468 25,906 101,729 438,208 395,282 /and $39,739,717 in cash. For com-| international agreement or under- | 
otal Cars, cks puting the value of the allotments, | standing regarding steel. 
SEES ar 141,489 131,721 144,229 556,721 1,983,981 2,193,429 | @ price of $61.93 a share was placed | 
otal Cars, ois sar the a It is now worth about r oS & ted 2 ~ r 
81 a share. industry—U. S. Steel, Republic an 
COMMER oc cccccccsees 6,312 6,908 6,221 24,769 83,311 114,214 The bonus plan of the company | 
rand a kx calls for the awards to be paid in| House Judiciary 
Cars and Trucks five annual installments. Under 
U. S. and Canada .. .147,751 138,629 150,450 581,490 2,017,292 2,307,643 certain conditions, beneficiaries 
° b scellancous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


IFIED WANT AD DE 








|the decartelization branch of the|he owned 571,826 shares of the 
leaving the corporation forfeit any | American military government in| corporation’s common stock. 


For 1949, GM’s annual statement 
showed net sales of $5,700,000,000 
and net profit of $656,434,232, both 
new records for the corporation. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry . . an esti- 
mated more than 100,000 readers weekly! 


PARTMENT 
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POSITION WANTED 


AM INTERESTED in a position as man 
ager or sales manager; or would be- 
come active owner or part owner of 
G.M. deal. Age 45, with 20 years’ con- 
tinuous experience. Good health, married 
Box 3984, c/o Automotive News, De 
troit 26. 


USED CAR MANAGER. Interested in 
permanent connection with substantial 
new car dealer (G.M. preferred). Post- 
war and prewar experience. Exception- 
ally familiar with reconditioning and the 
various promotional activities in the 
merchandising of used cars. Box 3983 
c/o Automotive News, Detroit 26. 


AUTOMOTIVE ENGINEERING GRADU- 
ATE, SAE member, 10 years’ automotive 
laboratory experience, desires position as 
sales or service engineer with manufac- 
turer or distributor of automotive parts 
or equipment in southwestern states 
Married, 2 chiidren. Box 3993, c/o Auto- 
motive News, Detroit 26. 


SERVICE MANAGER. Steady, reliable, ag- 
gressive. Trained in shop supervision and 
management. Capable of taking complete 
charge. 22 years’ automotive experience 
Midwest location. References. Box 4014 
c/o Automotive News Detroit 26. 


YOUNG MAN 30, experienced in sales and 
service, seeks opportunity with new car 
dealer anywhere in United States. Write 
Box 4016, c/o Automotive News, De 
troit 26. 

ACCOUNTANT-OFFICE MANAGER. 17 
years’ experience includes General Mo 
tors, Ford, Chrysler, auditing and tax 
returns. Box 4017, c/o Automotive News 
Detroit 26. 

DEALERSHIP AVAILABLE 

FLORIDA DEALERSHIP now handling 
DeSoto and Plymouth. Located in one of 
Fiorida’s most progressive cities, near 4 
large service base with plenty of activity 
Modern, attractive building with com 
pletely up-to-date service department 
separate paint and body shops and large 





adjoining used car lot well lighted and 
paved. Last year sold over 450 new 
Plymouths and over 150 new DeSotos 


plus a figure well above 1,000 used cars 
Owner desires to retire. Would sell build 
ing below present building cost and in 











ACCOUNTANT-OFFICE 


accounting system, Thorough knowledge 
of parts, sales, used car appraising. 
Presently employed as business manager. 
Excellent references. Locate anywhere. 
Box 3994, c/o Automotive News, De- 
troit 26. 


f ‘Bi Three’’, desirous of 0 
a otesinane connection. Will lo-| ventory business. Will sell property wit! 
cate in eastern states. 20 years’ experi- substantial down payment. Box 4009 
ence in all phases of the automobile c/o Automotive News, Detroit 26. 
business. Presently employed. Willing to| CENTRAL AND SOUTHERN California 
move. 48 years old, married and can automobile dealerships for sale. Need 
furnish A-1 references. Box 3981, c/o financially able buyers who can qualif 
Automotive News, Detroit 26. with factory Investment $25,000 or: 
AGCGOUNTANT—Thoroughly experienced as more. What do you want? ; H. C. Finley 
Sa ae large ls MO fice man-| Broker, 2030 E. Walnut St., Pasadena 
agement and business management ex-| Calif. 
perience with GM and following dealers: | DEALERSHIP FOR SALE, now handling 
Buick, Chevrolet, Ford, Lincoln-Mercury. | Packard. Adjacent to Indianapolis, low 
Experienced in supervision of all depart-| rent, favorable lease, fully equipped 
ments of dealership. Can invest $15,000. service station. Owner retiring. $4 000 
Box 3997, c/o Automotive News, De- Wonderful opportunity. Box 4018, c/o 
troit 26. Automotive News, Detroit 26. ; 
GENERAL MANAGER for medium size| DEALERSHIP, main highway thriving 
dealership. Experienced General Motors | Long Island community. Showroom, serv 


ice station and used car lot. Ideal vol 
ume operator. Now selling 500 units 
annually. Tremendous potential, low rent 
lease. Fixtures and equipment for sale 
Box 3935, c/o Automotive News, De 
troit 26. 





MANAGER. 
“‘Top'’ experience all phases of dealer 
operation. The right hand for the dealer 


who would like to be relieved of detail. 
Box 4015. c/o Automotive News, De- 
troit 26 





LONG ESTABLISHED, widely known 
profitable truck dealership, road service 
and garage. New building, excellent lo 
cation, best equipment. No debts. Owner 
retiring. Terms. Rare opportunity. I 
G. McIntire, Broker, Elkhart, Ind 
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DEALERSHIP WANTED USED CARS FOR SALE 


er SD 

FORD. Would like 175 to 350 Ford fran- 
chise in Southeastern quarter of the 
U. 8., including Texas, Oklahoma. Re- 
plies confidential. Box 4007, c/o Automo- 
tive News, Detroit 26. 


oo 

3M DEALERSHIP WANTED. 150 to 400 
car contract in central or south central 
states. All replies confidential. Box 4008, 
c/o Automotive News, Detroit 26. 


LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


in the Heart of Lancaster County 
LOW MILEAGE, CLEAN CARS 


FOR DEALERS ONLY 
Lecated 6 miles North of Lancaster, Pa. 


MANHEIM AUTO SALES 
& AUCTION, INC. 


Phone 202-W4 


DEALERSHIPS WANTED 


We have qualified buyers waiting for 
desirable dealerships in all parts of the 
U. S. We particularly need additional list- 
ings in California, Texas, Florida, Michi- 
gan, Ohio, Indian and Illinois. Also want 
metropolitan deals in the New York, Phil- 
adelphia, Boston, Chicago and Los Angeles 
creas. Confidential handling assured. 


AUTODEAL BROKERS 


Room 2453, One North LaSalle Street 
Chicago 2, Illinois 


COUDERSPORT 
AUTO AUCTION 


2 So. Main Street Coudersport, Penn. 


Every Wednesday, 1|:30 p.m. 
DESIRE financial and active participation 
ce te beskarauna te oumpert acme Large Brick Heated Building 
Every Auction Convenience 
Plenty of Cars — Plenty of Action 


Willing to invest substantial amount. 
Fifteen years of executive experience 
—DEALERS ONLY— 


such as dealer, general manager, factory 
sales promotion, public relations. Hard 
hitting individual and ready to go. Reply 
Box 3985, c/o Automotive News, De- 
troit 26. 


BUSINESS OPPORTUNITIES 


AUTO SALES — Western Pennsylvania. 
Now have General Motors car franchise; 
fast selling truck; modern equipped; 
complete service, parts; attractive sales 
room; two story brick building; 8,000 
square feet; seven living rooms; ° excel- 
lent personnel; sell with property. Apple 
Company, Brokers, Cleveland, Ohio. 


AUTO SALES—FRANCHISE. Sales $140,- 
000 month; Northern Indiana; franchise 
covers three counties; attractive building 
12,000 square feet; business center; large 
sales rooms; complete service depart- 
ment, parts; employ 44; excellent per- 
sonnel; low rent, six year lease; oppor- 
tunity for partners; total price reason- 
able. Apple Company, Brokers, Cleve- 
land, Ohio. 

ee ES 

INDUSTRY’S MOST POPULAR AGENCY. 
Located in the West’s fastest growing 
city, Just 70 miles from Los Angeles. 
Gross $250,000 annually. Building and 
equipment two years old. Real estate in- 


cluded. Can be bought for book — 


Philadelphia's 3 
BIG DEALER AUCTIONS 


THURSDAY FRIDAY 
12 NOON 8 P.M. 


GILBERT — ROBINSON 


Automobile Auctioneers 
6600 N. Broad St. Phila, Pa. 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 


Box 4002, c/o Automotive News, 


troit 26. 


WHEELING, ILLINOIS 


AUTO AUCTION 
Every THURSDAY Noon 
15 miles north of Chicago limits on Route 45 
Milwaukee Avenue—Phone 348 
Oldest Dealers Auction in Cook County 
(Chicago). 35 years experience in the Auto- 
motive Business. 
Al Kellum—Auctioneers—Joe Ostergrant 


CENTRAL PENNSYLVANIA small car 
monopoly, can become distributor also 
boats, motors, used cars. Overahead nil 
$8,500 includes property. Box 4019, c/o 
Automotive News, Detroit 26. 


USED CARS FOR SALE 


—ato— 
AUCTION 


want cse 


AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 
ALBANY, N. Y. 
(For Dealers Only) 
EVERY MONDAY .. . 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 


HORSEHEADS, NEW YORK 
EVERY FRIDAY 


AUTOMOBILE 
AUCTION 


28 Miles From Gteoge Loop 
Yq Mile East of Illinois State Line on Route 30 
EVERY FRIDAY — 11 A.M. 
175 Car Average 
We have actually sold an average of 93 
cars per sale since the da rted. 


DANVILLE, PENNA. 
EVERY WEDNESDAY 


You will always find real action at 
both these auctions. 


R. D. WEST, Prop. 


E. Johnson Tex Rickard 
Auctioneers 


GEORGE LAWSON and BUD FENNEMA 
Owners 
Dutch Stuart, Auctioneer 


Dyer Auto Auction 


PHONE 4111-4051 DYER, INDIANA 
Res. Lansing, Ill. 730 or 107R 


Jos. 


200 BLACK 1948 Chevrolet taxis. Good 
condition—the doors need painting—$560 
each. Get in touch with Mr. Newton, 
2600 Sisson St., Baltimore, Md. Madison 
10000. 


USED CARS WANTED 


WE WANT CLEAN CARS only. Any make, 
any model. One or 1,000. Cash waiting. 
1939, 1940, 1941, 1942, 1946, 1947, 1948, 
1949, 1950. Will go anywhere in Massa- 
chusetts, Maine, N. H., or Vermont only. 
Telephone Longwood 6-6002. Car Buyer’s 
Acceptance Co., 154 Beacon St., Chestnut 
Hill, Mass. 


BUSES FOR SALE 

SCHOOL BUS—New 30-passenger Superior 
body and equipment Dodge FS-152 chas- 
sis—$3,035 FOB Kansas City. Ervin 
Feld Motor Co., 4541 Troost, Kansas 
City, Mo. 

SCHOOL BUS - New 18-passenger. Su- 
perior body and equipment. Dodge D-116 
chassis—-$2,750 FOB Kansas City. Ervin 
Feld Motor Co., 4541 Troost, Kansas 
City, Mo. 


ATTENTION DEALERSIII 


At Greatly Reduced Prices 


1947 CHEVROLET - FORD - PLYMOUTH 
4 DOOR SEDANS 
Excellent Bodies -:- Good Motors 
All Cars Formerly Used for 
Cab Service in Phila. 


Phone or Write: 


THE R. A. COMPANY 
43rd & Locust Sts. © PHILA, PENNA 


SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 


BUSES WANTED 


SCHOOL BUS, new or late model. 48 to 
60 passenger. Box 3990, c/o Automotive 
News, Detroit 26. 


TRUCKS FOR SALE 


FOR SALE 


NEW JEEP FIRE TRUCK 
$1,000 Off Dealer Cost 
Box 4012 


c/o Automotive News 
Detroit 26 


Ss RAS Oe SS 
The Only Indiana 
AUTO AUCTION 
in Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
Col. R. V. Martin, Auctioneer 
PIS N. Iiinois St. Phone Lincoln 5383 


K EN 


49 


MISCELLANEOUS 


FOR SALE—No, 27 Ownes cruiser, 27 feet 
95 H.P., Flagship motor. 1948 
in water two . Sleeps 4; 
ice box, toilet. Out of water from 
to May each year, Cost $4,800— 
$3,600, Like new. Jones Brothers 
Titusville, Pa, 


TRUCKS FOR SALE 


PARTS PANEL FOR SALE. 1948 Ford, 
F-4 chassis and Vanette body, complete 
with parts bins, dual wheels, helper 
springs; low mileage; prime coat, will 
paint. Box 3989, c/o Automotive News, 
Detroit 26. 


TRUCKS WANTED 
WANTED—LATE MODEL F-7 or F-8 Ford 
truck with good Holmes wrecker equip- 
ment. Model W-35. Write Robinson Auto 
— 1200 Peck St., Muskegon Heights, 
Mich. 


WRECKER 4 TON 6 x 6 Diamond T army 
surplus closed cab preferred. Eastport 
Motor Sales, Inc., Eastport, N. Y. 


PARTS FOR SALE 


model, 
stove, 


” 
. 


poten 
Buick, 


Go— 


ENG E REB 
John P. Hughes 
Commerce 8&t. 


grinding and metalizing. 
Motor Co., Inc., 300 
Virginia. 


Lynchburg,’ 
WANTED 
AUTO LITERATURE 


Smith's “Marketing of Used Automobiles” 
FTC's “Report on the Auto Industry” 
Write Box 3879 
c/o Automotive News, Detroit 26 


We Proudly Present... 


The NEW V Type 
MOTO-MATIC 


TOW - GUIDE 


Trade Mark—Patented 


STUDEBAKER PRESIDENT 


Will Interchange 
1935-1942 Models 


CADDELL MOTORS 
256 Tarboro Street 
Rocky Mount, N. Car. 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 


Parts. . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 


Tows and Guides Motor Cars 
$32.50 


WRITE TODAY FOR LITERATURE 


FACTORY SALES DIVISION 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICHIGAN 


The Dealers’ Market Place! 


BUY IT! 
SELL IT! 
TRADE IT! 
HIRE HELP! 
Through 
AUTOMOTIVE NEWS 
Classified Want Ads 


EXCISE 
TAX INCL. 


FACTORY 
NET 


INDIANA'S 
OLDEST 


Auction ©: Auction 


HELD IN A BIG HEATED BUILDING IN THE HEART OF DOWNTOWN 


INDIANAPOLIS, INDIANA 
EVERY WEDNESDAY — 12%, tei» ~ 


Shine 
150 to 200 SS. "a3" BBY, to 90%, sno 


MAKE YOUR RESERVATIONS NOW! i 
BRING YOUR CARS EARLY! Call Lincoln 7447 


DEALERS ONLY 
When Buying or Selling . . . Your Wise Choice Is 


CLARKE AUTO AUCTION 


1125 N. MERIDIAN ST. 


FOUR-DOOR SEDAN BODY complete with 
upholstery for 1949 model Dodge sedan. 
Slightly damaged on left front corner. 
First come, first served. John P. Hughes 
Motor Co., Box 898, Lynchburg, Va. 
Dial 2-4511. 


FOR SALE. Plexoglass top for 1946 
through 1948 Buick or Oldsmobile. Still 
in factory crate. Complete, $90. Coving- 
ton Motor Co., Inc., Covington, Va. 


PARTS FOR SALE. nt fenders Plym- 
outh '41-'42; Chrysler '46-’48. Sixes only. 
M. W. Hertel Co., Olivia, Minn. 


ACCESSORIES WANTED 


WANTED FOR CASH. New auto radios 
of discontinued models including 1949 
models, Manhattan Auto & Radio Co., 
1706 7th St., N.W., Washington 1, D. C. 


NEW LINES WANTED 


PRODUCTION ITEM LINES WANTED. 
Chicago manufacturers agent, established 
17 years, now covering manufacturing 
plants in Illinois, Indiana and Wisconsin 
is looking for one or two good production 
items to sell automotive and farm trac- 
tor makers. Not interested in jobber or 
maintenance items. Address Box 4010, 
c/o Automotive News, Detroit 26. 


TRUCK EQUIPMENT WANTED 
WILL PAY CASH for good used wrecker 
equipment. Harold C. Howard, Inc., 
Dallas, Texas. 


SHOP EQUIPMENT FOR 


ATTENTION CHRYSLER DEALERS!!! 
Only a few left—order now. Approved 
parts control desks. Saves you $$§. Im- 
mediate delivery, $57.50 each. Sperber 
Mfg. Co., 1815 Trombly, Detroit, or your 
MoPar field man. Write for circular. 

WHEEL BALANCING can be a means of 
quick easy profit. A new quality wheel 
balancer only $24.50. Send for free in- 
formation. Clinton Sales Co., Box 577, 
Rochester 2, N. Y. 


ANTIQUE CARS FOR SALE 

WILL SACRIFICE. 1925 6-cylinder Rolls 
Royce 20 H.P., 4-passenger phaeton, 
Near perfect condition. Six tires with 
wire wheels. New top and trim. Excel- 
lent 4-wheel brakes, Interior of body 
handsomely paneled, with locker in each 
door for tools and accessories, Three 
lockers back of front seat for thermos 
bottles, et cetera. Radio, extras. Over 
$3,000 spent on car in last three years. 
Will give present-day performance as to 
speed, safety and durability. Has inter- 
esting history. Now in antique classifica- 
tion, Box 3991, c/o Automotive News, 
Detroit 26. 

TRULY REMARKABLE CAR. Packard 
V-12, model 1507, convertible coupe. 
Perfect mechanical condition, paint and 
top like new. Has four new U. 8. Royal 
master whitewall tires, and two excellent 
spares. Priced at $2,500 F.O.B. Knox- 
ville, Tenn. P.O. Box 1375. 


MISCELLANEOUS 


NEW IMPROVED MODEL 
Automatic {13} BraKinGs 


Complete with Controlled reuer $54* 
Guide Cables & Brake Hook-Up 


“ew DEAL (22:2: frsa0 


“ge $295.00 
Protecto Covers 
Tailor Made, lots of 6 $5.95 
Army Carrying Bag .. $1.00 


Surplus 
RED ARROW — PILOT 
FULTON — VELVAC 


WE STOCK PARTS 
QUICK-TOW, Bumper- $ 
to-Bumper Tow Bar. . . 17” 


Tow Bar Sales Company 
Exclusive Factory Distributors 

demase juu 4-840! 

DE 2-0700 DO 3-8373 

40 SO CLINTON ST., CHICAGO 6, ILL. 

er: KE 2323 — Los Angeles: ol 9782 


THE TUESDAY SALE — 11:30 A.M. 
FORT WAYNE AUTO AUCTION 


—DEALERS ONLY— 
(in the Heart of the Nation) 
Phones: E :25 
OUR ONLY GUARANTEE: YOU MUST BE SATISFIED 


WEBSTER-MARKER MOTORS, INC. 


324 W. Main St. Ft. Wayne, Ind. 


Maney Motor Co. Auto Auction 


DEALERS ONLY 
Always a Buyer for Your Car 


Murfreesboro, Tenn. Huntsville, Ala. 


Every Thursday Every Friday 
Phone 111 Phone 3188-J 


Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 


New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [[] or Two Years $14 [[] 
for which check is attached [] or send bill [7] 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


Jobber [] 
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